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Introducing the Magnavox 

Star System 20" TV stereo 

receiver/monitor. 

The simple fact is that most 

other TV sets can’t match the 

picture this one has. But that’s 

not the only reason to buy it. 

Look past that impressive 

picture and you’ll find a set of 

advanced technical features 

that are equally impressive. 

Take its flat, square picture 

tube. This gives you much less 

reflection and distortion and, 

therefore, a sharper, more 

lifelike picture. 

Or take its special expanded 

stereo sound system. It has a 

unique integrated circuit that 

creates an unusually lush, full 

sound. What’s more, you can 

even customize that sound to 

fit the program that you're 

watching. 

Add a 32-function remote 

control. As well as on-screen 

graphics that can help you to 

make precise adjustments to 

your bass, treble and sound 

balance. And a full jack panel 

that lets you plug in anything 

from a VCR to most personal 

computers. 

Put it all in a stylish design 

that’s actually narrower than a 

13" set and you have the best TV 

we’ve ever made. Period. 

The Magnavox Star System 

20" TV. Its great picture is only 

part of the picture. 

THIS IS MAGNAVOX 



Channel One 
State of Confusion 

Forgive us dear reader, especially those of you growling about the above headline. Is it 
either a cliche (yawn), a joke (perhaps it’s to be our 51st state), or a simple act of 
plagiarism (title of a pretty nifty Kinks’ tune)? If you’re confused, we understand why. Let 

us explain. 
First, we’d like to quote from a particularly astute interoffice memorandum (memos in 

these offices are rare; astute memos rarer; quotes from them even rarer). Here s an 
item that might make a useful take off point for a Channel One column, particularly as we 
approach the heavy buying season; the confusion consumers face in making choices 
among competing brands of video hard and software. There are numerous companies 
with hundreds (thousands?) of products, only a few of which can be earned by most 
retailers, with varying features and rubbery prices. What’s a consumer to do? How to 
decide? How to avoid being overwhelmed? Especially a neophyte or casual buyer. 

The editor continued, saying, “what tickled me about this clip [a front page story in the 
New York Times\ was that some of its key examples deal with video. Are video products 
becoming synonymous with buyer confusion? Are there ways to make life simpler for 
consumers? Or is some confusion inevitable...?” 

The addressee of said memo was none other than our infamous Young Curmudgeon, 
who had already read the Times piece and was in a considerable state of pique. (Unknown 
to the memo writer, the YC was late for work, trying to decide which color socks to wear. 
•Well, heck, a sock’s a product, isn’t it?) The YC is known to love gadgetry—the more 
bells and whistles the better—and loathe complexity. In practical terms this means 
products designed with equal doses of yin and yang. It means compromise; alas, the ghost 
of Henry Clay must have the final say on VCRs. It means if the PV-1720 was good then the 
PV-1730 must be better by 10 (no offense to Panasonic). Last year, when we ran a story 
about budget VCRs (under $500) we charted only 21. We counted 41 in this year’s piece 
even though we defined “budget” under $400. 

In reaction to the confusion conundrum, we offer this issue’s special 14-page Yuletide 
Gift Guide to help you when you’re perusing video gear elbow-to-elbow with your fellow 
consumers. You’ll be better equipped to go mano-a-mano with the salesman who has just 
run out of something you’re dying to buy, and is, hence, trying to convince you another 
brand is “better” even though it costs a little more. 

Confusion takes on another meaning in the arena of morality and taste. We frequently 
wrestle with the problems they entail, wondering—when we cut questionable copy or 
decline to cover an especially unappetizing subject—whether we are expressing a sense 
of moral outrage or simply holding the line against bad taste. Certainly everyone has a 
right to his own taste, even if it’s bad. But when bad taste approaches public disgust, it’s 
another matter. The line, of course, is so thin, we sometimes cross it unknowingly. So 
we rely on others to remind us, and when that happens, they risk our wrath. We construe 
that as censorial. Controversy and emotion simmer. 

Recently, National Video, a 567-store franchise, let the world know it would not carry a 
controversial series of tapes known as The Faces of Death. These videos show graphic 
details of the deaths of animals as well as actual human autopsy footage. “We don’t believe 
in censorship, ” a store official told Variety, “and I would never place myself in a postion of 
dictating what somebody else should or should not watch.” The tapes, he said, were in 

“poor taste.” . . 
Now perhaps a guy who works in a slaughterhouse, or a forensic physician, would 

disagree. That’s certainly their prerogative. So too is their right to watch the tapes. 
Perhaps they see more bad taste in a normal day at the office. But National Video’s also 

right. It can sell whatever it wants. 
Are we copping out? Not at all. We’re just perplexed. So when our editor asks, “Is 

some confusion inevitable? ” The answer is yes. Video is as confusing as life itself. We just 

try to make it less so every month. 
—The Editors —The Editors 



No other big screen TV 
gives you impact like this. 

Introducing the Magnavox 

37" TV stereo receiver/ 

monitor. 

Big screen TV was invented 

for one reason and one reason 

only—to make viewing more 

lifelike. And no one does that 

like Magnavox. 

After all, no one else has our 

exclusive liquid-coupled optics, 

which give 25% better contrast 

than our previous systems. 

What’s more, we give you an 

advanced full comb filter, an 

innovation that produces 

sharper, crisper images. 

Of course, the impact of our 

picture is only a part of the 

picture. Our new 27" set also 

has a special expanded stereo 

sound system. Its powerful 

integrated circuit creates a 

uniquely full sound that brings 

the picture you’re watching 

even more alive. 

In addition, we’ve added an 

18-function remote control that 

lets you adjust the sound or 

even switch to VCR or cable 

without leaving your seat. A full 

jack panel that has computer 

monitor capability. And a styl¬ 

ish design that takes up less 

floor space than a 25" console. 

The new Magnavox 37" TV. No 

matter how you look at it, it’s a 

knockout. 

THIS IS MAGNAVOX 
For additional information, i Reader Service Card. 
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THE VIDEO THAT CAN 
SAVE YOUR BABY'S LIFE. 

You’ll Spend 10.000 Hours Helping Your Child Through College. 
Spend One Hour Helping Him Through Childhood. 

A must for every family’s video library, The Baby-Safe Home 
should be viewed again and again during the danger stages of your 
child’s first years-Infant, Crawler and Toddler. 

Award-winning consumer expert David Horowitz and his 
wife, Suzanne (McCambridge), take you on a guided tour through 
a typical home, pointing out hazard areas and potential killers, 
and offering simple life-saving suggestions that can give you and 
your baby the edge when it comes to safety. 

Available on Videocassette for only S29.95 Suggested Retail. 

EMBASSY HOME ENTERTAINMENT® & McGRAW-HILL PRODUCTIONS 



Fast Forward 
Late-Breaking News 

Dawn of 

The Digital 

While most videophiles 
are eagerly awaiting the 
dawn of high-definition 
digital TV, Toshiba has 
introduced the first digit¬ 
al VCR. Packed with more 
memory—1.1 megabits— 
than the typical personal 
computer, the VCR is al¬ 
ready for sale in Japan 
for about $700. Six com¬ 
puter chips give it 
high-quality freeze and 
slow motion effects, with 
some unusual twists. By 
using the VCR’s tuner, 
viewers can freeze scenes 
from live broadcasts as 
well as those on tape. 
Stay tuned for a U.S. re¬ 
lease date. 

Digital TV, however, is 
far from moribund. Ex¬ 
pect to see one from 
Sharp for sale here early 
next year. The company 
recently unveiled a 26- 
inch set able to support 
nine simultaneous on¬ 
screen pictures—enough 
to watch the whole NFL 
at once. More than a doz¬ 
en other TV makers—in¬ 
cluding Sony, Panasonic 
and ITT—are producing 
or planning to produce 
digital models, some with 
equally dazzling special 
effects like zoom and 
multiple pictures inside 
pictures. 

Speech Shuttle 

Director Howard 
Hawks made his screw¬ 
ball comedies race along 
by having performers 
like Cary Grant rattle off 
dialogue in machine-gun 
rapid bursts. Ordinary 
viewers may have the 
same option soon in a 
new Sharp VCR that is 
borrowing an audio trick 
known as variable speed 
control. 

The technique uses 
what is known as “sam¬ 
pling technology” to al¬ 

low a tape to be played 
back with normal-sound¬ 
ing speech at up to twice 
normal speed. Actors 
chatter faster and move 
more quickly—without 
distortion. At this speed, 
even the McNeil Lehrer 
News Hour should sound 
lively. 

Stiff Printing_ 

Closely following our 
report on electronic still 
photography (“Video 
Snap Shots,” VIDEO, Nov. 
85) comes Kodak’s an¬ 
nouncement of a $700 
video image printer. 
Geared for a 1986 debut, 
the printer will copy in¬ 
dividual TV frames from 
network broadcasts, 
VCRs, or any device with 
a video or RGB output, on 
Kodak instant color film. 
Just the gadget to cap¬ 
ture your favorite rela¬ 
tive when she appears as 
a member of Donahue’s 
audience. 

Sound Omen 

Here’s a note from our 
Shape-of-Things-to-Come 
Dept.: 70 percent of all 
color TVs sold in West 
Germany have stereo ca¬ 
pability thpugh only one 
stereo program a week is 
broadcast there. 

Dishing It Out 

Cable operators should 
expect some kind of back¬ 
lash if they succeed in 
scrambling all or most of 
their satellite signals. 
Three-quarters of home 
dish owners are worried 
about the prospect, ac¬ 
cording to a recent sur¬ 
vey. More than half 
would not pay $395 for a 
signal decoder or $12.95 
per month to subscribe 
to encoded programs. 
About a third said they 
would pay. 

Though it wasn’t asked, 

count the Department of 
Justice with the major¬ 
ity. Worried about “possi¬ 
ble restraints of trade,” 
the Dept.’s Antitrust Divi¬ 
sion is investigating 
plans to scramble signals 
on an industry-wide ba¬ 
sis. The big question is 
whether a common 
scrambling plan would 
discriminate against ei¬ 
ther dish owners or man¬ 
ufacturers. 

Invasion USA... 

...By the BBC, that is, 
and about time, too. Cas¬ 
settes from its immense 
trove of video will finally 
be available here, courte¬ 
sy of a distribution deal 
with CBS/Fox Video. An¬ 
glophile videophiles will 
at last be able to rerun 
favorite episodes of 
Fawity Towers. 

$24.95 or Bust 

Expect to see more pre¬ 
recorded videos selling 
for $24.95. That’s the ide¬ 
al selling price, according 
to a survey by 3M. Lower 
the price any further— 
say to $19.95—and stores 
are not likely to attract 
enough new buyers to 
make up the difference. 

High-Speed Mother 

Speaking of ideal pric¬ 
es, technology is still 
sweating the details for 
consumers. New high¬ 
speed VHS tape duplica¬ 
tors should soon begin to 
chip some more off the 
cost of turning a film in¬ 
to thousands of pre¬ 
recorded cassettes. Sony’s 
Sprinter system, which 
has been in use for Beta 
tapes for about a year, 
can copy a two-hour film 
in 95 seconds. A SuperBe- 
ta Sprinter is on the way 
though an 8mm version 
is being held up by the 
lack of a high-enough 

quality tape. 
As a bonus, the Sprint¬ 

er also makes it harder 
to illegally copy its dupes. 
Instead of the usual one- 
inch master tape, it re¬ 
cords off a medium called 
a “metal mother mirror 
master.” Sounds heavy. 

Planet of 
The Tapes 

Pay-per-view TV took a 
drubbing when the 
Nielsen rating people 
asked 1019 VCR users to 
compare the cable-deliv¬ 
ered service with vid¬ 
eocassette rentals. Over 
40 percent thought pay- 
per-view TV a “very 
poor” value. Only a meas¬ 
ly 4 percent called it 
“veiy good.” VCR owners 
are only slightly less 
prejudiced against ordi¬ 
nary pay TV: 66 percent 
prefer the tapes. 

But the real surprise 
was that 17 percent of 
the machines in the sur¬ 
vey were rented videocas¬ 
sette players, not record¬ 
ers. When asked if they 
would buy VCPs instead 
of VCRs at $99 a pop, a 
lot of videophiles checked 
the Yes box. Industry 
VIPs tend to look down 
on lowly VCPs because 
the price of adding re¬ 
cording capability is rela¬ 
tively small, but there are 
clearly people out there 
ready to part with a few 
Andrew Jacksons for a 
good no frills player. 

TV Bookworms 

More of the experts 
who analyze how people 
watch TV are concluding 
that VCR owners are 
more literate than the 
average channel-hopper. 
Syracuse University Pro¬ 
fessor George Comstock 
even compared tape view¬ 
ing to reading: “You se¬ 
lect, pay for it and settle 
down.” Q 



Unleash 
THE FULL 
POTENTIAL 
OF YOUR VCR. 
Put a new TDK Extra High Grade video cassette in your VCR and 
watch the power it unleashes. 

Formulated to meet the demands of todays more sophisti¬ 
cated VCRs,TDK E-HG delivers the most impressive performance 
you’ve ever seen—even at the more critical slower speeds 

That’s because its super-refined Super Avilyn particles 
enable TDK E-HG to attain a BET value* of 35m2/g. This pro¬ 
vides E-HG with a smoother, denser magnetic surface to 
record on; which results in super-clear colors, ultra-sharp 
images and superior audio characteristics. E-HG is also the 
ideal tape for your prized video library, because it withstands 
the test of time play after play. 

And to assure the maximum quality and power ot 
E-HG, we’ve encased it in a super precision SQ cassette 
shell mechanism, which helps TDK deliver smoother 
running, consistently trouble-free performance that vir¬ 
tually surpasses any other brand of video cassette on 
the market today. . 

New TDK E-HG. No other extra high grade 
video cassette has its performance power. Unleash 
it on your VCR today. 

©TDK 
WHERE GREAT ENTERTAINMENT BEGINS. 

i in VHS & Beta Fo 



Unhealthy Glow? 
To set the record straight for 
your readers, we must object 
to the October cover story 
(“TV Time Bomb: Ordinary 
TVs May Pose Serious 
Health Hazards”) written by 
your managing editor, Stan 
Pinkwas. 

We reject as totally un¬ 
founded the substance of this 
article, the central conclusion 
of which is that color TV sets 
emit unsafe levels of radia¬ 
tion. Moreover, we were 
shocked by the blatant sensa¬ 
tionalism of the cover, which 
features an X-rayed hand un¬ 
der the headline, “TV Radia¬ 
tion Time Bomb—Ticking 
Away in Your Living Room?” 

The notion that color TV 
receivers emit unsafe levels 
of radiation is an allegation 
whose time has passed. The 
Electronic Industries Associa¬ 
tion’s active involvement in 
this issue dates back to Con¬ 
gressional hearings in 1966, 
at which Consumer Electron¬ 
ics Group witnesses outlined 
the steps our manufacturers 
had already taken voluntarily 
to keep such emissions far 
below that which might have 
represented a possible haz¬ 
ard. 

Congress enacted a law in 
1968 strictly limiting X-ray 
emissions from television re¬ 
ceivers. Radiation standards 
were subsequently issued by 
the Food and Drug Adminis¬ 
tration (FDA), which in 1971 
concluded: “Surveys have 
shown X-ray emissions from 
properly operated and serv¬ 
iced TV sets manufactured 
since mid-1968 to be at 
levels too low to present a 
public health problem. ” Simi¬ 
larly, FDA regulates products 
to ensure that they do not 
emit unsafe levels of non-ion¬ 
izing radiation. 

Building an unproved alle¬ 

Feedback 
Readers Air Their Views 

gation against video display 
terminals (VDTs), the author 
takes a great leap backward 
in time, if not in logic, when 
he revives a controversy that 
was resolved some 17 years 
ago! Were it not for the fact 
-that VIDEO Magazine had 
not yet been founded, your 
October 1985 issue could 
easily have been mistaken for 
one from the Sixties. 

To the extent that you 
have resurrected the non-is¬ 
sue of TV radiation, you have 
done your readers, and con¬ 
sumers generally, a dis¬ 
service. Thomas P. Friel 

Group Vice President 
Consumer Electronics Group 

Electronics Industries Assoc. 
Washington, D.C. 

VIDEO’S October 1985 issue 
titled a feature article in 
these words: “TV Radiation 
Time Bomb—Ticking Away 
in Your Living Room?” The 
headline was illustrated with 
a skeletal hand placed in front 
of an eerie green CRT. My 
reaction to this front cover 
display was one of alarm and 
dismay. I was not entirely 
calmed in reading the article. 

While I have no argument 
that the health and safety of 
not only the American public, 
but the world at large is a fit¬ 
ting subject to write about, 
the headlines and illustration 
used to create interest in this 
article are the objects of my 
concern. The U. S. Govern¬ 
ment is responsible for ad¬ 
ministering some of the 
world’s most stringent user 
protective regulations. If ex¬ 
isting safety codes and regu¬ 
lations are not considered ad¬ 
equate, a point not made by 
the writer, raising fears 
based on insufficient research 
data does not serve our in¬ 
dustry well. Mr. Pinkwas 

could have delivered what he 
must believe to be a neces¬ 
sary message without resort¬ 
ing to scare tactics. 

I shall be interested in 
hearing if others in our indus¬ 
try share my concern with 
the way this story was han¬ 
dled. 

Roland H. Martin 
Senior Vice President 

Sony Consumer Products Co. 
Park Ridge, N.J. 

The article says that color TV 
radiation deserves further 
study because of its similarity 
to emissions linked to the 
health problems of computer 
users and to biological effects 
observed in the laboratory. We 
stand by that conclusion: we 
need to know more about the 
very low and extremely low 
frequency radiation TVs emit. 
The article does not conclude 
that color TVs emit dangerous 
levels of radiation. To the 
contrary, it notes at least three 
times that today’s TVs are 
safe and should be so 
considered. The history of 
TVs and X-rays shows that 
TV radiation can be 
controlled. We are confident 
that VLF and ELF radiation 
can be similarly curtailed 
should research prove more 
conclusive. 

Whodunnit? 
I enjoyed very much Frank 
Lovece’s two-part article 
“Zworykin v. Farnsworth” 
(August and September 
1985). Having been involved 
with computers and television 
since 1967, and having no¬ 
ticed so much garbage writ¬ 
ten about computers, I had 
to look into what I paid to 
learn about television in 
1971. Sure enough, I found 
this in Lesson 1, Question 
5 of the National Technical 
School’s Master Course in 

Color Television Servicing: 
“The kinescope [‘screen’] of 
home-television sets was de¬ 
veloped by Dr. Zworykin. ” 

Interestingly, it was a mul¬ 
tiple-choice question and they 
didn’t even try to confuse the 
answers with Farnsworth. As 
you may have guessed, 
Farnsworth is not mentioned 
anywhere in the course. The 
kit that came with the pack¬ 
age was of RCA heritage. 

Henry L. Preston 
Grapevine, Texas 

We of the San Francisco/ 
Northern California Chapter 
of the National Academy of 
Television Arts and Sciences 
have long recognized Philo 
Taylor Farnsworth as the 
“Father of Television. ” We 
awarded him our prestigious 
Governor’s Award on April 
15, 1978. It was accepted by 
his son on behalf of the .many 
members of his family who 
were in attendance. 

Jack A. Armstrong 
Secretary, N.A.T.A.S. 

San Francisco, Calif. 

It would appear that Philo 
Farnsworth was bom around 
1906; thus, when he drew a 
picture on the blackboard at 
the age of 14, it was 1920. 
Now, the “modem televi¬ 
sion” system was first pro¬ 
posed and/or demonstrated 
by Boris Rosing in 1907. In 
June 1908, in a letter to the 
journal Nature, A. A. Camp¬ 
bell Swinton described a 
complete system. In 1911 
the same author presented a 
paper to the Roentgen Soci¬ 
ety, proposing a TV system 
using electronic scanning. It 
is very likely that Farns¬ 
worth, who was no doubt a 
keen reader and interested in 
electronics, was aware and 
had seen these publications. 

10 Video December 1985 
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NOW MAKING 
HOUSECALLS?4 

^TBUSTtRS 

BILL MURRAY DAN AYKROYD 
SIGOURNEY WEAVER 

COLUMBIA PICTURES ™bE*ts 
IVAN REITMAN 

. BLACK RHINO BERNIE BRILLSTEIN n™*™ 
GHOSTBUSTERS 

HAROLD RAMIS RICK MORANIS 
ELMER BERNSTEIN GHOSTBUSTERS" .. RAY PARKER. JR. JOHN DECUIR 

LEWS LASZLO KOVACS. a sc RICHARD EDLUND.asc BERNIE BRILLSTEIN 

"R,TT£ DAN AYKROYD. HAROLD RAMIS ""S&'&'S IVAN REITMAN 

NOW AVAILABLE ON 
VIDEOCASSETTE! 

Coming Soon On GED Videodisc And Laserdisc. 
a Pictures Industries. Inc. All Rights Reserved. A rr\IX Ghostbusters is manufactured in the USA 
esign 1985 RCA Columbia Pictures Home Video. All Rights Reserved, 'afr I vlx exclusively on TDK HS videocassettes LJ CL 
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Feedback _ 
It is thus very doubtful that Farns¬ 
worth was the originator or, for that mat¬ 
ter a “boy wonder. ” P- Boddaert 

Braintree, Mass. 

In Parti of “Zworykin v. Farnsworth" 
(August), Frank Lovece acknowledged 
both men’s debt to “previous serendipitous 
discoveries. ” The author recognizes the 
contributions of both Rosing and 
Campbell-Swinton, but argues that their 
failure to follow through on their theories 
prevents their designation as the “Fath¬ 
ers) of Television." 

The Laser's Edge 
In the August 1985 “News and Views,”, 
Ken Winslow observes that “At this 
point, average program prices are about 
the same for LV as they are for tape. ” 
How did Mr. Winslow reach this con¬ 
clusion? I listed all the programs in the 
“Directory” of the same issue that were 
available in both tape and LV formats. 
On the average, each of these particular 
LV discs priced $32.18 below the cor¬ 
responding tape. Additionally, better dis¬ 
counts are available for disc, and for a 
good reason: the replication cost of an 
LV disc is substantially lower than that 
of a tape. 

Anyone who plans to amass more than 
6 to 10 movies will be extremely foolish 
to purchase the cassette version, since 
the price difference will pay for a low- 
cost disc player and the savings will be 
substantial after that. Yes, LV discs are 
susceptible to scratches, but tapes tend 
to stretch, print through, partially or to¬ 
tally erase, break, and generally wear 
out with use in time. Using normal care, 
LV discs enjoy an infinite life. And, of 
course, LV has vastly superior audio and 
video quality. Many hobbyists have cho¬ 
sen LV for just this reason alone. 

R.A. Hoffman 
Bedford, Mass. 

In Frank Lovece’s “Plattertudes” (June 
1985) we were given 10 good reasons 
for purchasing a LaserVision disc player. 
Spurred by this, I made further inquiries 
and was surprised to find—even in laser 
video newsletters—a very large number 
of complaints regarding defective discs 
with speckling, instability, crosstalk, 
skipping, et cetera, and complaints about 
inconvenient procedures for remedying 
these problems. How come these were 
not even mentioned in the article? What 
is the final verdict on LaserVision? 

Esteban F. Thomsen 
New York, N.Y. 

Is the laser mightier than the sword? 
My answer is “yes.” I owned a Pioneer 
700 player for over a year and now have 
a CLD 900 player. In February I pur¬ 
chased an NEC-N895EU stereo Hi-Fi 
VCR. Within a month I had to return it 
for another. The backspace edit and 
12 Video December 1985 

tracking malfunctioned, and the new one 
is now in a repair shop. This episode has 
just about soured me on VCRs. I spent 
over $1000 and what have I gotten? I 
welcome laser’s permanent format. It 
doesn’t wear out, jam, get accidentally 
erased, or have deteriorating drop-outs. 
I like its fast accessibility to any section 
of the program being viewed, as well as 
its picture quality, durability, audio, and 
interactive computer ability. 

Donn Lowe 
New York, N.Y. 

Monster Mash 
Many thanks for your fine article on 
Lugosi, Karloff, and Chaney Jr. (“Trio of 
Terror,” October 1985), who, along with 
such others as Chaney Sr., Vincent 
Price, and John Carradine, have fright¬ 
ened us so well in the past and present. 
I feel compelled, however, to point out 
that the caption on page 99 mentions 
Chaney Jr. as the Monster in Abbott and 
Costello Meet Frankenstein, when in fact 
it was Glenn Strange, who also appeared 
as the Monster in House of Frankenstein 
and House ofDracula. Chaney Jr. did re¬ 
prise his Wolfman role in the Abbott and 
Costello film and, due to a broken ankle 
by Strange, did don the Frankenstein 
guise for one scene. 

Some side notes—Between 1930 and 
1948 Lugosi only portrayed the Dracula 
character twice, in Dracula and Abbott 
and Costello Meet Frankenstein. Univer¬ 
sal had Chaney Jr. and John Carradine 
play Dracula in other films during that 
time. Also, Lugosi did eventually play 
the Frankenstein monster in Franken¬ 
stein Meets the Wolfman, as did Chaney 
Jr. in The Ghost of Frankenstein, after 
Karloff decided he had had enough of the 
“old boy. ” 

Greg Bazaz 
Stoughton, Mass. 

So There 
As a lover of video it has always dis¬ 
tressed me that videophiles are often 
stereotyped as passive, unthinking ab¬ 
sorbers of electronic stimuli. For this 
reason I am particularly disturbed by 
several recent letters attacking VIDEO 
for a left-wing bias. 

Don Hoffman (“Feedback,” Septem¬ 
ber) calls for firing a VIDEO writer for 
what he views as spreading Eastern 
liberal, anti-American venom. William 
Tighe (“Feedback,” October) enlists 
George Orwell in an orgy of radical 
bashing aimed at radical contributors and 
city-dwellers. What these rantings have 
in common aside from a small town in¬ 
feriority complex and ignorance (for ex¬ 
ample, George Orwell remained a social¬ 
ist until the day he died) is an inability to 
accept the plurality of views and inter¬ 
ests of consumers of video technology. 

One of the strengths of VIDEO is that 
it can run a fine piece such as Julia Lisel- 
la’s “Video High” (October). Her article 

demonstrates how video technology can 
be a tool for social change and not just a 
source of corporate profit or private 
pleasure-seeking. Let us keep VIDEO 
true to the spirit of the Bill of Rights and 
resist the fulminations of the would-be 
thought police. Gil Fagiani 

Bronx, N.Y. 

The Answer, My Friend... 
It’s been almost three months since I 
finished your “World’s Hardest Video 
Trivia Quiz” (May 1985). I found it very 
challenging. Until I did your quiz I 
thought I was good with movie trivia 
questions—I never realized how much I 
really missed while watching movies. 
Since finishing your quiz I watch them 
differently. (What was Dirty Harry’s 
badge number?) For seven weeks all I 
did was watch movies. Besides the 100 
movies I had to see to answer all the 
questions, I also watched approximately 
30 to 40 more to get the quotes and the 
“Pro Only” questions. 

My favorite questions were 45 (I had 
no trouble with two of the three movies 
but almost wore out my pause button to 
get the last) and 94 (I spent over six 
hours in the library only to find I was to¬ 
tally on the wrong track). Now that the 
contest is over, watching movies doesn’t 
seem the same. I wish you could run 
more—bimonthly would be nice but even 
an annual contest would be appreciated. 

I am eagerly awaiting the results. I 
think the waiting is harder than getting 
the answers to 93 and 94. 

Bari Allyson Citron 
Southampton, N.Y. 

Ms. Citron’s response was echoed by most 
of the respondents in our Video Trivia 
contest. For all the answers, as well as 
the names of the winners, see page 139. 

Trash and Vaudeville 
In reference to the letter from Cynthia 
D. DiVeto (“Feedback,” October 1985): 
Why can’t parents control their children? 
Why does an adult have to contend with 
the requirement that all things must be 
placed on the level of harm to children? 
Why can’t parents see to it that, if there 
is objectionable material, it be excised 
before giving it to the child? 

Besides that, I found very few articles 
in VIDEO that would tend to interest a 
child and I am sure that none of them 
were written expressly for the child. Al¬ 
so, the number of adult ads was slight 
and could have been removed. All in all, 
I am sick of being told that magazines 
must be censored. William A. Haines 

Brunswick, Md. 

The first letter I’ve ever written to a 
publication is in response to three letters 
that appeared in your October Feedback 
column. Most readers write in to rave 
about Beta, or a certain technical feature 





Whereto 
keep your 
Christmas 
memories. 

Nothing captures holiday 
events worth keeping as well as 
RCA Video Tape. With RCA you 
get excellence in technology 
from a proven leader in video. 
So everything you keep is col¬ 

or to tell you they liked (or hated) a par¬ 
ticular article. There were three letters, 
however, from readers who, for some 
strange reason, feel it is their duty to 
try and limit what I can watch and read. 

Ron Davis doesn’t want “young and 
impressionable” viewers to watch beer 
commercials. I believe that television 
would be less entertaining without “Gim¬ 
me a light—make it a Bud Light” and 
the very innovative Stroh’s commercials, 
even though I don’t happen to drink ei¬ 
ther of their products. But that isn’t the 
point; once censorship is accepted our 
freedom is limited. 

We have already lost “Marlboro Coun¬ 
try” because smoking is bad for us. Will 
we lose Rice Crispies and Post Toasties 
commercials because they have too 
much added sugar? How about McDon¬ 
ald’s and Burger King because fast food 
contains more sodium than we need, and 
any ads that depict a quiet evening in 
front of the fire because we don’t get 
enough excercise? I am offended by ads 
for douches, underwear, panty liners and 
deodorants but I certainly would not ad¬ 
vocate they be barred from the airways. 
If we look hard enough we can probably 
find people offended by every product on 
the market. 

Bob Lankford defends cable by attack¬ 
ing “sleazy shows like Dallas” and hopes 
that it will be taken off the air. I like ca¬ 
ble very much, and do not watch Dallas, 
but I’d have to be a hermit to be una- 
14 Video December 1985 

ware of the show’s popularity with mil¬ 
lions of viewers. Should the millions be 
limited to what I want to see? I don’t 
think so. Our viewing choices are limited 
enough already by network censors and 
the rating wars. If people want to watch 
“slimy” programs, let them. Mr. Lank¬ 
ford and I can always turn our sets off 
or rent a video. There’s also the other 
side of the coin—if some people can get 
Dallas off the air, they could also get 
the shows I do like off, and I wouldn’t 
want that to happen. 

Cynthia DiVeto finds she cannot leave 
VIDEO laying around because of the 
XXX-rated advertisements. I looked at 
them pretty carefully and couldn’t find a 
single pornographic picture or four-letter 
word. They do advertise adult products, 

but far more graphic material can be 
found in any “7-11” or other conven¬ 
ience store in magazines for cars, mo¬ 
torcycles, and even in the swimsuit is¬ 
sue of Sports Illustrated. 

I am all in favor of protecting our chil¬ 
dren from drugs, alcohol, overt sex and 
even too much sugar in breakfast food, 
but censorship is not the way to do it. A 
good education from loving, caring and 
well informed parents is far better pro¬ 
tection from the evils of life than tempo¬ 
rary strait-jacket around a child’s mind. 
Children grow up, and when they do 
they will encounter beer, lousy televi¬ 
sion programs, and adult entertainment. 
As adults, they must be allowed to make 
their own choices without even further 

limitations from well-meaning, but mis¬ 
guided, censors. Freedom is far too pre¬ 
cious to give away a little piece at a 
time. Richard Galik 

Arlington, Va. 

I agree 100 percent with Cynthia Di- 
Veto’s letter in your October issue. It is 
truly pathetic when a new hobby and a 
relatively new publication turns immedi¬ 
ately to pom (of one degree or another). 
The American family is on its way down 
the tube. XXX-rated this and that—even 
videos and commercials are going awry. 
Better the Russians drop the bomb. My 
subscription will not be renewed, but I 
dare not give my name and address 
here. May it never appear in such a 
trashy publication. 

Name and address withheld 

Erratum 
A note in our Sony 8mm Camcorder Video¬ 
test (August 1985) incorrectly generalized 
about 8mm resolution and light levels. All 
8mm units tested in the issue deliver up to 
230 lines of resolution, and the Sony CCD- 
V8 close to 240 lines. We regret the error. 

VIDEO welcomes your comments and questions. 
Due to the volume of mail received, however, it is 
not possible to send personal replies; please do not 
include self-addressed envelopes with letters. All 
letters published may be edited for clarity and 
space. Address correspondence to: Feedback, 
VIDEO Magazine, 460 West 34rh Street, New 
York, N.Y. 10001. 

and clearer than ever. 
This holiday, play for keeps 

with RCA Video Tape. 

IM5J1C 
When you’re playing 

for keeps. 



ACADEMY 
AWARDS! 

Tunes, Glorious Tunes! 

The Classic Family 

Musical Is Coming Home 

FEATURING THESE HIT SONGS: 

™ CONSIDER YOUJTSELF 
* I D DO An¥71,11™ 
- As Long As heS&eeds me 
■ who Will Buy? % 
- WHERE IS LOVE? 

- Food, glorious f\od! 



New Products 

Kyocera Finemovie 8 Sony SuperBetamovie 

Kyocera Brings 8mm 
Camcorder to U.S. 

Kyocera—a Japanese manufacturer of 
audio products and 35mm still-photo and 
Super 8 movies cameras—is launching 
its 8mm video camera/recorder in the 
U.S. The KDD-200 Finemovie 8 AF 
camcorder uses a CCD (Charge Coupled 
Device) image sensor to deliver a whop¬ 
ping 330 lines of horizontal resolution. 
The infrared auto-focus system can be 
switched to manual. The one-inch B&W 
viewfinder is detachable and is equipped 
with LED warning lights for low light 
and low battery power. A rechargeable 
battery pack allows recording for up to 
two hours. 

The camcorder is equipped with a 12- 
72mm f/1.4 lens with a 6:1 power zoom. 
The KDD-200 also features one-touch 
record/review, automatic white balance, 
back-light compensation, and two sets 
each of audio/video inputs and outputs. 

It weighs 5 lbs., 13 oz with battery pack 
and cassette. 

Kyocera is also offering 8mm blank 
cassettes for sale in the U.S. The P6 
Finemetal tapes use ultra-fine metal par¬ 
ticles and are available in 30-, 60-, 90-, 
and 120-minute lengths (two-hour 8mm 
tapes are still relatively unusual). 

Price: KDD-200, $1745; P6, $12.99 
to $17.99 depending on length. 

For additional information, 
circle No. 173 on Reader Sen/ice Card. 

Pieces of 8: 
Sony 8mm Updated 

Now that the Sony 8mm products re¬ 
ported on in the August 1985 “New 
Products" are hitting the stores, here’s 
an update on their availability. The 
“Mini-8” (CCD-M8U) camcorder and 
EV-C8U record/playback unit are being 
sold as the “Pak-8 Handycam” package, 
along with the LC-V803 carry case, at 
$1795. The EV-S700U 8mm home deck 

is selling for $1395, less than our esti¬ 
mate of $1500. The CCD-V8 camcorder, 
unveiled in VIDEO, July 1985 and show¬ 
cased in “Darkest Africa’s Lightest Cam¬ 
era” in this issue, is now available in an 
auto-focus version, CCD-V8AFU, for 
$1745. All should be currently available. 

For additional Information, 
circle No. 174 on Reader Service Card. 

SuperBetamovie 
Sports Increased Resolution 

Sony’s new SuperBetamovie camcord¬ 
er boasts a 20 percent increase in reso¬ 
lution. Sony says it has shifted the lumi¬ 
nance carrier signal by 800 kHz to 
achieve the more detailed picture. 

The BMC-660K features an infrared 
autofocus to prevent parallax images 
when subject distances change rapidly. A 
charge-coupled-device (CCD) solid-state 
image sensor prevents image lag and 
bum in. Using the CCD sensor also al¬ 
lows a longer battery life because of low 
power consumption. One nickel-cadmium 
battery supports 90 minutes of record¬ 
ing. The camcorder requires no warmup 
time. 

The camcorder is equipped with a 6:1 
ratio fl.4 power zoom lens and an auto¬ 
matic one-button white-balance control. 
It can record in light down to 25 lux. 
The optical viewfinder is reversible for 
left- or right-eye viewing. The date and 
time of the shoot can be superimposed 
on the video and displayed on an LCD 
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Hold on to your popcorn! Sansui introduces 
CinemaSurround: the sensory experience of 360° 
theatre sound brought right into your home. 

With our DS-77 Sound Processor, you’ll see, 
hear and feel the difference as CinemaSurround 
totally envelops you. 

We admit this could cause sensory overload 
So try it without the movie. CinemaSurround 
enhances everything from radio to records. 
From cassettes to compact discs. 

You can also produce CinemaSurround 
with our SX-V1000 and AV-C10 Control Centers. 
It’s further proof that when it 
comes to A/V components 
and systems, nobody’s got 
it together like Sansui. 

CinemaSurround The §pl 
experience is so incredible, • 
you could sell tickets. -3 CLflSTUL 

/ Y ftiameutSt 'mj. 



New Products - 

on the unit’s side. 
The camcorder weighs 6 lbs., 3 oz. 

with battery. It has a built-in 
electret-condenser mono mic. Tapes re¬ 
corded with the camcorder can be 
played back on any SuperBeta deck in 
the B-II mode. 

Price: to be announced. 

For additional information, 
circle No. 175 on Reader Service Card. 

IMS System Is Akai's 
Jewel in the Crown 

The crown jewel of Akai’s two-head 
VS-303U VHS VCR is the Interactive 
Monitor System (IMS). Operable using 
the 32-function wireless remote or via 
controls on the VCR itself, the IMS pro¬ 
vides onscreen display of time of day, 
day of week, preset station, station 
search, program selection, tape count in 
real time or conventional digits, sleep 
timer, and tracking status. 

How’s it work? Simply follow the in¬ 
structions spelled out on the screen. 
The IMS function confirms each item 
you program into it, and a battery-pow¬ 
ered backup system retains the informa¬ 
tion up to a week even when the AC 
power is cut. 

Other features include 105-channel ca¬ 
ble-ready tuning, two-speed recording, 
and three-speed playback. The timer 
records four programs over four weeks. 

Special-effect features include silent still 
frame, frame advance, quick-finder 
search, auto rewind, and a tape-view 
system that backlights the cassette hubs 
to visually confirm the amount of tape 
remaining. 

Price: $599.95. 

Tatung Adds One-Touch 
Recording to VCR Line 

Tatung has introduced the VRH- 
8500U VHS VCR with one-touch record¬ 
ing. The front-loading model has 
105-channel tuning and 14-day/8-event 
programming capabilities. An infrared re¬ 
mote control has 9 functions. Up to 14 
channels can be preset on the 4-head 
machine. 

Price: $599.95. 

circle No. 177 on Reader Service Card. 

Discwasber. 
The clear choice for video 
Tape oxides can build up 
on your VCR tape heads. 
Result? Fuzzy picture, 
mushy sound. The 
answer? Discwasher 
Video Head Cleaner. It’s 
a revolutionary, patent- 
pending, non-abrasive dry 

cleaning system. The 
cleaning is thorough, 
removing impurities from 
both video and audio 
heads along the entire 
path—safely With no 
harmful chemical solvents. 
Use Discwasher regularly 

to maintain picture and 
sound clarity-and to pro¬ 
tect your VCR from costly 
repairs. You can trust 
Discwasher, leader in the 
technology of audio and 

video care. 

care. 

The sound and sight come through clean and clear. 

discwasher 
1407 North Providence Road, RO. Box 6021, Columbia, MO 65205 

For additional information, circle No. 34 on Reader Service Card. 
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Give the best of Disney for $2995. 
This holiday, give your child the magic of the 

one and only Pinocchio. The wonder of Dumbo. 
And the splendor of Mary Poppins. Give the joy 
of a Disney Home Video cassette. 

Choose from 21 Disney treasures, now just $29.95 
each. Ride with Robin Hood. Share the heart-warming 
tale of Old Yeller. Or enter the futuristic world of Tron. 

Disney’s *995 bonus cassette. 

For additional information, cin 

And as our holiday gift to you, buy any Disney 
title and get our never-before-released Comedy 
& Magic Revue for just $9.95. 

But hurry. At these low prices, Disney is selling 
out faster than you can say Jiminy Cricket. 

WALT DISNEY HOME VIDEO 

Cjrur cUvum Corn 

d. Burbank, California 91591 

? No. 11 on Reader Service Card. 

©1985 Walt Disney Productions 



Now that movies come in hi-fi stereo, you can hear something 
that used to be unheard of: pure, high fidelity sound. But you need 
the right VCR. Toshiba's new M-5900 VHS. It has a dynamic range 
of 80 db, and virtually no wow or flutter. Plus 4 heads, 117 channel 
capability and wireless remote control. inTouchwithTomomow 

So get Toshiba's hi-fi stereo VCR. TQSH IRA 
And bring Mozart's Requiem to life. To^iba*me^nc „To^R*d^nf|^717o 

For additional information, oircle No. 12 on Reader Service Card. 

RECOTON 3D PRO FORMULA VCR CLEANERS DO MORE THAN JUST CLEAN 
HEADS! They clean the entire tape path including video and audio heads, capstan, 
pinchroller, and tape guides. As the Pro Formula Cleaning Solution gently disolves 
residual tape oxide, dust and dirt on contact, Recoton 3D captures these 
contaminants in a non-abrasive fiberhet cleaning material and safely whisks them 
away. It’s as simple as dropping in a cassette and pressing play... 

Recoton 3D Cleaners maintain a sparkling VCR picture, while extending both your 
VCR and Tape Library’s life, and helping prevent costly repairs. 

Protect your video investment! Ask your dealer for Recoton. 

RECDTDN9 
Recoton Corporation, 46-23 Crane St., Long Island City, New York 11101 (718) 392-6442 

New Products 

NEC Fattens FST Line 
With 26 & 14-Inch Monitors 

Joining NEC’s CT-2020 20-inch full 
square tube (FST) monitor—profiled in 
September 1984’s “New Products”—are 
two models with different screen sizes. 
The CT-2610A is 26 inches, while the 
CT-1420A is 14. 

The 14-incher sports a 142-channel 
cable-ready digital tuner with skip mem¬ 
ory, full-function wireless remote, comb 
filter for top image resolution, and pre¬ 
settable sleep timer. The 26-inch model 
adds a selectable dual antenna system 
with decoder outputs, circuitry to simu¬ 
late stereo from a monaural signal, and 
built-in MTS/SAP decoder for stereo 
broadcast reception. Automatic circuitry 
built into the unit includes black-level re¬ 
tention, peak white-level suppression, 
and fleshtone correction. Responding to 
consumer demand, NEC also added both 
fixed and variable audio monitor output 
levels for use with recording and other 
external equipment. 

Prices: CT-2610A, $1000; CT-1420A, 
$500. 

NEC CT-2610A 

circle No. 178 on Reader Service Card. 

Fuji Sets New 'Standard' 
For Lower-Grade Tapes 

Until now most blank-tape makers 
have given short shrift to their stand¬ 
ard-grade tapes, preferring to create and 
refine the products at the top of their 
lines. That’s starting to change. Fuji has 
announced improvements in its stand¬ 
ard-grade tape. The new Fuji Fine Grain 
Beridox series will replace the compa¬ 
ny’s current standard-grade line. 

The Beridox formulation boosts video 
and color signal-to-noise ratio by 2dB 
and upgrades all audio characteristics by 
0.5dB. Fuji reduced the size of the mag¬ 
netic particles by half while increasing 

For additional information, circle No. 13 on Reader Sen/ice Card. 



.. .‘Return to Oz’ picks up where tin- 
original masterpiece [Wizard of Oz] ended 

. a wondrous movie filled with the awe and 
innocence of childhood storybook fiction. ?? 

Rex Reed, The New York Post 

LRV ro OZ" 'jiducedrnassociation with SILVER SCREEN PARTNHRS II 
PIPER LALRIE®ntroducing FAIRUZA BALK K.xmnivf Pnxluur (i.ARA Kl R1Z 
WAITER MURfCH & GILL DENNIS Produced m PAUL MASLANSKY 

pPG’«*»'« ««wsnn «n>1 

WALT DISNEY HOME VIDEO 



Tomorrow-Today, Inc. 
4 New Hyde Park Road 
Franklin Square, NY 11010 v-12-5 
Please send me_(qty) VCR 
PROTECTION KIT(s) in the color 
and format I have checked. I 
understand that if I am not 
completely satisfied, I may return 
the VCR PROTECTION KIT(s) for a 
full refund (exclusive of shipping) 
within 30 days. 

Table Model Portable 
□ V-0772 □ V-0774 

BETA/BLK BETA/BLK 

□ SAVE! 2 VCR Protection Kits 
only $35.95 plus $3 shipping 
(Total: $38.95. You save $6.95) 

Send check or money order (no C.O.D.s) 
payable to: Tomorrow Today, Inc., 
or: Charge it: 
□ Visa □ MasterCard □ Amex 

Acct. #_ 
Exp. Date_ 

□ Enclose $1.00 for Video Accessories 
Catalog. Dealer inquiries invited. Write 
on your letterhead for information. 

Protect Your 
VCR Inside and 

Fits Table Model 
or Portable VCR 

VHS or BETA 

?19 “ only 

VCR Protection Kit 
Contains: 

VCR HEAD CLEANER 
QUILTED DUST COVER 

Our VCR HEAD CLEANER CASSETTE 
improves picture quality and 
reduces head wear—cleans an 
entire tape track—audio and 
video—in just seconds! Specially 
formulated fluid included. 
Our QUILTED DUST COVER prevents 
damage from falling objects— 
keeps out dust and other foreign 
matter. The clear front allows you 
to see clock and other controls. 
Special Feature: Inside pocket 
holds VCR instructions; outside 
pocket holds remote control. Made 

of durable heavily padded material 
with soft lines. Smart looking in 
black, 

New Products- 

the uniformity of their distribution 
throughout the magnetic layer. 

In other Fuji tape news, the firm an¬ 
nounced it will make metal-particle 8mm 
videocassettes in 30-, 60-, and 90-min- 
ute lengths. 

Prices: T-30, $8.69; T-60, $9.09; 
T-90, $9.49; T-120, $9.99; T-160, 
$15.99. L-125, $6.99; L-250, $7.49; L- 
370, $7.99; L-500, $8.59; L-750, $9.99. 
8mm: to be announced. 

TDK Brings Out New 
E-HG Formulations 

New videotape formulations from 
TDK—which produced many of the 
most highly rated tapes in Lancelot 
Braithwaite’s “Official VIDEO Magazine 
Blank Tape Tests” (February 1985)— 
come in both Extra High grade (E-HG) 
and High Standard (HS) types. 

The High Standard is a step above 
TDK’s conventional standard-grade tape 
and is said to share some components 
with TDK’s premium lines. The Extra 
High Grade is designed as the first step 
out of the standard-grade category, with 
increased video signal-to-noise ratio 
( + 4.5dB), chroma signal-to-noise ratio 
( + 5.5dB), video RF output level 
( + 2.4dB), audio frequency response 
( + 2dB), and audio sensitivity ( + ldB). 

For reference, the complete TDK 
lineup runs as follows, from top of the 
line to bottom; HD-Pro, Hi-Fi, Extra 
High Grade, High Standard, and Super 
Avilyn Standard. 

Prices: E-HG T-120, $11.80; E-HG 
L-500, $8.20; HS T-120, $10.00; HS L- 
750, $10.80. 

For additional information, 

Sony's UHG Is Its 
Highest-Grade Formula 

With the increasing popularity of high- 
grade tape formulations, Sony has 
brought out a new series of tapes that 
exceeds the quality of its previous High 
Grade. The Sony Ultra High Grade 

For additional information, circle No. i Card. 



GOMK 
A FEW 
EARS. 

[-I-C K-E-Y M-O-U-S-E. Annette. 
“Spin and Marty.” Talent Roundup. Mouse 
Ears. Roy and Jimmie. “The Hardy Boys.” 
Mousekartoon Time. 

Walt Disney Home Video presents the 
original Mickey Mouse Club. The show 
America grew up with.. .now on video for 
you to share with your children. All in 
fifteen collector’s edition volumes, 
premiering in December with Volumes 1-5. 
Each with a specially produced 
introduction starring the most popular 
Mouseketeer of all, Annette Funicello! 
Relive those carefree days. Share them 
with your kids. And join the jamboree! 

For additional information, cin o. 17 on Reader Service Card. 



(UHG) “Hi-Fi” cassettes offer improve¬ 
ments in video and color signal-to-noise 
ratio of 2dB as well as an increase of 
1.5dB in audio S/N. According to the 
manufacturer, users of UHG tape should 
expect to see sharper outlines, higher 
contrast ratios, brighter images, and 
higher color resolution with less signal 
degradation and fewer dropouts. 

The UHG tapes are available in Beta 
lengths of L-830, L-750, L-500, L-250, 
and L-125 as well as VHS lengths of T- 
120, T-90, and T-60. 

Frices: L-830UHG, $23.30; L- 
750UHG, $16.70; L-500UHG, $13.75; 
L-250UHG, $10.55; L-125UHG, $9.20. 

T-120, $16.70; T-90, $14.99; T-60, 
$12.69. 

For additional information, 
circle No. 181 on Reader Service Card. 

JVC Expands TC-20 Line 
With Dynarec HGS Tape 

The popularity of the VHSC camcord¬ 
ers by JVC and Zenith has prompted 
JVC to introduce another variation of the 
required TC-20 cassette: the JVC Dyna¬ 
rec TC-20 HG Super. 

In addition to use in the VHSC 

camcorders, JVC suggests using the 
mini-cassette (with adapter) in a tabletop 
VCR. The HG Super line, of which this 
tape is a part, was engineered for high 
performance at the slowest (EP or SLP 
speeds). The drastically reduced size of 
the TC-20 makes it convenient for stor¬ 
ing taped lectures or audio-only Hi-Fi re¬ 
cordings. 

Price: $8.50. 

circle No. 182 on Reader Service Card. 

HARD vs. SOFT 
SOMETIMES SOFT IS BETTER. 

For a free catalog and the name of your nearest dealer write TENBA, Dept. V385, 503 Broadway, New York, NY 10012. 
24 Video December 1985 For additional information, circle No. 18 on Reader Service Card. 

THE HARD CASE. 
Superior protection from sharp jolts . . 

But you still wouldn’t trust 
airport baggage handlers with it. 

THE ITO1 SOFT CASE. 
Excellent protection. Light weight. 
Holds extra accessories. Economical. 

nd it’s always with you 
when you need it! 



•r 

Howto picka 
video system 
with your eyes 
dosed. 

by Ray Charles 

“I look at video systems a 
little differently than you. 

I look with my ears. 
And, frankly, since the 

beginning, video has 
sounded pretty sad. 

Then along comes 
Pioneer with LaserDisc. 
And suddenly, my ears get 
very happy 

The sound of LaserDisc 
is as good as anything I ever 
heard on my stereo. 

Maybe better. 
And while I was impressed with the sound, the video experts were 

floored by the picture. They tell me nothing else even comes close. 
Maybe you’ve already got a stereo, and maybe you’ve already got a 

VCR. You’ve still got to get LaserDisc. Because whatever you’re watch¬ 
ing — music or movies — LaserDisc does 
what no other system can do. For the first 
time, it brings the best picture and the 
best sound together.” 

Prices start at $299. sugg< 
Or) PIONEER 

Video for those 
who really care about audio. 

For additional information, circle No. 40 on Reader Service Card. 



All New Edition! 

They were video buffs in se 

of selection perfection. 

It was an impossible quest. 

Until they discovered . . . 

r^V oiar-siuaaea oast or 

& 1000’s & 1000’s of Video Titles 
on VHS, BETA, CED& Laserdisc- 

Nobody Has More! 
Featuring 

• The Classics (and Not-So-Classics)'1 
• Foreign Films • Rarities • How-To’s j 
• Nostalgic TV Shows • New Releases 
• Music Videos • Documentaries 
^.Silent Films • And Countless Others! 

Written, Produced and Directed by 

Movies Unlimited 
ORDER WITH CONFIDENCE 
FROM ONE OF AMERICA’S 
OLDEST AND MOST RELIABLE 
HOME VIDEO SERVICES 

(Catalog fees refunded with first orders ^ 

Like adult movies? Enclose an additional 
S3.50 tor our huge Adult Video Catalog 

6736 CastorAve.»Phila., PA 19149 • 215-722-8298 

Enclosed Is S5 cash, check or money order ($10 outside USA-in US funds only). Send me your new 
video catalog, plus periodic updates of new releases and sale items. 

□ Enclosed is $8.50. Please include your adult video catalog. I am over 18 years old. 

^MOVIES'uNLIMilED^ 

Address____ 

City_State_Zip_ 

Phone ( )  ©1984 Movies Unlimited Inc. 1 V 1 

For additional Information, circle No. 20 on Reader Service Card. 
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New Products- 

Introducing a New 
Blank-Tape Name: Gemini 

Gemini is a new name in videotape, 
though its video/cable accessories are 
slightly better known. Gemini’s high-out- 
put Beta and VHS tapes—with the for¬ 
mat logos on the packages—come in L- 
500 and T-120 lengths. 

Prices: not available. 

Radio Shack Extender 
Hikes Remotes' Ranges 

If you’ve ever lamented the limited 
reach of a remote control, Radio Shack 
may have the solution. The Archer Vid¬ 
eo Remote Control Extender (Cat. No. 
15-1289) increases the range of a variety 
of remote-control units for TVs, VCRs, 
satellite receivers, cable converters, and 
other devices. The two-piece unit is 
easy to install and uses standard coaxial 
cable. 

Price: $49.95. 

Universal Switchers 
Help Route Signals 

To help multi-component videophiles 
master the complexities of routing sig¬ 
nals through their sprawling systems, 
Universal Security Instruments makes 
the VX Series Switchers. The V-4401 
(pictured) hooks up four inputs to one 



Grab 

today! 

IA95 
-^^SUGG. 
■ ^ RETAIL 
Price Higher in Canada 

on 

... It's a Steal! 
Now on videocassette for a limited time 



New Products 

output. The V-4402 connects four inputs 
to two outputs. And the V-4603 inter¬ 
faces six inputs to three outputs. 

Prices: V-4401, $34.99; V-4402, 
$71.99; V-4603, $110.99. 

circle No. 185 on Reader Service Card. 

Panasonic Unit Upgrades, 
Integrates A/V Systems 

Panasonic has a device that can help 
you integrate your video and audio com¬ 
ponents into a single system. It’s the 
TU-1014 video controller/tuner. 

Three sets of audio/video inputs/out¬ 
puts can handle the demands of all but 

the most obsessive videophiles, while 
fixed and variable audio outputs bring 
compatibility with most audio setups. 
The 1014 even has one switched and 
two unswitched AC outputs on the back- 
panel. Decoder circuitry provides MTS/ 
SAP stereo broadcast reception. Finally, 
a remote control allows control of the 
unit, including all inputs. 

A cautionary note from Panasonic: If 
you subscribe to a cable service, a ca¬ 
ble-compatible model will let you tune in 
most unscrambled cable channels with¬ 
out an external converter box. If you get 
scrambled channels, you will need a de¬ 

scrambler to view those channels. Check 
with your local cable operator for more 
information. 

Price: $499. 
For additional information, 

circle No. 186 on Reader Service Card. 

Panasonic MTS Adapter 
Upgrades Existing Sets 

Panasonic’s TUG-3010S stereo decod¬ 
er/adapter converts Panasonic TVs—in¬ 
cluding rack systems and projection 
TVs—to MTS/SAP stereo broadcast 
use. The unit switches automatically 
from mono to stereo when a stereo 
broadcast signal is available. Controls in- 

Above: Panasonic TV-1014 video controller!tuner; Below: Panasonic TUG-3010S stereo decoder!adapter. 

Introducing 

The 
Video Camera 

Necessity 

Extend the dimensions of your 
video taping capabilities with the 
new AZDEN WMS-10 wireless 
remote-microphone transmitter/ 
receiver. Now you can record from 
a distance (up to 100 feet) with up-close 

clarity, avoiding all extraneous noises. 

The receiver attaches securely to 
the video camera and plugs into the 
ext. mic jack. It even has a monitor 
earphone! The compact transmitter 
clips to the subjects belt, etc., and 
the unobtrusive microminiature 
microphone clips to a tie, lapel, or 
collar. Choose from two frequencies 
(49.83 Khz or 49.89kHz) for the 

cleanest sound! 
Now you can record that wedding 

and capture the "I do"! 
Once you've used the WMS-10 

and discovered all of its possible 
applications, you'll wonder how 
you've gotten along without it. 

For more information contact: 

AZDEN. 
AZDEN CORPORATION 
147 New Hyde Park Road, Franklin Square, NY 11010 
(516) 328-7500 
A wholly owned division of Japan Piezo Co., Ltd. 

28 Video December 1985 
For additional information, circle No. 22 on Reader Service Card. 



25 Great Video 
Stocking Stuffers 

Under $25. 

1 
'■ tJ 

' ' 1 

17 P>' 
"irzifs 

A*' 
Available at participating video 
dealers while supplies last. 

At video dealers everywhere. | 

Price is suggested retail and higher in Canada. 



New Products - 
elude Tape Monitor (Source/Tape), Au¬ 
dio (Auto/Mono), and Audio mode (Ster¬ 
eo/Audio II). The relevant TV models 
are: CTF-2670R, CTF-2684R, CTF- 
2688R, CT-5379RS, CT-3700S, CTG- 
2075R, and the PTF-4073RS projection 
TV. 

Price: $149. 

o. 187 on Reader Service Card. 

GC Switcher Offers 
Video Options 

The Selector Control System/Video 

The Best Movie Catalogue 
You’ve Ever Owned... 
Or Your Money Back. 

Introducing the first movie 
catalogue with a point of 
view. 
Reading most other video catalogues 
you get the feeling that every movie is 
a great classic that “can’t be missed.” 
But you know that's not true and so do 
we. Every movie listed in our brand 
new catalogue comes with a review 
that tells you the truth. Some reviews 
will make you laugh, others may make 
you angry. But their honesty and 
down-to-earth style will make shopping 
for movies almost as much fun as 
watching them. If you’re tired of run-of- 
the-Hollywood-mill hype— you’ll find 
our catalogue a breath of fresh air. 

The most interesting selection 
you ever laid eyes on. 
New Video's buying department 
searches through over 150 different 
sources looking for movies worth own¬ 
ing. Each month hundreds of movies 
are released. Quite frankly, most of 
these videocassettes are, to put it nice¬ 
ly, junk. But through it all, our staff of 
movie lovers has come up with the 
most interesting selection you'll ever 
want to see. Sure, many of them never 
won an Oscar— but they caught our 

attention and we think they'll catch 
yours. New Video is known (and, this 
is not an overstatement) throughout the 
world as “the Source” for foreign films, 
cult movies, and hard-to-/ind classics. 
If it’s on video and worth seeing, you’ll 
find it here. Period. 

Our Ironclad Unconditional 
Here, Take Your Money 
Back— Guarantee 
Our catalogue costs $3.50. Some of our 
competitors offer theirs for free. Others 
charge more. But the truth is, there is 
no comparison. If you enjoy video, 
you’ll enjoy it more with our "one-of-a- 
kind” catalogue. Use the form below 
and order your catalogue today. If you 
do not agree that this is, by far, the 
most interesting $3.50 investment 
you’ve ever made— write us for a 
prompt, courteous refund. You have 
sixty-days to make up your mind— it 
may take you that long to go through 
all the reviews! .. 

New Video’s retail jffTTt 
stores have been rated 
as one of the top 
twelve in America. 
When you visit 
New York, visit 

Send $3.50 in check, m.o. or cash to: New Video (Dept. VM-1), 276 Third Ave, N.Y.C. 10010 

NEW VIDEO 
Village: 90 University Place at 12th Street, NYC 10003 (212) 243 0400. West Village: 44 Greenwich Avenue between I 

6th & 7th Avenues, NYC 10011 (212) 675-6600. Gramercy Park: 276 Third Avenue at 22nd Street, NYC 10010 (212) 4757400. I 
All stores open 7 days. 

Master Switcher (32-3220) from GC 
Electronics helps organize growing video 
systems. Under “Remote TV” switches 
are provided to select between Ant- 
(enna), Pay, VCR, and Aux(iliary) I. 
Under “Main TV, ” the selections are 
Ant, Pay, VCR, Aux I, and Game. The 
options under “VCR” are Ant, Pay, Aux 
I, and Aux II. All controls are the 
piano-key type. 

Price: $71.30. 
For additional information, 

circle No. 188 on Reader Service Card. 

Unison Tape Winder 
Uses Electronic Sensor 

Unison Electronics says its PRO-Vid- 
eo videocassette winders are different 
from the competition. According to Uni¬ 
son, most less costly tape winders use 
mechanical devices to sense the end of 
the tape, and these can stretch or even 
break the tape off the spool. 

The PRO-Video winder operates dif¬ 
ferently. Its electronic tape-end sensor 
gently stops the winding cycle in either 
rewind or fast forward. A resettable dig¬ 
ital counter helps locate specific spots on 
the tape, and the motor is double- 
shielded to prevent the tape’s 
demagnetization (damage to program 
material). 

Price: $54.95. 

circle No. 189 on Reader Service Caro. 

Isobar Surge Suppressor 
Affords Variable Protection 

Tripp Lite’s Isobar is a surge suppres¬ 
sor/octopus adapter available in four- and 
eight-outlet versions. The device is ar¬ 
ranged in “filter- banks” wired in series. 
That means that each successive filter 
bank offers twice the surge protection of 



Luxman 
Home 

designed 
in harmony 

refined 
Ltplflftan/Division of Alpine Electronics of America • 19145 Gramercy Place, 

With their champagne gold styl¬ 
ing, Luxman components are at 

home in the most elegant of settings 
—from traditional to contemporary. 

Consider the Luxman T-407 
Audio/Video Control Center. It allows 
you to enjoy your home entertainment 

system with uncompromising quality 
and ease of operation. 

With an array of inputs and out¬ 
puts, the T-407 is all you need to 
integrate your audio and video com¬ 
ponents. And a lighted wireless 
remote control provides instant 
access to your favorite source 
material. 

With the optional RC-1 remote 
eye, you can even control your sys¬ 
tem from any room in the house. 
And the T-407 incorporates an 
M.T.S. stereo TV decoder to deliver 
Luxman’s reputation for quality 

audio to off-air stereo broadcasts. 
Luxman audio and video compo¬ 

nents bring uncompromising quality 
and innovation to home entertain¬ 
ment systems. 

They 
Luxury. 
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YAMAHA'S NEWEST 
NEEDS AIISOP'S BEST. 

has always kept Yamaha 
sounding good. Now with the intro¬ 

duction of their new VHS Hi-Fi, Yamaha has 
selected Allsop to keep them looking 
good, too. 

According to Pat Hart, Yamaha’s pro¬ 
duct manager, Yamaha recognizes the ne¬ 
cessity of effective preventive maintenance. 
They recommend Allsop 3 to care for your 
audio, car stereo, and now video equipment. 

Help your picture stay crisp and clear. 
And keep the clarity and resolution you 
expect from your equipment. Use the 
Allsop 3. 

ALLSOP 31 
World Leaders in Hi-Tech Care Products ^Jj)) 

ALLSOP, INC.; P.O.Box 23; Bellingham, WA98227U.S.A.; (206)734-9090 

"I’ve been using Allsop 
cleaners as long as they’ve 
been making them... right 
from the beginning." 
PAT HART, Product Manager, 
Yamaha Electronics 

the previous one. Thus the user can ap¬ 
ply differing levels of protection to each 
component of his video or computer sys¬ 
tem, weighting protection levels to favor 
expensive and/or delicate IC-filled com¬ 
ponents. The units plug into the wall 
with a three-prong grounded plug and 
have an on/off switch. 

Prices: starting at $79.95 for the 
four-outlet/two-filter-bank version. 

circle No. 190 on Reader Service Card. 

Kenko Telecine Adapter 
Transfers Film to Tape 

Transferring 8mm movies and 
transparencies to videotape is easy with 
the Kenko SDV10 telecine video adapt¬ 
er. The kit includes a main adapter that 
attaches to the camera lens, film hold¬ 
ers, and a correcting filter. 

Price: $130. 

circle No. 191 on Reader Service Card. 

Ambico Val-U-Series 
Offers Affordable Widgets 

Even home video makers on the low 
end of the pricing totem pole can afford 
the Val-U-Series of video accessories 
from Ambico. 

The Val-U-Lite—model V-1000 for 
AC use and V-8500 for AC/DC opera¬ 
tion—has a heat-absorbing shield for 
cooler and safer performance. The V- 
8000 Val-U-Power-Pack fuels a VCR for 

1985 I Information, ci 26 on Reader Service Card. 



GREAT BOOKS, GREAT GIFTS, 
GREAT ENTERTAINMENT. 

AT A GREAT PRICE, 
*2495* EACH. 

One of the greatest books of all: 
Gone With the Wind in the 
double-cassette, Deluxe 
Edition, $89.95* 

Here come the classics: the Great Books—now a video collection from MGM/UA. 
Watch your favorite characters from all the great books come to life. The literary 
classics as movies. Buy all twenty Great Books on Video for your own library, and 
give them as gifts. 

Give the kids The Adventures of Huckleberry Finn. Let their imaginations sail to 
Treasure Island. Everyone can enjoy National Velvet, The Three Musketeers and David 
Copperfield. For those with adventure in their hearts, it’s Mutiny on the Bounty and 
for those with a scientific turn, Dr.Jekyll and Mr. Hyde. And that’s just a sampling. 

MGM/UA Great Books: great entertainment, great gifts and great bargains. 
Each videocassette is just $24.95* WATCHED ANY GREAT BOOKS LATELY? 

A Tale of Two Cities, Captains Courageous, David Copperfield, Dr. Jekyll and Mr. Hyde, Dragon Seed, Ivanhoe, Knights of the Round Table, 
Little Women, Madame Bovary, Mutiny on the Bounty, National Velvet, Pride and Prejudice, The Adventures of Huckleberry Finn, The Four Horsemen 

of the Apocalypse, The Good Earth, The Prisoner of Zenda, The Red Badge of Courage, The Three Musketeers, The Yearling, Treasure Island. 
•Manufacturer’s suggested list price ® 1985 MGM/UA Home Video, 1350 Avenue of the Americas, New York, NY 10019. 

For additional information, circle No. 27 on Reader Service Card. 
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up to four hours; built-in fuses offer ex¬ 
tra protection. The Val-U-Lens Kit, 
Model V-300, has telephoto and 
wide-angle attachments as well as step 
rings to fit various video cameras. It 
comes with carry case. The V-5000 
Val-U-Tripod comes in a black finish and 
has tubular legs. 

Prices: ranging from $39.95 (V-5000) 
to $129.95 (V-8500). 

Cool, Uniform, 
Color Perfect Lighting 

• Dramatically improves camera 
color performance 

• Enriches color brilliance 

• Quartz-halogen lamp 

• Entirely portable 

• 2 mounts standard 
equipment 

• Choice of AC/DC operations 

• Built-in safety features 

• Teflon coated 

• Wide range of accessories 

For pure... true... 4epth of field 
projection don't lie!it up without it! 

(8Q0IACDC-LUX 

Mini-Cool 
Heat-Free 
Video Light 

Selected by 

NASA 

For additional information, circle i i Reader Service Card. 

Challenger Battery 
Wins Design Award 

Award Winner Corp. has lived up to 
its name with an engineering design 
award from the July Consumer Electron¬ 
ics Show for its Challenger line of re¬ 
chargeable battery packs. The Challeng¬ 
er Power Source II delivers up to 6 
hours of power and can be recharged up 
to 1500 times. 

The nickel-cadmium 12-volt battery 
weighs a light 3-1/2 lbs. Other features 
include a built-in automatic resetting 10- 
amp circuit breaker, a metal female 
receptacle, and an ambient temperature 
thermo protector. The nylon carrying 
case includes a two-inch-thick adjustable 
shoulder strap. 

Price: $259.95. 
For additional information, 

circle No. 193 on Reader Service Card. 

Kiwi's Got a Brand-New 
Bag for 8mm, VHSC 

With the dawn of the 8mm age and 
the continuing popularity of VHSC, many 
videophiles could use a carry bag de¬ 
signed for that very gear—and Kiwi 
makes one: the VCR-65. 

The VCR-65 is made of lightweight 
waterproof nylon with closed-cell foam/ 
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Is it the original 
or "Super Dupe"? 

Boosts and 11 ww 1 
Enhances Video and Audio Signals 
To make professional To make dupe tapes that look 
quality tape-to-tape copies, and sound so close to the 
you need more than just originals—order your "Super 
cables, you need "Super Duper" today! 
Duper"!...duping cables and 
enhancer all-in-one. ■ Separate video and audio 

"Super Duper" regains controls 
signal loss by boosting and ■ AC power supply included 

enhancing video signal a ■ All gold connectors for 
powerful 3 dB...audio signal optimum conductivity 

a booming 20 dB! ■ Measures only 33/8" x V^t!' 

You can't make a dupe tape ■ Perfect for duping movies 
that's exactly like the original, and music videos 
but—with "Super Duper"— 
your dupes are so close to the 
original, you can hardly tell 
the difference. 

full refund (exclu¬ 
de of shipping) 
rithin 10 days—no 
uestions asked. So, 

DUPING CABLES AND ENHANCER ALL-IN-ONE 

NOW! Make Dupes so Close 
to the Original You Can Hardly 
Tell Them Apart! 

New Products 

soft nylon linings. The seams are sewn 
with heavy-duty nylon boot thread. Ny¬ 
lon webbing provides material for the 
straps and handles, while Velcro clo¬ 
sures seal the bag whenever the lid is 
down. This automatic closure prevents 
careless accidents while still permitting 
easy access to the machine. An outside 
Velcro pocket holds extra cassettes or 
other accessories. 

The bag weighs only 1-3/4 pounds, 
measures 15 by 9 by 10 inches, and 
comes in two colors: black and smoke. 
Like all Kiwi bags it comes with a life¬ 
time guarantee. 

Price: $79.95. 
For additional information, 

circle No. 194 on Reader Sen/ice Card. 

Carter Craft Covers 
Fit Most VCR Models 

Carter Craft makes form-fitting dust 
covers to fit a variety of video and com¬ 
puter equipment. Of special interest to 
videophiles is the 60-400 dust cover, 
which is universal for VHS or Beta 
equipment, according to the manufactur¬ 
er, as well as several video games, com¬ 
puter disk drives, and computer prin- 

Price: $7.55. 

VCR/VIDEO 

For additional information, 
circle No. 195 on Reader Service Card. 

Proton Video Racks 
House Proton Gear 

The Proton R25 and R19 equipment 
racks are designed to house Proton gear 
though they could also be used for 
equipment by other manufacturers. 

The R25 is built to accommodate the 
602M 25-inch monitor, 600T video tun¬ 
er, and 303 speakers, with room left 
over for an audio system, an LV disc 
player, or a couple of VCRs. The R19 is 



MOTOWNS 
25th 
ANNIVERSARY 
SPECTACULAR IS 
NOW ON VIDEOCASSETTE ■ You’re invited to celebrate with 
MOTOWN’s greatest stars, performing some of the greatest hits of all time.Two 
hours of live music —featuring 30 minutes of new MOTOWN footage avail¬ 
able only on this videocassette. And rare clips from the 50s and 60s. ^ 
Available at fine video stores now. PI if/r mft 

•Stereo■oundcgmpatlwe yiOCOPHOMIC iViVXLVi./ Uii 
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A Portable, 
Professional S.E.G. 

for Only $1,099! 
Discover the flexibility of a truly portable field and studio SEG at a 
special reduced price of $1,099.00, with the MS-2000 Mini Production 
System™ SEG/Switcher from Comprehensive Video. 

Compact and lightweight (1.8 lbs.), the MS-2000 provides studio- 
caliber performance virtually anywhere you can take a recorder and 

Powered directly from your VTR 
or external battery, the MS- 

2000 provides vertical in¬ 
terval switching from two 

camera inputs to one 
output for flawless 

manual or automatic 
cuts and dissolves. 

Additional effects are pos¬ 
sible with special effects car¬ 

tridges and expansion modules. Any 
of 20 optional special effects can be oper¬ 

ated manually via a linear control, or automatic¬ 
ally with variable preset interval of 0.5 to 6 seconds. 

Features include: Built-in automatic dissolves, horizontal, vertical and 
single comer wipes and downstream fade-to-black • Optional View¬ 
finder for previewing • Master headset jack for camera intercom system 
• Compatibility with JVC GX-S700U, Panasonic WV3500 or other 

Genlockable video cameras • Two-channel audio-follows-video 
• Automatic proportional mixing during wipes and dissolves • 12Vdc 
power or optional power supply. 

And now you can own a portable, professional SEG that is truly 
affordable from Comprehensive. Available for a limited time only at the 
special reduced price of $1,099.00. 

To Place Your Order, Call Toll-Free: 1-800-526-0242. 
MAJOR CREDIT CARDS ACCEPTED. 
For information only, call (201) 767-7990. 

VIDEOllSUPPLY CORPORATION 

148 Veterans Drive, Northvale, NJ 07647 • (201) 767-7990 

the right size for a 600M 19-inch moni¬ 
tor, a 600T video tuner, and 302 speak¬ 
ers. Also available is an audio rack, Rll, 
for Proton audio components. 

The racks, with glass doors and cast¬ 
ers, measure 40-1/5 by 21-1/3 by 19 
inches (R25), 35-2/5 by 21-1/3 by 19 
(T19), and 19-1/4 by 35 by 18 (Rll). 

Price: $250 ea. 
For additional information, 

circle No. 196 on Reader Service Card. 

Video Clappers Assist 
Home Videomakers 

Overcoated for easy wipe-off, Sunway 
Products’ Video Clapppers help facilitate 
editing, seek and search, production 
IDs, freeze frames, sequencing, and 
showing start/end points. The back’s 
shot function list helps order the se¬ 
quence of shots, angles, lights, and so 
in. 

Price: $39.95. 

Hold on Tight 
With Gripmate 

Frustrated from cutting your fingers 
with a knife as you strip a cable to at¬ 
tach leads? Get a grip on yourself with 
the Gripmate. The gadget features a C- 
clamp base with four interchangeable 
arms (semi-rigid insulated wires). The 
arms hold alligator cjips for any delicate 
soldering, wiring, or assembly that re¬ 
quires more hands than your allotted 



SONY JUST GAVE THE 
ULTIMATE TRINITRON SOME 

ADDITIONAL THOUGHT. 

Trinitron XBR Digital Trinitron DXR 

INTRODUCING THE DIGITAL TRINITRON DXR. 
For video enthusiasts and critics alike, the 

Trinitron® XBR monitor/receiver signaled a new stan- 
lard in color TV performance. A standard other man- 
ifacturers were compelled to strive for. 

And one that Sony felt compelled to build upon. 
In so doing, we have created the successor to 

he television Video Review lauded as "the ultimate 
nonitor/receiver"1: the Digital Trinitron DXR. 
! The Digital DXR mirrors all the features that 
urned XBR technology into breakthrough technol¬ 
ogy: a 25" (measured diagonally) Microblack™ pic- 
ure tube that yields 400 lines of horizontal resolution 
vith A/V input; amazingly high contrast for a picture 
hat's constantly vivid; cable-compatible tuning* and 
i built-in stereo decoder. 

Yet in addition to having the power to enrich 
rour life, the DXR has an extremely thoughtful feature 
o help you organize it. The DXR Home Management 

Helper™—a computer programming system that's 
actually built into the TV It has a memory that stores I and retrieves up to 80 pages of preformatted 

information—birthdays, payments, appoint-1 
ments, etc. Plus an automatic on-screen 
reminder that alerts you when one of the 
events you've programmed is coming up. 

Equally thoughtful is the DXR’s Express 
Commander®—an alphanumeric remote 

,r control that allows you to program the I 
snumenc remce control. Home Management Helper and oper-1 

ate your TV Without leaving your easy chair. 
Ultimately however, the Digital Trinitron DXR wil| 

stand as more than just a tribute to Sony's engineers. 
It will become a —^ _ __ _ 

tribute to the intelligence j£® 
of the person who THE ONE and ONLY® 
buys it. 
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two. A small magnet is also included 
metal parts. A 45mm-diameter 2.5x 
magnifying glass allows for closeup 
work. 

Price: $19.95. 
For additional information, 

Earsaver Reduces Noise 
To Prevent Hearing Loss 

You know how broadcast stations 
send out commercials at top volume 
grab your attention? Tired of having 

for your eardrums blasted away? Look into 
Earsaver. Ameritec, ofMontville, N.J., 
says the Earsaver won’t cut down on 
the sound quality but will keep the vol¬ 
ume level at 85 decibels. 

The small lightweight unit plugs in be¬ 
tween headphones and your audio out¬ 
put. A self-adhesive hook and loop al¬ 
lows you to fasten it to your belt for jog¬ 
ging with your portable recorder. 

Price: $19.95. 
to F Mit. ai t formatjon 
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SPINNAKER MAKES 
VIDEO LEARNING FUN. 

For only $19.95* 
Spinnaker educational videos give children 

a lot of learning for the money. They teach 
fundamental skills like reading and math 

while offering hours of learning and fun. 
Spinnaker educational videos feature: 
• Workbooks that provide related learning 

exercises which children complete as they 
watch the video. 
• Reading programs that teach about subjects 

like vowels, consonants, parts of speech and 
sentence composition. 

| • Math programs that teach about 
subjects like counting, addition, 

subtraction, geometric shapes and 
fractions. 
• Learning fun for ages 5 - 8 and 7 -10. 
• Puppet characters, learning songs and 

fun-filled adventures. 
for just $19.95 each! 

SP/NN/UI2SP Vioeo 
Wte make learning fun. 

‘Suggested U.S. retail price. Canadian price slightly higher. 

For additional information, circle No. 146 on Reader Service Card. 
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Showtime Offers SFX 
For Home Video 

This complete special effects genera¬ 
tor is ideal for the videophile who wants 
to mix, edit, and dub to produce high 
quality tapes. The Showmaster Creator 
from Showtime Video Ventures has ex¬ 
cellent controls for manipulating. 

Using a joystick, slide controller, 
knob, or button, you can add colors to 
the different gray scales of subjects for a 
psychedelic effect. Colors can also be 
eliminated for a stark black and white 
look, or mixed to create a black and 
white background and color foreground. 

To cut back and forth between 
scenes, the Showmaster Creator has 36 
different pattern wipes, dissolves, fades, 
and superimpositions. Other effects in¬ 

clude a zoom to change the size of 
graphics, a spotlight to brighten selected 
areas, and a bouncing ball. You can also 
split the screen for different video sourc¬ 
es to be recorded or played at once. 

The two-channel audio system allows 
mixing from internal or external sources. 
Inputs include four pairs of stereo/audio 
jacks, and four video jacks plus one for a 
device to overlay text on graphics. The 
creator has two pairs of stereo/audio, 
two video, and two preview output 
jacks. The unit can be linked to VCRs, 
video discs, projection TVs, monitors, 
home computers, satellite receivers, and 
other special effects equipment. 

Price: under $500. 

For additional information, 
circle No. 200 on Reader Service Card. a 
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Advance Bonus: 

SAVE UP TO $50 MORE! 
... by ordering a second movie right 
now. Any movie listed in this ad-yours 
for just $29.95 on videocassette. See 
coupon below. 

CBS VIDEO CLUB 
1400 North Fruitridge Avenue, Terre Haute, IN 47811 

f”CBS VIDEO CLUB 
I Dept. 65R, P.O. Box 1111, Terre Haute, IN 478U 

■ Yes, please enroll me in the CBS Video Club under the 
J terms outlined in this advertisement. As a member, 
I I need buy just two more movies at regular Club prices 
| within the next year, 

j Check oiie: O BETA 
□ VHS 

j Send me movie#_for $4.95 

| Please check how paying: 
j □ My check is enclosed. Z54/Z56 
j □ Charge my introductory movie(s) Z55/Z57 
[ and future Club purchases to: 
j □ MasterCard □ Diners Club 
I □ American Express □ VISA 

■ Account #_ 

I Expiration Date_ 

I Signature_ 

J □ Also send me as my Advance Bonus: 
[ movie #_for $29.95 on 
I videocassette plus $3.00 shipping and handling 
I which I’m adding to my above payment. 

Now you can own any movie here for 
just $4.95 with membership in the CBS 
Video Club! That’s less than the price of a 
single movie ticket, less than the price of 
most rentals, and it’s yours for keeps! 

Choose from the best, too. The Empire 
Strikes Back, Romancing the Stone, Splash 
and more. There’s no membership fee, and 
you don’t have to buy a lot of movies. 

Just two more within the next year. 
The movies you order will be mailed and 
billed at regular Club prices which currently 
range from $39.95 to $79.95 per cassette- 
plus shipping and handling. (Extra-long films 
and specials may cost a bit more.) 

BONUS PLAN-SAVE 50% 

After buying two movies at regular Club 
prices in the next year, you can cancel. Or 
stay with us and save even more under our 
Bonus Plan. With each movie you buy, the 
plan currently allows you to help yourself to 
another movie of equal value or less at 50% 
off. And, right now, save up to $50 more- 
srcth.-A'1'..ni. .• I'., .mis In>\ ah.in-. 

About every four weeks (up to 13 times 

a year) we send you our CBS Video Club 
Magazine, reviewing our Director’s Selection 
plus many alternate movies. 

Our movie library holds over 1,000 
titles. So as a member, you’ll always have a 
wide range of choices. If you want the 
Director’s Selection, don’t do a thing. It will 
arrive automatically. If you prefer an alter¬ 
nate title, or none at all, just return the card 
always provided by the date specified. 

You’ll always have two full weeks to decide. 
(If you ever receive a tape that you have less 
than two weeks to consider, send it back at 
our expense.) And a toll-free number to call if 
you have any questions or service requests. 

Join today and we’ll send your movie for 
just $4.95, along with details of how the Club 
works. If you’re not satisfied, return every¬ 
thing within 10 days for a full, prompt refund 
—no further obligation. 

For faster service, use your credit 
card and our toll-free number to order. 
Just call 1-800-457-0866 (in Indiana 
1-800-742-1200). Or mail coupon. 

60 TOP HITS TO CHOOSE FROM 
T.TLS 

SELECTION 
TITLE 

SELECTION 
title . NUMBE™ 

0895082 TR0N 52630,2 

,5,6052 ROBIN HOOD (Walt Disney’s) 
400,272 

0044082 

MS*™ ,510,92 
BUTCH CASSIDY AND THE 

05,7302 

THE KARATE KID Aggy™- MAKING OF MICHAEL JACKSON’S 
THRILLER 7,03922 

THE WAY WE WERE 1529002 GOLDFINGER 

5304022 THE GRADUATE 3103002 . 



THIS YEAR WE RECOMMEND 

... AND WE SHOULD KNOW 

Everyone’s Asking For A VideoGift. It’s Thoughtful. Personal. Lasting. 
This Year, Give A VideoGift—And Watch The Excitement! 

The Care Bears Movie©1985 American Greetings Corp. and CPG Products Corp. All Rights Reserved. WEIGHT WATCHERS is the registered tri nark of Weight Watchers Inti 



Give The People On Your List 
What They’re Asking For. 

VidfeSGift 
Choose From 27 Video Bestsellers 

Now Only $24.95! 
VIDEOGIFT MOVIES VIDEOGIFT OF LAUGHTER 

Mr. Mom Richard Pryor Live In Concert 
The Woman In Red Mr. Mom 
Irreconcilable Differences The Woman In Red 
Easy Money Easy Money 
Gorky Park Irreconcilable Differences 
Mad Max Truly Tasteless Jokes 
The Care Bears Movie 
The Beach Boys: An American Band VIDEOGIFT OF MUSIC 

Richard Pryor Live In Concert 
The Smurfs And The Magic Flute Neil Diamond: Love At The Greek 

Stagecoach Making Michael Jackson’s Thriller 
o 

Good Guys Wear Black Linda Ronstadt: What’s New 

Breathless The Beach Boys: An American Band 

VIDEOGIFT FOR KIDS 
Video Rewind: The Rolling Stones 

Great Video Hits 

The Care Bears Movie LIFESTYLE VIDEOGIFT 

The Smurfs And The Magic Flute 
Rainbow Brite in “Peril In The Pits” Weight Watchers® Magazine 

Rainbow Brite in “The Mighty Guide To A Healthy Lifestyle 

Monstromurk Menace” John McEnroe/Ivan Lendl: 

My Little PonySpecial Price $1995 Tennis Lessons With The Pros 

Puff The Magic Dragon 
Poochie © 1985 Vestron Video 

P.O.Box 4000 mm 
Stamford, CT 06907 Benji’s Very Own Christmas Story 

Ziggy’s Gift * Special Price $1995 Prices shown are U.S. Suggested Retail Price 

LOOK FOR THE VIDEOGIFT CENTER AT YOUR LOCAL VIDEO STORE! 
For additional information, circle No. 35 on Reader Service Card. 



Fine Tuning 
Your Video Questions Answered 

by Roderick 
Woodcock 

Beta Blues Ql’m a depressed Beta 
owner. I sold my 

Sony SL-2000 portable VCR 
and camera and replaced it 
with the BMC-220 Betamovie 
because of the greater han¬ 
dling convenience. Unfortu¬ 
nately, I sacrificed the versa¬ 
tility of the SL-2000. It was a 
good machine for tape editing 
and could replay my camera 
recordings. Since the Be¬ 
tamovie appeared, I have not 
been able to find another port¬ 
able in the Beta format. Are 
there any companies who still 
offer a portable like the Sony 
SL-2000? Also, why are some 
Beta machines being sold as 
“Hi-Fi ready"? Why can’t they 
simply include Hi-Fi in all 
machines? I wouldn’t buy a 
machine if I had to buy an 
adapter to add the Hi-Fi capa¬ 
bility later on. You simply 
can't beat the sound quality of 
Hi-Fi. 

Bruce Armbruster 
APO, N.Y. 

A Sorry, but the day of the 
two-piece portable Beta 

VCR appears to be over. 
The last machine available 
was the Toshiba V-X34, dis¬ 
continued this past summer. 
Sony dropped its SL-2000 
last year, and the last porta¬ 
ble it sold was the SL-2005, 
a similar but limited-edition 
machine with a black finish. 
Sony’s industrial division 
claims that the SLO-340 in¬ 
dustrial portable is still availa¬ 
ble, but this ungainly 20- 

pound monster records only 
at the BI speed. 

The day of the camcorder 
has truly arrived, at least as 
far as Beta is concerned. If 
you find the design of the 
Betamovie too limiting, you 
have a couple of choices. You 
could look around for a used 
SL-2000 portable (or compa¬ 
rable machine) and go back 
to what you were using. Or 
you could opt for a camcord¬ 
er in another format (VHS or 
8mm) which offers you some 
of the features missing from 
Betamovie, such as an elec¬ 
tronic viewfinder, record re¬ 
view, playback through the 
viewfinder, and A/V input and 
output capability so that you 
can use it as either a source 
player or editing recorder. If 
you used it as a player, you 
could of course edit your 
tapes onto any other format 
you wish, including Beta. 

As for “Hi-Fi Ready” 
VCRs, these machines are 
sold only by Sony. The ra¬ 
tionale behind their design is 
that some consumers would 
prefer to initially forgo the 
Hi-Fi capability and then add 
it later when they can afford 
it. But I agree that most peo¬ 
ple already sold on Hi-Fi 
would prefer to buy a ma¬ 
chine with the feature built 
in, especially now that the 
price of many base-model 
Beta Hi-Fi decks (like 
Sanyo’s VCR-7150) has 
dropped to a very afford¬ 
able $350 (or less). 

A Nice Pair 
I have a pair of G.E. 
portable VCRs in the 

3020X series and the RM- 
R500 Editing Controller. In¬ 
sert edits are clean, but just 
about every other assemble edit 

has a “rainbow" that lasts a 
second or two after the edit 
point. A friend of mine has 
virtually the same Matsushita- 
made equipment as me but 
under the Magnavox label. On 
his equipment, however, he 
gets an almost undetectable 
rainbow in only one out of 
nine edits. I understand the 
technical reasons for the 
“rainbows, ” but why the dif¬ 
ference between different 
VCRs from the same manu¬ 
facturer? 

Bill Southworth 
Woodland Hills, CA 

A I’ve received letters 
from lots of readers with 

similar complaints—namely, 
that so-called “glitch free” or 
“noise free” editing circuits 
simply don’t perform as con¬ 
sistently as they should. The 
visual effect—whether you 
call it staining, rainbow, moi¬ 
re, or discoloration—is ex¬ 
tremely annoying, especially 
when you are trying to cre¬ 
ate a professional-looking ef¬ 
fect. It’s caused, of course, 
by the back spacing effect it¬ 
self, where the new segment 
of video overlaps the tail end 
of the older segment: video 
superimposed on video. 

In normal recording, a tape 
that already has been used 
once doesn’t exhibit this 
problem because a special 
erase head removes all 
traces of the old signal before 
the new one is recorded. 
Ideally, that’s what these 
backspace-editing circuits 
should do too. But since the 
amount of tape being back¬ 
spaced at the edit point is 
slight, they try to eliminate 
the staining simply by boost¬ 
ing the strength of the re¬ 

cording current applied to the 
video heads. As you’ve dis¬ 
covered, the quality of the 
edits achieved in this way can 
vary considerably, even be¬ 
tween supposedly identical 
machines. A serviceman can 
sometimes (but not always) 
improve the quality of the ed¬ 
its. 

Ironically, some of the best 
“editing” decks I’ve seen 
were those that didn’t em¬ 
ploy the supposedly more so¬ 
phisticated backspace editing 
feature. JVC’s HR-2200, dis¬ 
continued for several years, 
is one example that has now 
become a “classic” VCR 
sought out by some video afi¬ 
cionados. 

The only consumer VCR 
that I’ve seen which delivers 
consistently glitch-free edits 
every time is Sony’s new 
Video 8 camcorder (also sold 
under the Fuji, Kyocera, 
Sanyo, and Pioneer brand 
names) which uses “flying 
erase” heads to achieve truly 
professional looking edits. 
Beta and VHS equipment us¬ 
ing flying erase heads also 
exists, but only as profes¬ 
sional equipment costing 
much more than consum¬ 
er-grade stuff. 

The bottom line is that the 
video manufacturers (who 
sell to both the consumer and 
the professional, but fre¬ 
quently through separate di¬ 
visions) have been too slow 
to appreciate nonprofession¬ 
als’ growing interest in so¬ 
phisticated video features. 
That’s also ironic considering 
that they have created this 
demand themselves by writ¬ 
ing ad copy and brochures 
that extol “professional” fea¬ 
tures that, when you get 
down to it, don’t deliver what 
they claim. 



It leaves nothing to be desired. 

THE SANYO 
AV-4000 SYSTEM WITH 

REMOTE CONTROL. 
A MORE ADVANCED 

APPROACH TO 
HOME ENTERTAINMENT. 

It's everything you ever 
hoped for. All the most 
sophisticated features in 
audio. All the latest break¬ 
throughs in video. All in 

one perfectly matched 
system. Featuring the 
incredible Super Beta 
VCR, the best picture and 
sound in video. A 26-inch 
color monitor with true 
stereo broadcast capa¬ 
bility and 140 channel 
tuner. A programmable 
compact disc player with a 
remarkable 96dB dynamic 
range. A fully automatic 

turntable, full logic dual 
cassette deck, and a pro¬ 
grammable digital AM/FM 
stereo tuner, all feeding 
a 100-watt per channel 
amplifier with 5-band 
graphic equalizer. And 
you hold the controls to 
every feature, every func¬ 
tion right in the palm of 
your hand. It's enough to 
give you goose bumps. 

^SANYO 
THE MODERN ART OF ELECTRONICS. 



Fine Tuning 

Don't Color My World Ql own a Panasonic PK-959 camera 
and am using it with a JVC HR- 

S10U portable. When I leave the camera 
in pause and then resume shooting, I can 
see a rainbow streak or a glitch across the 
tape at that point when viewing it later. 
The JVC HR-S10U is advertised as hav¬ 
ing automatic backspace capability to pro¬ 
duce clean assembled recordings. Are the 
camera and deck incompatible? 1 need 
clean in-camera edits and no matter what 
grade of tape I use, I still see a rainbow 
drift across the screen. 

Jim O’Brien 
New York 

A The problem isn’t in the tape you’re 
using. It’s in the equipment. Though 

they aren’t the same make, your camera 
and VCR combo should be compatible as 
long as the tape starts and stops on cue 
when you press the trigger on the cam¬ 
era. The tape backspacing is a VCR fea¬ 
ture, not a camera feature. As for why 
you aren’t getting clean edits, see the 
previous letter. 

Heckle & Speckle QDo I need glasses or is it true that a 
heck of a lot of LV discs have tiny 

white speckles throughout the picture? 
And are they as prone to warping as I 
think they are? As VCRs approach discs 
players in audio/video quality (SuperBeta, 
VHS HQ), it’s a shame that the CAV for¬ 
mat is virtually dead and buried. High 
picture quality would seem to be the final 
LV advantage. Or do the disc people care? 

John Mainelli 
San Diego, Calif. 

A The official technical name for the 
“speckled” phenomenon you de¬ 

scribe is “inclusion”—a reference to im¬ 
purities like dirt, dust, and other micro¬ 
scopic contaminants that get “included” 
between the two layers of the disc dur¬ 
ing manufacturing. I was given this ex¬ 
planation a couple of years ago during a 
tour of Pioneer’s Carson, California 
disc-pressing plant. 

During the tour I also discovered how 
really difficult it is to turn a videotaped 
master of a feature film into an optical 
videodisc. Fortunately, Pioneer’s techni¬ 
cians and engineers continue to refine 
the process. The current “state of the 
art” is light years ahead of where it was 
in the old MCA Disco Vision days. 

Pioneer will replace any disc 
flawed by inclusion. Just return it to 
your dealer. Many LV dealers also tend 
to be quality-sensitive and some will 
even let you “sample” a disc on one of 
their in-store players before you take it 
home. 

Warpage remains a problem owing to 
the large surface area of the disc, but 
can be minimized by proper storage and 
handling. A warped disc can often be 
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flattened simply by pressing it between 
two sheets of heavy wood or glass for 
several days. 

As for the CAV issue, I agree that the 
splendid special effects available in this 
subformat are what attracted me to it in 
the first place and that more CAV re¬ 
leases—such as Criterion’s Citizen 
Kane—are in order. But that decision is 
up to the software vendors and to Pio¬ 
neer. You can put your views on the 
record by writing to Pioneer: 200 West 
Grand Avenue, Montvale, N.J. 07645. 

Matchmaker Ql own a Zenith VR-2100 four-head 
VCR and a Magnavox VR-8405 two- 

head VCR. I would like to know what 
would make for a sharper, better-quality 
dub—recording from the Magnavox into 
the Zenith or the other way around? 

Carlos Garcia 
West New York, N.J. 

A A timely question. As a general rule 
I’d recommend using the Magnavox 

as the player and the Zenith as the re¬ 
corder, owing to the latter’s wider SP 
video heads. But in some cases you may 
find that if the tape you propose to dub 
originally had been recorded on the 
Magnavox, it will play better on that ma¬ 
chine than on the Zenith, since the video 
tracks and heads will match better. 

These recommendations, however, 
apply only to tapes made and recorded 
at SP. If you intend to copy an EP tape 
to SP go from the Magnavox to the Ze¬ 
nith. Should you want to copy an EP 
tape and record it in EP (a qualitatively 
hideous idea) you can go either way, 
since the head widths employed at this 
slowest speed are virtually identical on 
each machine. 

Frozen Landscapes Ql take home videos of scenery and 
children. Sometimes, when I get just 

the right scene or pose, I like to pause the 
tape and take a 35mm picture of the 
frame so that I can later paint from it. 
Sometimes I get a beautiful still frame but 
other times there is a lot of distortion. Do 
you know of any way that 1 can avoid 
this? Marion Thompson 

Clermont, Fla. 

AWhile you haven’t mentioned the 
model number or brand name of 

your VCR, it’s clear from your letter 
that it is not equipped with a clean still- 
frame feature. Many current VCRs, 
however, offer noise-free special effects 
like still frame, frame-by-frame advance 
and variable-speed slow motion that 
would give you what you want. 

If these machines are outside your 
price range, or if you don’t want to trade 
up to a more deluxe machine just to ob¬ 
tain this one feature, then about all you 
can do is make several attempts to get a 

“clean” still frame of what you want us¬ 
ing your current VCR. You may find it 
necessary to rewind or backscan the 
tape several times until you obtain a still 
frame that can be photographed. Occa¬ 
sionally, if the still frame is just short of 
perfect, with a trace of noise at the bot¬ 
tom of the picture, it can sometimes be 
eliminated by tapping gently on the top 
of the machine. 

Clean & Unclean Ql recently had a problem with a 
wet-system video head cleaner. I’ve 

had my Zenith VR-4000 VCR for about 
seven months and have used it about 40 
hours. The picture was still clear but I 
thought a routine cleaning wouldn’t hurt. 
After I used the cleaner, the playback pic¬ 
ture was very snowy. I took the VCR in 
to an authorized Zenith service center and 
they had to clean the heads to remove the 
residue left by the head cleaning cassette. 
The bill came to $64.20, which I could 
have avoided if I hadn’t used the thing in 
the first place! Have other readers had 
similar problems with head-cleaning cas¬ 
settes? Richard Criscione 

Fredonia, N.Y. 

A “I thought a routine cleaning 
wouldn’t hurt”—those words have 

been uttered by many other readers 
who have had similar experiences with 
head-cleaning cassettes. Some have 
written to me, mostly to condemn the 
products, which often have led them into 
expensive and unnecessary VCR repairs. 

As longtime readers of this column 
are likely aware, I’m not unequivocally 
opposed to these products. They serve 
their purpose when the need for genuine 
head cleaning arises. In an emergency 
I’ve even used them myself, both the 
wet and dry varieties. Nowadays many 
video dealers , routinely suggest buying a 
head-cleaning cassette whenever some¬ 
one buys a new VCR. What with ramp¬ 
ant VCR discounting, they often make 
more money selling this ubiquitous ac¬ 
cessory than on the machine itself. 

I don’t begrudge them the few extra 
dollars of profit that selling head cleaners 
can bring. In fact, it’s a good idea to 
have one around for those rare but inev¬ 
itable occasions when you need one. But 
the problem is that dealers and manufac¬ 
turers alike overemphase their use. And 
why not? The faster you use one up, the 
quicker you will need to replace it with a 
new one. 

Just becaiSfe you’ve got one doesn’t 
mean you need to use it. When a video 
head becomes clogged, you’ll know it. 
Any use of a head cleaning cassette be¬ 
fore that time is risky, rather than pre¬ 
ventive maintenance. A lot of VCR own¬ 
ers who have these gadgets would be 
better off if they regarded them more 
like fire-extinguishers—something to be 
used only in an emergency. Q 



Five months after the release of his smash debut 
album, Julian Lennon performed in front of an audience 
for the first time in his life. 

The preparations for this electrifying special concert 
and subsequent American tour are captured in Julian 
Lennon’s first video. 

This marvelous combination of live performances, 
spirited off-stage moments, intimate reflections on his 
life, music, and heritage create a revealing portrait of 
Julian Lennon. 

Look for this exciting new video specially priced at [ 
$29.95, suggested retail. L 

Music includes: 
Too Late For Goodbyes • Stand By Me 
Well I Don’t Know • Jesse • Valotte • Day Tripper 
Stereo Color/58 Mins. 

Directed and Produced by Martin Lewis 

A VIRGIN </ VISION PRESENTATION • Aty|I]t(fTjMjJ PRODUCTION 

Julian Lennon is an Atlantic Records’ recording artist. 

HOME VIDEO 1 





N D E 
FINALLY, A CAMERA AND RECORDER 

THAT’S GOT IT ALL TOGETHER, 

A I IT^mi ATI^A I IV INTRODUCING THE PRO WONDER AU lUm Al ICALLY. camcorder from rca. 

Pro Wonder the all-in-one video camera/ 
recorder from RCA, makes it easier than 
ever to capture life's special moments, 
How much easier? Just drop in a stan 
dard VHS cassette, aim and shoot. From 
there on out, Pro Wonder does all the 
work for you—automatically. And it pro 
vides a full 2 hours and 40 minutes of 
recording time on a single cassette. 

mmJrT 
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PRO WONDER IS FULLY AUTOMATIC. 
It automatically adjusts the focus and 
compensates for changes in lighting 
conditions. So you can work under just 
about any lighting condition (7 lux rating) 
as simply as load, aim & shoot. Instant 
playback through the viewfinder allows 
you to review your tape on the spot. 

PRO WONDER IS LIGHTWEIGHT. 
Our new video system is packed wilh 
many of the features you would expect 
to find only on much heavier camera/ 
recorders. Yet it weighs in at an incredible 
5.5 lbs! 

SPECIAL INTRODUCTORY OFFER. 
Buy Pro Wonder now, and you'll receive 
this professional, hardshell camera case 
(worth $149) at no additional cost. Sup¬ 
plies are limited, so hurry to your par¬ 
ticipating RCA dealer before the supply 
runs out* For more information, call 
1-800-32VIDEO. 



People 
Idol Chatter 

Looks like we won’t be 
seeing Eddie Murphy in Be¬ 
verly Hills Cop after January, 
when Paramount will pull it. 
Murphy has such a good time 

‘king in front 
of the cameras that 
he considers what 
he’s done in Trad¬ 
ing Places, 48 
HRS, and Best De¬ 
fense (all three on 
video) as well as in 
Cop nothing more 
than fun. “I’m not 
an actor,” Murphy 
says. “I’m an enter¬ 
tainer and a comedi¬ 
an. I’m not im-, 
pressed with the 
whole acting 
groove. It doesn’t 
blow my mind to 
be an actor. The 

whole respect thing ac¬ 
tors get is bull. I’m a liar. 
That’s all acting is—lying. 
You turn the cameras on and 
I can make tears run down 
my cheeks and make the au¬ 
dience believe me. I can tell 
a good lie. Lying is cool. It’s 
fun.” So’s Beverly Hills Cop. 

Carl Weathers will make 
his final appearance as boxer 
Apollo Creed this month 
when Rocky IV opens in 
theaters across the country 
(you can catch him on video 
in the first three Rockys as 
well as in a low-budget but 
well-made war movie, Force 
10 from Navarone). His re¬ 
make of the Sidney Poitier/ 
Tony Curtis 1957 feature, 
The Defiant Ones, is also in 
the can and will air on ABC 
this month, then make a 
quick spin to video. Robert 
Urich costars. “Audiences 
are different in 1985 than 
they were back then,” he 
says. “Then, the racial issue 
was shocking. I’ve added a 
lot of action but retained the 
part about the two men, one 
black, the other white, who 

hate each other but are 
chained together. After all, 
you can’t change everything. ” 
Good point. 

Prizzi’s Honor, John Hus¬ 
ton’s black comedy about a 
Mob soldier who marries a 
hitwoman, hits video racks 
this month and its star, Jack 
Nicholson, couldn’t be hap¬ 
pier with the end results. “I 
wanted to do something dif¬ 
ferent, ” Mr. Jack says. “Be¬ 
fore going into the movie I 
was terrified. I turned down 
The Godfather because I 
thought you had to be Italian. 
Usually I go in asking a lot of 
questions trying to find out 
about the character. But in 
this one, I came in saying, ‘I 
don’t know. ’ I think it’s one 
of the best things I’ve ever 
done.” Better than The Pit 
and the Pendulum? 

Bruce Dern has played 
every psycho in the book 
(check out Black Sunday if 
you don’t believe me), but al¬ 
ways wanted a crack at a 
normal guy. Well, in Tough- 
love he got one. The movie, 
which aired on ABC last 
month and goes to video this 
month, is about two parents 
(Lee Remick is Mom) cop¬ 
ing with their troubled 
teenagers. “This is one of 
the few times I’ve played a 
character with a wife, and 
one of the rare occasions 
when I’ve been given a 
triple-digit IQ,” Dern says. 
“It’s great to play a respons¬ 
ible human being. Really, 
it’s great. ” OK Bruce, stay 
calm, big guy. 

Steve Tesich, who wrote 
the script for Breaking Away 
and won an Academy Award 
for his tale of an obsessed 
young bike rider, returns to 
familiar terrain with American 
Flyers (on video). This time 
he’s written about his own 
days as a competitive bicyc¬ 

ler living in the American 
West. “To me, ” says Tesich, 
who also wrote Eyewitness 
and Four Friends, “screen¬ 
plays are images which usual¬ 
ly come to me as daydreams 
and I write them down. They 
are really Polaroids from my 
brain, nothing more than 
memories.” I see. 

Stevie Wonder is back in 
a big way with a new album 
In Square Circle and an 
Oscar from last year’s theme 
song for The Woman in Red. 
And there’s still the big- 
selling album and video made 
from his (and 47 other sing¬ 
ers’) contribution to USA for 
Africa and We Are the World. 
Wonder gives a simple rea¬ 
son as to why he agreed to 
participate in the We Are the 
World collection. “It gave me 
a chance to see and work 
with Ray Charles,” he 
joked. “We both just sort of 
bumped into each other. ” 

That’s Tony Curtis you’ll 
be seeing this month when 
his latest movie Mafia Prin¬ 
cess bows on both television 
and in video stores. The 
story of mobster Sam Gian¬ 
cana and his daughter An¬ 
toinette (Susan Lucci) is a 
big break for the actor, fresh 
off another bout with booze 
and drugs. “I was living in 
the depths of depravity, ” he 
says. “But now I’m back and 
I’m ready. ” 

Did you know that Mary- 
jane, a thankfully rare 1968 
feature which stars Fabian, 
was cowritten by Peter 
Marshall, one-time host of 
The Hollywood Squares'! The 
film—fresh on video, though 
don’t expect it to be in every 
store—carries this appealing 
tag line: “Maryjane, not the 
girl next door, but a trip to 
hell.” Heavy stuff, Peter. 



LET YOUR VCR TAKE YOU ON 
THE MOST DARING AND DANGEROUS COMBAT 

OPERATIONS OF WORLD WAR II. 
WORLD WAR II 

WITH WALTER CRONKITE 
World War II. You've seen 
the Hollywood version a 

*- hundred times over. Now 
prepare for the real thing. 
In “Air War Over Europe," 
your introduction to the 

waitercronkite landmark series, WORLD 
WAR II WITH WALTER CRONKITE, 
you’ll join Allied flyers on some of their 
roughest bombing missions. 

Through graphic combat footage 
taken by both sides, you'll follow them 
all the way from briefing room, to target. 
You’ll see and hear just what they did, 
as flak and attacking fighters fill the sky. 
And each mission is a story in itself. 

In Episode I, “Target: Ploesti,” 
the plan called for 177 B-24 bombers to 
avoid German radar by flying all 1,200 
miles to the Ploesti oil refineries at tree- 
top level. But when a navigational error 
takes them over the headquarters of the 
German Air Defense Command, a bril¬ 
liant surprise attack becomes one of the 
most costly air battles of the war. 

In Episode II, “Raid on Schwein- 
furt,” you’ll witness the first major Amer¬ 
ican air strike deep inside Germany. Fly¬ 
ing far beyond the range of Allied fighter 
protection, 28 B-17s are shot down be¬ 
fore even reaching the target, in a battle 
that tests the limits of human 
endurance. 

In Episode III, “Counterblast: 
Hamburg,” you’ll board a U-boat on the 
attack and see firsthand why U-boat 
manufacturing plants were priority tar¬ 
gets. In just one raid, the RAF put up 
800 bombers. How they managed to 
jam German radar, get the Luftwaffe to 
defend the wrong city and hit the target 
with such deadly accuracy is one of the 

war's great success stories. 
And in Episode IV, “Guided Mis¬ 

sile,” you’ll see Hitler’s V-l and V-2 rock¬ 
ets in development at his secret Peene- 
munde research base, and unleashed 
at hidden launching sites...go on the 
spectacular RAF nighttime raid that lev¬ 
eled Peenemunde.. .view the onslaught 
as Spitfires chase V-ls while supersonic 
V-2s rain down on London. And rare 
footage reveals the long-range V-9 being 
test-launched. Its proposed target: the 
United States! 

In all, “Air War Over Europe” adds 
up to 90 minutes of excitement no 
movie can match. And it’s yours for just 

*4.95 plus shipping 
d handling, 

$45 off its regular price, with your sub¬ 
scription to the series. 

As a subscriber, you’ll receive fu¬ 
ture videocassettes, one every other 
month, always for 10-day free examina¬ 
tion. Each shows you a new and exciting 
side of the war, in episodes like “Suicide 
Run To Murmansk,” “The Doolittle Raid” 
and “The Plots Against Hitler.” Each vid¬ 
eocassette is $49.95 plus shipping and 
handling. There is no minimum number 
you must buy and you can cancel your 
subscription at any time. 

So if you enjoy this kind of danger- 
filled high adventure, mail the coupon 
today. Or for faster service, use your 
credit card to order and call toll-free 
1-800-457-0866 (in Indiana call 
1-800-742-1200). 

TAPE LIBRARY 1400 North Fruitridge Avenue, Terre Haute, IN 47811 

NOW ON VIDEOCASSETTE EXCLUSIVELY 
FROM THE CBS VIDEO LIBRARY 

AIR WAR OVER EUROPE” 
FOR ONLY $4.95 

plus shipping and handling with subscription. 

CBS videoTIbrary 
F Dept. 599, RO. Box 1111, Terre Haute, IN 47811 
iriptionto WORLD WAR If under the terms described in this ad. Send meAirWarOver Europe 

iductory price of $4.95 plus $2.45 shippingand handling, which I am paying as indicated bp\cm(fillin). 
Also send me future cassettes (at $49.95 plus $2.45 shipping and handling) on 10 days' approval, with no 
obligation to purchase. 
Check One: □ VHS □ BETA Check How Paying: 
LJ CHECK ENCLOSED for $7.40* ($4.95 + $2.45). Future cassettes billed with shipment. A92 
□ CREDIT CARD. Charge my series purchases, beginning with $7.40 for my first 
cassetteto *-- h'*”‘ -- -- □ American Express DVISA □ MasterCard □ Diners Club 

Account No. 

Signature— 

NAME_ 

PHONE ( 

_ ADDRESS— 



Finally, aVHS that stacks up to our Beta. 

PUT THIS IN YOUR VCR & SMOKE IT!! 

Guess what? Cheech & Chong made a 
video called Get Out of My Room. Actually it’s 
four great videos. Plus a wild behind-the-scenes 
look at how they made 'em. You’ll flip over the 
smokin', jokin’ and beautiful girls. All for 
$29.95, suggested retail. 

So get down to your favorite video dealer 

I Universal City, CA 91608 

Toshiba Beta VCR has some real competition. Introducing Toshiba VHS. 
It offers the quality and features you've come to expect from our Beta. Like 
4 heads, a 16-function wireless remote, one-touch time recording, 4-event, 
7-day programmability, plus 117-channel cable compatibility. 

And Toshiba offers a larger selection of VHS in Touch withTomon-ow 
and Beta models than anyone else. In fact, when THCUI Rfl 
it comes to VCR's, no one stacks up to Toshiba. Toshiba"me’r W1 11BJI 1 

For additional information, c/i 
82 Totowa Road, Wayne, NJ 

o. 16 on Reader Service Card. 

People ■ 
Jennifer Beals did not do most of the 

dancing in Flashdance. She did do most of 
the acting in The Bride (on video this 
month). The critics tore her apart, audi¬ 
ences stayed away, and Jennifer headed 
back to school at Yale. She has, however, a 
number of reasons for her poor onscreen 
performance. “They edited out big chunks 
of my character’s development, ” she says. 
“All these little things I did to have her 
change are smoothed out now. The script I 
agreed to do is not the film that’s up 
onscreen.’’ I would hate to have seen that 
script. 

Wallace Shawn is starting to make a 
career of walking away with someone 
else’s picture. His latest theft is in Micki & 
Maude, the Dudley Moore feature of a 
few months back that has been doing very 
well as a video. Putting his arms around a 
fat nurse and mouthing off lines like ?I wor¬ 
ship your body like a French cathedral” 
have helped put Shawn on the comedy 
map. “I like being somebody’s lover, ” he 
says. “I frequently play roles in which I’m 
so isolated and weird that it goes without 
saying that such a person wouldn’t have a 
lover. Most of the roles I’m offered are 
small. I don’t know why. I’m available for 
gigantic ones.” Keep stealing, Wally, but 
don’t get greedy. 

Dustin Hoffman, still collecting video 
wealth thanks to Tootsie, will also enjoy 
huge video sales when Death of a Salesman 
goes that route shortly after Christmas. 
Meanwhile, there’s talk that the actor will 
remake Kind Hearts and Coronets. 

Blue Eyes for Christmas? Frank 
Sinatra in your living-room? Well, that’s 
the idea when The Best of Everything finds 
its way into video stores between Christ¬ 
mas and New Year’s week. The 70-minute 
home video features Frank singing “Teach 
Me Tonight, ” “Mack the Knife, ” “Stormy 
Weather,” and more. There will also be 
footage of Frank meeting Michael Jack- 
son. All this from MGM/UA for $39.95. 

Michael Moriarty, on video in both 
Pale Rider (which stars that tall guy with 
the beard) and Troll (which costars a troll), 
is said to be in line for the next Eastwood 
feature, probably an urban police dra¬ 
ma... A1 Pacino is being talked about as 
Michael Corleone again. Plans are un¬ 
derway for Godfather III to begin shooting 
in the spring... Welcome to Frankie Say 
Bang is a 62-minute tape of Frankie 
Goes to Hollywood. The longform video 
is slowly sneaking its way Stateside and 
should be in a number of stores by the end 
of the year.... James Woods, Jim Be- 
lushi, and Michael Pare have just fin¬ 
ished filming Salvador down in—well, 
guess. Anyway, the film was written by 
Oliver Stone and if you think this man 
doesn’t like violence, you should rent Scar- 
face and Year of the Dragon. Or maybe you 
shouldn’t. Trust me.... Have you rented 
Godzilla 1985 yet? It’s a great gift for 
someone you like or even don’t like. Ray¬ 
mond Burr costars. Godzilla stars. □ 



JVC Just Did Something About 
the Great Image of VHS — 

They Made It Extraordinary 

O 

High Quality [VHS] 
How? 
Introducing HQ (High Quality) System 

technologies. A new way of processing VHS 
signals with two noise reduction circuits and a 
higher white clip level. 

The result of the HQ System is immediately 
clear. The picture is sharper. Colors are more 
natural. Video noise is virtually eliminated. 

And, if you record with a new HQ VHS 
recorder, your recording can be viewed 
on any existing VHS recorder. 
JVC ensures that complete 
compatibility is maintained. 

The HR-D566 and HR-D565, JVC’s latest Hi- 
Fi VHS VCRs, are the first to incorporate the 
HQ System. Proof that HQ pictures are a visual 
equivalent to Hi-Fi VHS sound is now available 
at a JVC dealer near you. 

HQ System pictures make the VHS advantage 
clearer than ever before — its quality you’ll 
recognize on sight. 

THE GOAL IS PERFECTION. 

JVC earFsv idsdUrkib 



the movie 
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It’s the “Dynamic Duo’’* in their first live 
action movie! Starring: Adam West as 
Batman*; Burt Ward as Robin*; Burgess 
Meredith as the Penguin*; Cesar Romero 
as the Joker*; Frank Gorshin as the 
Riddler*; Lee Meriwether 
as the Catwoman *. ^ 



The"Dynamic Duo” 
at a Dynamite Price! 

PLAYHOUSE 
VIDEO 

FAMILY ENTERTAINMENT YOU CAN TRUST. 

Holy crime fighting! It’s TV’s Batman* and Robin* in their first 
full-length, full color movie. The Dynamic Duo* are faced with a 
crisis that puts Gotham City*—and the entire world—in peril. 
Not one, but four deliciously devious Batvillains have joined 
forces to take on the Caped Crusader* and take over the world! 

Featuring an array of incredible Bat-gadgets including the Bat- 
mobile,* the Batcycle* and the Batcopter,* TV’s most famous 
crime fighting team combats the Riddler*, the Joker*, the 
Catwoman* and the Penguin* in a sprawling, two-fisted, high 
flying Bat-extravaganza that’s pure fun and total entertainment 
for the entire family. Now on videocassette, at a low, low price 
from Playhouse Video. 

Other great entertainment 
investments from our 
December release line-up are: 

—The Count Of 
Monte Cristo 

—The Man In The 
Iron Mask 

—The Warriors 

—North To Alaska 



Bubba Till You Burst 

By Hilary 
Evans 

A Former Grid Star 
ps From 

into Video 

obody with a brain 
is likely to argue 
with Bubba Smith, 

the former football hero- 
tumed-actor. Apart from 
the fact that the man is 6 
foot 8 inches tall and weighs 
in at 247 pounds, Smith sur¬ 
vived 20 seasons in the NFL, 
playing for the Houston Oil¬ 
ers, Oakland Raiders, and 
Baltimore Colts. He was also 
runner up for the prestigious 
Heisman Trophy in 1966. 
Bubba knows about keeping 
fit. But does he know enough 
to make an exercise video 
—especially when shelves 
in video stores are stacked 
with more of them than you 
can shake a jock at? 

According to Smith, 
there’s room for improve¬ 
ment. “I saw the videos 
made by other people," he 
recalls in a soft, low-key 
voice surprising from a man 
of his stature. “I don’t think 

people want to lift objects as 
is in Lyle Alzado’s tape. I 
don’t call Arnold 
Schwarzenegger’s an exer¬ 
cise video. And I thought 
Bruce and Linda Jenner’s vid¬ 
eo was like a Ken and Barbie 
tape." Not even Jane 
Fonda’s best-selling work¬ 
out escaped Smith’s critical 
eye. “It’s inconceivable to me 
that she doesn’t sweat,” he 
grins. 

So what does Smith feel he 
has to offer in his Bubba, 
Until It Hurts video (from 
Continental Video, $39.95)? 
Along with his athletic ex¬ 
pertise, Smith believes he’s 
giving exercisers “reality. ” 
The other videos are just too 
perfect: Nobody in them 
sweats, nobody makes mis¬ 
takes, nobody looks like he’s 
in pain or has trouble doing 
the exercises to the maxi¬ 
mum limit. This is not reali¬ 
ty. These perfect, demanding 

tapes probably turn most 
people off to working out al¬ 
together. “I can see where a 
lot of guys would get intimi¬ 
dated by Jane, ” Smith specu¬ 
lates. “Here they are at the 
second exercise, sweaty and 
about to die, and she’s saying 
‘We’re going to stretch this 
leg all the way over here.' 
Not everyone’s going to be 
able to stretch like Jane. I 
tell people, ‘Just keep doing 
it. You’ll get a little further as 
you go. ’ That’s what makes 
this tape special from all the 
others. ” 

Smith’s program does look 
do-able and fun. His team of 
fellow exercisers look as 
though they’re actually doing 
the whole routine—for real. 
In contrast to Smith’s team, 
which gets shinier and shini¬ 
er, most video athletes seem 
to be patted down at regular 
intervals. “I didn’t want to do 
that on our tape, ” says 

Smith. “That’s why we did 
our program straight 
through. ” The sweat literally 
flies. His regimen of Motion 
Resistance Isometrics is 
tough. No doubt about it. 
The first half of the 88-mi¬ 
nute tape demonstrates each 
exercise at a gentle pace and 
explains what it’s good for. 
The second half is brisk, non¬ 
stop repeat of part one. 
Smith advises beginners to 
do the first part for three 
weeks before trying the ad¬ 
vanced course. 

Practicing what he teach¬ 
es, Smith does these 
isometrics for two-and-a-half 
hours each day. Tack on 
some 360 situps. Every oth¬ 
er day, he spends an equal 
amount of time at a Los An¬ 
geles gym. He also watches 
his diet, eating only fruit af¬ 
ter 6 p.m. Football fans used 
to the 300-plus pound Smith 
of his Colts days may gaze in 
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astonished wonder at the svelte model 
gliding gracefully on the tape. Smith is 
weight conscious today because of his cur¬ 
rent acting career. “If I gain weight, the 
roles I get as an actor change. They used to 
call me ‘The Thug of the Month,' ” Smith 
laughs. 

In an effort to demonstrate that anyone 
regardless of age or ability can enjoy his 
video, Smith put together a team of five 
women and three men of varying ages and 
professions to work out with him. The 
team consists of actresses, models, a com¬ 
mercial actor, former Buffalo Bills player 
Alan Collins, and Vince Cannon, manager 
of actress Dyan Cannon. “All the women, 
with the exception of one, are over 30, ” 
Smith says proudly. “One guy is 48 and I’m 
40!” 

Though he was convinced Bubba would 
fill a gap in the already crowded exercise 
video market, Smith couldn’t find anybody 
willing to finance production of the video. 
“Everybody was saying the market is satu¬ 
rated. I said, ‘No, it’s not. ’ ” Undeterred, 
Smith provided the $127,000 necessary to 
produce Bubba. “Every penny came out of 
my own pocket,” Smith admits. “I don't 
care whether I lose the money or not. 
What was important to me was that I want¬ 
ed something that was real. ” As executive 
producer, Smith left the details to produc¬ 
ers Gary Kleinman and Tody Smith (his 
brother and agent). He did have definite 
ideas about what he wanted for his produc¬ 
tion, however, including having Dennis 
Matkosky (cowriter of Flashdance’s “Ma¬ 
niac”) compose an original soundtrack—a 
first in exercise video history. 

Smith wanted the energy to bounce off 
each team member captured on tape, and 
he wanted each person to get a share of the 
spotlight. “Looking at other tapes, I would 
see everybody in the background, all fad¬ 
ed, ” he says slightly amazed. “My ego isn't 
that big. Why are they all there if they’re 
not going to be used? I didn’t want it to be, 
‘You gotta exercise every morning with 
Bubba.’ You can choose anybody on that 
tape you want to exercise with. ” 

Smith’s desire for reality meant leaving 
in a bit of human imperfection. Groans and 
grimaces, huffs and puffs from the team 
(and Bubba) were not edited out. Little 
mistakes are visible. “A lot of times we got 
awkward, ” says Smith sounding like a pro¬ 
ducer. “I wanted that to stay in because a 
lot of people doing the exercises at home 
are going to be awkward. A lot of them are 
going to be delirious. At one point I got 
delirious and I left that in.” All modesty 
aside, Smith for the most part carries out 
his isometrics with grace, ease, and some 
kidding around. “The worst thing that can 
happen is for somebody not to have fun 
while they’re working out. We were laugh¬ 
ing,” Smith points out. “Everybody was 
talking and having fun. You could see it on 
their faces. We were tired when we got 
through but we had fun. ” 

As proof of his faith in Bubba, Smith 
went on the promotional trail just prior to 

Now hear this! 
Introducing the new Canon 

video system that gives you brilliant 
sound and brilliant pictures. 

It's time to share the pleasures of home video with 
your ears. With this handsome new home video system 
from Canon you can enter the age of hi-fi stereo video. 

The VR-HF600 is a state-of-the-art recorder that will 
give you Canon-quality pictures, world famous for bright¬ 
ness and clarity. And with its advanced audio features, 
you’ll hear the kind of precise, brilliant sound that rivals 
the finest audio systems. 

Add the Canon MS-10 multi-channel TV sound 
adapter and you can enjoy stereo television. And, with 
the Canon SP-10 sound dimension processor and your 
own stereo, you can recreate theater-quality, concert-hall 
sound right at home. 

Share the pleasures of home video with both your 
eyes and ears. Give a look gry ^ - ^ 
and listen to the new Canon ll^l11 

home video system. AcCU-Vision 
For pictures that look broadcast quality. 

.. > _ms ! uni iiimmt v mv •.«. 
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Bush makes furniture 
that fits your home 

entertainment system. 
Modular cabinets and 

stands that go together 
in minutes. But the 

styling and beauty 
of solid oak 

and other selected woods 
and veneers will last for 

ars. No matter what 
kind of components 
you own, they belong 

a Bush. This is 
way sound 
should look. 

WOULDN'T IT ALL LOOK 
BETTER IN A BUSH? 

^ f f f f INTO SOMEONE’S 
W I Ml f ll@@@ CHRISTMAS STOCKING 

e Index Cards Record Program 
Identification 

g Alphabetical Indexing 

Cross Reference To Category 
« Catagorical Indexing 

6 Catagories Plus 2 Blank Tabs 
g Catalogs Hundreds of Programs 
« Stickers to Identify Cassettes 

g Fast and Easy 

Finally, 
you can watch your pre-recorded video programs, 

not spend all night looking for them. 

$12.98 G 2 FOR $19.98 POSTPAID 

®FOR NEAREST DEALER OR TO ORDER CALL TODAYe 

Vto-TR>€- THE VIDEO NECESSORY 
VID*TRX PRODUCTS, Inc. 801 Laurel Oak Dr. Suite 700 Naples, FL 33963 
_813*598-3231 TOLL FREE 800*282-4198 At tone dial Ext. 8438 
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• NEXT DAY SHIPMENT ON CREDIT CARD ORDERS • 
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the video’s release late last summer, talk¬ 
ing not only to the media but meeting with 
video distributors themselves. “I think 
that’s another first, ” he notes with satisfac¬ 
tion. “Evidentally people with videos don’t 
do that. The distributors seemed to appre¬ 
ciate it. I tried to make their sale a lot 
easier and help them understand the ener¬ 
gies I put into the tape. I told them, ‘Most 
people don’t have to put up their money to 
make a video. It’s my money, so I’m out 
here hustling.’ ” But being on the business 
end once was enough. “All that paper 
work,” he laughs. 

Acting is enough. Since injuries put a 
stop to his football days, Smith has carved 
out a nice little career for himself in show 
business. He’s had roles in the highly suc¬ 
cessful Police A cademy and Police A cademy 
II, in the television series Blue Thunder 
and Half Nelson, as well as guest spots on 
the series Mickey Spillane’s Mike Ham¬ 
mer, Bloopers, Blunders and Practical 

Since injuries put 
o stop to his 

football days, Smith 
has carved a 

nice little career 
in show business. 

Jokes and, not surprisingly, a recent Battle 
of the Network Stars. Not forgetting, of 
course, those famous Miller Lite commer¬ 
cials. More movies are coming up, includ¬ 
ing Police Academy III, a film with football 
pal Dick Butkus, and a possible Smith pro¬ 
duction (with brother Tody and Kleinman) 
to be made in Australia. Smith likes the 
challenge of acting. “It gets the adrenaline 
pumping. That’s what I had in football. ” 

What kind of actor is Bubba Smith? Let’s 
be blunt. He’s obviously no Brando. The 
parts he’s attracted seem to be more in 
tune with his off-screen persona. Police 
Academy was a film that might very well 
qualify as a Harvard Lampoon candidate for 
worst movie of the year. An amateurish 
send-up of rookie patrolmen (and women), 
Bubba played a cranky cop candidate who 
had trouble coping with the system. He’s 
bounced from the academy when he loses 
his cool (the racism, at least, was more real 
than the rest of the movie), but he’s vindi¬ 
cated when he foils a crazy during a ri¬ 
ot-looting scene. 

Smith has few lines in Police Academy 
(who said ex-football players had to be lin¬ 
guistically adept?) but he does have more 
screen presence than the rest of the sorry 
cast. He’s passable, and will probably 
achieve a level equaling or exceeding Jim¬ 
my Brown. 

Hubba-hubba-here-comes-Bubba. a 
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THIS CHRIST; 

WRITTEN. PRODUCED AND DIRECTED BY GEORGE STEVENS, JR 

AGUIRRE-WRATH OF 
One of Roger Ebert's (At The Movies) ID favorite films of all 

time! Klaus Kinski stars as Aguirre—one of Spanish explorer 
Pizarro's soldiers who embark.s down the treacherous 
Amazon in search of El Dorado, one of the legendary 

"Cities of Gold;' 
Directed by Werner Herzog, this film was shot in the Ama¬ 

zon region and includes some of the most brilliant scenes ever 
captured on film. A definite "must-have" for the film buffs 

on your Christmas shopping list. Suggested Retail, $39.95 

AVAILABLE DECEMBER 11,h 
RESERVE YOUR COPY TODAY 

For additional information, circle No. 45 on Reader Service Card. 

"Gripping! Evocative! An extraordinary portrait 
that goes straight to the heart!" 

Sheila Benson 
Los Angeles Times 

"An eloquent 
movie. A graphic 
and often gripping 
evocation of an era. 
A first-rate, heartfelt 

GEORGE STEVENS: 
A FILMMAKER'S JOURNEY 

Put aside any preconceptions you've ever 
had about documentaries. This critically - 
acclaimed film will hold you spellbound! It is 
the life story of one of the great directors of 
Hollywood’s Golden Age, told through spec¬ 
tacular scenes from many of his most famous 
films (Giant, A Place in the Sun, Shane, Alice 
Adams, Gunga Din, Penny Serenade, and other 
greats). This very moving film also includes 
reminiscences of stars and directors who 
knew him and worked with him, and 
recently discovered color footage of World 
War II; written and directed by his son, 
George Stevens, Jr. It's a unique gift that will 
be treasured for a lifetime—A heartfelt film 
that will be enjoyed by all time and time 
again! Suggested Retail, $69.95 

"It's wonderful. It 
has got to rank as 
one of the best 
about a filmmaker 
and a 

"This is a very 
.A 

documentary." 
Gene Stskel 

At the Movies 
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The Incredible 
Shrinking Camera 

Baseball fans can look for¬ 
ward to seeing their games 
from a totally new perspec¬ 
tive next season. ABC 
Sports’ new camera is small 
enough to mount on an um¬ 
pire’s face mask. It puts the 
viewer right behind the plate 
as a ball is hit. Conceived last 
April, the microcam was suc¬ 
cessfully tested at the World 
Little League Playoffs in Au¬ 
gust. “It’s the first time we 
actually put a camera onto 
the field without affecting vis¬ 
ibility or the game structure 
itself,” says ABC Sports Vice 
President Dennis Lewin. 

To test the four-ounce 
wonder ABC brought Little 
League umpire Frank Rizzo 
to New York to see if the 
camera would affect him 
during play. A five-foot 
long wire ran from the cam¬ 
era to a seven-pound micro- 
wave transmitter on his 
waist. The 75 year-old ump 
went through a series of 
calls—including ripping the 
mask off his face for a clear 
look at a slide into 
home—without having it af¬ 
fect his action. The camera 
uses a, Hitachi MOS chip 
and circuitry. A microphone 
is attached to the belt pack. 

ABC feared that the habit 
many umpires have of shak¬ 
ing their heads up and down 
would cause viewers to get 
dizzy. Rizzo didn’t do that, 
but he unexpectedly panned 
infield plays. Some of the 
shots the camera caught 
were replays of other infield 
action and foul bunts with the 
pitcher diving toward the 
umpire. While there was talk 
of using the camera to sec¬ 
ond guess the umpire and 

Videoqram 
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check his calls for accuracy, 
Little League spokesman Jim 
Hughes says it was dismissed 
because the camera is 
mounted about six inches 
above eye level. 

Lewin admits the micro¬ 
cam’s resolution is marginally 
lower than that of the larger 
television cameras. The day 
of the Little League champi¬ 
onship game was overcast, 
and it began to rain at the 
bottom of the third inning. 
The microcam’s picture was 
initially on the grainy side, 
but a change of filters (which 
took 30 seconds) allowed a 
broadcast quality picture. 

The broadcasting arm of 
the Baseball Commissioner’s 
office isn’t yet endorsing the 
camera. Some old timers are 
worried that it will interfere 
with the play of the game. 
ABC chose the Little League 
to field test the device be¬ 
cause of its history of work¬ 
ing with innovations (alumi¬ 
num bats, chest protectors, a 
full batter’s cap covering the 
ears and back of the head) 
before they are adapted for 
minor and major league play. 

As for other applications 
Lewin says, “It would be ter¬ 
rific to have a shot from a 
football helmet while a player 
looks for a hole in the line, Chic meets shrink in Norma Kamali’s fashion video Interview. 

but that’s impractical for a 
contact sport now. ” Of 
course, Lewin admits that if 
someone had speculated 
about the microcam 10 years 
ago, he would have “laughed 
him out the door. ” He ex¬ 
pects that miniature cameras 
for football helmets will prob¬ 
ably work some day. 

They Have 
The Look 

The other day I saw a 13- 
year-old girl dressed in a 
black miniskirt, white lace 
shirt, and about 15 strands of 
fake pearls. There was 
something multi-media about 
the look, a cross between a 
Madonna video and a Vogue 
magazine spread. It’s no acci¬ 

dent that the release of An¬ 
nie Hall in the 70’s started a 
craze in the fashion industry 
for oversized jackets and ties 
for women either. Now the 
fashion mighties are getting 
wise to the power of video 
and film imagery to sell their 
wares. The fashion video, a 
music video with flashy 
clothes, is being used as a 
marketing tool by some of 
the biggest names in fash¬ 
ion—Norma Kamali, Pierre 
Cardin and Daniel Hechter, 
to name a few. 

But Kamali, more than 
anyone, is capitalizing on the 
music video. Kamali has cre¬ 
ated a personality beneath 
the clothes—a sort of fashion 
Madonna. In the past year 
Kamali has made six videos, 
but with Interview, a 28-min¬ 
ute tape starring model Au¬ 
drey Matson, the designer 
has added a story line. Au¬ 
drey Matson takes us into a 
series of sessions with her 
psychiatrist. We learn about 
the Kamali woman. She’s in¬ 
decisive, can’t seem to do 
anything right, and doesn’t 
know what life is all about. 
While she tries to figure it 
out we find out that brass ac¬ 
cessories are in, that fake 
leopard trim on black gloves 
and over pumps looks great, 
and that floppy felt hats with 
bold ornaments are part of 



PRESENTING MAXELL HGX GOLD. 
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The Look the Kamali woman 
loves and wants. 

The plot is set to Carly Si¬ 
mon’s new Epic label album, 
“Spoiled Girl, ” and you can 
be sure this girl is spoiled 
rotten. Carly Simon’s lyrics 
sound as superficial as the 
story line, though Kamali’s 
idea that it takes more than a 
runway model to sell clothing 
is on the money. 

The tape was made in rec¬ 
ord time—two days filming, 
two days to edit, and 
$100,000 to produce. That’s 
almost top dollar in the fash¬ 
ion video business, where 
budgets can run from 
$20,000 to $200,000. Inter¬ 
view was produced inside 
New York City’s Palladium 
disco, where Francesco Cle¬ 
mente’s mural and Kenny 
Scharf s psychedelic recroom 
were used as sets. The tape 
is shown 24 hours a day at 
the Norma Kamali store on 
East 56th Street and is being 
released to department store 
boutiques as well. As if that 
isn’t enough exposure, 
Kamali is considering wheth¬ 
er MTV will pick it up from 
Epic records to be shown as 
a bona fide music video. If it 
does it will probably go down 
in MTV history as one of the 
cheapest music videos to 
date. After all, Carly Simon 
didn’t even show up for a re¬ 
hearsal. —Julia Lisella 

Film Fest 
Video Feast 

The American Film Festi¬ 
val is letting video produc¬ 
tions compete in all of its 
1986 film categories. Video 
was previously judged sepa¬ 
rate from 16mm film produc¬ 
tions and did not have as 
many categories to compete 
in. AFF director Sandy Man- 
delberger says he hopes this 
will encourage more entries 
that are aimed at the home 
video market. The Festival 
has had a decidedly institu¬ 
tional focus in the past. 

Some of the categories 
open for submission are 
Short Takes, Arts & Human- 

j ities, and Science. A special 
SI video category will be re- 
° tained to “celebrate the 
2 uniqueness of the medium. ” 
_a The video competition will in- 
S elude Video Art, Video Re- 

'■§ portage, Video Verite, How¬ 
'S To’s, and Music Videos. 
5 The entry deadline is Janu- 
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ary 15, 1986. Entry forms 
are available by writing: The 
American Film Festival, 45 
John St., New York, NY 
10038. 

Sneaky Previews 
If you want a truly blank 

videocassette, you may have 
to erase it after buying the 
tape. 3M is adding movie 
previews to its Scotch EXG 
line of blank tapes. Dubbed 
Freeviews, 3M has enlisted 
major home video publishers 
to provide the trailers for the 
tapes. The initial cassette will 
include spots from Friday the 
13th, Part 5, Mad Max, The 
Compleat Beatles, and How to 
Shoot Videos. The spots will 
be changed quarterly. The 
EXG still costs $9.95. Nei¬ 
ther the video publishers nor 
3M are exchanging money 
for the spots. All they get is 
exposure. 

Last Gasp 
Rumors of RKO Home 

Video’s death are exaggerat¬ 
ed. While not quite ready to 
give RKO an R.I.P., opera¬ 
tions for the consumer video 
arm of RKO Pictures have 
been cut back significantly. 
Monthly releases have halt¬ 
ed, though titles already out 
on video will still be available 
in bookstores. 

While most of its better ti¬ 
tles, like Sweeney Todd and 

Lena Home: The Lady and 
Her Music will still be availa¬ 
ble, RKO won’t be expanding 
its list of videos from RKO 
Radio Pictures films of the 
’30s and ’40s. RKO repre¬ 
sentatives say many of the ti¬ 
tles (like King Kong and Citi¬ 
zen Kane) have already been 
on television or are in the 
public domain, and RKO did 
not find the market profita¬ 
ble. 

One of the more obscure 
titles still available is Five 
Came Back—a predecessor 
of the airport disaster films— 
with Lucille Ball from a 
screenplay by Nathaniel 
West. 

Upwardly Mobile 
Cameras 

Cameramen wishing to as¬ 
cend the ranks of the Wash¬ 
ington, D.C. press corps are 
doing so literally these days. 
Photographers and indepen¬ 
dent television crewmen now 
use ladders—the newest vid¬ 
eo aid—to get shots of the 
President during White 
House events. A good photo 
or film clip from a freelance 
photographer can now de¬ 
pend more on the height of 
his ladder than the quality of 
camera. 

The step up for some pho¬ 
tographers started modestly. 
One or two foot ladders were 
used to get a better view be¬ 

cause network television 
cameras blocked ground level 
shots. However, the compet¬ 
itive nature of the work 
quickly escalated the ladders 
to four, six, and even eight 
foot heights. 

With the top growing over¬ 
crowded, some photogra¬ 
phers are rising to the chal¬ 
lenge by remaining grounded, 
aiming their lenses through 
the steps of the ladders while 
colleagues fight for space 
above. Will ladders remain a 
necessary accessory for inde¬ 
pendent photojoumalists? 

The question is still up in 
the air. □ 

Vidhitc 

Smuggling Vice— 
Seems that the television 
undercover agents of Miami 
Vice are involved in smug¬ 
gling. The videocassette of 
the two-hour pilot for the 
popular detective show isn’t 
marketed in the U.S., but 
domestic outlets are picking 
up the tape from Canadian 
dealers and quietly doing a 
brisk under-the-counter 
business. MCA Home Vid¬ 
eo-Canada distributes the 
tape for $74.95, Canadian. 

Open Classroom— 
With the end of the school 
semester nearing many 
New Yorkers are finding the 
drug dealers aren’t the only 
reason to stay out of 
Greenwich Village’s Wash¬ 
ington Square Park. New 
York University video stu¬ 
dents are going on a shoot¬ 
ing spree now that projects 

are due. “They got me on 
tape and didn’t even give 
me a quarter,” said one 
miffed street juggler as he 
packed up his batons. 

Rambo for Aussies— 
Rambo mania is contagious. 
It’s already spread to Ade¬ 
laide, South Australia. 
Youths have been spotted 
wearing jungle greens, 
blackened faces, and armed 
with guns and machetes. 
Tourists have been stalked 
and one kangaroo was be¬ 
headed. 

Hold the Starch—“Just 
press the suit, put extra 
starch in the shirts, and 
give me a Beta version of 
Police Academy.” Tape 
clubs are popping up even 
at drycleaners these days. 
Manhattan’s C-Vue cleaners 
offers a free tape with every 
$10 worth of laundry, which 

proves you don’t have to 
get taken to the cleaners 
when you join a club. 

Videogramtest #1: 
Description. The black-based 
front-loading Proptronics 
VHS VCR measures 18-1/2 
by 4-1/2 by 10-3/16 inches 
(w/h/d) and weighs three 
pounds. Its control panel 
sports standard functions 
plus separate buttons for 
frame-by-frame search, and 
camera rewind. A digital 
LED display painted in the 
upper righthand comer 
freezes the time at 10:45. 
The unit comes from Prop¬ 
tronics of Northbrook, Ill. 
Price: $42.00. 

Operation. It doesn’t. Its 
sole purpose is as a prop to 
place in furniture stores. 

Conclusion. Perfect as a 
budget status symbol for 
overextended yuppies. 
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TV Den 
Techniques and Technology 

Lord of 

The Labels 

by Roderick 
Woodcock 

New technology has a way 
of sneaking up on us, so 
while I’ve been busy over the 
past half-decade cataloguing 
VCRs and cameras, the price 
of plain-paper copiers—in¬ 
vented by Xerox and often 
genetically (and incorrectly) 
referred to as such—was al- 

Something drastic had to 
be done, and I did it. About a 
year ago I heeded Jack Klug- 
man’s advice and bought one 
of those small desktop Canon 
copiers. I went the deluxe 
route, and while the dis¬ 
counted prices of the sim¬ 
plest models start about 
about $500 (for the no-frills 
PC-10) I went whole-hog and 
blew a cool grand (actually 
$989 plus tax) on the more 
versatile PC-25, which offers 
automatic paper feed, a 
120-percent enlargement fea¬ 
ture, two reduction ratios (67 
and 78 percent) and an op¬ 
tional “directional reduction” 
lens that can squeeze or 
stretch oversize originals so 
they’ll fit onto regular letter 
or legal-size paper. 

My new copier does ev¬ 
erything it was advertised to 
do and then some —it has 
given me a fascinating new 
way to label the cassettes in 
my videotape collection! 

The copier, you see, 
doesn’t work with just regu¬ 
lar sizes of paper. The 
smallest piece you can use, 
for example, is about the size 
of a business card—2 by 
3-1/2 inches. 

Labels, of course, aren’t 
much good unless they’re ad¬ 
hesive. No problem. Most 
stationery stores carry an ex¬ 
tensive line of copier-ap¬ 
proved adhesive-backed pa¬ 
per and labels. One example 
is Avery’s #5455 8-1/2 by 11 
inch sheets—20 sheets to a 
package for about $7. 

With my own copier, a 
supply of adhesive paper, and 
a source of original (or bor¬ 
rowed) artwork, I was on my 
way. In the old days, for ex¬ 
ample, my collection of 
Three Stooges tapes (just 
the Curlys—no Shemps 
thank you!) were labeled with 
simple but neat hand-drawn 
letters. Now I was able to 
make a much more profes¬ 
sional-looking label by spend¬ 
ing a few minutes with some 
pressure-sensitive letters 
(Letraset is one well-known 
brand) and copying the rest 
on the Canon. 

First I measured the di¬ 
mensions for the spine area 
of the cassette. Then I made 
sure the artwork would fit in¬ 
side. Next I drew a series of 
spine-sized rectangles on a 
sheet of paper as a guide for 
cutting them up later. I made 
about eight copies of my 
original artwork, cut them 
out carefully, and glued them 
inside the rectangles, making 
sure they lined up. 

Finally I placed this original 
artwork on the glass copy- 
board of the machine and 
made one or two test copies 
on regular paper to see how 
it would look. Like all copi¬ 
ers, this one has an exposure 
control and it’s a good idea to 

make a few tests so that the 
■shadow of the “cutlines” on 
your originals doesn’t show 
on the copies. Once I got the 
right setting, it was a simple 
task to slip in sheets of adhe¬ 
sive paper so I could start 
minting—er, printing my cus¬ 
tomized cassette labels. A 
few scissors snips and the la¬ 
bels were ready to go onto 
the tapes. Perfectionists may 
eschew the scissors and use 
a paper cutter or X-Acto 
knife and metal ruler instead 
to get a perfectly straight 
edge on their labels. 

Attractive spine labels 
aren’t the only thing you can 
make. After a while it oc¬ 
curred to me that I could 
copy TV listing blurbs and 
stick them onto the top of 
the cassette or on the slip- 

Folks who compile tapes of 
commercials, news clips, or 
other short video bits can 
use a copier to make custom¬ 
ized index cards filled in with 
information about the date, 
source, and length of the 
item. These cards are then 
tucked away along with the 
cassette in the slipcase, so 
you can add information as 
the cassette fills up. 

One of my best label-mak¬ 
ing ideas came when I stayed 
in a hotel recently and no¬ 
ticed that the remote control 
for the TV had a label indi¬ 
cating the stations on each 
channel. What a great idea, I 
thought. As soon as I got 
home I started copying and 
reducing the page in my ca¬ 
ble guide. I had to reduce it a 
couple of times to get it 
down to a size that would fit 
onto the back of my (several) 
remote controls, but all the 
information was still readable. 
Why, someone could even 
start a small business making 
up these labels and selling 
them for a few dollars. Q 



Major, 
I think we’re 
surrounded! 

Dolby* Surround was 

developed to give home 

viewers a theatre-like audio 

Only a Dolby Surround 

decoder provides accurate 

reproduction of Dolby 

system, with sound sources 

both behind and in front 

of the viewer. 

The thrill of Dolby Stereo 

has enhanced the realism of 

more than 700 films. Hun¬ 

dreds of these films, already 

encoded with the Dolby 

Surround process, are now 

available on videotape or 

video disc for home viewing. 

Surround sound-tracks. 

Dolby Surround decoders 

are currently available from 

Audionics, Fosgate, NEC, 

Shure, SSI, and Teac. 

Dolby Laboratories, Inc. 
731 Sansome Street 
San Francisco, CA 94111 
*Dolby and the double-D symbol- 
trademarks of Dolby Laboratories 
Licensing Corporation. S85/6480 
© Dolby Labs 1985 
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Random Access 
Personal Computers, News, and Games 

Tapes By 
The Byteload 

How many times have you 
accidently taped over part of 
a television program you 
wanted to save? If you’re like 
the rest of us, plenty. That’s 
why VideoFile, a time shifting 
database for the Commodore 
64, the Apple II series, and 
IBM PCs is a great idea. The 
program catalogs your collec¬ 
tion while a built-in calculator 
translates counter readings 
into hours and minutes. 

Let’s say you want to tape 
“A Stumble Through the 20th 
Century with Bill Moyers” on 
the cassette containing your 
mate’s recording of “Julia 
Child Cooks Burnt Toast.” In 
the interest of domestic bliss, 
you want to save the recipe 
for later holiday festivities. 
VideoFile makes it easy to 
see if you have space on the 
tape. Enter the length in 
hours and minutes of the pro¬ 
gram you want to record, 
and VideoFile will list all 
options. The first choice will 
be any tapes that have space 
at the beginning of a cas¬ 
sette, then other spaces 
within, then space that is al¬ 
most enough, then too much, 
or none at all. 

VideoFile provides three 
ways to list tapes. However, 
once you define the catego¬ 
ries, that’s it. They can’t be 
changed, so take care to in¬ 
clude a miscellaneous catego¬ 
ry to hold all those undefin- 
able programs you may tape. 
You can list shows according 
to categories (movies, TV 
programs), alphabetically, or 
by length. You can also view 
the contents of a particular 
tape or list only the programs 
you want to save or record 
over. A printer option allows 
you to make a hardcopy ver¬ 
sion of your collection. 

VideoFile takes into ac¬ 
count counter mechanisms 
that track the revolutions of 
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the VCR’s feeding hub or 
takeup hub. The most com¬ 
plicated thing about using 
VideoFile is determining your 
machine’s hub type. For 
feeder hubs, the numbers are 
slow in the beginning and fast 
at the end. Vice versa for the 
takeup hubs. Bob Claster, 
who programmed and sells 
the database, says he has 
tested the counter calculation 
for 15 different machines and 
found it “dead on for each 
one.” 

Another fine feature is the 
use VideoFile makes of func¬ 
tion keys. You can make one 
key stand for a string of 
characters—a programming 
concept known as macros. 
This cuts down on typing and 
the possibility of typos. You 
don’t have to type common 
time increments for your fa¬ 
vorite programs over and 
over. Just define a function 
key using the menu option. 
Push the appropriate function 
key when organizing your 
files, and the entry is found 
with only one keystroke. 

A demonstration disk of 
VideoFile is available for $10, 
deductible from the purchase 
price of $49.95 ($59.95 for 
the IBM version), from 

VideoFile, Box 480210, Los 
Angeles, CA 90048. 

Lotus 4-5-6-7-8 
Most computer users don’t 

find working with Lotus 1-2-3 
as simple as A-B-C. But Ar¬ 
thur Young Business Sys¬ 
tems has made the bestsell¬ 
ing spreadsheet easier to 
learn with two instructional 
video packages for high end 
users. Aimed at companies 
that need to train lots of 
computer workers fast, the 
primer, Arthur Youngs Lotus 
1 -2-3 Self-Teaching Video 
Course, starts with the basics 
of turning on a computer and 

setting up the program. 
Young’s latest video in this 
series, Advanced Macro 
Functions, explores the more 
difficult and powerful rou¬ 
tines. 

The video courses assume 
no prior knowledge and both 
come with manuals and ex¬ 
ample disks (the Lotus pro¬ 
gram is not included). Stu¬ 
dents should have an IBM 
PC or compatible on hand to 
get the best benefit from 
these videos. The primer has 
two two-hour tapes, and Ad¬ 
vanced Macro Functions in¬ 
cludes three two-hour cas¬ 
settes. The tape quickly 
points out the limitations of 
the program and the dangers 
of losing data during certain 
functions, like copying rou¬ 
tines. 

Advanced Macro Functions 
is a real plus for spreadsheet 
users. If you only learn how 
to set up the complicated 
command structure from the 
video, you’ll save a lot of 
time in typing alone. The 
package comes with a disk 
containing 350 macros ready 
to transfer to your own 
spreadsheet. These include 
such useful functions as 
“type, ” which lets you define 
frequently used text for ac¬ 
cess with only one keystroke 
and “hide, ” which lets you 
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FUJI INTRODUCES 
VIDEOTAPE DESIGNED 

FORVOURmOST 
SOPHISTICATED EQUIPmENT. 

Announcing a new standard for 
standard videotape. 
The first time you take a look at our new 
videotape, you may want to look twice. 

You’ll see reds that are redder, 
greens that are greener. You’ll be watch¬ 
ing a picture that’s sharper. The sound 
you’ll hear is crisper and more resonant. 

It’s all because a bunch of hard¬ 
working engineers at Fuji have man¬ 
aged to outdo themselves and pack a 
few billion more magnetic particles onto 
our standard videotape. And the results 
of their hard work are easy to see. 

Just compare the new Fuji stand¬ 
ard videotape with any other tape you 
happen to have lying around. 

The difference will hit you right 
between the eyes. 

Because the truth is, if we make 
our standard tape any better, we’re 
going to have to call it high grade. 

®|FUJI 
Put the good stuff on the good stuff. 

For additional information o. 49 on Reader Service Card. 



add comments to the spread¬ 
sheet without messing up 
columns of numbers. 

It’s obvious that few sec¬ 
ond takes were shot in pro¬ 
ducing these videos. The in¬ 
structor makes typos and 
backtracks to show us 
through his own absentmind¬ 
edness how and why mis¬ 
takes are made. It’s hearten¬ 
ing to learn that even really 
knowledgeable people are 
prone to error. It makes 
what is often perceived as a 
cold medium more persona¬ 
ble. 

The benefit of using a vid¬ 
eo is that you can see what 
jargon like “synchronizing 
windows with a vertical split” 
will actually accomplish. To 
have a visual example is infi¬ 
nitely better than trying to 
learn the routines and func¬ 
tions by flipping through a 
cryptic manual. 

Not that the video is en¬ 
tirely painless, mind you. 
Spreadsheets just don’t have 
the entertainment value of 
text adventures and shoot- 
’em-ups. Even with a price 
tag of $399 for each package, 
the cost-benefit of going 
through the course is defi¬ 
nitely on the side of the vid¬ 
eo. Both courses are availa¬ 
ble in Beta and VHS; 3/4-inch 
U-matic can be had for $549. 

Sarajevo Sequel 
Winter Games brings mi¬ 

crocomputer games closer to 
real images than they ever 
have been. The block graph¬ 
ics still seen on some games 
are primitive compared to the 
fluid animation of this Olym¬ 
pian contest. 

The true-to-life animation 
was achieved by the use of 
video-digitized images—a 
process that involves con¬ 
verting an analog video signal 
into a form understandable by 
the computer. The animation 
of the athletes in Epyx’s 
Winter Games’s seven Olym¬ 
pic events (ski jumping, bob¬ 
sledding, figure and freestyle 
skating, “hotdogging, ” speed 

"§> skating and the biathalon) 

| eotaped footage of the 
1 Sarajevo Winter Games. Se- 
o lected frames from the foot- 
£ age, along with still photos, 

d by artists to simu- IE 
5 The 

graphics and animation, even 
surpassing Epyx’s fine but 
undigitized Olympic prede¬ 
cessors, Summer Games and 
Summer Games II. However, 
while the game play in all 
three is unique, it’s only fun 
the first time around. Usually 
no more than a sequence of 
joystick twitches and wiggles 
is needed to coordinate the 
actions of the Olympians—a 
novelty that wears off quick¬ 

ly. 
The graphics and impres¬ 

sive soundtrack make up for 
the game’s repetitive play. 
The lithe skater is graceful as 
she turns, leaps, and spins 
on the rink. You get a sense 
of the arduous trek the biath¬ 
lete endures in skiing along a 
gorgeous chalet-dotted trail. 
Even the mishaps the ath¬ 
letes encounter (notably the 
hotdogger’s headfirst leap in¬ 
to the snow) are beautiful 
pieces of computer anima¬ 
tion. 

The digitized graphics are 
making a big hit among pro¬ 
grammers. They are so 
pleased with the results that 
not only is Winter Games II a 
near certainty, but the pro¬ 
cess of digitizing video of po¬ 
tential game subjects is likely 
to become “a standard, ” ac¬ 
cording to Epyx spokesman 
Matt Householder. 

Winter Games is available 
from Epyx for the Commo¬ 
dore 64, Apple II series, and 
Macintosh computers with a 
suggested retail price of $29 
to $35. —Charles Ardai 

MIDI Mania 
For The Mac 

When Music Construction 
Set appeared two years ago, 
computer fans were stunned 
at how it brought the capabil¬ 
ities of Apple’s then $10,000 
Lisa to inexpensive, 
less-powerful models like the 

Apple II and Commodore 64. 
Now that technology has 

caught up with the program’s 
essential idea—the ability to 
create music by moving 
notes onto an onscreen 
staff—it has been entirely re¬ 
vamped in a new version for 
the Macintosh. With Deluxe 
Music Construction Set 
($49.95 from Electronic 
Arts), would-be composers 
have the opportunity to build 
melodies or transcribe from 
sheet music with professional 
results. 

Deluxe MCS takes comput¬ 
er music beyond the basics 
by offering the ability to 
score with triplets and quin¬ 
tuplets of notes, use beams, 
slurs, ties, and other types of 
notation, add lyrics and guitar 
chords, and print it all out as 
typeset quality sheet music. 
The program handles compo¬ 
sitions on up to eight com¬ 
plete staffs simultaneously. 

Naturally, the music com¬ 
posed with Deluxe MCS can 
be played via the Macintosh’s 
own sound system (on the in¬ 
ternal or an external speak¬ 
er). In addition, it will send 

the music data to as many as 
16 on-line electronic synthe¬ 
sizers via the interface stand¬ 
ard known as MIDI, short for 
Musical Instrument Digital 
Interface. MIDI synthesizers, 
from inexpensive models like 
Casio’s CZ-101 (a $400 mi¬ 
cro-marvel) to the Yamaha 
DX-7 (the “Cadillac” of MIDI 
machines and the standard in 
rock music) play composi¬ 
tions with far better sound 
than any personal computer 
can create. 

This means that sophisti¬ 
cated computer music sys¬ 
tems, previously the domain 
of research groups with ac¬ 
cess to mainframe comput¬ 
ers, are becoming available 
to personal computer users 
with as little as a few hund¬ 
red dollars to commit to their 
interest. School orchestras 
and piano recitals could be¬ 
come things of the past, re¬ 
placed, perhaps, by a single 
child with enough curiosity to 
graft Eddie Van Halen’s 
growling electric guitar to, 
say, the string section of the 
New York Philharmonic. 

—Tim Onosko □ 
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their production. 
Steven Bach’s Final Cut: 

Dreams and Disaster in the 
Making of Heaven’s Gate 
reads like a classic black 
comedy. It has all the ingre¬ 
dients, at first, of a great 
success story: Michael Cimi- 

i, fresh off his Oscar-wining 
triumph with The Deer Hunt¬ 
er, had great ideas for Heav¬ 
en's Gate, not to mention a 
sympathetic, cooperative pro¬ 
duction company behind him. 
Instead, Final Cut is a tale 
of ambition running amok 
while the people with the 
power to stop it run for cov¬ 
er. Heaven’s Gate was an ut¬ 
ter fiasco for United Artists, 
costing the studio $44 million 
and leading to its dissolution 
and acquisition by MGM. 

Bach was head of East 
Coast and European produc¬ 
tion at UA during the deba¬ 
cle. His decisions, or failure 
to make decisions, proved a 
major factor in the degenera¬ 
tion of the project from a 
promising acquisition to “an 
unmitigated disaster, ” in Vin¬ 
cent Canby’s words. Bach, 
however, regards his own 
role unflinchingly, admitting 
his failures of nerve and of 
judgment with admirable can¬ 
dor and fatalist humor. He 
assigns most of the responsi¬ 
bility to himself, production 
exec David Field, and UA 
president Andy Albeck, re¬ 
garding all three as well-in¬ 
tentioned but misguided. 
Their Pied Piper, of course, 
is director Cimino. 

Despite Bach’s charity as a 
writer and observer, Cimi- 
no’s arrogance and egomania 
are overwhelming. The 
waste on the set of Heaven’s 
Gate was monumental. Cimi¬ 
no thought nothing of spend¬ 
ing $150,000 on a single prop 
(a period locomotive) or 
building an expensive irriga¬ 
tion system to grow grass on 
a battlefield. His demands on 
the studio and the perform¬ 
ers were exhausting. In the 
end he gave UA an unreleas- 
able five and a half hour film. 

Bach spices the main plot 
with illuminating sidebars 
about other UA productions, 
including Apocalypse Now, the 
James Bond series, and The 
Right Stuff. The cast of sup¬ 
porting characters includes 
Woody Allen, Peter Sellers, 
and screenwriter William 
Goldman. He also describes a 
hilarious executive meeting 
to discuss acquiring The Is¬ 
land, which boils down to its 
quotient of violence and “wet 
boobies. ” Such inside views 
of the movie industry alone 

would make worthwhile read¬ 
ing. The center stage trage¬ 
dy—Cimino’s hubris abetted 
by the cowardice of Bach, 
Field, and Albeck—makes 
Final Cut the must-read 
movie book of the year. 

Robert L. Carringer’s The 
Making of Citizen Kane of¬ 
fers a counterpoint to the fi¬ 
asco of Heaven’s Gate. In 
many ways, Orson Welles 
looks like a role model for 
Michael Cimino, an exacting 
perfectionist who demands 
full creative control over his 
work. Both men achieved un¬ 
usual control—mainly through 
sheer force of personality— 
despite relative inexperience 
in the industry. The Making 
of Citizen Kane is an absorb¬ 
ing technical study detailing 
the young Welles’ effort to 
bring Kane to the screen. 

The most controversial as¬ 
pect of Kane in 1940 was its 
brash send-up of William 
Randolph Hearst. Carringer, 
a prominent film historian, 
tackles the still-raging contro¬ 
versy over the film’s author¬ 
ship head-on. He credits 
screenwriter Herman Man- 
kiewicz with the original idea 
(as a former newspaper re¬ 
porter, he had first-hand 
knowledge of the publisher), 
along with substantial chunks 
of the plotting and dialogue. 
Welles is acknowledged for 
“transforming Kane from a 
cardboard fictionalization of 
Hearst into a figure of mys¬ 
tery and epic magnificence. ” 

Kane is most famous for 
stylistic flourishes—the visual 
wit, the cinematographic flu¬ 
idity, and its ground-breaking 
montage sequences—but 
Carringer states that it is the 
strongest of Welles’ films due 
to Mankiewicz’s structural 
contributions. Heaven’s Gate 
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has been praised for its similar style and 
beauty, but its muddled, jerry-built struc¬ 
ture makes it almost incomprehensible. 
Bach himself recognizes that Heaven’s 
Gate failed not because of Cimino's extrav¬ 
agance, but because “it failed to engage 
audiences on the most basic and elemental 
levels of sympathy and compassion. ” 

Citizen Kane, on the other hand, is an 
epic film that engages both these emo¬ 
tions. The ultimate lesson to be learned 
from these two films—and from these two 
wise and intriguing books about them—is 

the importance of restraint and discipline 
(not to mention a good, rousing story line) 
to the filmmaker with vision. 

In Brief 
by George L. George 

Build a Personal 
Earth Station 
by Roberts. Traister 

Electronics expert Traister offers 
practical instructions on selecting, as- 

LASER VIDEO 

1-800-VHS-DISC 
on Reader Service Card. 
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sembling, and installing a “dish” that will 
insure “worldwide satellite TV recep¬ 
tion.” His explanations are thorough and 
fairly nontechnical as he surveys a broad 
range of equipment. (TAB Books, Blue 
Ridge Summit, Pa., $21.95114.95.) 

Buyer's Guide to 
Component TV 
by Carl & Barbara Giles 

This useful manual packs abundant da¬ 
ta on a wide variety of equip¬ 
ment—VCRs, tuners, TV monitors, 
stereo speakers, satellite receivers. The 
authors suggest that potential buyers 
first determine their requirements, then 
use the book to locate best buys. (TAB 
Books, Blue Ridge Summit, Pa., $19.95/ 
12.95.) 

Science Fiction 
Films of the 70s 
by Craig W. Anderson 

Between the elaborate technology of 
Star Wars and the papier-mache bare¬ 
ness of Attack of the Crab Monsters, sci- 
fi became the most successful film genre 
ever in the 70s. Anderson's study cov¬ 
ers 50 outstanding movies of that dec¬ 
ade. (McFarland, Jefferson, N.C., 
$15.95.) 

Hollywood Musicals 
by Ted Sennett 

As a memorial to the numerous all- 
star musicals now available on cas¬ 
sette, this superbly illustrated large-for¬ 
mat survey celebrates Hollywood’s 
five-decade contribution to sumptuously 
staged song-and-dance movie spectacles. 
They symbolize a uniquely American 
form of popular art. (Abrams, N.Y., 
$24.95.) 

Hollywood Color 
Portraits 
by John Kobal 

Film archivist Kobal’s unrivaled collec¬ 
tion of photographs yields 75 celebrity 
portraits from Hollywood’s Golden Age, 
with Garbo, Colbert, Dietrich, Astaire, 
Grant, and Bogart leading an all-star pa¬ 
rade in glorious Technicolor. (Mor¬ 
row/Quill, N.Y., $11.95.) 

Films of the 30s 
by Jerry Vermilye 

From the nearly 5000 movies pro¬ 
duced during Hollywood’s richest dec¬ 
ade, Vermilye selects 100 that typify the 
era’s yearing for escapist entertainment. 
Plot summaries, selected review quotes, 
complete cast and credits provide an elo¬ 
quent reminder of a glittering past. (Cit¬ 
adel, Secaucus, N.J., $9.95.) 

Classic Movies 
by Neil Sinyard 

From Griffith’s epic Intolerance to 
Spielberg’s chiller, Jaws, British film crit¬ 
ic Sinyard singles out 48 movies in this 
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tasteful and generously illustrated book. 
He feels his picks “transcend time and 
trends” to qualify for this cinematic Pan¬ 
theon. (Merrimack, Salem, N.H., 
$24.95.) 

The New! Improved! Bob & 
Ray Book 
by Elliott & Goulding 

Some 50 of the comedians’ best rou¬ 
tines brighten this hilarious collection. 
Bob and Ray’s low-key humor has de¬ 
lighted generations of radio/TV fans with 
its controlled craziness, sly spoofing, and 
absurd solutions of portentous non-prob¬ 
lems. (Putnam, N.Y., $14.95.) 

James Garner 
by Raymond Strait 

Like many of his fellow actors, Gamer 
is supremely image-conscious, tempera¬ 
mental, and insecure—but his sense of 
humor and feelings of human fellowship 
make his life story particularly engaging. 
(St. Martin’s, N. Y. $16.95.) 

Jane Wyman 
by Morelia & Epstein 

From an Oscar for Johnny Belinda to 
a Golden Globe for Falcon Crest, this bi¬ 
ography contrasts Wyman’s long and 
successful acting career with a frustrat¬ 
ing private life, marked by failed mar¬ 
riages to Ronald Reagan and two other 

men. (Delacorte, N.Y., $15.95.) 

Jack Lemmon 
by Michael Freedland 

A Harvard graduate, Lemmon is a 
versatile actor equally capable as a gifted 
comedian and a serious performer. This 
entertaining biography portrays him as a 
family man with a strong social con¬ 
science, enjoying his well-earned popu¬ 
larity. (St. Martin’s, N.Y., $13.95.) 

Dreams of Darkness 
by J. P. Telotte 

Some of the eeriest films of the hor¬ 
ror genre, produced by Val Lewton in 
the 40’s—Cat People, Isle of the Dead, 
Bedlam—are perceptively shown as de¬ 
pending less on “visible” monsters than 
on the dark, repressed side of human 
experience. (U. of Illinois Press, Cham¬ 
paign, III. $18.95.) 

Tony Curtis 
by Allan Hunter 
Burt Lancaster 
by Minty Clinch 

Rightfully publicized as fighters and 
survivors, Curtis and Lancaster have ex¬ 
perienced career ups and downs that 
would have defeated lesser men. These 
biographies reveal them as inner-direct- 
ed individuals, versatile performers, and 

N. Y, $14.95; Stein & Day, N. Y„ 
$15.95.) 

The Disney Version 
by Richard Schickel 

In his updated overview of the Disney 
empire, Schickel examines Walt Disney’s 
creativeness and business philosophy 
and their effect on popular culture. De¬ 
spite its many setbacks, he predicts the 
Disney organization will have a viable, if 
radically altered, future. (Simon & 
Schuster, N.Y., $10.95.) 

Red 
by R. LaGuardia & G. Arceri 

This unvarnished account of Susan 
Hayward’s tempestuous life graphically 
depicts some unsavory aspects of her 
personality. Though respected as an ar¬ 
tist, she antagonized the movie colony 
with her volatile, unpredictable moods 
and her aggressive drive for stardom 
and money. (Macmillan, N.Y., $16.95.) 

The Private Cary Grant 
by McIntosh & Weaver 

A performer turned businessman upon 
his retirement from acting, Grant is pic¬ 
tured as a complex person whose screen 
image of charm and sophistication con¬ 
ceals a mass of unresolved psychological 
conflicts. (Merrimack, Salem, N.H., 
$14.95.) 
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Elvis and Me 
by Priscilla Beaulieu Presley 

With embarrassing naivete, Elvis’s ex 
writes about her chaotic 7-year marriage 
to the rock star, their storybook court¬ 
ship, platonic (at first) cohabitation, and 
romantic conjugal bliss mingled with 
kinky episodes. Disappointment and di¬ 
vorce followed, with Priscilla starting an 
acting career, which includes her current 
role as Jenna Wade in Dallas. (Putnam, 
N.Y., $16.95). 

How to Shoot 
Better Video 
by Robert Hirschman & 
Richard Procter 

Video enthusiasts will find easy-to-fol¬ 
low rules for successful VCR produc¬ 
tions in this manual. Its simple, nontech¬ 
nical language describes equipment and 
accessories and provides full data on 
their use. (Leonard Books, Box 13819, 
Milwaukee, Wis. 53213, $7.95.) 

Films For, By 
And About Women 
by Kaye Sullivan 

Over 2300 film titles appear in this 
comprehensive, detailed catalogue of 
feature, documentaries, and shorts deal¬ 
ing with areas of women’s traditional in¬ 
terests: adoption, child custody, abor¬ 
tion, and careers. (Scarecrow, Metuchen, 

N.J., $49.50.) 

Professional Lighting 
Handbook 
by V. & S. Carlson 

Nonprofessionals will find, in this ex¬ 
pertly written manual, numerous practi¬ 
cal tips—helpful for setting up lights, ac¬ 
cessories, and related equipment. (Focal 
Press, Stoneham, Mass. $22.95.) 

How Sweet It Is 
by James Bacon 

Jackie Gleason’s life story, fueled by 
vintage Scotch, kept Bacon’s tape re¬ 
corder whirring. It is a merry-go-round 
where vaudeville, Hollywood films, 
Broadway plays, and television shows 
punctuate a hectic career from amateur 
hour emcee gigs to the Honeymooners’ 
recently unearthed episodes. (St. Mar¬ 
tin’s, N.Y., $15.95). 

Glenda Jackson 
by Ian Woodward 

A versatile actress unafraid of daring 
roles in controversial movies, Jackson is 
revealed in this intimate biography as a 
complex personality and an intelligent, 
witty, and outspoken star. Winning 
awards in France, Great Britain, Cana¬ 
da, and Hollywood (2 Oscars, 2 nomina¬ 
tions), she alternated between flops and 
hits with equal dedication and visionary 

purpose. (St. Martin’s, N.Y., $14.95). 

Movie Comedy Teams 
by Leonard Maltin 

Surveying a field dominated by a few 
famous names (Laurel & Hardy, Abbott 
& Costello, the Marx Bros.), Maltin 
adds some 20 less celebrated 
teams—Thelma Todd & Zasu Pitts, 
Mitchell & Durant, Smith & Dale— 
whose careers, gags, and routines are 
documented in hilarious detail in this 
revised edition. (NAL/Plume, N.Y., 
$9.95). 

Great Movie Actresses 
by Philip Strick 

This tasteful selection of 300 leading 
ladies is pictured in 600 photographs 
ranging from virginal purity to blatant 
sexiness. Strick assembles an interna¬ 
tional cast of breathlessly diverse sam¬ 
ples of feminine pulchritude including 
Gloria Swanson and Bo Derek. (Morrow, 
N.Y., $27.50). 

On the Road 
by Charles Kuralt 

The popular CBS documentary explor¬ 
ing the faces and manners of ordinary 
rural Americans, is revived in witty and 
sensitive pieces by the veteran broad¬ 
cast journalist. (Putnam, N.Y., $16.95). 
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Introducing Sanyo Super Beta. 
The video recorder that brings you 20% closer to reality 

The Sanyo Super Beta 7250 
VCR delivers a picture so true to 
life, it practically jumps out at 
you. A picture that's a full 20% 
sharper, with finer reproduction 
of detail and texture than any 
VHS system ever made. It's even 
better than regular Beta 

systems.The resolution you get 
with Sanyo Super Beta is so 
life-like it brings every detail 
of a dragonfly's wing, every 
texture nature has to offer 
into clearer focus. For a picture 
that stays remarkably sharper, 
clearer, and more intense from 

edit to edit, generation to 
generation. 

A picture that combines with 
the superior 80dB dynamic 
range of our Beta Hi-Fi to bring 
you a sight and sound 
experience that is a giant leap 
closer to life itself. 
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VIEWS 

The Must-Carry 
Murder Case 

Say hello to Hollywood. Say goodbye to 
offbeat cable shows, minority program¬ 
ming, even some PBS stations. The 
“must-carry” rule is dead, and the MTVul- 
tures and cable mogul Ted Turner are cir¬ 
cling over the carcass. 

It’s a good bet you’ve never heard of the 
deceased: the must-carry rule insured that 
cable companies had to carry all local chan¬ 
nels, not just the most profitable. Lit¬ 
erally, the rule said that cable systems 
must carry every local broadcast channel, 
even the one specializing in Korean-lan- 
guage cooking shows. The rule made cer¬ 
tain that we got not only our MTV, but our 
PBS too—along with whatever other mi¬ 
nority and alternative shows are broadcast 
in our areas. 

The case of the must-carry murder be¬ 
gan when Turner Broadcasting (WTBS, 
Cable News Network, Headline News) and 
Quincy (Washington) Cable TV sued the 
Federal Communications Commission 
(FCC), which issued the must-carry rule in 
1966. Turner argued that must-carry vio¬ 
lated the First Amendment’s free-: 
dom-of-speech guarantee and was thus un¬ 
constitutional. After all, Turner noted, no¬ 
body tells newspapers they must publish 
certain items. In a separate action, MTV 
Networks Inc. had earlier asked the FCC 
to waive the must-carry rule in the case of 
WWHT, a small New Jersey broadcaster 
which, like MTV, mainly carried music vid¬ 
eos. 

The U.S. Circuit Court of Appeals gave 
the FCC a chance to rewrite the rule but 
Chairman Mark Fowler, a zealous de¬ 
regulator, declined. The National Associa¬ 
tion of Broadcasters (NAB) meanwhile pe¬ 
titioned the U.S. Supreme Court for a 30- 

By Frank Lovece 

day “stay”—a request to delay eliminating 
the rule for 30 days so the NBA could 
prepare a Supreme Court argument—but 
the Appeals Court refused even this. Final¬ 
ly, the NAB sought a stay from Supreme 
Court Chief Justice Warren Burger. He too 
said no. The broadcasters plan to ask for a 
full Supreme Court ruling but an NBA 
spokesman says they'll hU-l> ha\t in 
turn to Congress for help. 

Ted Turner’s touching concern for the 
First Amendment is not an attempt to 
switch from communications czar to con¬ 
stitutional lawyer. He brought the suit for 
one reason only: to push aside the little 
guys and get onto more of the some¬ 
times-overcrowded cable systems. Noth¬ 
ing wrong with this in and of itself, of 
course. But with the death of must-carry, 
says NAB spokesman Rory Benson, “We 
have every indication that PBS stations, 
minority stations, new, independent and 

specialized stations are all in danger of be¬ 
ing dropped from many cable sys¬ 
tems”—to be replaced by more profitable 
pay channels. 

One potential victim is WWHT, a New¬ 
ark, New Jersey station on UHF Channel 
68, covering the New York metropolitan 
area. WWHT broadcasts, among other 
things, stereo music videos appealing to 
inner-city audiences—theoretically in 
competition with the monolithic MTV, ex¬ 
cept that MTV’s whitebread top-40 caters 
to a much different viewership. 

MTV isn’t just MTV, of course. It’s 
MTV Networks, Inc., which includes VH- 
1—the Big Chill channel—and Nickelode¬ 
on, 24-hour kidvid that MTV Networks 
aims at “yuppie puppies" (their phrase, not 
mine). That WWHT is filling a teen funk/ 
rap/R&B void that MTV ignores isn’t the 
problem. MTV Networks targeted 
WWHT because all those inner-city kids 
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are sitting in front of TV screens that could 
be selling designer diapers and other goods 
to the yuppie puppies in the luxury coops a 
few blocks away. 

Ironic, isn’t it? One of cable’s shining 
promises was that it would break the 
broadcast networks’ oligarchic grip and al¬ 
low localized “narrowcasting” to small au¬ 
diences. Narrowcasting does exist to some 
extent in the form of such special-interest 
cable services as the Weather Channel, 
C-Span, and the Financial News Network. 
Yet local narrowcasters and their audi¬ 
ences have just been trumped by cable 
kings jostling for the same stranglehold 
ABC, CBS, and NBC have long enjoyed. 

A spokesman for the National Cable 
Television Association (NCTA) maintains 
that “There’s not going to be any wholesale 
dropping of [broadcast channels]. Cable 
systems are businesses that are respon¬ 
sive to the needs of their viewerships.” 
The spokesman obviously has never been 
put on hold for 20 minutes when making a 
repair call, and then made to wait six days 
to get-his signals back. 

Domain Poisoning 

You’ve seen them in pharmacies, book¬ 
stores, and other unlikely outlets, often 
selling for under $20. Many are clas¬ 
sics—The Third Man, The Lady Vanishes, 
My Man Godfrey, The Blue Angel. Others 
are (let’s be kind) “cult” movies—Little 
Shop of Horrors, The Blob, White Zombie. 

You won't be seeing such good old-fash¬ 
ioned flicks quite so cheaply in the fu¬ 
ture—though when you do see them, at 
higher prices, 'they’ll be spiffed up with a 
new coat of paint. Why? Because many of 
the movies long thought to be in the “public 
domain” are turning out to be private prop¬ 
erty. 

Public domain—PD for short—refers to 
works on which the copyright has lapsed or 
was never properly affixed. The idea is that 
after 75 years, anybody who wants to can 
publish the complete works of Shake¬ 
speare or Mark Twain or The Bible or The 
Tibetan Book of the Dead without having to 
pay royalties to the author. Movies, songs, 

books—ail the same. 
Yet until the Copyright Act of 1976, 

• which laid down the 75-year rule, copy¬ 
rights lasted only 28 years, after which you 
could reapply for another 28. Lots of movie 
producers forgot to reapply. Others forgot 
to apply in the first place. Either way, their 
movies ended up in the public domain. 
When video arrived, anybody who wanted 
to make a buck off PD movies could, and 
usually did. PD movies are thus the ones 
we see for $14.95 or so at the drugstore 
checkout line. Yet as recent lawsuits, accu¬ 
sations, and counter-charges demon¬ 
strate, not all PD is OK. 

Take the Orson Welles vehicle The 
Third Man. At one time or another it has 
been available from Budget, Crown, Sheik, 
Penguin, Prism, Media Home Entertain¬ 
ment, and Video Dimensions among oth¬ 
ers. Why not? After all, the movie's copy¬ 
right had expired. 

But the “underlying” copyright—on the 
Graham Greene short story on which the 
movie was based—had not. Janus Films, 
an old and prestigious movie distributor, 
had craftily obtained the short story’s mov¬ 
ie rights from London Films, part of the 
Thom/EMI conglomerate. Janus also ob¬ 
tained movie rights to John Buchan’s novel 
The 39 Steps and Ethel Lina White’s book 
The Wheel Spins, better known to film buffs 
as Hitchcock’s The Lady Vanishes. 

One court case later Janus has reined in 
most of the PD versions of these three 
movies. The company is now releasing 
pristine cassettes, struck from 35mm 
negatives, under its own banner—as well 
as videodiscs through Criterion, the com¬ 
pany that put together the encyclopedic 
versions of King Kong and Citizen Kane. 
Several other orphan movies may also 
soon find themselves in foster homes 
whether they want to or not. 

Roger Gorman's Little Shop of Horrors is 
one of those little tykes. Shop has been out 
on several labels for several years. Only 
lately, though, has Corman’s New Hori¬ 
zons company begun claiming that while a 
copyright error indeed occurred, it was 
corrected long ago. Corman convinced 
Prism Entertainment, for one, to drop its 

plans for Shop. Prism also stopped its 
scheduled release of the aforesaid Janus 
pictures, Son of Godzilla, and a Flash Gor¬ 
don feature culled from matinee serials. 

A PD title Prism actually released, My 
Man Godfrey, was also pulled "because we 
heard MCA may own underlying rights, ” 
says company president Barry Collier. 
Video Gems, meanwhile, has obtained in¬ 
junctions against companies releasing the 
Steve McQueen monster-movie The Blob 
and the animated feature Shinbone Alley. 

Even so, thousands of movies and TV 
shows remain in the public domain. If even 
one out of a hundred are viable, low-cost 
goodies are in no danger of extinction. 
Those that do get pulled will most likely 
return with excellent audio and video re¬ 
production—definitive versions, though of 
course at definitive-version prices. 

Pan-American Video 
North of the Border 

The American melting pot has some new 
stock: Spanish-language video. 

Our unofficial second language has al¬ 
ready, of course, made prominent inroads 
in television, notably with the S.I.N. and 
Galavision cable service. Outside the ma¬ 
jor metro areas, though, Spanish-viewing 
choices for the country’s 15 to 20 million 
Hispanics dwindle dramatically. Not many 
of you grew up with Argentine-Italian par¬ 
ents in West Virginia, but take my word for 
it—a lot of Spanish-speaking people are in 
the unlikeliest places. Fortunately, thanks 
to video, a slew of programmers are at¬ 
tuned to the diversities of Mexican, Cuban, 
Puerto Rican, and other Latin cultures. 

Spanning virtually all tastes, first of all, 
are such critically acclaimed films as the 
staggering El Norte (CBS/Fox) and such 
Luis Bunuel works as Los Olvidados and 
Viridiana. You may also still be able to find 
some of CBS/Fox’s 61 Spanish-subtitled 
cassettes (including Casablanca, Hello 
Dolly, Patton, and Star Wars). 

Lately, though, companies like Video 
Latino in Los Angeles, Telecine Spanish 
Video in New York City, Madera (former¬ 
ly Aztec) Cinevideo in Madera, California, 
VideoCasa in Miami, and Spanish Video 
Sound in Montebello, California are start¬ 
ing to repopularize such stars as Jorge 
Rivero, Vicente Fernandez, and comedian 
Pedro Infante. Hispanic video buffs may 
not be getting Oscar winners in these com¬ 
panies’ offerings (and in the Spanish tapes 
of Media and Family Home Entertain¬ 
ment), but this is populist cinema, not art. 

Some interesting nuggets have turned 
up. Julio Iglesias fans can track down his 
1979 autobiographical fantasy, Todos Los 
Dias, Un Dial Everyday is Another Day, on 
the Telecine label. Another popular Span¬ 
ish actor/singer, Rafael, stars in Telecine’s 
1975 concert documentary Rafael en 
Raphael. 

For the assimilated, LA’s Video Visa of¬ 
fers 132 popular American movies dubbed 
into Spanish. No slouches either: licensed 



mostly from Paramount, they include 
Raiders ofthe Lost Ark (Cazadores del Area 
Perdida), Star Trek (Viaje a las Estrellas) 
and of course the horror movie Viemes 13 
(figure it out). 

French- and Italian-language program¬ 
ming is also starting to turn up in places 
other than Montreal and Little Italy, so it 

| looks as if video’s promise of international 
communication is at least starting. 

Hi-Fi Hijinks: 
Standards Wanted 

The very first Beta Hi-Fi title to roll out 
when the format arrived amid blaring trum¬ 
pets was An Officer and a Gentleman. 

’ Very nice. But nobody at Paramount both- 
j ered to tell us it was Beta Hi-Fi mono. 

Somewhere between the 80 dBs of dy- 
1 namic range and the 20-20,000 Hz frequen- 
!' cy response we were promised, the idea 

subtly slipped into our minds that Beta and 
i VHS Hi-Fi are necessarily stereo. They’re 
j not. But just as audio Compact Disc mak- 
| ers don’t always tell you if your digital disc 
I comes from a digital or analog master, vid- 
I eo programmers often neglect to tell us if 
I our Hi-Fi tapes are mono, stereo, or mono 

rechanelled into stereo. The Federal 
I Trade Commission’s standards evidently 
[ don’t apply to video gear—but when it 

comes to audio equipment, mono sound 
' just doesn’t fit the FTC’s definition of “high 
I fidelity.” 

If you’re spending top dollar for a Hi-Fi 
I; VCR you deserve to know exactly what 
j type of audio you’re getting. Some compa- 
| nies are more upfront than others, but the 
* video trade groups—the Electronic Indus¬ 

tries Association and the Video Software 
[ Dealers Association—should standardize 

audio labels for video. 
\ If it’s Hi-Fi stereo, say so. If it’s Hi-Fi 
| mono, say so. And if it’s something 
j nifty—recorded from a digital master, 
f perhaps—sat that too. Otherwise it’s 
j simply deception. 

r 1 iCTWl'■ ■ n- . .... ,  1  

_ OP 10 PROGRAMS 

1984. Goldie Hawn. 96 min. Cassette Sales 
mmmmmmmmKmm 

1. Jane Fonda's Work¬ 
out (1).* Color. 1982. Jane 
Fonda assisted by seven in¬ 
structors. 90 min. Beta, 
VHS. $59.95. Karl. 

2. Prince and the Revo¬ 
lution Live (4). Color. 
1985. Concert video fea¬ 
tures “When Doves Cry, ” 
“Let’s Go Crazy, ” others. 
Beta, VHS. $29.95. Wam- 

3. We Are the World— 
The Video Event (3). Col¬ 
or. 1985. USA for Africa: 
Michael Jackson, Bruce 
Springsteen, Bob Dylan, 
Lionel Richie, etc. 33 min. 
Beta, VHS. $14.95. 
RCA/Columbia. 

4. Jane Fonda's Prime 
Time Workout (6). Color. 
1984. 50 min. Beta, VHS 
(closed captions). $39.95. 
Karl. 

5. Wham! The Video (8). 
Color. 1985. Music video 
clips, including “Wake Me 
Up (Before You Go-Go),” 
"Everything She Wants, ” 
more. Beta, VHS (Hi-Fi 
stereo, closed captions). 
$19.98. CBS/Fox. 

6. Desperately Seeking 
Susan (-). Color. 1985. 
Rosanna Arquette, Madon¬ 
na, Aidan Quinn, Mark 
Blum, Richard Hell. 104 
min. (R) Beta, VHS. 
$79.95. Thom EMI/HBO. 

7. Wrestlemania (5). Col¬ 
or. 1985. Hulk Hogan. Mr. 
T, Rowdy Roddy Piper, 
others. 60 min. Beta, VHS. 
$39.95. Coliseum. 

8. Singin' in the Rain (7). 
Color. 1952. Gene Kelly, 
Debbie Reynolds, Donald 
O’Connor. 103 min. Beta, 
VHS. $29.95. MGM/UA. 

9. Pinocchio (2). Color. 
1940. Animated. 87 min. 
Beta, VHS. $79.95. Disney. 

10. The Jane Fonda 
Workout Challenge (-). 
Color. 1984. The graduate 
course. 90 min. Beta, VHS. 
$59.95. Karl. 

/ Videodisc Sales . 
mam., masaumjim 
1. The Karate Kid (1). 
Color. 1984. Ralph Mac- 
chio, Noriyuki “Pat” Morita, 
Elizabeth Shue. 126 min. 
(PG) LV (stereo, CX, 
closed captions). $34.95. 
CED. $29.95. RCA/Colum- 

2. Starman (2). Color. 
1984. Jeff Bridges, Karen 
Allen. 115 min. (PG) LV, 
CED. $29.95. RCA/Colum- 

3. A Soldier's Story (-). 
Color. 1984. Howard E. 
Rollins Jr., Adolph Caesar, 
Denzel Washington, Larry 
Riley. 101 min. (PG) LV, 
CED. $29.95. RCA/Colum- 

4. 2010: The Year We 
Make Contact (4). Color. 
1984. Roy Scheider, John 
Lithgow. 116 min. (PG) LV, 
CED. $34.95. MGM/UA. 

5. Runaway (-). Color. 
1984. Tom Selleck, Cynthia 
Rhodes, Gene Simmons. 
(PG-13) LV, CED. $29.95. 
RCA/Columbia. 

6. Missing in Action (3). 
Color. 1984. Chuck Norris. 
101 min. (R) LV, CED. 
$34.95. MGM/UA. 

7. Pinocchio (7). See 
above, “Cassette Sales.” 
LV. $34.95. Disney. 

8. Dune (5). Color. 1984. 
Kyle MacLachlan, Sting. 
137 min. (PG-13) LV. 
$34.98. MCA. 

9. The River (6). Color. 
. 1984. Sissy Spacek, Mel 

Gibson. 123 min. (PG-13) 
LV. $39.98. MCA. 

10. Protocol (10). Color. 

(PG) LV. $34.98. Warner. 

[ Cassette Rentals '/ 

1. Desperately Seeking 
Susan (-). As above, “Cas¬ 
sette Sales.” Thom EMI/ 
HBO. 

2. The Killing Fields (-). 
Color. 1984. Sam Water- 
ston, Dr. Haing S. Ngor, 
John Malkovich. 142 min. 
(R) Beta, VHS. $79.95. 
Warner. 

3. The Karate Kid (1). As 
above, “Videodisc Sales.” 
Beta, VHS. $79.95. 
RCA/Columbia. 

4. A Soldier's Story (2). 
As above, “Videodisc 
Sales.” Beta, VHS. $79.95. 
RCA/Columbia. 

5. The Sure Thing (-). 
Color. 1984. John Cusack, 
Daphne Zuniga, Nicolette 
Sheridan, Boyd Gaines. 95 
min. (PG-13) Beta, VHS. 
$79.95. Embassy. 

6. Starman (4). As above, 
“Videodisc Sales. ” Beta, 
VHS. $79.95. RCA/Colum¬ 
bia. 

7. The Falcon and the 
Snowman (3). Color. 
1985. Timothy Hutton, 
Sean Penn. (R) Beta, VHS. 
$79.95. Vestron. 

8. A Nightmare on Elm 
Street (5). Color. 1984. 
John Saxon, Ronee Blakely. 
92 min. (R) Beta, VHS. 
$79.95. Media. 

9. Stick (-). Color. 1985. 
Burt Reynolds, George 
Segal, Candice Bergen, 
Charles Duming. 109 min. | 
(R) Beta, VHS. $79.95. 
MCA. 

10. A Passage to India 
(-). Color. 1984. Victor 
Banerjee, Judy Davis, Dame I 
Peggy Ashcroft, Alec Guin- 1 
ness. 163 min. (PG) Beta, | 
VHS. $79.95. RCA/Colum- i 
bia. 

^Number in parentheses indicates position last month; (-) indicates a new listing. 

Copyright 1985 by Billboard Publications. Reprinted by permission. 
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Amadeus 
Color. 1984. F. Murray Abraham, Thomas 
Hulce, Roy Dotrice; dir. Milos Forman. 
Music: Neville Marriner cond, Academy of 
St. Martin in the Field. 160 min. Beta, 
VHS. $79.95. Thom EM1IHB0. Repro¬ 
duction: B + 

One of the last credits for Amadeus 
notes that the Prague National Theatre 
was in fact the site of the premiere of 
Mozart’s Don Giovanni, not Vienna as in 
the movie. This points up what is, or 
should be, common knowledge about Mo¬ 
zart. Salieri, and the play/movie Amadeus: 
It is not history. It is not meant to be 
history. Salieri did die insisting he did hot 
murder Mozart, as a popular rumor had 
suggested, but he did it as a major figure in 
his time, a well-known composer and the 
teacher of Schubert and Liszt. Amadeus 
works this bit of trivia into a modern play 
and film whose greatest virtues lie in their 
sure sense of the theatrical—as opposed to 
the real. 

1 am making a big deal of this because 
Peter Shaffer, author of the play and 
screenplay, has convinced many people 
who should know better that Amadeus is 
what happened. His meditation on the jeal¬ 
ousy of the more popular lesser artist for 
the clearly greater one is a theme appropri¬ 
ate to these bottom-line-oriented times— 
for Shaffer, Salieri is every middle manager 
who succeeds in covering his ass, every 
coworker who stonewalls another’s prog¬ 
ress, anyone who performs competently 
enough but looks out for #1 regardless of 
the cost. He has this man call himself the 
“patron saint of mediocrity,” and simul¬ 
taneously sees him as Don Giovanni hero¬ 
ically marching unrepentant into hell and 
Don Ottavio priggishly watching from the 
sidelines. 

And that is the source of the film’s lack of 
greatness. F. Murray Abraham’s 
award-winning Salieri is cultured, charm¬ 
ing, and clandestinely at war with God for 
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giving Mozart the gift he felt he deserved. 
He is far more interesting than the conceit¬ 
ed, childish Mozart—a man who, as 
Shaffer/Salieri tells the story, seems inca¬ 
pable of doing anything, much less writing 
Don Giovanni. The concept’s weakness is 
its theatrical strength: we identify with the 
charming villain, who after all is more like 
us, rather than the genius whom we cannot 
hope to be. 

Like his Equus, Shaffer’s Amadeus glo¬ 
rifies the fascination we feel for the ex¬ 
treme and the envy we feel at the ability of 
extremists to be the way they are. Since 
this is an odd attitude to feel so strongly 
about, I can only conclude that Shaffer 
must think himself trapped by the passion¬ 
less mediocrity his main characters em¬ 
body. He may laugh all the way to the bank 
at this idea, but one thing is clear—he is no 
Mozart, no Shaw or Ibsen, and Amadeus is 
no Pygmalion. It is an amusing two-and-a- 

half hours that, like Salieri’s operas, are 
dramatic entertainment on a tasteful but 
middling level. It is almost too competent, 
from the writing to Milos Forman’s direc¬ 
tion to the performances (with the excep¬ 
tion of Elizabeth Berridge, who is just not 
up to it) to the very idea itself. 

Even the VHS transfer is standard is¬ 
sue-very professional, but no better or 
worse than most new releases of big pic¬ 
tures. The stereo sound of this VHS Hi-Fi 
tape preserves the striking sound editing 
of the film along with Neville Marriner’s 
slightly bombastic versions of Mozart’s 
greatest operatic hits (which, to be fair, are 
more in tune with performance techniques 
of the period than the rest of this movie). 

Perhaps I seem somewhat harsh, but, to 
quote the New York Times’ Harold Schoen¬ 
berg, Mozart was often light but “never 
cheap.” 

—-M. George Stevenson 



Blood Simple 
| Color. 1984. Frances McDormand, Dan 

Hedaya, John Getz, M. Emmet Walsh; dir. 
Ethan Coen. 96 min. Beta, VHS.$79.95. 
MCA. Reproduction: B + 

Blood Simple shares with the films of 
| Scorsese and De Palma that fascination 
j with the timing and atmosphere of death, 
t What it has of its own is the acute vision of 

the Coen brothers (Ethan directed, Joel 
produced, both scripted): they raise the 
elements of death, killing, and dying to the 
level of slapstick. 

With little dialogue—-except the occa- 
i sional Southwestern graffiti of comments 

like “How come you’re anal and 1 got to go 
| to a psychiatrist?”—the filmmakers man- 
} age to tell their story in a very cinematic 
I way. That is, by the visual poetry of ges- 
. ture and innuerdo. The innuendos are left 
I in telltale symbols like the slimy paid kill¬ 
s' er’s Zippo, which he keeps leaving behind, 

and the clipped patter of roadhouses dot¬ 
ting the soundtrack. Punctuations of heavy 
breathing, bodies being dragged, and preg¬ 
nant silences also have their part in this 
original vocabulary of images and sounds. 

The kick of watching this movie—and 
[ there is a kick—is in the style with which it 
[ weaves its spell: in the language of over- 
| head fans and no-tell motels, in the fore- 
I shortened camera angles and the deadpan 
! philosophy inherent in its loser characters’ 
e interest to the filmmakers. That the movie 
? is also a splendid potboiler and a whodunnit 
| of sorts is an extra bonus. 

—Noe Goldwasser 

The Sure Thing 
\ Color. 1984. John Cusack, Daphne Zuni¬ 

ga, Boyd Gaines; dir. Rob Reiner. 95 min. 
Beta, VHS. $79.95. Embassy. Reproduc¬ 
tion: A + 

After the spate of sleazy teen sex come- 
I dies that have littered the screen in the 

past few years, Hollywood seems to be 
turning back to romance. Whether this is a 
manifestation of the new sensitivity or the 
new Puritanism remains to be seen. The 
new romances, at any rate, still star teens, 

: but it turns out they don’t want one-night 
| stands after all. They want relationships, 
j The Sure Thing, Rob Reiner’s thinly-dis- 
i guised modernization of It Happened One 
| Night, is arguably the best of the romantic 
; bunch. It’s odd that the director of the 

snide This Is Spinal Tap should create such 
| a sweet-natured film, but this is one from 

the heart of schmaltz that beats in every 
| Hollywood breast. 
s The use of virtual unknowns John 
| Cusack and Daphne Zuniga as starcrossed 
I lovers is inspired casting, mostly because 
| they don’t work well together: a real clash 
1 of personalities lends plausibility to the ac- 
f tion. Cusack, so alternately klutzy and 
I manic that you can’t help but love him, 
[ suffers from a lack of sexual victims in 
( college and accepts an invitation to spend 
| Christmas in California where a “sure 
1 thing” awaits. Setting out, though, he im- 
I mediately hooks up with his nemesis (Zuni¬ 

ga), and the ensuing comedy of errors 
brings them precariously close to each oth¬ 
er’s arms. By the time they reach Los 
Angeles—well, the romantic screwball 
comedy has become an American ritual, 
and rituals aren’t supposed to change, so it 
doesn’t matter if you can figure out the 
ending right now. 

The Sure Things quirkiness, energy, 
and humor (captured flawlessly on VHS) 
makes the overworked sentimentality 
seem new and immediate: Reiner, Cusack, 
Zuniga, and writers Steven L. Bloom and 
Jonathan Richards are talents to watch. 

—Steven Grant 

The Falcon and the Snowman 
Color. 1984. Sean Penn, Timothy Hutton; 
dir. John Schlesinger. 131 min. Beta, VHS. 
$79.95. Vestron. Reproduction: A- 

You can’t ask for a more timely release 
of the film version of Robert Lindsey’s 
shocking-but-true tale of people selling de¬ 
fense secrets to the Russians; at press¬ 
time, the headlines are full of similar 
cases. But if you’re seeking insight into 
what may lead “ordinary people” to betray 
their country, you won’t find it in The Fal¬ 
con and the Snowman. John Schlesinger 
suggests that a combination of greed, polit¬ 
ical naivete, and upper-middle-class ennui 
are enough to drive one to sell Uncle Sam 
down the river, but all the bleached-out 
bourgeois Southern California landscape 
and old Watergate footage in the world isn’t 
going to explain why a decent kid like 
Christopher Boyce—son of an FBI man, 
goddammit!—swipes invaluable communi¬ 
cations codes from his top-secret de¬ 
fense-contractor job and passes them off to 
his drug-dealer buddy Daulton Lee. 

That enigma aside, there’s much to 
praise here, especially the performances of 
the two leads. Timothy Hutton as Boyce 
has played this type of morally confused. 
Catholic-raised suburbanite before, and 
here he wrings every bit of stiff-up¬ 

per-lipped agony the part allows. Matching 
him is Sean Penn as Lee, a messed-up kid 
who can’t tell the difference between a spy 
novel and the grim real thing. Penn may 
well be his generation’s Robert DeNiro; he 
approaches every role with kamikaze fer¬ 
vor, flirting dangerously along the line be¬ 
tween a convincing performance and one 
that merely draws attention to itself. The 
two stars are bolstered by a fine supporting 
cast, especially David Suchet as the KGB 
agent whose transformation to nastiness .. 
reminds us that Russians can be even 
meaner than CIA guys. However, ditzy 
Lori Singer does little to salvage a poorly 
developed love interest with Hutton. 

No complaints about the VHS trans¬ 
fer—the exteriors of Southern California 
and Mexico, as well as the dingy code room 
from which Hutton swipes his secrets, are 
vividly drawn. You don’t miss a note of the 
classy Pat Metheny/Lyle Mays score. Nor 
do you miss the experience of seeing this in 
a large theater—Schlesinger’s point is that 
headline-making espionage is ultimately a 
tiny human tale, and the excellent work he 
evokes from Hutton and Penn underlines 
that point with gusto. —Steven Levy 

Birdy 
Color. 1984. Matthew Modine, Nicholas 
Cage, John Harkins; dir. AlanParker. 120 
min. Beta, VHS. $79.95. RCAtColumbia. 
Reproduction: A 

Based on the novel by William Wharton, 
Birdy might more appropriately have been 
called One Flew Over the Cuckoo’s Nest if 
that title weren’t already taken. As in the 
earlier film, questions of madness and sani¬ 
ty are paramount, and for once director 
Alan Parker CMidnight Express, Fame) 
doesn’t go for cheap or easy answers. 

Parker’s films have always functioned on 
Pavlovian response rather than intelli¬ 
gence, and Birdy also has the makings of a 
Parker mystery play filled with stock char¬ 
acters wearing politicized banners. On the 
one side there’s the institutional enemy 



(here, the military and its avatar, Vietnam, 
and socially rigid families); on the other, 
the heroic innocents (Birdy, self-exiled in¬ 
to his own head; and his friend Al, whose 
face and leg have been ruined in the war). 
The enemy assaults them not out of pique 
but out of impersonal immovability. Al suf¬ 
fers—oh! how he suffers!—flashbacks to 
his carefree youth as he races a time limit 
to bring Birdy back from madness before 
the army labels him incurably insane. 

But .Birdy may be crazy, and Birdy is a 
harrowing journey down the thin line be¬ 
tween normality and stupidity, between 
Obsession and madness. The film rises 

■above its strained storyline and Parker’s 
mechanistic directing for one reason: the 
brilliant acting of Nicholas Cage as Al and 
Matthew Modine as Birdy. Their perform¬ 
ances alone are worth the price of admis¬ 
sion, their chemistry supercharging the 
drab institutional and urban settings with 
humor and humanity in the same way that 
the surprise quasi-payoff converts two 
hours of unrelenting grimness into an en¬ 
tertaining black comedy. For once, Parker 
has quelled his showy “style” for the sake 
of the material and thematically settled for 
the ambiguity of an imperfect world; let’s 
hope he does it more often. VHS reproduc¬ 
tion is excellent too. 

—Steven Grant 

It's a Wonderful Life 
B&W. 1946. Jimmy Stewart, Donna Reed, 
Lionel Barrymore, Thomas Mitchell; dir. 
Frank Capra. 130 min. Beta, VHS. 
$19.95. Prism. Reproduction: B 

It's a Wonderful Life is my favorite mov¬ 
ie as well as one of the greatest ever made. 
How can I say this about a Christmas movie 
in which a guardian angel with “the IQ of a 
rabbit" comes to the rescue of the 
hyperefficient Jimmy Stewart? About a 
movie that ends with everybody drinking 
eggnog and singing “Auld Lang Syne?” Be¬ 
cause It's a Wonderful Life is a comedy that 
conforms to Aristotelian precepts, be¬ 
cause it is the darkest “happy ending” pic¬ 
ture 1 have ever seen, and because it keeps 
me in tears from beginning to end even 
after 30 viewings. 

How does Frank Capra do it, you ask? 
Simply by being truthful. George Bailey 
(Stewart) is a pretty nice guy, but nothing 
special. In fact, he’s a smart aleck, 
quick-tempered, and not a little vain. He 
doesn’t so much live for others as live for 
their respect. But he gets it because he 
deserves it, and that makes all the differ¬ 
ence. And while few of us have lives as 
thwarted as his, few of us have lives so 
truly wonderful: Donna Reed, a backdoor 
achievement of his deepest ambition, the 
quality and quantity of real friends. Yet he 
is blind to them (as most of us are to what 
we value most) until he is able to see what 
they would be without him. 

The genius of this movie is to convey 
this rather sober plot with plenty of grace¬ 
ful humor, real drama, and such sure¬ 
handed manipulation of our heartstrings 
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that one cries from pleasure at being so 
beautifully handled as well as in sympathy 
with the perfectly realized characters. 
Capra made many a picture that tugged at 
the heart, but never one so unabashedly 
sentimental and classically satisfying. 

Prism might have chosen a better print 
for its VHS transfer, but this is easier said 
than done. The image is scratchy and faded 
in places, but the sound is fine. 

—M. George Stevenson 

Seance on a Wet Afternoon 
B&W. 1968. Kim Stanley, Richard 
Attenborough; dir. Bryan Forbes. Ill min. 
Beta, VHS. $59.95. VidAmerica. Repro¬ 
duction: B + 

Until recently Kim Stanley was a mys¬ 
tery woman as far as the movies were 
concerned. A stage actress who grew out 
of the Actor’s Studio in New York in the 
mid-1950s and appeared in some live gold¬ 
en-age television, Stanley was a New York 
stage star always thought to be one of 
Broadway’s natural treasures—but a rare 
and inaccessible one. She has a remarkably 
small body of work, though that is changing 
with her film appearances in Frances and 
The Right Stuff and her cable role in the 
recent Jessica Lange Cat on a Hot Tin 
Roof. 

Ten years elapsed between her screen 
debut in The Goddess and her second film, 
Seance on a Wet Afternoon, and even in 
this—an odd but compelling thriller that 
has her quietly teetering on the brink of 
madness—Stanley has undeniable charis¬ 
ma. In fact, it’s hard to watch anything else 
when she’s on the screen, though the 
quietness of her performance makes for no 
big moments. She plays a clairvoyant who 
holds seances to contact the departed 
through her (fabricated) stillborn son. To 
make the public realize just how serious 
she is, she concocts a plan, with the help of 
her frightened weak-willed husband 
(Richard Attenborough), to kidnap a little 
girl and persuade her parents that her 

“powers” can find the child. (There’s a 
reward out for information about the child, 
but it’s credibility she’s after.) 

The plan goes awry when she decides 
her long-departed “son” is lonely, and that 
maybe the little girl should stay on the 
of the spirits. Seance ends rather neatly as 
the police close in on her, Baby Jane-like, 
before the ghastly finale can be enacted— 
but Stanley remains blissfully unaware that 
she’s part of a horror story at all, and that’s 
what makes Seance distinctly m-Baby 
/awe-like. This is no flamboyant star 
but an internal portrayal of 
dementia. 

Bryan Forbes directs unobtrusively 
although the grey atmosphere becomes 
oppressive during the slow mood-filled 
buildup. His unlikely choice of leading lady 
pays off, however, because Kim Stanley 
gives her character a realism that is strong, 
coquettish, frightened, and willful- 
least two more emotions than an unaccom 
plished actress might have found in 
script. 

Apparently working from the 1 
able materials, VidAmerica has repro¬ 
duced Seance with acceptable 
times it screams out for more 
but we’re in London and it’s raining, 
dullness is appropriate. 

Painters Painting 
B&W. 1972. Dir. Emile de Antonio. 116 
min. Beta, VHS, U-Matic. S79.95 
available also. New Video (contact 
Pollack,' New. Video Center, 276 
Ave., N.Y.C. tOm; 212-475-7400; 
800-431-2299). Reproduction 

Perhaps the most misunderstood 
of American artists, most of whom 
dubbed . “abstract 
faced in the 1950s. These guys were up 
something different, and the only 
critics agreed on was that their 
figurative. Jackson 



I Wyoming, splashed colors on large canvas* 
es; Mark Rothko panted in monolith; Bar¬ 
nett Newman contemplated the stripe. In 
the 1960s, the pop artists emerged. Rob¬ 
ert Rauschenberg, in coming up with yet a 
new use for yesterday’s newspaper, per- 

• fected the collage; Andy Warhol rein¬ 
vented the Campbell’s soup can; Jasper 

t- Johns experimented with texture while 
busily painting targets and flags. His beer- 

. cans sculpture was as much a statement 
about objects and art as Marcel Duchamp’s 
famous urinal had been many years before. 
You would love it or hate it, but most of all 
you’d react to it. 

Emile de Antonio, an important inde¬ 
pendent filmmaker, put together a rather 
sloppy, erratic history of this period. Art 

• historians jokingly refer to it as “Painters 
Talking,” mainly because it’s more verbal 
than visual. It’s a document mainly for the 
experts—an interesting one, because de 
Antonio does his best to get the artists to 
intellectualize their lives’ work. Yet it 
doesn’t work, and I think de Antonio was 
unwittingly finished before he started. Pol¬ 
lock, for example, was continually asked 
throughout his career to explain his work, 
and he was shy to the point of being inartic¬ 
ulate. “Action painting, ” as one critic called 
his work, was largely visceral. 

What de Antonio conveniently ignores is 
that many truly creative painters are dull 
dinner-party conversationalists. If you 
haven’t dozed off during one of the many 
interviews, Rauschenberg will do it. He 
goes on forever. Let’s see the Rauschen¬ 
bergs, already. The interviews with collec¬ 
tor Robert Scull and dealer Leo Castelli are 
brief antidotes to the endless monologues 
of artists explaining how they choose a 
certain color. 

Technically, de Antonio wasn’t equipped 
to show the rich, brilliant color that was the 

. trademark of so many 1950s painters. This 
is one movie that isn’t helped by being in 
black & white. You won’t get much of an 
idea of what the paintings are like from this 
film; it’s flat and lifeless. Some art films, 
after all, should be about the work and not 

} about the artists. —Doug Garr 

Burroughs: The Movie 
j Color/B&W. 1983. Dir. Howard Brook- 

ner. 87 min. Beta, VHS. $59.95. Giomo 
Poetry Systems (222 Bowery, N.Y.C. 
10012). Reproduction: B 

For most of his literary career William 
Burroughs has been most blatantly guilty 

I of moperee, the crime of exposing oneself 
to a blind person. Throughout the ’50s and 
most of the ’60s Burroughs’ disjointed vi¬ 
sion of opiated homosexuality and sci-fi 
pessimism was perceived by the public 
with a mere uncomfortable squint, and the 
author of Naked Lunch, Nova Express, et 
al. was hailed as a prophet only by the tiny 
Beat enclave of Jack Kerouac, Allen Gins¬ 
berg, and their periphery. 

The 70s found Burroughs graduated 
from scum mole to pop icon and he out- 
brunched Andy and Jackie with the best of 

_ 

them. However, if the media focus of that 
liberated decade made the world open its 
eyes to Burroughs’unique vision, this 1983 
documentary virtually props open your 
eyelids with toothpicks. As a statement of 
Burroughs’ life and literary sensibility, 
Burroughs: The Movie may well be the 
most entertaining and dynamic documenta¬ 
ry on a living author to date. 

Director Howard Brookner has brilliant¬ 
ly layered segments that range from inter¬ 
views with intimates, relatives, and idola- 
tors (including Ginsberg, Brion Gysin, 
Terry Southern, and Patti Smith) to more 
recent footage of Burroughs at home in 
“the bunker,” his New York lair, and on a 
walking tour of his birthplace, St. Louis. 
Most intriguing are moments with the 
most tragic straggler in the parade, Billy 
Burroughs Jr. (who failed to either live up 
to or outlive his celebrated pa) and surro¬ 
gate '“son’Vsecretary James Grauerholz. 
Burroughs even makes a dramatic appear¬ 
ance as the unhygienic Dr. Benway in a bit 
of scripted lunacy. 

Burroughs’ one deficiency is its relent¬ 
less focus on the downside of Burroughs 
the public figure at the expense of a more 
focused history of his progress as a writer. 
His prose is woven throughout, but virtual¬ 
ly no distinction is made between the com¬ 
ponents of his prodigious output. Never¬ 
theless, the gregarious star of Burroughs 
will be a revelation to readers who per¬ 
ceive him solely as the man the South 
Americans referred to as “El Hombre In¬ 
visible,” and ceaselessly entertaining to 
connoisseurs of black humor. 

—John Walker 

Kerouac 
Color. 1984. Jack Coulter; dir. John An- 
tonelli. 72 min. Beta, VHS. $29.95. Active. 
Reproduction: B 

Life’s a drag, man, dig? Like here’s this 
cat Jack Kerouac—a real Byronic dude, 
starry-eyed and all that jazz—with a type¬ 
writer Jones. Like, grooving over a key¬ 
board—Smith-Corona, not Steinway—is 

the cat’s scene, dig? So he’s pounding out 
the verbals while the publisher cats are 
doing the cucumber bit. Then, flukesville! 
On the Road gets out and Jack the bear 
shazams into a literary lion. Is it the happi- 
ly-ever-after scene? No way, Jack! My 
man loses it and does a long slide, complete 
with bottle, into a nice, cool, dark, quiet 
box. The end, baby. 

About 15 orbits later John Antonelli has 
turned Kerouac’s life into the movie we 
knew it was all along. The “king of the 
Beats” flies again as he splits Lowell, Mas¬ 
sachusetts, makes the New York college 
scene, ships out to sea, and thumbs it over 
to California. Another Jack, Coulter, solos 
for Kerouac in these reenacted shots, usu¬ 
ally while narrator Peter Coyote exhales 
from Kerouac’s autobiographical etchings. 
We also dig some all-star talking 
heads—Allen Ginsberg, Lawrence Ferl¬ 
inghetti, William Burroughs, Herbert 
Huncke, Seymour Krim, Robert 
Creeley, others—wailing on the Kerouac 
they knew. 

The biggest chill of all is digging Kerouac 
himself in a clip from a 1959 Steve Allen 
Show. Kerouac endures Steverino trying 
to be hip, then lays down a crazy blast from 
his own stash that Coyote should have 
picked up. Kerouac also appears in a bit 
with William Buckley (pardon the expres¬ 
sion); K was ready for his coda by then, and 
he doesn’t fake it. 

So they call this jazz “docudrama." 
Kerouac is more MJQ than Bird—like, 
calm. But if you’re not hip to the cat, or 
need a quick cram for your college course, 
this is a painless excuse to stare at the boob 
tube. Some cool sounds in here too, plus a 
couple of wild blackouts between film 
reels. Here’s to Jack, and to all our failed 
potential. Crazy. —Bop Isler 



QUICKTAKES/FILM 

A Star Is Born 
Color. 1937. Janet Gaynor, Fredric March, 
Adolphe Menjou; dir. William Wellman. 
Ill min. Beta, VHS. $19.95. Prism. Re¬ 
production: A 

This is the Hollywood classic: Janet 
Gaynor, first Oscar-winning Best Actress, 
being as sweet and tough as can be; Fred¬ 
ric March giving an underrated perform¬ 
ance of real wit and charm; the Dorothy 
Parker/Alan Campbell script radiating in¬ 
telligence; Wellman’s beautiful work with 
the cumbersome early Technicolor pro¬ 
cess. This, not the 1954 Garland/Mason 
version, is the standard. The tragedy here 
is more effective because everything falls 
so naturally in place that it seems effort¬ 
less—Gaynor knows she’s a star, some¬ 
thing poor Judy never quite believed. And 
Prism, much to its credit, has given the 
VHS transfer star treatment. 

—M. George Stevenson 

Our Town 
B&W. 1940. William Holden, Martha 
Scott, Frank Craven, Fay Bainter; dir. 
Sam Wood. 89 min. Beta, VHS. $19.95. 
Prism. Reproduction: C 

Thornton Wilder’s Pulitzer Prize-win¬ 
ning ode to smalltown America at the turn 
of the century may seem appealing to many 
viewers in this age of “traditional values.” 
However, the rest of us can only be 
numbed by the wealth of detail about myth¬ 
ical Grover’s Corner, New Hampshire 
(how many folksy aphorisms can you stand 
in 89 minutes?). The movie lacks the play’s 
novel bare stage setting and criminally 
tampers with the ending (although Wilder 
himself worked on the script). Its two main 
strengths are young Holden as the tongue- 
tied Gibbs and a rousing score by Aaron 
Copland. The B&W print is washed out and 
loaded with splices, scratches, and dirt, 
making it hard to appreciate the wonderful 
production design by William Cameron 
Menzies. 

—Tom Soter 

Becky Sharp 
Color. 1935. Miriam Hopkins, Frances 
Dee, Sir Cedric Hardwicke; dir. Rouben 
Mamoulian. 83 min. Beta, VHS. $19.95. 
Kartes. Reproduction: C 

This one’s noteworthy as the first Tech¬ 
nicolor feature and for how bad a screen 
adaptation of Thackeray (Vanity Fair) can 
be. The Victorian author’s complex satire 
of 19th-century society has been turned 
into a broad costume picture, a period mel¬ 
odrama with several actors competing for 
Worst Performance by a Recognizable Ar¬ 
tist. The Grand Prize for Archness, Styli¬ 
zation, and Awful Acting has to go to Miri¬ 

am Hopkins, however. With her portrayal 
of Becky she has singlehandedly turned 
Thackeray’s much-admired tempt- 
ress-you-love-to-hate into a crashing bore: 
not only simpleminded, but simply unbe¬ 
lievable. And if the premier print of this 
initial color movie had been as bad as this 
one—with oranges and blues dominating 
among the film’s many scratches, skips, 
and dirt marks—Hollywood might never 
have continued with color. Not to mention 
period pictures. —Tom Soter 

The Saint Strikes Back/ 
Criminal Court 
B&W. 1939/1941. George Sanders, Wendy 
Barrie, Barry Fitzgerald; dir. John Far¬ 
row/Tom Conway, Martha O’Driscoll; dir. 
Robert Wise. 127 min. (both). Beta, VHS. 
$34.95. RKO. Reproduction: A- 

This double bill illustrates that the 1930s 
and ’40s were amazingly different times. 
When Sanders as the Saint says “you’re 
too pretty to be clever” to foe/inamorata 
Barrie, it’s supposed to be charming. 
What’s worse, it is charming. Criminal 
Court is no better on this score but suffers 
from not having Conway’s brother Sand¬ 
ers, though Wise’s direction is tauter than 
Farrow’s in The Saint Strikes Back. 
They’re both old-movie fun if not taken 
seriously. A cheap, well-reproduced lark. 

—M. George Stevenson 

That Sinking Feeling 
Color. 1979. Robert Buchanan, John 
Hughes, Billy Greenless; dir. Bill Forsyth. 
82 min. Beta, VHS. $59.95. Embassy. Re¬ 
production: A- 

Bill Forsyth’s gentle and eccentric Scot¬ 
tish comedies always possess an under¬ 
tone of sadness. You’ll find it in gawky 
Gregory's failure to win his Girl, in the 
wistfulness of a yuppie oilman turned Local 
Hero in a lively coastal village, or in the 
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escapades of a lonely DJ who has to invent 
his own Comfort and Joy. That Sinking 
Feeling, Forsyth’s first feature film, begins 
with the reality of unemployment among 
Glasgow youths and turns into a half-baked 
lark about robbing a warehouse of porce¬ 
lain sinks. Using actors from the Glasgow 
Youth Theatre (some of whom he’d hire 
again later), Forsyth turns a small idea into 
an engaging little movie that nonetheless 
dances precariously close to self-con¬ 
sciousness and showing off. Though the 
VHS cassette has the grainy look of en¬ 
larged 16mm, it’s sharp and clear in its 
grain. Glasgow looks ugly. 

—Harvey Elliott 

Mass Appeal 
Color. 1985. Jack Lemmon, Zeljko Ivanek, 
Charles Durning; dir. Glenn Jordan. 99 
min. Beta, VHS. $79.95. MCA. Reproduc¬ 
tion: B + 

Mass Appeal is an interesting though not 
altogether successful inversion of the clas¬ 
sic young-hothead-vs. -authority-figure 
skirmish, waged this time on the battlefield 
of a posh Catholic parish. Jack Lemmon is 
his perennially likable self as Father Tim 
Farley, whose comfortable existence is 
disturbed by a pain-in-the-ass seminarian. 
If this film had been made 20 years ago, the 
seminarian would have been the wiseguy. 
Here, however, the all-American-acting 
Zeljko Ivanek plays the challenger with 
such unrelenting humorlessness that his 
stony countenance sinks what almost coa¬ 
lesces into an intriguing crisis-of-faith para¬ 
ble. Close, but no salvation. 

—John Walker 

Into the Night 
Color. 1985. Jeff Goldblum, Michelle Pfeif¬ 
fer, Paul Mazursky, Dan Aykroyd, David 
Bowie; dir. John Landis. 115 min. Beta, 
VHS. $79.95. MCA. Reproduction: A 

Jeff Goldblum can’t sleep. His wife is 
unfaithful, his best friend is a cad, and his 
job is a dead end. So he goes to the airport 
in vague search for adventure and finds it in 
the person of a beautiful blonde jewel 
smuggler (Michelle Pfieffer) being chased 
by four nasty Iranians. The two race off 
into a tepid potsimmerer that degenerates 
to a series of suspenseless chase scenes 
leavened by leaden slapstick. As a suppor¬ 
ting actor, Goldblum makes a poignantly 
ironic critical void, a bland nonentity coolly 
surveying the insanely hot world. But in a 
starring role, his nothingness becomes a 
liability. With no spark and no chemistry, 
Into the Night goes down without a fight—a 
waste of a fine VHS transfer. 

—John Leland 



Golden Jubilee 
24 Karat Collection 
Warner Brothers Cartoons 
Bugs Bunny’s Wacky Adventures, Daffy 
Duck: The Nuttiness Continues..., Porky 
Pig’s Screwball Comedies, Road Runner 
vs. Wile E. Coyote: The Classic Chase, 
Speedy Gonzales’ Fast Funnies, Sylvester & 
Tweety’s Crazy Capers, A Salute to Mel 
Blanc, A Salute to Friz Freleng, A Salute to 
Chuck Jones. Color (B&W where indicat¬ 
ed). Compiled 1985. Approx. 58 min. ea. 
Beta, VHS. $19.98 ea. Warner. 

For true animation fans, this Warner 
Brothers collection had more tempting 
pre-release hype than the two Disney Lim¬ 
ited Edition Gold collections that came be¬ 
fore it. After all, morePh.D. dissertations 
have been written about the monographic 
significance of Daffy Duck than Mickey and 
his pals have mustered. Walt’s characters: 
tend to get used as symbols in arguments 
about capitalism in South America. But for 
good old kick-’em-in-the-pants entertain¬ 
ment you can’t beat Bugs and Daffy. So any 
celebration of these heroes’ zany non-phi¬ 
losophy is great In this world of stick-figure 
animation. That's why the Museum of 
Modem Art is celebrating these Warner 
cartoons with an exhibit—and why Bugs 
just got his star on Hollywood Boulevard. 

Each of the nine programs in this collec¬ 
tion contains eight thematically arranged 
cartoons, all reverently transferred from 
pristine prints. The programs in this group 
are mostly by Chuck Jones, with the rest 
from Friz Freleng and a handful from Rob¬ 
ert McKimson. One Tex Avery cartoon, 
the 1937 “Porky’s Duck Hunt”—the first 
cartoon in which Daffy appears—repre¬ 
sents the wackiest of sensibilities at the 
Warners studio, Avery’s colleague Bob 
Clampett also is represented by only one 
cartoon in this batch. 

No company man, Avery left Warners 
over a dispute about a cartoon’s ending and 
for many years worked for MGM. The 
cartoons he directed—-among them paro¬ 
dies of pop idols of the ’30s and ’40s and 
elaborate creations of false doors and ar¬ 
chitecture that floated in space—were the 
zaniest and the most surreal at the studio. 
Clampett’s were the wackiest. AH this 
leads me to believe that a second selection 
of Warners’ 24 Karaters will be released. 
Plenty more is in the vaults and Warners 
has packaged some of these stories for 
home video before (“Duck Dodgers In the 
24-l/2th Century," “Duck Amuck,” “Rab¬ 
bit Fire,” “What’s Opera Doc,” and some 
of the Roadrunner selections already have 
appeared in Warner Home Video’s The 
Bugs BunnylRoad Runner Movie). So let's 
hope for the best, put our quibbles aside, 
and appreciate the material at hand. 

Warner Brothers’ decision to release 
these action thriller cartoons is a positive 
statement about the use of violence in pro¬ 
gramming that reaches kids. Though they 
were originally intended for adult audi¬ 
ences in movie theaters, they trickled 
down to toddlers via the Saturday-morning 

tube. The mentality they’re aimed at really 
lies somewhere in between: the ideal audi¬ 
ence would be grown-up kids and adults in 
a second-childhood phase. But any viewer, 
kid or parent, can accept the way charac¬ 
ters are chopped up, exploded, shot at, or 
crushed by falling objects—because in the 
next scene, there they are, whole again 
and ready for more. 

Then there is the sheer art-imitating-life 
lunacy of Warner’s more special cartoons, 
one or two of which grace each of these 
programs. The Daffy Duck collection has a 
few great classics, but then I'm partial to 
Daffy. Take “Duck Amuck,” a 1953 Chuck 
Joneser in which Daffy is constantly talking 
to the camera trying to get a lame animator 
to make with the brush. The animator en¬ 
joys being able to put Daffy through 
changes as he paints on various outfits and 
paints in various degrees of antigravity. 
The driving dramatic force in this cartoon is 
Daffy’s hamminess. The phantom animator 
paints in a guitar and Daffy starts to play 
the serenading caballero. But wait— 
where’s the sound? “OK, wise guy,” says 
Daffy with a hand-held sign. Then the 
sound comes on—the guitar makes ma¬ 
chine-gun sounds, a car horn, everything 
but guitar sounds. 

The Daffy collection also contains Clam¬ 
pett’s only contribution to this auspicious 
celebration of animation, the 1938 “The 
Daffv Doc.” and Averv’s “Porkv’s Duck 

Hunt.” “Doc” is black & white, but it’s one 
of those crazy things that stick from your 
childhood. In one bit of business Daffy hits 
himself over the head with a mallet and has 
a conference with his two “ghosts.” “Duck 
Hunt" is sheer beauty. And the Daffy pro¬ 
gram also has Chuck Jones’ “The Scarlet 
Pumpernickel” (1937), in which Hollywood 
gets heavily wisecracked. 

Porky Pigs Screwball Comedies is anoth¬ 
er good one if you’re going to buy only two 
or three of these programs. It contains 
animator’s shenanigans with popular ’40s 
icons, replete with references to Freud 
and Dali. A pair by Friz Freleng illustrates 
this: “Cracked Quack” (1942) has Daffy 
driving Porky’s dog nuts, while “Dough for 
the Do-Do” (1949) is a return to Bob Clam¬ 
pett’s Wackyland with Freudian creatures 
and soft-watch landscapes. 

The Salute to Mel Blanc—the incredible 
voice behind most Warners charac¬ 
ters—contains “The Rabbit of Seville,” a 
1950 Chuck Jones demonstration of the 
creative use of the WB orchestra, but the 
Salute to Chuck Jones has the most genuine 
collector’s items: the Star Wars-like “Duck 
Dodgers” and Jones’ ultimate production 
number, “What’s Opera Doc” (1957), in 
which De Chirico landscapes converge on 
horse-carried valkyries and a happy wed¬ 
ding between Bugs and Elmer. 

Road Runner fans will notice I have not 
singled out their craving—but one of these 
tapes has, and real devotees of Jones’ crea¬ 
tions will also find meat in the Sylvester and 
Tweety collection, directed by Freleng. 

Technical credits are great, especially in 
the Hi-Fi formats (I use Beta), which take 
full advantage of these cartoons’ sophisti¬ 
cated band treatments and cartoonal tim¬ 
ing. And though you tend to notice repeat¬ 
ing gags and returning sight tricks, if you 
love animation, you’ll come to identify 
these as auteurs’ personal stamps and sa¬ 
vor them all the more. 

VIDEO 
CUPS 

Produced for Home Viewing 



Richard Thompson: 
Across a Crowded Room 
Color. 1985. 84 min. Beta, VMS. 829.95. 
Sony.ILV. $24.95. Pioneer. 

Richard Thompson is a folk-rock sing¬ 
er-songwriter, or so the conventional wis¬ 
dom goes. The cries and whispers of his 
guitar playing echo from the British Isles, 
down to the Middle East, over to Nash¬ 
ville, and back again. If a limited term like 
“folk-rock” can embrace that kind of eclec¬ 
tic universality, count him in. His 
songs—including “Withered and Died,", 
the encore here—are performing favorites 
of peer/fan Elvis Costello. If that makes 
him a member of the “singer-songwriter” 
club, so be it. But conventional wisdom 
tends to look like hyphenated foolishness 
when it tries to cram such an expansive 
talent into such narrow pigeonholes. 

The concert video of Across a Crowded 
Room draws 7 of its 18 songs from the 
studio LP of the same name, adding a few 
old tunes dating as far back as 1974, one 
brand-new one (the amusingly cynical “I’m 
Nearly in Love”), one new cover version 
(of Sparkle Moore’s obscure rock & roller 
“Skull and Cross Bones”), and a tune by 
rhythm guitarist Clive Gregson, here on 
loan from his own band Any Trouble. The 
white-heat raveup of “For Shame of Doing 
Wrong, ” “Bright Lights” with a Mideast- 
skewed intro not on the LP version, and 
the bandless, world-weary “Withered and 
Died” are all welcome as old friends. Vocal 
sweetening from Christine Collister and 
Gregson helps Richard reclaim them for 
himself though the glowing memory of the 
originals—-sung by former wife and per¬ 
forming partner Linda Thompson—re¬ 
mains strong. Most of the other songs are 
from Richard’s past three records, as if to 
stress that an artist who can release a Be- 
ta/VHS videocassette (in excellent Hi-Fi), 
LV videodisc, LP, CD, and audio cassette 
all under the same title needn’t dwell on the 
past. 

That’s fine: Across a Crowded Room 
shows off Thompson’s strongest recent 
set of songs and a powerful live mix by 
Simon Tassano and Al Kooper sets off hot 
only his perpetually inventive guitar work 
but the band’s strong ensemble vocals. 
Even Gerry Conway—whose live work 
usually prompts fond memories of drum 
master Dave Mattacks, Thompson’s old 
Fairport Convention bandmate—turns in a 
relatively tight performance along with 
rookie bassist Raurie McFarlane, whose 
playing shows a fondness for upper-string 
ornamentation. Director Larry Jordan’s 
fast-moving editing maintains a brisk visual 
pace and adds the occasional odd conceptu¬ 
al condiment (a shattering lightbulb for 
“Shoot Ou{ the Lights” alongside more 
cryptic touches), though his somewhat 
prefab editing rhythm tends to cut away 
from fretboard action in a Way that will 
frustrate guitar students. 

What I’d like to see is a companion con¬ 
cert documentary to cover the side of 
Thompson’s performing that this one total- 
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rived organ fill, every calloused—if not 
blistering—guitar break, and every pout¬ 
ing curl on Huey’s lip jumps onscreen for 
your inspection. 

The performance doesn’t lack visual or 
aural appeal, but even a party band like the 
News occasionally ought to rise beyond the 
it’s-all-right-because-I-say-it’s-all-right 
chain reaction. When Lewis tackles a topi¬ 
cal subject—as in “Walking on a Thin 
Line,” a song exploring the frustration of 
an ignored boy-next-door turned ignored 
Vietnam vet—the lyrics come out of his 
mouth sounding old before their time. Hap¬ 
pily, Lewis can depend on “I Want a New 
Drug” to slow the avalanche of vapidity. 

Still, Huey and his band execute their 
repertoire with energy and skill. They’re 
not adventurous but they roll down even 
the most well-wom musical roads without 
getting rutbound. You can tap your foot, 
you can hum along, you can even guess 
what he’s going to say next. You know him. 
You love him. —Andrew Roblin 

'Weird Al' Yankovic: 
The Compleat Al 
Color. 1985. Dir. Jay Levey & Robert K. 
Weiss. 97 min. Beta, VHS. $29.98. CBSl 
Fox. 

Satire attacks evil and stupidity through 
wit; parody, on the other hand, just mimics 
a style. Some people thus dismiss rock 
parodist “Weird Al” simply because he is a 
parodist and not a satirist, and heav- 
ens-to-Bloomingdale’s, rock & roll can 
sure use someone to cut through the 
dross. But as the accordion-playing 
Yankovic lets us know right away in this 
comic semi-biography, it ain’t him. Or is it? 

As it turns out, this inspired gumbo of 
eight video clips mixed into a “documenta¬ 
ry” narrative does have its courageous 
side. Anyone with even a passing knowl¬ 
edge of how the music business operates 
knows it can be dangerous to anger power¬ 
ful people, not least of all those with (how 
do they put it?) “reputed mob connec¬ 
tions.” Yankovic’s spoof of his own Scotti 

ly ignores: his solo acoustic work. Not only 
does this once reclusive man commune 
with a club audience with the best of ’em— 
he pours out a geyser of measured emo¬ 
tion, amusing chitchat, and musical 
brinksmanship. The delicate dynamics of 
an acoustic performance also show off his 
voice to better effect and would be an admi¬ 
rable use of VCR Hi-Fi and digital laser 
technology:—a damn sight better than 
Wham! Duran, thank you ma’am. How 
about it, Sony and PolyGram? I want to see 
the bright lights tonight. 

—Mark Fleischmann 

Huey Lewis and the News: 
The Heart of Rock 'n' Roll 
Color. 1985. Huey Lewis; dir. Bruce Gow¬ 
ers. Beta, VHS. 53 min. $29.98. Warner. 

People like what they know. And boy, do 
they know Huey Lewis. He’s their cool 
friend’s even cooler older brother, the 
good old boy who spent his days at the park 
bouncing a basketball and his nights at high- 
school dances bouncing through rock stan¬ 
dards. He sang those old songs so well and 
so long that he finally hit the big time. 
Knew he could do it all along. 

Huey Lewis is the perfect manufacturer 
of American rock in the ’80s. He’s an 
all-American success story. He reassem¬ 
bles all the best-loved cliches in a way 
that’s just fresh enough to sound new and 
just predictable enough to sound familiar. 
He’s the Henry Ford of American rock, and 
his hits roll off the assembly line in one 
color to universal satisfaction. He even be¬ 
gins his show with “The Star Spangled 
Banner. ” 

A bass-drum heartbeat pounds in sync 
with a pulsating red light on the drumkit. 
The Tower of Power horns cast wriggling 
shadows in a five-man silhouette. The gui¬ 
tar players rush the front of the stage, and 
the entire band bursts into “The Heart of 
Rock ’n’ Roll” as Huey bows to the audi¬ 
ence. Cameras soak up the show from 
over, under, and around the musicians. 
Before you have time to wish for another 
vantage, you’re there. Every R&B-de- 



Brothers management as the shady “Ron- 
zoni Brothers” shows a streak that might 
yet get his feet into concrete either in front 
of Grauman’s Chinese Theatre or at the 
bottom of the East River. A1 also pokes fun 
at powerful rock stars’ funny costumes, be 
they Billy Idol’s leathers or Bruce Spring¬ 
steen’s so-calculated workingman’s look. 

Yet the A1 portrayed onscreen seems 
more a Harold Lloyd innocent, walking be- 
wilderedly through life’s perpetual traumas 
with his accordion held high. A1 the comedi- 
an/conceptualist is far different. The visual 
gags of “Eat It, ” “I Lost on Jeopardy,” and 
“Like a Surgeon” are too well-timed, too 
well-paced to have been the result of casual 
thought; the clincher, though, has to be the 
more-Devo-than-Devo brilliance of “Dare 
to Be Stupid,” a horrible song anchoring 
(now get this straight) an on-target parody 
of the celebrated rock satirists. 

The CompleatAl still runs a little longer 
than it should; the 60-minute cable version 
(The Incompleat Al?) moves along more 
briskly. In any case, this tape proves that 
Yankovic can dare to be stupid and make it 
funny—not an easy task. Ask Jerry Lewis. 

—Frank Lovece 

Messiah 
Color. 1983. Carolyn Watkinson, Judith 
Nelson, Academy of Ancient Music, Choir 
of Westminster Abbey; Christopher Hog- 
wood, cond. Dir. Roy Tipping. 145 min. 
Beta. VHS. $39.95. Thorn EMI/HBO. 

George Frederick Handel’s Messiah, 
points out conductor Christopher Hog- 
wood in his witty introduction, is almost 
never heard today as Handel wrote it. It 
was scored for by an orchestra of no more 
than about 35 pieces plus an all-male choir 
of about 25, with five soloists. As an avid 
Messiah listener I must admit he’s right. 
Before viewing this tape I had never heard 
a Messiah played by fewer than twice that 
number or done with male altos and boy 
sopranos. 

Of course the question is, what’s the 
difference? Judging from this, it can mean 
plenty. Hogwood makes a powerful case 
with the quiet drama of his interpretation; 
the transparency and delicacy he attains 
seem unthinkable if done by a larger en¬ 
semble, and the individual voices (of both 
instruments and singers) gain a clarity and 
balance usually overwhelmed by larger for¬ 
ces. Still, I couldn’t help missing the power 
of a big choir during such numbers as the 
Hallelujah Chorus or “And the glory of the 
Lord”—I am tempted to suggest that even 
if Handel didn’t ever get Wagnerian in 
these choruses, he would have if he had 
known how stirring they can be. 

I was particularly stirred by Carolyn 
Watkinson (contralto). She has the most 
dramatic texts to sing and her intensity and 
technique are both thrilling. Also effective 
are Judith Nelson (soprano 1) and Paul Elli¬ 
ott, whose very lyric tenor is well-suited to 
this work. Both Emma Kirkby (soprano 2) 
and David Thomas (bass) are a bit erratic. 

The recording seems to have used sev¬ 

eral different stereo setups while the visual 
plot remains constant—a bit disorienting. 
Otherwise the sound is very good and the 
visual direction tasteful and ungimmicky, 
featuring appropriate statuary and decor 
from Westminster Abbey, where the pro¬ 
gram was recorded and filmed. 

How to Teach 
Your Baby to Read 
Color. 1983. Glen Doman, Janet Dothan, 
Susan Aisen; dir. Chris Shanaberg. 77 
min. Beta, VHS. $49.95. Video Associates 
(5419 Sunset Blvd., L.A., Calif. 90027). 

Now hear this! “Every child bom, at the 
instant of birth, has a higher potential intel¬ 
ligence than Leonardi DaVinci.” Whew. 
This mixture of docu-drama and hard-sell is 
hosted by Glen Doman. Doman is abso¬ 
lutely sure that toddlers everywhere can 
zip through words and sentences (and 
eventually books and encyclopedias) before 
they enter school. The trick of the tale, 
according to Doman, is all contained in the 
video and book (packaged together). What 
yuppie parent could resist a pitch like this? 

Doman, who resembles a cross between 
John Huston and Dr. Seuss, spends a good 
portion of the tape discussing the hows and 
whys of his teaching method as he strolls 
through spacious gardens and stately li¬ 
braries. The Doman approach (“it’s all in 
the book”) suggests that kids can learn 
how to read before they can walk or talk. 
For the disbelieving and skeptical, Doman 
shows snippets of interaction between 
mothers and toddlers. The moms are hold¬ 
ing up strips of white cardboard signs with 
words in large print. The toddlers appear 
to be alert and interested in their reading 
lessons. Are they reading and repeating 
these words to themselves silently or are 
they merely eyeballing the flashy red 
squiggly lines? 

Before you can say “Jack Robinson” (or 
read it) Doman is striding across an open 
field, giving you the basics of his philoso¬ 
phy. Mothers are the best teachers of 
reading. Start teaching your child to read 

as soon as possible. Select words that have 
“real” meaning to your child and print them 
on strips of cardboard (good words are 
“spaghetti” and “refrigerator”; bad words 
are “see,” “Spot,” “run”). Again, the 
Doubting Thomas is shown scene after 
scene of industrious tykes (most of them 
under six) whipping through homemade 
textbooks and classics. The kids, for the 
most part, seem to be able to handle many 
difficult words with minimal prompting. 

Perhaps the core of Doman’s message is 
that you can teach your youngsters practi¬ 
cally anything if you are willing to devote 
the necessary time and effort toward your 
learning goal. Be joyous, Glen Doman 
emphasizes, when you teach your little 
bairn. I tried to be just that when I gave my 
15-month-old a cardboard strip of paper 
with the word “cornflakes” printed on it. 
He took one look and began to nibble away 
on it. —T.J. McGrath 

Nudes in Limbo 
Color. 1983. 53 min. Beta, VHS. $29.95. 
MCA. 

The Secret World of Erotic Art 
Color. 1985. Peggy O’Brien, Tom Nolan. 
51 min. Beta, VHS. $59.95. Vestron. 

Where have the creators of these videos 
been for the last 20 years? Up in the attic 
with a box of nudist magazines? Whatever 
their inspiration, these two “erotic” video 
programs seem to be aimed at the swinger 
that time forgot. 

Nudes in Limbo is so bland it doesn’t 
have a core. An interminable pastiche of 
artsy heavily shadowed shapes that could 
be anything from breasts to behinds are 
intercut with both male and female jock 
types having a good old-fashioned nude 
workout on the home Nautilus. If they’d 
had VCRs in the ’60s, guys named Vic 
might’ve bought this video just so they 
could have it casually flickering in the back¬ 
ground when their dates turned up. But 
unless you’ve got a tank of goldfish you’d 
like to really pamper, Nudes in Limbo de¬ 
serves to remain true to its title. 

And if Nudes didn’t work its magic for 
our swinger friend, The Secret World of 
Erotic Art may well be what he would’ve 
consoled himself with after he struck out. 
To grasp the concept of this Penthouse 
project, imagine two fully clothed refugees 
from a porno film poring over a coffeetable 
collection of erotic art. You have your Pi¬ 
casso, your Toulouse-Lautrec, your vari¬ 
ous Dutch masters, and then you have an 
army of rutting Japanese depicted in a 
plethora of awkward positions. Our hosts 
also pass around the odd jade marital aid 
and what passes for erotic folk art with 
commentary so stultifyingly inane that one 
almost yearns for the simple muzak of 
Nudes in Limbo. 

She; “Have you ever fantasized about 
making it with an animal?” He: “No—well, 
do whales count?” Yeah, they count the 
tiles on the ceiling when stuff like this is on 
television. Say goodnight, Grade. 

—John Walker 



QUICK TAKES/VIDEO 

A Walt Disney Christmas 
A Disney Christmas Gift 
Color. Compiled 1982. Animated. 46/47 
min. Beta, VHS. $29.95 ea. Disney. 

Disney’s real Yuletide gift to videophiles 
is Pinocchio at $29.95, but the 50 bucks 
saved leave plenty of room for one of these 
seasonal video desserts. A Walt Disney 
Christmas is the better buy, containing as 
it does one of the more bizarre Silly Sym¬ 
phonies (“Santa’s Workshop”) as well as 
the exploits of Mickey, Pluto, and most 
memorably Donald (“Donald’s Snow 
Fight”). The only glaring concession to 
pure sappiness is “Once Upon a Winter¬ 
time, ” which unfortunately is reprised in A 
Disney Christmas Gift along with “Pluto’s 
Christmas Tree.” Despite two additional 
shorts plus some snips from Bambi, The 
Sword in the Stone, Peter Pan, and Cinder¬ 
ella (all otherwise still in the vaults), this 
second tape whets the appetite without 
really satisfying it. —Mark Fleischmann 

Rock & Roll Disciples 
Color. 1985. Dir. Thomas Corboy. 28 min. 
Beta, VHS. $29.95. Monticello Produc¬ 
tions (1822 Easterly Terrace, L.A.. 
Calif. 90026; 213-662-2938). 

Here’s a pungent, fascinating peek at 
selected members of the cult that is Elvis 
Presley. Director Corboy has shuffled in¬ 
terviews with an Elvis impersonator, two 
twins who are positively convinced that 
they are the secret daughters of Elvis 
(their mother never said they weren’t), and 
a middle-aged woman whose obsession has 
manifested itself in everything from di¬ 
vorce (grounds: “excessive devotion to El¬ 
vis Presley”) to burying her murdered 
daughter with a copy of “Burning Love” in 
her hands. Though Corboy doesn’t flinch 
or condescend, the unblinking focus of this 
brief documentary does give it an uninten¬ 
tionally ghoulish tinge. Still, rarely has such 
mania been so coolly observed. 

—John Walker 

Mel Lewis and the 
Jazz Orchestra 
Color. 1983. 55 min. Beta, VHS. $19.95. 
Sony. 

The latest Jazz at the Smithsonian re¬ 
lease is highlighted by a crisp well-paced 
set from drummer Lewis leading a 17- 
piece big band comprised mostly of young 
players. The large-format band seems to 
have taxed the Smithsonian’s usually me¬ 
ticulous recording gear. While the large 
brass section is well-balanced, the bass is 
overrecorded and the piano buried in what 
admittedly must have been a difficult mix. 
The best moments are Herbie Hancock’s 
“Dolphin Dance” and the show-closing 
“Eye of the Hurricane. ” 

—John Swenson 

Johnny Maddox Plays Ragtime 
Color. 1985. Johnny Maddox, various 
boozers; dir. Paul Gitelson. 55 min. Beta, 
VHS. $19.95. Kartes. 

Don’t breathe the phrase “ragtime re¬ 
vival” to pianist Johnny Maddox; he sold a 
million records of “The Crazy Otto Med¬ 
ley” 15 years before Joshua Rifkin took a 
fine-arts approach to Scott Joplin. Here 
Maddox bangs out not only Joplin but 
ragged-up classical themes, waltzes, and 
gilded-era pop songs. Unfortunately for 
ragtime purists, he’s playing an upright 
with hardened hammers that make a rinky- 
tink sound; Maddox also wavers in tempo 
at his usual breakneck pace. The club audi¬ 
ence on this live tape doesn’t seem to care 
(or notice). If you’re into athletic events 
more than musical appreciation, you won’t 
either. —Scott Isler 

The Cars Live 1984-1985 
Color. 1984. Dir. Larry Jordan. 59 min. 
Beta, VHS. $29.95. Vestron. 

Despite their fine and successful rec¬ 
ords, the Cars have always been dull in 
concert. On this arena show videotaped in 
Houston, the Boston quintet shows no en¬ 
thusiasm (with the partial exception of gui¬ 
tarist Elliot Easton) and barely acknowl¬ 
edges the audience. They go about the 
business of performing with the emotional 
detachment of surgeons, doing an efficient 
job without breaking a sweat. Onstage TV 
screens displaying meaningless light-show 
level graphics only underscore the band’s 
visual shortcomings. The 13 songs include 
many hits (“You Might Think,” “Drive,” 
“Let’s Go,” “Just What I Needed,” “Good 
Times Roll”), but omit tunes Cars fans 
might want to hear. Fast rhythmic editing 
and occasional electronic effects improve 
the band’s reserved live work by relating it 
to their more engaging and imaginative 
promo clips. —Ira Robbins 

Maurice Sendak's 'Really Rosie' 
Color. 1983. Animated short. Dir. Sendak; 
music Carole King. 30 min. Beta, VHS. 
$29.95. CC Studios (Weston, Conn. 
06883; 203-226-4666). 

With frolicking child in lap, I settled 

down to watch Rosie and the Nutshell Kids 
jump, hoot, and holler their way through a 
series of bumbling screentests for the up¬ 
coming blockbuster Whatever Happened to 
Chicken Soup? Sendak, premier kids’ pic¬ 
ture-book author and illustrator, and 
tunesmith/singer King have put together a 
bouncy and street-smarty animated musi¬ 
cal. Rosie, an insufferable ham who 
flounces around in a fluffy boa and cocktail 
dress, delivers some zingers to the other 
little whelps, e.g. “Stupid boys make me 
nervous.” It’s all in good fun, however, as 
Rosie and the Nutshellers parade through 
alphabet skits, counting sketches, and mo¬ 
rality scenes. 

—T.J. McGrath 

Let's Go to the Zoo 
Color. 1985. Bob Keeshan, Hugh Bran- 
num, CosmoAllegretti; dir.JimHirschfeld, 
Peter Birch. 58 min. Beta, VHS. $39.95. 
MaljackIMPI. 

Very young children are the target for 
Let’s Go to the Zoo, another installment in 
Bob Keeshan’s Captain Kangaroo Video 
Showcase series. As he has for over 20 
years, Keeshan as the Captain mixes the 
educational with the silly, bringing a child¬ 
like sense of wonder to everything he does 
as he and his cohorts (most notably Hugh 
Brannum as Mr. Greenjeans and Cosmo 
Allegretti as a moronic sidekick named 
Dennis) feed and discuss zoo animals in 
New Jersey, California, and New York. 
They are aided by (at times a bit grainy) 
film footage of animals in their natural habi¬ 
tat and by didactic songs. Though adults 
might find the Captain’s singsong delivery 
trying at times, kids will probably enjoy the 
show—and may even learn something too. 

—Tom Soter 

Wally's Workshop: 
Painting & Staining 
Color. 1985. Wally & Natalie Bruner. 30 
min. Beta, VHS. $9.95. Kartes. 

Ever wanted to give new life to old toys? 
Match woodgrain on different pieces of fur¬ 
niture? Paint a wall in one-tenth the time it 
normally takes? Then check out this 
no-nonsense look at painting and 
wood-staining—it could put the old-fash¬ 
ioned do-it-yourself manual out of busi¬ 
ness. Wally Bruner, former host of TV’s 
What's My Line?, is the crisp and efficient 
guide, hardly waiting for the camera to 
keep up with him as he paints rooms, 
sprays stools, and repaints children’s toys 
on a revolving platform. Wife Natalie, 
knowledgeable but slightly befuddled, 
watches in awe as Wally demonstrates the 
basics of spraying, roller-painting, and 
staining wood. VHS quality is as fine¬ 
grained as the work onscreen. 

—Tom Soter 



D I R E C T O R Y 

New Releases 
on Tape and Disc 

The biggest news in home video this month is without doubt 
Disney’s reissue of Pinocchio, Dumbo, and 19 other grade-A 
titles for an incredibly low $29.95. For what it might cost to 
take the family to a couple of matinees, you can own two of 
the greatest animated features ever produced, viewing them 
forward, backward, in slow-motion and freeze frame to your 
heart’s content. With price reductions like these, the question 
for the average video consumer may soon be not “Why buy 
when you can rent?" but “Why rent when you can buy?” 

Space limits do not allow for complete “Directory” entries 
on Disney’s reissues—there’s too much new material out 
there—but for the record, the remainder of the list includes 
Robin Hood, Mary Poppins, Old Yeller, Pete's Dragon, The 
Love Bag, Herbie Rides Again, Herbie Goes Bananas, Herbie 
Goes to Monte Carlo, Tron, The Black Hole, Swiss Family 
Robinson, Treasure Island, Pollyanna, Mickey’s Christmas 
Carol. A Walt Disney Christmas, A Disney Christmas Gift, The 
Gnome-Mobile, Darby O'Gill and the Little People, and Babes 
in Toyland (whew!). Also available with the purchase of any 
Disney cassette, on sale or not, is a half-hour compilation of 
live-action and cartoon highlights entitled The Walt Disney 
Comedy and Magic Revue. It lists for a paltry $9.95. 

On the major-motion-picture front, the lag time between 
theatrical release and home video release continues to short¬ 
en. This month, Prizzi’s Honor and The Emerald Forest make 
their debuts close on the heels of successful theatrical runs. 
Also out are Amadeus, the most-awarded film of 1984, and 
Ghostbusters, the most profitable. 

If you’re tired of the same old Christmas specials on net¬ 
work TV, there’s plenty of seasonal fare available on video. 
Thom EMI/HBO brings you Carols for Christmas and The 
Nutcracker; MGM/UA releases the 1938 version of A Christ¬ 
mas Carol, with Reginald Owen, and a Holiday Sing Along 
With Mitch; Winter, an image-essay set to the music of Win¬ 
dham Hill recording artists, is available on tape from Para¬ 
mount and on disc from Pioneer; and Family offers Chuck 
Jones’s cartoon special Very Merry Cricket. 

How-to-cook tapes abound in the Information section this 
month. New York Times food editor Craig Claiborne serves up 
his Video Cookbook, while Julia Child shows us The Way to 
Cook in six hour-long installments. Lynn Redgrave rounds out 
the list as hostess of the Weight Watchers Guide to Dining and 
Cooking. And if you eat too much turkey at holiday time, you 
can drop a few pounds with Jane Fonda’s New Workout. 

ADVENTURE 
Adventures of Huckleberry 
Finn. Color. 1985. Patrick Day, 
Samm-Art Williams, Frederic 
Forrest, Sada Thompson, Lillian 
Gish, Richard Kiley, Geraldine 
Page, Barnard Hughes, Jim Dale. 
Boy and runaway slave travel 
down the Mississippi. 121 min. Be¬ 
ta (Hi-Fi). VHS (Dolby B, Hi-Fi). 
$39.95. MCA. 

Allegheny Uprising. B&W. 
1939. John Wayne, Claire Trevor, 
George Sanders. Colonial rebels 
defy British army officer. 81 min. 
Beta, VHS. $29.95. RKO. 

Back to Bataan. B&W. 1945. 
John Wayne, Anthony Quinn, Be¬ 
ulah Bondi, Lawrence Tierney, 
Fely Franquelli, Richard Loo, Phil¬ 
ip Ahn. Guerilla fighters liberate 
the Philippines from Japanese oc¬ 
cupation. 95 min. Beta, VHS. 
$29.95. RKO. 

Captain Kangaroo's Favorite 
Adventure Stories. Color. 
1985. Bob Keeshan as Captain 

Kangaroo narrates “The Case, of 
the Spilt Milk, ” “Mr. McFidgetand 
His Midget Widget Factory,” 
“Search for the Belt of Power,” 
more. 58 min. Beta, VHS. $19.95. 
MPI. 

Detroit 9000. Color, 1973. Alex 
Rocco, Hari Rhodes, Scatman 

Crothers, Vonetta McGee, Ella 
Edwards. Black cop, white partner 
pursue jewel thieves. 106 min. (R) 
Beta, VHS (Hi-Fi). $59.95. Thorn 
EMI/HBO. 

Elephant Boy. B&W. 1937. 
Sabu, W.E. Holloway, Allan 
Jeayes, Walter Hudd, Bruce Gor¬ 

don, D.J. Williams. Young boy 
must gain respect of experienced 
hunters. 81 min. Beta, VHS. 
$39.95. Embassy. 

The Emerald Forest. Color. 
1985. Powers Boothe. Charley 
Boorman, Meg Foster, Rui Polo- 
nah. Dira Paes. Eduardo Conde: 
dir. John Boorman. Engineer loses 
son in Amazon jungle, finds him 10 
years later. 113 min. (R) Beta (Hi- 
Fi stereo, closed captioned). VHS 
(Dolby B, Hi-Fi stereo, cl. cap.). 
S79.95./LV (CX stereo, cl. cap.). 
$34.95. Embassy. 

Falcon and the Snowman. Col¬ 
or. 1985. Sean Penn, Timothy 
Hutton. Young men traffic in na¬ 
tional secrets. 131 min. (R) CED 
(stereo, closed captioned). 
$29.95. Vestron. 

The Flight of the Phoenix. Col¬ 
or. 1966. James Stewart, Richard 
Attenborough, Peter Finch, Hardy 
Kruger, Ernest Borgnine, Ian 
Banne, Ronald Fraser, Christian 
Marquand, Dan Duryea, George; 
Kennedy. Plane-crash survivors 
stranded in the Sahara Desert. 147 
min. Beta, VHS (Hi-Fi, closed cap¬ 
tioned). $59.98. CBS/Fox. 
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Flying Leathernecks. Color. 
1951. John Wayne, Robert Ryan, 
Don Taylor, Janis Page. Tough 
air-squadron commander during 
struggle for Guadalcanal. 102 min. 
Beta, VHS. RKO. 

ffolkes. Color. 1980. Roger 
Moore, James Mason, Anthony 
Perkins, Michael Parks, David 
Hddison, Jack Watson, Lea Bro- 
die. Explosives expert attempts to 
defuse terrorist bombs planted on 
Atlantic oil rig. 99 min. (PG) Beta 
(Hi-Fi). VHS (Dolby B, Hi-Fi). 
$59.95. MCA. 

Gotcha! Color. 1985. Anthony 
Edwards, Linda Fiorentino, Alex 
Rocco, Nick Corri. College sopho¬ 
more traveling in Europe becomes 
target of espionage plot. 97 min. 
(PG-13) Beta (Hi-Fi, closed cap¬ 
tioned). VHS (Dolby B, Hi-Fi, cl. 
cap.). $79.95./LV (cl. cap.). 
$34.95. MV A. 

Hearts and Armour. Color. 
1983. Tanya Roberts, Tony Vogel, 
Leigh McCloskey, Barbara de 
Rossi, Rick Edwards, Ron Moss. 
Moorish princess captured by 
Christians. 121 min. (PG-13) Beta, 
VHS (Hi-Fi stereo). $69.95. Wam- 

Little Lord Fauntleroy. Color. 
1980. Ricky Schroder, Alec Guin¬ 
ness, Eric Porter, Colin Blakely, 
Connie Booth, Rachel Kempson. 
TV adaptation of Frances Hodgson 
Burnett novel about poor youth 
who inherits grandfather’s estate. 
100 min. Beta (Hi-Fi). VHS (ster¬ 
eo). $29.95. Family. 

Mr. Moto's Last Warning. 
B&W. 1939. Peter Lorre, Ricardo 
Cortez, Virginia Field, John Carra- 
dine, George Sanders, Robert 
Coote, John Davidson. Inscrutable 
sleuth uncovers plot to blow up 
French naval fleet. 70 min. Beta, 
VHS. $19.95. Kartes. 

Ordeal by Innocence. Color. 
1984. Donald Sutherland, Christo¬ 
pher Plummer, Faye Dunaway, 
Sarah Miles, Diana Quick, Annette 
Crosbie, lan McShane, Michael 
Elphick. Key witness reopens ma¬ 
tricide case. 91 min. (PG-13) Beta, 
VHS. $79.95. MGM/UA. 

Red Dust. B&W. 1932. Clark Ga¬ 
ble, Jean Harlow, Mary Astor, 
Donald Crisp, Gene Raymond, 
Tuily Marshall, Willie Fung. Dash¬ 
ing plantation master attracts dizzy 
blonde, married woman. 83 min. 
Beta, VHS. $24.95. MGM/UA. 

The Red Light Sting. Color. 
1984. Farrah Fawcett, Beau 
Bridges, Harold Gould. Justice De¬ 
partment rookie sets up phony 
brothel to gather evidence on mob¬ 
sters. 96 min. Beta (Hi-Fi). VHS 
(Dolby B, Hi-Fi). $39.95. MCA. 

Rituals. Color. 1978. Hal Hol¬ 
brook, Lawrence Dane, Robin 
Gammell, Ken James, Gary 
Reineke. Doctors on wilderness 
vacation terrorized by unknown 
force. 100 min. (R) Beta, VHS. 
$39.95. Embassy. 
92 Video December 1985 

Savage Island. Color. Linda 
Blair, Ajita Wilson, Christina Lai. 
Women prisoners forced to mine 
emeralds. 90 min. Beta, VHS. 
$69.95. Lightning. 

The Scarlet Pimpernel. B&W. 
1935. Leslie Howard, Merle Ober- 
on, Joan Gardner, Raymond Mas¬ 
sey, Nigel Bruce, Anthony 
Bushell. Disguised nobleman res¬ 
cues men from guillotine during 
French Revolution. 98 min. Beta, 
VHS. $39.95. Embassy. 

Texas Detour. Color. 1977. Pat¬ 
rick Wayne, Cameron Mitchell, 
Priscilla Barnes, Mitch Vogel, 
Lindsay Bloom. High-speed police 
chase. 92 min. Beta, VHS. $59.95. 

plorer, lands stateside. 98 min. (G) 
LV (CX). $34.95. MV A. 

Beach Blanket Bingo. Color. 
1965. Frankie Avalon, Annette 
Funicello, Paul Lynde, Harvey 
Lembeck, Don Rickies, Linda Ev¬ 
ans, Jody McCrea, Marta Kristen, 
John Ashley, Deborah Walley, 
Buster Keaton. Surfers and their 
girls catch waves and hang out. 96 
min. (G) Beta, VHS (Hi-Fi). 
$59.95. Thom EMI/HBO. 

The Thief of Bagdad. Color 
1940. Sabu, John Justin, June Dup 
rez, Conrad Veidt, Rex Ingram 
Miles Malleson, Mary Morris 
Young native boy outwits evil ma 
gician. 106 min. LV. $34.95. Em- 

The Three Musketeers. Color. 
1948. Gene Kelly, Lana Turner, 
June Allyson, Van Heflin, Angela 
Lansbury, Robert Coote, Frank 
Morgan, Vincent Price, Keenan 
Wynn, Gig Young. Adaptation of 
Dumas novel: intrigue in court of 
King Louis XIII. 127 min. Beta, 
VHS. $24.95. MGM/UA. 

Tycoon. Color. 1947. John 
Wayne, Laraine Day, Cedrick 
Hardwicke. Judith Anderson, 
James Gleason, Anthony Quinn, 
Grant Withers. Engineer attempts 
to build a railroad through the An¬ 
des. 129 min. Beta, VHS. $29.95. 
RKO. 

COMEDY 
Animal Crackers. B&W. 1930. 
The Marx Brothers (Groucho, 
Chico, Harpo, Zeppo), Margaret 
Dumont, Lillian Roth, Louis Sorin, 
Hal Thompson, Robert Greig. 
Captain Spalding, the African ex¬ 

lights from British comedian’s TV 
series. 120 min. Beta, VHS (Hi- 
Fi). $59.95. Thom EMI/HBO. 

Brewster's Millions. Color. 
1985. Richard Pryor, John Candy, 
Lonette McKee, Stephen Collins, 
Hume Cronyn; dir. Walter Hill. 
Down-and-out baseball player 
must spend $30 million to inherit 
$300 million. 101 min. (PG) Beta 
(Hi-Fi stereo surround, closed 
captioned). VHS (Dolby B, Hi-Fi 
stereo surr., cl. cap.). S79.95. 
MCA. 

Cheaters. Color. 1980. Peggy 
Cass, John Lansing, Patricia Bar¬ 
ry, Jack Kruschen, Joseph Mussa- 
lo. Dawn Davis. Two middle-aged 
couples carry on criss-cross af¬ 
fairs. Taped at Detroit’s Fisher 
Theater. 103 min. Beta, VHS. 
$34.95. RKO. 

Cheech and Chong: Get Out of 
My Room. Color. 1985. Cheech 
Marin, Thomas Chong, John Para¬ 
gon, Beverly D’Angelo, Elvira, 
Evelyn Guerrero, A1 Kooper, 
Jan-Michael Vincent, Dick Wilson, 
Mary Woronov. Four humorous 
music videos, including “Bom in 
East L.A.,” plus satirical look at 
filming of title song. 53 min. Beta 
(Hi-Fi stereo). VHS (Dolby B, Hi- 
Fi Stereo). $29.95. MCA. 

Comedy Music Videos. Color. 
1985. 13 vignettes featuring Mel 
Brooks ("Hitler Rap”), John Candy 
and Eugene Levy as the Shmenges 
(“The Last Polka”), Dan Aykroyd 
and John Belushi as the Blues 

Brothers (“Hey Bartender”), Eric 
Idle and the Rutles (“Piggie in the 
Middle”), others. 54 min. Beta, 
VHS. $59.95. Vestron. 

Deal: The Making of "Let's 
Make a Deal." Color. Behind the 
scenes look at TV game show, fea¬ 
turing bloopers and highlights. 84 
min. Beta, VHS. $39.95. Active. 

Fanny Hill: Memoir of a Wom¬ 
an of Pleasure. Color. 1983. Li¬ 
sa Raines, Oliver Reed, Shelley 
Winters, Wilfred Hyde-White. En¬ 
glish maiden’s bawdy life story. 80 
min. (R) Beta, VHS. $79.95. 
MGM/UA. : 

The Ghost Goes West. B&W. 
1936. Robert Donat, Jean Parker, 
Eugene Pallette, Elsa Lanchester; 
dir. Rene Clair. Castle and its resi¬ 
dent spirit transplanted from Scot¬ 
land to Florida. 82 min. Beta, VHS. 
$39.95. Embassy. 

Ghostbusters. Color. 1984. Bill 
Murray, Dan Aykroyd, Harold 
Ramis, Sigourney Weaver, Rick 
Moranis, Annie Potts, Ernie Hud¬ 
son, William Atherton. Trio of 
screwball researchers open a 
ghost removal service, 107 min. 
Beta, VHS (Hi-Fi stereo, closed 
captioned). $79.95. RCA/Colum¬ 
bia. 

Goodbye New York. Color. 
1985. Julie Hagerty. Woman bound 
for Paris winds up on a kibbutz in 
Israel. 90 min. Beta, VHS. $79.95. 
Vestron. 

Grace Quigley. Color. 1985. 
Katharine Hepburn, Nick Nolte, 
Elizabeth Wilson, Walter Abel, 
Chip Zion. Old woman hires hit¬ 
man. 88 min. (PG) Beta, VHS. 
$79.95. MGM/UA. 

The Honeymooners: The Hid¬ 
den Episodes Volume 1. B&W. 
Jackie Gleason,; Art Carney. Au¬ 
drey Meadows, Joyce Randolph. 
Newly discovered “Honeymoon¬ 
ers” sketches culled from episodes 
of The Jackie Gleason Show. 60 
min. Beta, VHS. $29.95. MPI. 

The Honeymooners: The Hid¬ 
den Episodes Volume 2. B&W. 
Jackie Gleason, Art Carney, Au¬ 
drey Meadows, Joyce Randolph. 
60 min. Beta, VHS. $29.95. MPI. 

Hot Resort. Color. 1985. Bron¬ 
son Pinchot, Debra Kelly. Marey 
Walker, Frank Gorshin, Linda 
Kenton. Beach hotel attracts amo¬ 
rous staff. 92 min. (R) Beta, VHS. 
$79.95. MGM/UA. 

Idiot's Delight. B&W. 1939. 
Norma Shearer, Clark Gable, Ed¬ 
ward Arnold, Charles Coburn, 
Joseph Schildkraut, Virginia Grey; 
Burgess Meredith. Russian coun- :: 
less meets cynical hoofer. 107 
min. Beta, VHS. $24.95. MGM/ 
L’A 

It Could Happen to You. B&W. 
1939. Stuart Erwin, Gloria Stuart, 
Raymond Walbum. Douglas Fow- 
ley. Meek ad-agency copywriter 
mixed up in murder case. 64 min. 
Beta, VHS. $19.95. Kartes. 



Jerry Lewis Live. Color. 1985. 
Songs and jokes. Recorded in Las 
Vegas. 60 rain. Beta (Hi-Fi). 
VHS (stereo). $39.95. U.S.A. 

The Little Rascals Comedy 
Classics Vol. II. B&W. Spanky, 
Alfalfa, Buckwheat and the gang in 
6 shorts. 120 min. Beta, VHS. 
$59.95. Republic. 

Martin Mull Presents The His¬ 
tory of White People in Amer¬ 
ica. Color. 1985. Martin Mull, 
Mary Kay Place, Fred Willard, 
Bob Eubanks, Marion Ross, Teri 
Garr. “Mockumentary” featuring a 
visit to the Institute for White 
Studies, commentary on “the 
white scene.” 48 min. Beta (Hi-Fi 
stereo). VHS (Dolby B, Hi-Fi 
stereo). $24.95. MCA. 

Monkey Business. B&W. 1931. 
The Marx Brothers (Groucho, 
Chico, Harpo, Zeppo), Thelma 
Todd, Rockcliffe Fellowes, Ruth 
Hall, Harry Woods. Stowaways on 
luxury liner. 77 min. Beta (Hi-Fi). 
VHS (Dolby B, Hi-Fi). $59.95. 
MVA. 

Moving Violations. Color. 
1985. John Murray, Jennifer Tilly, 
James Keach, Wendie Jo Sperber, 
Sally Kellerman, Clara Peller, 
Fred Willard. Police-operated traf¬ 
fic school. 90 min. (PG-13) Beta, 
VHS (Hi-Fi, closed captioned). 
$79.98. CBS/Fox. 

My Dear Secretary. B&W. 
1948. Laraine Day, Kirk Douglas, 
Keenan Wynn, Helen Walker, Ru¬ 
dy Vallee, Florence Bates, Alan 
Mowbray, Irene Ryan. Secretary 
goes to work for novelist, becomes 
novelist herself. 94 min. Beta, 
VHS. $19.95. Kartes. 

Playing the Field. 
Collins, Landon 
mance during an international 
cer competition. 90 min. 
VHS. $69.95. Lightning. 

Polyester. Color. 1981. 
(Glenn Milstead), Edith Massey 
Tab Hunter, Mary 
Ken King, Mink Stole, Stiv Bators 
dir. John Waters. Unhappy house 
wife with delinquent kids meets 
slick drive-in owner. 86 min. (R) 
Beta, VHS (Hi-Fi). $69.95. Thom 
EMI/HBO. 

group. 92 min. 
(CX, closed captioned). 

MCA 

1984. Susu Pccor- 
Hector Alterio, 

Illicit romance be- 
priest and Buenos 

Aires socialite. 105 min. Beta, 
VHS (dubbed or subtitled). 
$59.95. Embassy. 

Cry Panic. Color. 1974. John For¬ 
sythe, Earl Holliman, Ralph Meek¬ 
er, Anne Francis, Claudia McNeil, 
Norman Alden. Businessman kills 
drunk pedestrian in car accident, 
finds body has disappeared. 100 
min. Beta, VHS. $49.95. Prism. 

David Copperfield. B&W. 
1935. Freddie Bartholomew, 
Frank Lawton, W.C. Fields, 
Lionel Barrymore, Madge Evans, 
Roland Young, Basil Rathbone, 
Edna May Oliver, Maureen O’Sul¬ 
livan, Lewis Stone, Lennox Pawle: 
dir. George Cukor. Orphaned boy 
makes his way in the world. 131 
min. Beta, VHS. $24.95. MGM/ 
UA. 

Deja Vu. Color. 1984. Jadyn 
Smith, Nigel Terry, Shelley Win¬ 
ters, Claire Bloom. Lovers sus¬ 
pect they are reincarnated. 95 min. 
Beta, VHS. $79.95. MGM PA. 

Dishonored Lady. B&W. 1947. 
Hedy Lamarr, Dennis O’Keefe, 
John Loder, William Lundigan, 
Morris Camovsky, Natalie Schaf¬ 
er, Paul Cavanagh; dir. Robert 
Stevenson. Woman art director 
charged with murdering former 
lover. 82 min. Beta, VHS. $19.95. 
Kartes. 

Dr. Jekyll and Mr. Hyde. B&W. 
1941. Spencer Tracy, Ingrid Berg¬ 
man, Lana Turner, Donald Crisp, 
Barton MacLane, C. Aubrey 
Smith, Sara Allgood; dir. Victor 
Fleming. Scientist’s experiments 
create evil alter-ego. 113 rain, (G) 
Beta, VHS. $24.95. MGM/UA. 

Equus. Color. 1977. Richard Bur¬ 
ton, Peter Firth, Colin Blakely, 
Joan Plowright, Harry Andrews, 
Eileen Atkins, Jenny Agutter; dir. 
Sidney Lumet. Psychiatrist probes 
bizarre case involving troubled sta¬ 
ble boy; adapted from Peter Shaff¬ 
er’s play. 138 min. (R) Beta, VHS. 
$69.95. MGM/UA. 
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Prizzi's Honor. Color. 1985. 
Jack Nicholson, Kathleen Turner, 
William Hickey, Anjelica Huston, 
John Randolph; dir. John Huston. 
Mafiosa hitman meets his match in 
female hired gun. 130 min. (R) Be¬ 
ta, VHS. $79.95. Vestron. 

The Purple Rose of Cairo. Col- 
or/B&W. 1985. Mia Farrow, Jeff 
Daniels, Danny Aiello, Stephanie 
Farrow, Zoe Caldwell, Edward 
Herrmann, Van Johnson, Dianne 
Wiest, John Wood; dir. Woody Al¬ 
len. Matinee idol comes down from 
the screen. 84 min. (PG) CED 
(closed captioned). $29.95. Ves¬ 
tron. 

Quackser Fortune Has a 
Cousin in the Bronx. Color. 
1970. Gene Wilder, Margot Kid¬ 
der, Eileen Colgen, Seamus Ford. 
Coed studying in Ireland falls in 
love with fertilizer salesman. 90 
min. Beta, VHS. $49.95. United. 

Rustlers' Rhapsody. Color. 
1985. Tom Berenger, B.W. Bai¬ 
ley, Marilu Henner, Fernando 
Rey, Andy Griffith. Sendup of 
B-movie Westerns. 89 min. (PG) 
Beta (Hi-Fi stereo, closed cap¬ 
tioned). VHS (Dolby B, Hi-Fi ster¬ 
eo, cl. cap.). $79.95./LV(CX ster¬ 
eo, cl. cap.). $29.95. Paramount. 

Secret Admirer. Color. 1985. C. 
Thomas Howell. Girl’s amorous 
letter repeatedly falls into wrong 
hands. 98 min. (R) Beta, VHS (Hi- 
Fi). $79.95. Thom EMI/HBO. 

The Secret Life of Walter Mitty. 
Color. 1947. Danny Kaye, Virginia 
Mayo, Boris Karloff, Fay Bainter, 
Ann Rutherford, Florence Bates, 
Thurston Hall. Chronic day- 

becomes involved in re¬ 
al-life adventure. 110 min. Beta, 

$39.95. LV. $34.95. Em¬ 
bassy. 

Thin Man. B&W. 1934. Wil¬ 
liam Powell, Myrna Loy, Maureen 
O’Sullivan, Nat Pendleton, Minna 
Gombell, Cesar Romero, Natalie 
Moorhead, Edward Ellis, Porter 

detectives 
ivestigate 
inventor. 
$24.95. 

Witches' 
Garr, Richard 
Turner, Kathryn Leigh 
dan Chamey, Kelly Jean 

Amadeus. 
ray Abraham, 
beth Berridge, 
Milos Forman, 
ry composer Salieri tries to 
mine genius of 
Mozart. Choreography by 
Tharp. 158 min. (PG) Beta 
(Hi-Fi stereo). $79.95. Thorn 
EMI/HBO. 

The Babysitter. Color. It 
Patty Duke Astin, William Shat- 
ner, Quinn Cummings, David Wal¬ 
lace, Stephanie Zimbalist, John 
Houseman. Mysterious girl causes 
problems for family. 100 min. ~ 
ta, VHS (Hi-Fi). $59.95. Thorn 
EMI/HBO. 

Barn Burning. Color. 1980. 
Tommy Lee Jones, Diane Dagan, 
Shawn Whittington. From William 
Faulkner’s short story; originally 
produced for public TV. 40 min. 
Beta (Hi-Fi). VHS (stereo). 
$39.95. Monterey. 

Battleship Potemkin. 
1925. Alexander Antonov, 

lir Barsky, Grigori Alexan- 
Mikhail Goronorov; dir. 
Eisenstein. Landmark Rus- 
m produced to commemo¬ 

rate 1905 revolution. 66 min. Beta, 
VHS. $19.95. Kartes. 

Blood Simple. Color. 1985. John 
Getz, Frances McDormand, Dan 
Hedaya, Samm-Art Williams, M. 
Emmet Walsh; dir. Ethan Coen. 
Husband’s jealousy leads to series 
of killings. 96 min. (R) Beta (Hi- 
Fi). VHS (Dolby B, Hi-Fi). 
$79.95./LV. $34.98. MCA. 

Club. Color. 
Estevez, Paul 

Anthony Michael Hall, 
Nelson, Molly Ringwald, Ally 

Sheedy; dir. John Hughes. High- 



The Four Horsemen of the 
Apocalypse. Color. 1961. Glenn 
Ford, Ingrid Thulin, Charles 
Boyer, Lee J. Cobb, Paul Henreid, 
Paul Lukas, Yvette Mimieux, Karl 
Boehm; dir. Vincent Minnelli. 
Family members support opposing 
sides during WWII. 154: min. Beta 
(Hi-Fi). VHS (Dolby B, Hi-Fi). 
$24.95. MGM/UA. 

The Gold Key. Color/B&W. 
1985. Ray Milland stars in view¬ 
er-participation murder mystery 
featuring clips from his past films. 
Viewers who solve case are eligi¬ 
ble to win $100,000. 75 min. Beta, 
VHS. $39.95, Embassy. 

Grambling's White Tiger. Col¬ 
or. 1981. Bruce Jenner, LeVar 
Burton, Harry Belafonte. 
Docudrama about first white foot¬ 
ball player to attend all-black 
Grambling University. 98 min. Be¬ 
ta (Hi-Fi). VHS (Dolby B, Hi-Fi). 
$39.95. MCA. 

I See a Dark Stranger. B&W. 
1947. Deborah Kerr. Trevor How¬ 
ard, Raymond Huntley, Liam Red¬ 
mond, Harry Webster. Irish girl 
sides against the English during 
WWII. 112 min. Beta, VHS. 
$59.95. VidAmeriea. 

Imitation of Life. Color. 1959. 
Lana Turner, John Gavin, Sandra 
Dee, Dan O’Herlihy, Susan 
Kohner, Robert Alda, Juanita 
Moore, Mahalia Jackson, Troy 
Donahue; dir. Douglas Sirk. Driv¬ 
en actress and her housekeeper, 
both estranged from their daugh¬ 
ters. 124 min. Beta (Hi-Fi). VHS 
(Dolby B, Hi-Fi). $59.95. MCA. 

The Jilting of Granny Weath- 
erall. Color. 1980. Geraldine Fitz¬ 
gerald, Lois Smith, William Swet- 
land. From Katherine Ann Porter’s 
short story; originally produced for 
public TV. 57 min. Beta (Hi-Fi). 
VHS (stereo). $39.95. Monterey. 

The Joan Collins Video Selec¬ 
tion: The Carpetbaggers. Col¬ 
or. 1964/1985. George Peppard, 
Alan Ladd, Carroll Baker, Bob 
Cummings, Martha Hyer. Lew 
Ayres, Martin Balsam, Audrey 
Togger, Archie Moore; introduc¬ 
tion by Joan Collins. Ruthless plane 
tycoon forges an empire. From 
Harold Robbins’s novel. 150 min. 
Beta, VHS. $59,95, Paramount. 

The Joan Collins Video Selec¬ 
tion: Jacqueline Susann's 
Once Is Not Enough. Color. 
1975/1985. Kirk ‘ Douglas, Alexis 
Smith, David Janssen, Deborah 
Raffin, George Hamilton, Melina 
Mercouri, Brenda Vaccaro; intro¬ 
duction by Joan Collins. Young girl 
infatuated with her father. 121 
min. (R) Beta, VHS. $59.95. Para¬ 
mount. 

The Joan Collins Video Selec¬ 
tion: The Last Tycoon. Color. 
1977/1985. Robert DeNiro, Tony 
Curtis, Robert Mitchum, Jeanne 
Moreau, Jack. Nicholson, Donald 
Pleasence, Peter Strauss, Ingrid 
Boulting, Ray Milland, Dana An- 
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lease, along with original Hawks 
ending. 102min. LV(CX). $34.95. 
MCA. 

The Secret Adversary. Color. 
Francisca Annis and James War¬ 
wick portray sleuths Tuppence 
Cowley and Tommy Beresford in 
this pilot for British TV .series 
Partners in Crime. Based on char¬ 
acters created by Agatha Christie. 
120 min. Beta, VHS. Pacific. 

The Seventh Seal. B&W. 1956. 
Max von Sydow, Gunnar Bjorn- 
strand, Nils Poppe, Bibi An- 
dersson, Bengt Ekerot; dir. In¬ 
gmar Bergman. Medieval knight 
encounters Death on journey 
home from the crusades. 96 min. 
Beta, VHS. $39.95. Embassy. 

Slightly Honorable. B&W. 
1940. Pat O’Brien, Edward Ar¬ 
nold, Broderick Crawford, Ruth 
Terry, Eve Arden. Lawyer inves¬ 
tigates role of corrupt political boss 
in suspicious deaths. 75 min. Beta, 
VHS. $19.95. Kartes. 

Stick. Color. 1985. Burt Rey¬ 
nolds, George Segal, Candice Ber¬ 
gen, Charles Duming; dir. Burt 
Reynolds. Ex-con goes after ring 
of criminals who want him dead. 
109 min. (R) Beta (Hi-Fi stereo 
surround, closed captioned). VHS 
(Dolby B, Hi-Fi stereo surr., cl. 
cap.). $79.95./LV (CX stereo 
surr., cl. cap.). $34.95. MCA. 

Waterloo Bridge. B&W. 1940. 
Vivien Leigh, Robert Taylor, Lu¬ 
cille Watson, Virginia Field, Maria 
Ouspenskaya, C. Aubrey Smith. 
Soldier and ballerina meet during 
air raid, fall in love. 109 min. Beta, 
VHS. $24.95. MGM/UA. 

Wise Blood. Color. 1979, Brad 
Dourif, Ned Beatty, Harry Dean 
Stanton, Dan Shor, Amy Wright, 
Mary Nell Santacroce; dir. John 

drews, Theresa Russell, John Car- 
radine; dir. Elia Kazan, from Har¬ 
old Pinter screenplay. Big-studio 
politics in early days of Hollywood. 
Introduction by Joan Collins. 123 
min. (PG) Beta. VHS. $59.95. 
Paramount. 

Julius Caesar. Color. 1970. 
Charlton Heston, Jason Robards, 
John Gielgud, Richard Johnson, 
Robert Vaughan, Diana Rigg, 
Richard Chamberlain, Christopher 
Lee. Shakespeare’s tragedy about 
assassination of Roman leader. 117 
min. Beta, VHS. $59.95. Republic. 

Savage Streets. Color. 1983. 
Linda Blair. High-school coed 
turns vigilante. 93 min. CED. 
$29.95. Vestron. 

Scarface. B&W. 1932- Paul 
Muni, Ann Dvorak, George Raft. 
Boris Karloff, Karen Morley, 
Vince Barnett. Osgood Perkins, 
C. Henry Gordon; dir. Howard 
Hawks. Gangster’s life and times. 
Includes alternate finale imposed 
by the Hays Office for initial re¬ 

icapped woman falls in love with 
ski instructor. 96 min. (PG) Beta, 
VHS. $79.95. MGM/UA. 

Knute Rockne—All American. 
B&W. 1940. Pat O’Brien, Gale 
Page, Ronald Reagan, Donald 
Crisp, Albert Bassermann, John 
Qualen. Hollywood bio of famed 
Notre Dame football coach. In¬ 
cludes “Gipper” speech cut from 
TV prints. 84 min. Beta, VHS. 
$39.95. MGM/UA. 

The Little Red Schoolhouse. 
B&W. 1936. Frank Coghlan Jr., 
Dickie Moore, Ann Doran, Lloyd 
Hughes, "Corky.” Country boy 
quits school for city life. 64 min. 
Beta, VHS. $19.95. Kartes. 

The Man That Corrupted Had- 
leyburg. Color. 1980. Robert 
Preston, Fred Gwynne, Frances 
Stemhagen, Tom Aidredge; dir. 
Ralph Rosenblum. From Mark 
Twain’s short story; originally pro¬ 
duced for public TV. 40 min. Beta 
(Hi-Fi). VHS (stereo). $39.95. 
Monterey. 

Martin's Day. Color. 1985. Rich¬ 
ard Harris, Justin Henry, Lindsay 
Wagner, James Coburn, Karen 
Black, John Ireland. Friendship be¬ 
tween aging convict and lonely 
boy. 99 min. (PG) Beta, VHS (Hi- 
Fi, closed captioned). $79.98. 
CBS/Fox. 

Min and Bill. B&W. 1930. Marie 
Dressier. Wallace Beery, Dorothy 
Jordon, Marjorie Rambeau, Frank 

Possessed. B&W. 1931. Clark 
Gable, Joan Crawford, Wallace 

: Ford, Skeets Gallagher, John Mil- 
jah. Affair between rich lawyer and 
factory girl. 77 min. Beta, VHS. 
$24.95. MGM/UA. 

Rappaccini's Daughter. Color. 
1980. Kathleen Beller, Kristopher 
Tabori, Michael Egan, Leonard 
Cimino. From Nathaniel Haw- 
thorne’s short story; originally 
produced for public TV. 59 min. 
Beta (Hi-Fi). VHS (stereo). 
$39.95. Monterey. 

Return of the Soldier. Color. 
1981. Alan Bates, Julie Christie. 
Glenda Jackson, Ann-Margret, Ian 
Holm, Frank Finlay. Amnesic 
WWI veteran regains memory 
with help of wife, former lover, and 
devoted cousin. 101 min. Beta, 
VHS (Hi-Fi). $79.95. Thom EMI/ 
HBO. 

Sam's Son. Color. 1985. Eli Wal- 
lach, Timothy Patrick Murphy, 
Anne Jackson, Michael Landon; 
dir. Michael Landon. High-school 
javelin thrower. 107 min. Beta, 
VHS. $59.95. Worldvision. 

San Francisco. B&W. 1936. 
Clark Gable, Jeanette MacDonald, 
Spencer Tracy, Jack Holt, Jessie 
Ralph, TedHealy, Shirley Ross. A1 
Shean. Romance set against disas¬ 
trous 1906 earthquake. 116 min. 
Beta, VHS. $24.95. MGM/UA. 

McGlynn. Waterfront hotel propri¬ 
etress struggles to retain custody 
of adopted daughter. 66 min. Beta, 
VHS. $24.95. MGM/UA. 

Mr. Ace. B&W. 1946. George 
Raft, Sara Haden, Stanley Ridges, 
Jerome Cowan, Sylvia Sidney, 
Alan Edwards. Congresswoman 
runs for office without support of 
powerful mobster. 85 min. Beta, 
VHS (Hi-Fi stereo). $59.95. Sony. 

Nefertite, Queen of the Nile. 
Color. Jeanne Crain, Vincent 
Price. Love story set in ancient 
Egypt. 90 min. Beta, VHS. 
' 19.95. Liffhtninsr 



Huston. Grandson of stern preach- 
er founds his own anti-church; ad¬ 
aptation of Flannery O’Connor’s 
novel. 106 min. (PG) Beta (Hi-Fi). 
VHS (Dolby B, Hi-Fi). $59.95. 
MCA. 

Si 
and SCI-FI 

Aladdin and His Wonderful 
Lamp. Color. 1984. Valerie Ber- 
tinelli, Robert Carradine, James 
Earl Jones, Leonard Nimoy. Boy 
combats evil magician with help of 
genie. From Shelley Duvall’s cable 
TV series Faerie Tale Theatre. 60 
min. Beta, VHS (Hi-Fi stereo, 
closed captioned). $39.98. CBS/ 
Fox, 

Beany and Cecil Volume 9. 
Color. Animated; dir. Robert 
Clampett. Beany, Cecil, Dishonest 
John, Captain Huff ’n Puff in “The 
Warring ’20s,’’ “Ain’t That a Cork 
in the Snorkle,” “So What and the 
Seven Whatnots, ”3 more. 45 min. 
Beta, VHS (Hi-Fi, closed cap¬ 
tioned). $24.95. Magic. 

Betty Boop Special Collector's 
Edition Vol. II. B&W. Animated. 
Compilation of Fleischer studio' 
shorts featuring Betty, Koko the 
Clown, Bimbo. 90 min. Beta, 
VHS. $39.95. Republic. 

Bible Stories: Tales from the 
Old Testament. Color. 1985. An¬ 
imated. Anthology produced by 
Video Japonica. 60 min. (G) Beta, 
VHS. $39.95. Children's. 

Captain America. Color. 1985. 
Animated. “The Origin of Captain 
America,” 'The Capture of Captain 
America.” 60 min. Beta, VHS. 
$19.95. Prism. 

Captain Kangaroo and the 
Right Thing to Do. Color. 1985. 
Bob Keeshan as Captain Kangaroo 
narrates stories about the impor¬ 
tance of moral values. 58 min. Be¬ 
ta, VHS. $19.95. MPI. 

Challenge of the Gobots: Vol¬ 
ume 1. Color. 1985. Animated. 
Tie-in with children’s toy; pro¬ 
duced by Hanna-Barbera. Two ad¬ 
ventures: “Time Wars, ” “Cy-Kill’s 
Shrinking Ray.” 48 min. Beta, 
VHS. $29.95. Children's. 

Challenge of the Gobots: 
Volume 2. Color. 1985. Animat¬ 
ed; produced by Hanna-Barbera. 
“Trident’s Triple Threat." 
“Doppleganger. ” 48 min. Beta, 
VHS. $29.95. Children’s. 

Challenge of the Gobots: Vol¬ 
ume 3. Color. 1985. Animated; 
produced by Hanna-Barbera. “In¬ 
vasion from the 21st Level,” 
“Gameworld.”48min. Beta, VHS. 
$29.95. Children’s. 

A Christmas Carol. B&W. 1938. 
Reginald Owen, Gene Lockhart, 

Kathleen Lockhart, Terry Kilbum, 
Leo G. Carroll. Dickens' adapta¬ 
tion: miser redeemed by three 
ghosts. 70 min. Beta,' VHS. 
$29.95. MGM/UA. / 

The Devil and Daniel Webster. 
B&W. 1941. Edward Arnold, Wal¬ 
ter Huston, James Craig, Anne 
Shuley, Jane Darwell, Simone Si¬ 
mon, Gene Lockhart. Young farm¬ 
er signs seven-year contract with 
the devil, reneges when time is al¬ 
most up. Score by Bernard Herr¬ 
mann. 109 min. (restored version) 
Beta, VHS. $39,95. Embassy. 

Doctor De Soto and Other Sto¬ 
ries. Color. Animated. “Dr. De 
Soto”: Award-winning children’s 
film about mouse dentist who 
treats crafty fox; based on William 
Steig’s book. Also includes “Curi¬ 
ous George Rides a Bike," “The 
Hat,” “Patrick.” Beta, VHS 
$29.95. CC. 

Fahrenheit 451. Color. 1966. 
Julie Christie, Oskar Werner. Cyril 
Cusack, Anton Diffring, Jeremy 
Spenser. Alex Scott; dir. Francois 
Truffaut. Futuristic society where 
books are illegal. From the Ray 
Bradbury novel. 112 min. Beta 
(Hi-Fi). VHS (Dolby B, Hi-Fi). 
$59.95. MCA. 

The Fantastic Four. Color. 
1985. Animated. “The Impossible; 
Man,” “Spider-Man Meets Dr. 
Noah Boddy,” “The Fabulous: Fa¬ 
kir.” 60 min. Beta, VHS. $19.95. 

or. 1982/1979. Animated. 
"Grinch”: The Cat gives the 
Grinch a lesson in amiability. “Pon- 
toffel”: Gloomy young fellow de¬ 
velops self-confidence. From sto¬ 
ries by Dr. Seuss. 49 min. Beta, 
VHS (Hi-Fi stereo, closed 'cap¬ 
tioned). $29.98. Playhouse. 

Halloween is Grinch Night. 
Color. 1977. Animated. Young 
Hoo saves Hooville from the 
Clinch's nasty pranks. 25 min. Be¬ 
ta, VHS (Hi-Fi stereo, closed cap¬ 
tioned). $19.98. Playhouse. 

Heathdiff and Cats & Co. Vol¬ 
ume 2. Color. Animated. Heath- 
cliff and the Catillac Cats in “Mad 
Dog Catcher,” “Circus Ber- 
serkus,’’ “Rebel Without a 
Claws,” “The Farming Life Ain’t 
for Me.” 45 min. Beta, VHS (Hi- 
Fi, closed captioned). $24.95. 
Magic. 

The Hugga Bunch. Color. 1985. 
Animated. Tie-in with Hallmark 
children's dolls: characters demon¬ 
strate fun and value of hugging. 48 
min. Beta. VHS. $29.95. Child- 

The Incredible Hulk. Color. 
1985, Animated. "When Monsters 
Meet,” “The One-Eyed Idol,” 
“Fifth Avenue Phantom. ” 60 min. 
Beta, VHS. $19.95. Prism. 

Iron Man. Color. 1985. Animat¬ 
ed. “The Hands of the Mandarin, ” 
“The Winged Thing,” "Conner’s 

Reptiles.” 60 min. Beta, VHS. 
$19.95. Prism. 

Fozzie's Muppet Scrapbook. 
Color. 1985. Fozzie reviews his 
finest moments from Muppet Show 
TV series. With guests Milton Be- 
rle, Beverly Sills, Raquef Welch. 
56 min. Beta, VHS (Hi-Fi, closed 
captioned). $59.98. Playhouse. 

Goldie and Kids. Color. 1982, 
Goldie Hawn hosts program ex¬ 
ploring children’s views on love, 
marriage, sex, separation, and di- 
vorce via dialogues, comeriy 
sketches, musical sequences. 
With guest Barry Manilow. Beta; 
VHS. $39.95. Prism. 

The Grinch Grinches The Cat 
in the Hat/Pontoffel Pock. Col¬ 

Ladyhawke. Color. 1985. Mat¬ 
thew Broderick, Rutger Hauer, 
Michelle Pfeiffer, Leo McKern. 
John Wood, Ken Hutchison; dir. 
Richard Donner. Medieval lovers 
thwarted by curse. 121 min. (PG- 
13) Beta, VHS (Hi-Fi stereo, 
closed captioned). $79.95./'LV (CX 
stereo, cl. cap.). $39.98. Warner. 

Mad Monster Party. Color. 
1967. Animated puppets; featuring 
voices of Phyllis Diller, Boris Kar¬ 
loff, Gale Garnett, Ethel Ennis. 
Doctor Frankenstein decides to 
retire, calls friends together to 
choose successor. 94 min. Beta, 
VHS. $29.95. Embassy. 

The Mighty Thor. Color. 1985. 
Animated. “Enter Hercules,” 
“Neptune’s Nose Cone. ” 60 min. 
Beta, VHS. $19.95. Prism. 

Muppet Moments. Color. 1985. 
Kermit and Fozzie host highlights 

■ from Muppet Show TV series, with 
guests Pearl Bailey, Lena Home, 
Liza Minnelli, Bernadette Pe¬ 
ters, Zero Mostel, Andy Williams. 
56 min. Beta. VHS (Hi-Fi, closed 
captioned). $59.98. Playhouse. 

The Pied Piper of Hamelin. 
Color. 1984. Eric Idle; dir. Nicho¬ 
las Meyer. Piper rids town of rats. 
From Shelley Duvall’s cable TV se¬ 
ries Faerie Tole Theatre. 60 min. 
Beta. VHS (Hi-Fi stereo, closed 
captioned). $39.98. CBS/Fox. 
Rip Van Winkle. Color. 1984. 
Harry Dean Stanton, Talia Shire; 
dir. Francis Ford Coppola, music 
by Carmine Coppola. Man falls 
asleep in mysterious wood, awak¬ 
ens 20 years later. From Shelley 
Duvall’s cable TV series Faerie 
Tale Theatre. 60 min. Beta, VHS 
(Hi-Fi stereo, dosed captioned). 
$39.98. CBS/Fox. 

The Raccoons Learn a Les¬ 
son. Color. Animated. Two epi¬ 
sodes; haunted house) car race. 50 
min. Beta, VHS (Hi-Fi, closed 
captioned). $29.95. Embassy. 

Robot Man and Friends. Color. 
1985. Animated. Adventures of 
cyborg characters, based on syndi¬ 
cated comic strip. 48 min. Beta, 
VHS. $29.95. Children’s. 

Rowlf's Rhapsodies with the 
Muppets. Color. 1985. Collection 
of musical highlights from Muppet 
Show TV series, with guests Mar- 
isa Berenson, George Burns, 
Petula Clark, Steve Martin, Peter 
Sellers. 55 min. Beta, VHS (Hi-Fi, 
closed captioned). $59.98. Play¬ 
house. 

Spider-Man. Color. 1985. Ani¬ 
mated. “The Origin of Spi- 
der-Man, ” “The Incredible Shrink¬ 
ing Spider-Man.” 60 min. Beta, 
VHS. $19.95. Prism. 

Spider-Woman. Color. 1985. 
Animated. “Games of Doom,” 
"Doctor Doom, Master of the 
World.” 60 min. Beta, VHS. 
$19.95. Prism. 

Sub-Mariner. Color. 1985. Ani¬ 
mated. “The Start of the Quest,” 
“The Wrath of Sub-Mariner.” 60 
min. Beta. VHS. $19.95. Prism. 

Scary Tales and Silly Stories. 
Color. 1985. Bob Keeshan as Cap¬ 
tain Kangaroo. Spooky tales fea¬ 
turing Baron Von Frankenstein, 
Blinky the Clown, the Living Juke 
Box, Famous Amy. 58 min. Beta, 
VHS. $19.95. MPI. 

She-Ra, The Princess of Pow¬ 
er Volume 1. Color. Animated. 
Two adventures with She-Ra, He- 
Man’s twin sister. “The Missing 
Axe”: She-Ra rescues kidnapped 
woodcutter. “The Crystal Castle”: 
She-Ra convinces the King of the 
Trolls to trust humans. 45 min. Be- 

December 1985 Video 95 



: ta, VHS (Hi-Fi. closed captioned). 
$24.95. Magic. 

Tales from Mother Goose and 
the World of Make Believe. 
Color. 1985. Bob Keeshan as Cap¬ 
tain Kangaroo narrates “Little 
Miss Muffet,” "Jack and Jill,” “Lit¬ 
tle Bo Peep, ” “Peter the Pumpkin 
Eater,"more. 58min. Beta, VHS. 
$19.95. MPI. 

Voltron, Defender of the Uni¬ 
verse; Castle of Lions. Color. 
1985. Animated. Full-length fea¬ 
ture based on TV cartoon series. 
83 min. Beta, VHS (Hi-Fi stereo). 
$49.95. Sony. 

The Walt Disney Comedy and 
Magic Revue. Color. 1985. Live 
action/animated. Highlights from 
Disney films and cartoons including 
Bedknobs and Broomsticks, The 
Absent-Minded Professor, The 
Happiest Millionaire, Pinocchio, 
Robin Hood, Return to Oz, numer¬ 
ous shorts. 30 min. Beta, VHS. 
$9.95 (available only with purchase 
of another Disney cassette). Dis¬ 
ney. 

The World of Strawberry 
Shortcake. Color. Animated ad¬ 
ventures featuring popular doll fig¬ 
ures. 60 min. Beta (Hi-Fi). VHS 

' (stereo). $29.95. Family., 

HORROR 
Bedlam. B&W. 1946. Boris Kar¬ 
loff, Anna Lee, Ian Wolfe, Richard 
Fraser, Billy House, Jason 
Robards Sr. Asylum director has 
trouble some reform'' advocate 
committed. 79 min. Beta, VHS. 
Noslaliga. 

The Blood-Spattered Bride. 
Color. 1969. Maribel Martin, Si¬ 
mon Andreu, Alexandra Bastedo. 
Dean Selmier. Montserrat Julio. 

. “Reincarnated murderess pursues 
newlyweds. 85 min. (mature) Be¬ 
ta, VHS. $29.95. MPI. 

The Body Snatcher. B&W. 
1945. Henry Daniell, Boris Kar¬ 
loff, Bela Lugosi, Edith Atwater, 
Russell Wade, Rita Corday; dir. 
Robert Wise. Doctor in need of 
bodies for research hires 
grave-robber. From Robert Louis 
Stevenson's story. 77 min. Beta. 
VHS. Nostalgia. 

Bride of Frankenstein. B&W. 
1935. Boris Karloff, Colin Clive, 
Elsa Lanchester, Valerie Hobson, 
Ernest Thesiger, Una O’Connor, 
Dwight Frye, John Carradine: dir. 
James Whale. Monster gains a 
mate. 75 min. LV (CX). $34.95. 
MCA. 

The Brute Man. B&W. 1946. 
Rondo Hatton, Jane Adams, Tom 
Neal, Donald McBride. Asylum es¬ 
capee. 60 min. Beta, VHS (Hi-Fi 
stereo). $59.95. Sony. 

Cat People. B&W. 1942. Simone 
Simon, Kent Smith, Tom Conway, 
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shal, Elisha Cook Jr., Carolyn 
Craig, Leona Anderson; dir. Wil¬ 
liam Castle. Wealthy man offers 
group of strangers a fortune if they 
can last the night in his ominous 
mansion. 75 min. Beta, VHS (Hi- 
Fi, closed captioned). $59.98. 

.Key. 

I Walked with a Zombie. B&W. 
1943. Tom Conway, Frances Dee, 

Chris tine Gordon, Theresa Harris, 
Janies Bell; dir. Jacques Tourneur 
Nurse finds voodoo is 
tient’s curious 

i, VHS. Nostalgia. 

Isle of the 
Boris Karloff, Ellen 
Cramer, Katherine Emery, Hel 
ene Thimig, Jason Robards. Quar¬ 
antined island. 
Nostalgia. 

Kiss of the 
1972. Suzanne Ling, Eric 
Herman Wallner, Patricia Landon, 
Beverly Eddins. Teenage girl 
leashes spiders against her ene¬ 
mies. 90 min. (PG) Beta, VHS. 
$29.95. MPI. 

The Leopard Man. B&W. 1943. 
Dennis O’Keefe, Margo, Jean 

Isabel Jewell, James Bell, 
Margaret Landry. Escaped 
leopard may or may not be culpril 
in series of killings. Beta, VHS. 
Nostalgia. 

Lifeforce. Color. 1985. 
Railsback, Peter Firth; dir. 
Hooper. Alien vampires come to 
Earth. 100 min. Beta, VHS. 
$79.95. Vestron. 

The Mummy. B&W. 1932. 
Karloff, Zita Johann, David 
ners, Bramwell Fletcher, Arthur 
Byron, Edward Van Sloan, Noble 
Johnson, 
resurrect 
bleman. 72 min. Beta 
$39.95. MCA. 

The Mummy. Color. 1959. Peter 
Cushing, Christopher Lee, Eddie 
Byrne, Yvonne Furneaux, Felix 
Aylmer, Raymond Huntley, Ham¬ 
mer Films remake - 
sic. 88 min. Beta, 
Warner. 

The Company of Wolves. Col¬ 
or. 1984. Angela Lansbury, David 
Warner, Micha Bergese. Wise old 
granny narrates tales of lycan- 
thropy. 95 min. (R) Beta (Hi-Fi, 
closed captioned). VHS (Hi-Fi 
stereo, cl. cap.). $79.95. Vestron. 

Crucible of Terror. Color. 1971. 
Mike Raven. Sculptor turns mur¬ 
dered models into living statuary. 
90 min. Beta, VHS. $49.95. 

The Curse of Frankenstein. 
Color. 1957. Christopher Lee, Ha¬ 
zel Court, Robert Urquhart, Vale- 
rid Gaunt, Noel Hood. Hammer 
films adaptation of Mary Shelley 
novel: doctor creates living man 
from corpses. 83 min. Beta, VHS. 
$59.95. Warner. 

Curse of the Cat People. B&W. 
1944. Simone Simon, Kent Smith, 
Jane Randolph, Elizabeth Russell, 
Ann Garter, Julia Dean. Young girl 
has strange visions of father’s first 
wife. 70 min. Beta, VHS. Nostal¬ 
gia. 

Devil Bat's Daughter. B&W. 
1946. Rosemary La Plance, Mi¬ 
chael Hale, John James, Molly 
Lamont, Ed Caddidy. Woman sus- 
pects her father may be a vampire. 
66 min. Beta, VHS (Hi-Fi stereo). 
$59.95. Sony. 

The Evil. Color. 1978. Richard 
Crenna, Joanna Pettet, Andrew 
Prine, Cassie Yates, Lynne 
Moody, Victor Buono, George 
O’Hanlon Jr. Psychologists con¬ 
vert old mansion into drug clinic, 
inadvertently unleash demonic for¬ 
ces. 90 min. (R) Beta, VHS. 

Jack Holt, Jane Randolph; dir. Jac¬ 
ques Tourneur, Ancient curse 
turns woman into panther. 73 min. 
Beta. VHS. Nostalgia. 

Cat's Eye. Color. 1985. Alan 
King, James Woods, Drew Barry¬ 
more, Kenneth McMillan, Robert 
Hays, Candy Clark. Trio of stories 
by Stephen King: man determined 
to quit smoking, tennis player in¬ 
volved in life-and-death bet, little 
girl tormented by troll. 94 min. 
(PG-13) Beta, VHS (Hi-Fi stereo, 
closed captioned). $79.98. Key. 

$39.95. Embassy. 

The Fog. Color. 1980. Adrienne 
Barbeau, Jamie Lee Curtis, Hal 
Holbrook, Janet Leigh, John 
Houseman, Tommy Atkins, Nancy 
Loomis, Charles Cyphers; dir. 
John Carpenter, Shipwreck vic¬ 
tims rise from the deep, invade 
nearby village. 90 min. (R) Beta, 
VHS. $39.95. Embassy. 

Frankenstein '80. Color. Mon¬ 
ster pursues female victims. 90 
min. (R) Beta, VHS. $29.95. MPI. 

The Great Alligator. Color. 
Barbara Bach, Mel Ferrer. Reptile 

The Honeymoon Kilters. 
or. 1970. Tony LoBianco, Shirley 
Staler, Mary Jane Higby. Bizarre 
multiple-murder case. 103 min. 
$69.95 (R) Beta, VHS. Vestron. 

Horror Hospital. Color, 
chotic doctors. 90 min. (R) Beta, 
VHS. $59.95. MPI. 

Horror of Dracula. Color. 1958. 
Christopher Lee, Melissa Stribl- 
ing, Michael Gough, Carol Marsh, 
John Van Eyssen, Valerie Gaunt, 
Miles Malleson. Hammer Films 
adaptation of Bram Stoker novel: 
professor hunts vampire. 81 min. 
Beta, VHS. $59.95. Warner. ' 

House on Haunted Hill. B&W. 
1958. Vincent Price, Carol 
Ohmart, Richard Long, Alan Mar- 



The Nesting. Color. 1981. Robin 
Groves, Christopher Loomis, Mi¬ 
chael David Lally, John Carradine. 
Gloria Grahame. Mystery au¬ 
thoress moves into haunted man¬ 
sion. 104 min. (R) Beta, VHS. 
$59.95. Warner. 

Night of the Bloody Apes. Col¬ 
or. Annand Silva, Norma Lazar, 
Joe Elias. Transplanted ape heart 
gives human recipient a taste tor 
blood. 85 min. (R) Beta, VHS. 
$29.95. MPI. 

Night of the Zombies. Color. 
1981. Jamie Gillis. WWJ1 POWs 
kept alive by experimental gas and 
diet of human flesh. 90 min. Beta, 
VHS. $49.95. Prism. 

Night School. Color. 1981. Ra¬ 
chel Ward, Leonard Mann, Drew 
Snyder, Joseph R. Sicari. Mystery 
killer beheads women at small col¬ 
lege,: 89 min. (R) Beta, VHS. (Hi- 
Fi). $59.98. Key. 

The Orphan. Color. 1979. Boy 
becomes withdrawn and hostile af¬ 
ter death of parents. 80 min. (R) 
Beta, VHS. $49.95. Prism. 

Race with the Devil. Color, 
1975. Peter Fonda, Warren Oates, 
Loretta Swit, Lara Parker, R.G. 
Armstrong. Two vacationing cou¬ 
ples flee Satanist group after wit¬ 
nessing human sacrifice. 84 min. 
(PG> Beta, VHS (Hi-Fi stereo, 
closed captioned). $59.98. Key. 

Satan's Blade. Color, 1984. 
Rash of killings at remote mountain 
lodge. 87 min. Beta, VHS. $49.95. 

Scream and Scream Again. 
Color. 1970. Vincent Price. Chris¬ 
topher Lee, Peter Cushing, Judy 
Huxtable, Alfred Marks, Peter 
Sallis. Mad doctor bent on creating 
race of emotionless humans.: 95 
min. Beta, VHS. $69.95. Vestron. 

The Sentinel. Color. 1977. Cris¬ 
tina Raines, Chris Sarandon, Mar¬ 
tin Balsam, John Carradine. Jose 
Ferrer, Ava Gardner, Arthur Ken¬ 
nedy, Burgess Meredith, Sylvia 
Miles, Deborah Raffin, Eli Wal- 
lach, Christopher Walken. Model 
moves into brownstone, discovers 
gateway to Hell in attic. 92 min. (R) 
Beta (Hi-Fi). VHS (Dolby B, Hi- 
Fi). $39.95. MCA. 

Strangler from the Swamp. 
B&W. 1946. Rosemary La Blan¬ 
che, Charles Middleton, Robert 
Barrat, Effie Parnell, Blake Ed¬ 
wards, Nolan Leary. Man hung for 
a murder he didn’t commit returns 
from the grave. 60 rain. Beta, 
VHS, $59.95. Sony. 

Track of the Moon Beast. Col¬ 
or. 1976. Chase Cordell, Donna 
Leigh Drake, Gregorio Sala, Pat¬ 
rick Wright. Meteor shower trans¬ 
forms mineralogist into blood¬ 
thirsty creature. 90 min. Beta, 
VHS. $49.95. Prism. 

The Vampire Lovers. Color. 
1971. Ingrid Pitt, Pippa Steele, 
Madeleine Smith, Peter Cushing, 
George Cole, Dawn Addams, Kate 

O’Mara. Lesbian vampires. 89 
min. (R) Beta, VHS. $59.95. Em¬ 
bassy. 

Visions of Evil. Color. 1973. Lori 
Saunders, Dean Jagger, Young 
woman released from mental insti¬ 
tution moves into house where axe 
murder took place. 85 min. Beta, 
VHS. $49.95. Prism. 

The Woman Who Came Back. 
B&W. 1945. Nancy Kelly, Otto 
Kruger, John Loder, Ruth Ford, 
Jeanne Gail, Harry Tyler. Witch’s 
curse. 69 min. Beta, VHS (Hi-Fi 
stereo). $59.95. Sony. 

INFORMATION 
ABC Fun Fit. Color. 1985. Olym¬ 
pic champ Mary Lou Retton leads 
fitness exercises for youngsters. 
Beta, VHS. $29.95. Scholastic. 

The Baby-Safe Home. Color. 
1985. David Horowitz and wife Su¬ 
zanne McCambridge host program 
on how to make your home safe 
from potential hazards to young 
children. 45 min. Beta, VHS. 

Braingames. Color. 1985. 
Games designed to teach children 
about history (“Wrongovia”), ani¬ 
mals ("Safari Solitaire”), other top¬ 
ics. 60 min. Beta, VHS (Hi-Fi). 
$29.95. Thom EMI/HBO. 

Braingames, Cassette #2. Col¬ 
or. 1985. More learning games en¬ 
hanced with computer graphics 
and animation. 60 min. Beta, VHS 
(Hi-Fi). Thom EMI/HBO. 

Jane Fonda's New Workout. 
Color. 1985. Aerobic exercise rou¬ 
tines done to music, led by Fonda. 
Beta, VHS (Hi-Fi stereo). $39.95. 
Karl. 

John Wayne: The Duke Lives 
On. Color/B&W. Tribute/biogra¬ 
phy featuring personal photos, 
television footage, interviews, 
clips from She Wore a Yellow Rib¬ 
bon, Fort Apache, Sands of Iwo 
Jima, The Quiet Man, more. 48 
min. Beta, VHS. $39.95. RKO. 

Kerouac. Color. Biography of 
“Beat Generation” writer Jack 
Kerouac features documentary 
footage, dramatic recreations. 
With Allen Ginsberg, Lawrence 
Ferlinghetti, William Burroughs; 
music by Charles Mingus, Duke 
Ellington, Thelonius Monk, Zoot 
Sims. 74 min. Beta, VHS. $29.95. 

The Legendary Champions. 
B&W. 1968. Documentary on box¬ 
ing greats, 1882-1929. Footage of 
JohnL. Sullivan, James J. Corbett, 
Bob Fitzsimmons, Jack Dempsey, 
Gene Tunney, others. 99 min. Be¬ 
ta, VHS. VidAmerica. 

Pumping Iron II: The Women. 
Color. 1985. Documentary: female 
bodybuilders Rachel McLish, Bev 
Francis, Lori Bowen, Carla Dunlap 
prepare for 1983 Caesar’s Palace 
World Cup Championship. 107 
min. Beta, VHS (closed cap¬ 
tioned). $79.95. Vestron. 

Remembering "Life." Col¬ 
or/B&W. Walter Cronkite hosts 
documentary on glory days of Life 
magazine; interviews with photog¬ 
raphers, photos of WWII, Korean 
War, civil-rights movement, Holly- 

Romper Room and Friends: 
Explore Nature. Color. 1985. 
Miss Molly, UpUp, Kimble, Gran¬ 
ny Cat, and Do Bee lead children in 
songs and projects concerning 
trees, animals, and soil. 32 min. 
Beta, VHS (Hi-Fi, closed cap¬ 
tioned). $19.98. Playhouse. 

Romper Room and Friends: 
Sizes and Shapes. Color. 1985. 
Miss Molly and friends explore the 
concept of size through demon¬ 
strations, at-home projects. 35 
min. Beta, VHS (Hi-Fi, closed cap¬ 
tioned). $19.98. Playhouse. 

Romper Room and Friends: 
Song Book. Color. 1985. Miss 
Molly and friends lead children in 
songs “Start Off Each Day With a 
Song,” “Nonsense,” "Circus Sur¬ 
prise,” more. 33 min. Beta, VHS 
(Hi-Fi, closed captioned). $19.98. 
Playhouse. 

Victory at Sea Volume XIX: 
The Battle for Leyte Gulf. 
B&W. 1952. Narr. Leonard 
Graves. One of 26 installments 
from epic NBC-TV documentary 
on Allied naval strategy in WWII. 
Scored Richard Rodgers. 30 min. 
Beta, VHS. $19.95. Embassy. 

Victory at Sea Volume XX: 
Return of the Allies. B&W. 
1952. Narr. Leonard Graves. The 
liberation of the Philippines. 
Scored Richard Rodgers. 30 min. 
Beta, VHS. $19.95. Embassy. 

Victory at Sea Volume XXI: 
Full Fathom Five. B&W. 1952. 
Narr. Leonard Graves. U.S. sub¬ 
marine activity, 1941-45. Scored 
Richard Rodgers. 30 min. Beta, 
VHS. $19.95./90 min. (vols. 19- 
21). LV. $34.95. Embassy. 

Victory at Sea Volume XXII: 
The Fate of Europe. B&W. 
1952. Narr. Leonard Graves. 
Black Sea, South of France. 
Scored Richard Rodgers. 30 min. 
Beta, VHS. $19.95. Embassy. 

Victory at Sea Volume XXIII: 
Target Suribachi. B&W. 1952. 
Narr. Leonard Graves. Battle at 
Iwo Jima. Scored Richard Rod¬ 
gers. 30 min. Beta, VHS. $19.95. 
Embassy. 

Victory at Sea Volume XXIV: 
The Road to Mandalay. B&W. 
1952. Narr. Leonard Graves. Ac¬ 
tion in China, Burma, India, Indian 
Ocean. Scored Richard Rodgers. 
30 min. Beta, VHS. $19.95./90 
min. (vols. 22-24). LV. $34.95. 
Embassy. 

Victory at Sea Volume XXV: 
Suicide for Glory. B&W. 1952. 
Narr. Leonard Graves. Battle at 
Okinawa. Scored Richard Rod¬ 
gers. 30 min. Beta, VHS. $19.95. 
Embassy. 

Victory at Sea Volume XXVI: 
Design for Peace. B&W. 1952. 
Narr. Leonard Graves. Surrender 
of Japan, aftermath of war. Scored 
Richard Rodgers. 30 min. Beta, 
VHS. $19.95/90 min. (vols. 25 & 
26i. LV. $34.93. Embassy '.. 

The Way to Cook: First 
Courses & Desserts. Color. 
1985. Culinary instruction by Julia 
Child; recipes for mousses and 
pate>. crepes, tarts, genoise, 
chocolate cake, trifles. Booklet 
outlines ingredients and cooking 
instructions. 60 min. Beta, VHS. 
$29.95. Knopf. 

The Way To Cook: Fish & Eggs. 
Color. 1985. Julia Child demon¬ 
strates recipes for sauteed shrimp, 
lobster, omelettes, timbales, cus¬ 
tards, hollandaise sauce, souffles. 
60 min. Beta, VHS. $29.95. 
Knopf. 

The Way to Cook: Meat. Color. 
1985. Julia Child demonstrates 
recipes for chops, hamburgers, 
stews, roasts; plus trimming and 
carving tips. 60 min. Beta, VHS. 
$29.95. Knopf, 



The Way to Cook: Poultry. Col¬ 
or. 1985. Julia Child demonstrates 
recipes for chicken saute, coq au 
vin, holiday turkey, roast duck. 60 
min. Beta, VHS. $29.95. Knopf. 

The Way to Cook: Soups, Sal¬ 
ads & Breads. Color. 1985. Julia 
Child demonstrates recipes for 
vichysoisse and French onion 
soups, chicken salad, potato salad, 
coleslaw, French bread. 60 min. 
Beta, VHS. $29.95. Knopf. 

The Way to Cook: Vegetables. 
Color. 1985. Julia Child demon¬ 
strates recipes for gratins, toma¬ 
toes Provencal, eggplant pizza, 
scalloped potatoes; plus tips on 
maximizing tenderness while pre¬ 
serving color. 60 min. Beta, VHS. 
$29.95. Knopf. 

Weight Watchers Magazine 
Guide to Dining and Cooking. 
Color. 1985. Lynn Redgrave hosts 
program on low-calorie meals; in¬ 
cludes calorie-guide pamphlet. 56 
min. Beta, VHS (closed cap¬ 
tioned), $39.95. Vestron. 

Yesterday's Witness. B&W. 
Tribute to American newsreels, 
featuring recaps of major news sto¬ 
ries of the era, commentary by Ed 
Herlihy, Lowell Thomas, Harry 
Von Zell. Originally produced for 
public TV. Beta, VHS. $24.95. Pa- 

MISC. 
An Evening With the Royal 
Ballet. B&W. 1963. Gala with 
Britain's Royal Ballet, featuring 
Rudolph Nureyev, Margot Fon¬ 
teyn, David Blair and company in 
“Le Corsaire," "La Valse, ” "Auro¬ 
ra’s Wedding” (act III from Sleep¬ 
ing Beauty), “Les Sylphides.” 87 
min. Beta (Hi-Fi). VHS (Dolby B, 
Hi-Fi). $29.95. MCA. 

Autumn Portrait. Color. 1985, 
Footage of nature and seasonal 
themes set to music recorded for 
Windham Hill record label. Selec¬ 
tions by Will Ackerman, Bill Quist, 
Alex de Grassi, Daniel Hecht, Sh.i- 
dowfax. Philip Aaberg. Mark 
Isham, Scott Cossu, Michael 
O’Domhnaill, Bill Oskay. 60 min. 
Beta, VHS (Hi-Fi stereo). $29.95. 
Paramount. LV (CX stereo). 
$24.95. Pioneer. 

It's Your Birthday Party! With 
Rainbow Brite and Friends. 
Color. 1985. Live action/animated. 
Rainbow Brite hosts a birthday cel¬ 
ebration, leading viewers in songs, 
games, and parades. Scored Eli¬ 
zabeth Swados. 48 min. Beta, 
VHS. $59.95. Children's. 

The Nutcracker. Color. Music- 
performed by the Orchestra of the 
Royal Opera House in Covent Gar¬ 
den, conducted by Gennady Rozh¬ 
destvensky; with Lesley: Collier 
and Anthony Dowell as the .Sugar 
Plum Fairy and her Prince. 120 

min. Beta, VHS (Hi-Fi). $39.95. 
Thom EMI/HBO. 

Swan Lake. Color. 1980. The 
Royal Ballet’s production, per- ' 
formed to Tchaikovsky’s music. 
Choreographed by Frederick 
Ashton and Rudolph Nureyev; 
leads danced by Natalia Makarova, 
Anthony Dowell. Dir. John Michael 
Phillips. Beta, VHS (Hi-Fi). 
$39.95. Thom EMI/HBO. 

Water's Path. Color. 1985. Foot¬ 
age of rivers and streams in the 
Sierra Mountains, Carmel coast¬ 
line, with music recorded for Wind¬ 
ham Hill record label. Selections 
by Will Ackerman, Scott Cossu, 

Higbie, Michael Manring, Michael 
O’Domhnaill, Bill Oskay, Shadow- 
fax, Liz Story, Cyrille Verdeaux. 
53 min. Beta, VHS (Hi-Fi stereo). 
$29.95. Paramount./LV (CX ster¬ 
eo). $24.95. Pioneer. 

MUSIC 
Adriana Lecouvreur. Color. 
1985. Opera by Francesco Cilea, 
performed by the Elizabethan Syd¬ 
ney Opera. Joan Sutherland stars 
as Adriana; Richard Bonynge con¬ 

ducts. Includes libretto and play¬ 
bill. 138 min. Beta, VHS (Hi-Fi 
stereo, subtitles). $79.95. Sony. 

Al Jarreau in London. Color. 
Concert at Wembley Arena featur¬ 
ing performances of “Raging Wa¬ 
ters," "We’re in This Love To¬ 
gether,” “Roof Garden,” more. 
LV (CX digital stereo.). $24.95. 
Pioneer. 

The Best of Judy Garland. 
B&W. Highlights from Judy’s 
1960s CBS series. Songs include 
“Swanee," “The Man That Got 
Away,” “Stormy Weather,” “San 
Francisco,” “Chicago,” “Over the 
Rainbow,” 17 more. 85 min. Beta 
(Hi-Fi stereo). VHS (Dolby B, Hi- 
Fi stereo). $29.95. MusicVision. 

British Rock—The First Wave. 
Color. Michael York narrates doc¬ 
umentary on genesis of 1960s Brit¬ 
ish rock music. Includes footage of 
Beatles, Rolling Stones, Herman’s 
Hermits, Animals, Gerry and the 
Pacemakers, Freddy and the 
Dreamers, more. 60 min. Beta 
(Hi-Fi stereo). VHS (Dolby B, Hi- 
Fi stereo). $29.95. MusicVision. 

Buddy Rich and His Band Live 
on King Street: The "Channel 
One" Set. Color. 1985. Jazz 
drummer Buddy Rich and ensem¬ 
ble in studio performances of "So¬ 
phisticated Lady,” "Norwegian 
Wood,” “Love for Sale.” “One 
O’ClockJump,’’more. 55min. Be¬ 
ta, VHS (Hi-Fi stereo surround). 
$29.95. Sony./LV (CX stereo 

Daniel Hecht, Michael Hedges, 
Bill Quist, Shadowfax, Ira Stein, 
Russel Walder, 
60 min. Beta, VHS (Hi-Fi stereo) 
$29.95. Paramount./LV (CX ster 
eo). $24,95. Pioneer. 

Western Light. Color. 1985. 
Footage of Grand Canyon, Monu¬ 
ment Valley, Canyon de Chelly, 
other natural wonders, set to mus¬ 
ic recorded for Windham Hill rec¬ 
ord label. Selections by Will Acker¬ 
man, Alex de Grassi, Mark Isham, 
Shadowfax, Liz Story. 55 min. Be¬ 
ta, VHS (Hi-Fi stereo). $29.95. 
Paramount./LV (CX stereo). 
$24.95. Pioneer. 

Winter. Color. 1985. Footage of 
winter months in Colorado, Utah, 
Nevada, California set to music re¬ 
corded for Windham Hill record la¬ 
bel. Selections by Mark Isham, 
Will Ackerman, Darol Anger, Alex 
de Grassi, Paul Dondero, Barbara 

surr.). $24.95. Pioneer. 

Cabin in the Sky. B&W. 1943. 
Eddie Anderson, Lena Horne, 
Ethel Waters, Louis Armstrong, 
Rex Ingram, Duke Ellington; dir. 
Vincente Minnelli. Devout woman 
fights to keep the Devil from claim¬ 
ing her husband’s soul; includes 
Waters singing “Happiness Is Just 
a Thing Called Joe. ” 99 min. Beta, 
VHS. $24.95. MGM/UA. 

Carols for Christmas. Color. 
Traditional carols sung by the Roy¬ 
al College of Music Chamber Choir 
in St. Edmundsbury Cathedral, set 
to images of religious and seasonal 
paintings from the Metropolitan 
Museum of Art’s collection. 60 
min. Beta, VHS (Hi-Fi stereo). 
$39.95. Thom EMI/HBO. 

Chaka Khan—This Is My 
Night. Color. Recorded live at the 
Hammersmith Odeon in London; 
features “I Feel for You,” “This Is 
My Night, ’’ “Ain’t Nobody, ” more. 
LV (CX digital stereo). $24.95. Pi- 

Dialogues of the Carmelites. 
Color. 1985. Opera by Francis 
Poulenc, performed by the Eliza¬ 
bethan Sydney Opera. Starring 
Dame Joan Sutherland as Sister 
Blanche; conducted by Richard 
Bonynge. Includes libretto and 
playbill. 155 min. Beta, VHS (Hi-Fi 
stereo, subtitles). $79.95. Sony. 

Die Fledermaus. Color. 1985. 
Johann Strauss’ opera as per¬ 
formed by the Elizabethan Syndey 
Opera. Dame Joan Sutherland 
stars as Rosalinde; Richard 
Bonynge conducts. Includes libret¬ 
to and playbill. 142 min. Beta, VHS 
(Hi-Fi stereo, subtitles). $79.95. 
Sony. 

The Firesign Theatre: Hot 
Shorts. Color. Improvisational 
comedy group spoofs Satur- 
day-matinee cliffhanger serials. LV 
(CX stereo). $24.95. Pioneer. 

Frankie Goes to Hollywood: 
From a Wasteland to an Artifi¬ 
cial Paradise. Color. Four vid¬ 
eos: “Relax” (edited broadcast 
version plus complete version 
banned in England), ‘‘Two 
Tribes." "Welcome to the Pleas¬ 
ure Dome.” 28 min. Beta (Hi-Fi 
stereo). VHS (Dolby B, Hi-Fi ster¬ 
eo). $19.95. MusicVision. 

The Guess Who—Together 
Again. Color. Toronto reunion 
performance featuring “American 
Woman, ” “These Eyes, ” “No Sug¬ 
ar Tonight,” “Laughing,” "Takin’ 
Care of Business,” “No Time,” 
more. LV (CX stereo). $24.95. 
Pioneer. 

Holiday Sing Along with 
Mitch. Color. Yuletide episode 
from NBC series Sing Along with 
Mitch, featuring Mitch Miller and 
his Sing Along Gang, Leslie 
Uggams, Diana Trask. Songs 
(complete with subtitles) include 
“Joy To the World,” “O Come All 
Ye Faithful, ” “God Rest Ye Merry 
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for the Holidays! 

HIS CHRISTMAS, share the spirit, the excitement, the pleasures or 
home video with friends and relatives. This Christmas, give a VIDEO 
Magazine gift subscription! 
VIDEO’S the perfect gift for everyone who owns a video system. And 

everyone who will be getting one (for the holidays, perhaps?). It’s a gift your 
friends will not only enjoy but use. A gift that will be awaited with anticipation not 
once but twelve times during the year. All thanks to you. 

As a VIDEO reader, you enjoy a special gift rate 
— only $11.97 for each 1-year subscription 
ordered (and that includes your own if you 
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ceived by December 1 will be¬ 
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Gentlemen,” “Deck the Halls,” 
more. 57 min. Beta, VHS. $29.95. 
MGM/UA. 

Idomeneo. Color. Mozart's op¬ 
era as performed by the Metropoli¬ 
tan Opera Company, featuring 
Luciano Pavarotti, Ileana Cortru- 
bas. Conducted by James Levine; 
recorded 11/6/1982 at the Met. LV 
(CX digital stereo, subtitles). 
$49.95. Pioneer. 

II Trovatore. Color. 1985. Opera 
by Giuseppe Verdi, performed by 
the Elizabethan Sydney Opera. 
Dame Joan Sutherland as Leonora; 
cond. Richard Bonynge. Libretto 
and playbill. 138 min. Beta, VHS 
(Hi-Fi stereo, subtitles). $79.95. 
Sony. 

Island Reggae Greats. Color. 
Compilation of Jamaican music fea¬ 
turing concert and studio perform¬ 
ances intercut with views of native 
life. Includes songs by Bob Marley 
(“War/No More Trouble”), Third 
World (“Now That We’ve Found 
Love”), Linton Kwesi Johnson 
(“The Great Resurrection"), 
Toots and the Maytals, Black 
Uhuru, Aswad, others. 28 min. 
Beta (Hi-Fi stereo). VHS (Dolby 
B, Hi-Fi stereo), $19.95. Music Vi- 

Jermaine Jackson Dynamite 
Videos. Color. “Dynamite,” 
“Sweetest Sweetest, ” “When the 
Rain Begins to Fall" (with Pia 
Zadora), “Do What You Do,” plus 
look at the filming of “Do What You 
Do. ” 29 min. Beta (Hi-Fi stereo). 
VHS (Dolby B. Hi-Fi stereo). 
$19.95. MusicVision. 

John Cougar Mellencamp. 
Color. 1984. Video compilation in¬ 
cluding “Jack and Diane.” “Hurts 
So Good, ” “I Need a Lover, ” “The 
Authority Song,” “Pink Houses,” 
more. LV (CX digital stereo). 
$24.95. Pioneer. 

Jose Jose en Acapulco. Color. 
1985. Concert featuring Spanish 
pop star; songs include “De Hom- 
bre a Hombre, ” “Almohada, ” “Me 
Basta,” “El Amor Acaba,” others. 
60 min. Beta (Hi-Fi stereo). VHS 
(Dolby B, Hi-Fi stereo). $29.95. 
MCA. 

Katrina and the Waves. Color. 
1985. Music-video collection: 
“Walking on Sunshine,” “Que Te 
Quiero.” “Do You Want Crying,' 

“Red Wine & Whisky.” 30 min. 
Beta, VHS (Hi-Fi stereo). $19.95. 

Kenny and Dolly: Real Love. 
Color. Kenny Rogers and Dolly 
Parton in concert. Parian sings 
“Baby I’m Burning, ” “9 to 5; ” Rog¬ 
ers sings “Crazy,” “We Are the 
World;” both perform “Lady,” 
“Jolene,” “Reuben,” “Here You 
Come Again." more. 60 min. Beta 
(Hi-Fi stereo). VHS (Dolby B, Hi- 
Fi stereo). $29.95. MusicVision. 

La Boheme. Color. Franco Zef¬ 
firelli’s production of Puccini’s op¬ 
era, taped at the Metropolitan on 
1/16/1982. Features Teresa Stra- 
tas as Mimi, tenor Jose Carreras as 
Rodolfo. LV (CX digital stereo, 
subtitles). $49.95. Pioneer. 

Liberace Live! Color. 1985. The 
flamboyant pianist in concert with 
the London Philharmonic Orches¬ 
tra at London’s Wembley Center. 
Selections include waltzes of Jo¬ 
hann Straus, “The Mexican Hat 
Dance,” “Chopsticks,” show-tune: 
medley featuring “New York, New 
York,” “Memories,” “Send in the 
Clowns,” more. 56 min. Beta (Hi- 
Fi). VHS iHi-Fi stereo). $29.95. 
MusicVideo. 

Martin Briley: Dangerous 
Moments. Color. Video compila¬ 
tion featuring “Dangerous Mo¬ 
ments,” “Salt in My Tears,” “Put 
Your Hands on the Screen, ” more. 
LV (8 inch, CX stereo). $10.99. 

Maytime. B&W. 1937. Jeanette 
MacDonald, Nelson Eddy, John 
Barrymore, Herman Bing, Rafaela 
Ottiano, Paul Porcasi, Sig Ruman. 
Woman opera star and poor singer 
fall in love in Paris. Songs include 
“Will You Remember,” “Sweet¬ 
heart.” 132 min. Beta, VHS. 
$24.95. MGM/UA. 

Motown 25: Yesterday, To¬ 
day, Forever. Color. 1983. 25th 
Anniversary salute to Motown 
Records featuring live perform¬ 
ances by Michael Jackson (“Billie 
Jean”), Jackson Five (“I Want You 
Back,” “The Love You Save”), 
Smokey Robinson and Linda Ron- 
stadt (“Tracks of My Tears”), 
Marvin Gaye, Stevie Wonder, 
Four Tops, Temptations, Diana 
Ross and the Supremes, Lionel 

Richie, others. Includes footage 
cut for original NBC broadcast. 
130 min. Beta (Hi-Fi). VHS (Dolby 
B, Hi-Fi). $29.95. MGM/UA. 

Neil Young: Solo Trans. Color. 
1984. “Heart of Gold. ” “Old Man, ” 
“Helpless,” “Ohio,” 7 others. LV 
(CX digital stereo). $24.95. Pio- 

One Night with Blue Note 
Volume 1. Color. 1985. Jazz con¬ 
cert celebrating rebirth of Blue 
Note record label. Herbie Hancock 
emcees and performs with Bobby 
Hutcherson (vibes), Art Blakey 
(drums), Bennie Wallace (tenor 
sax), Stanley Jordan (guitar). Beta, 
VHS (Hi-Fi digital stereo). $29.95. 
Sony. 

One Night with Blue Note 
Volume 2. Color. 1985. Perform¬ 
ances by McCoy Tyner, Grover 
Washington Jr., Kenny Burrell, 
Charles Lloyd, Cecil Taylor, Lou 
Donaldson. Beta, VHS (Hi-Fi digit¬ 
al stereo). $29.95. Sony. 

Pat Benatar: Hit Videos. Color. 
“Anxiety (Get Nervous),” “Lip¬ 
stick Lies,” "Shadows of the 
Night,” “Love is a Battlefield,” 
more, plus a look at the making of 
“Battlefield.” LV (2 sides, 8" CX 
stereo). $14,95. Pioneer. 

Pat Travers: Just Another 
Killer Day. Color. Mini movie in¬ 
tegrating plot with videos "Killer, ” 
“Women on the Edge,” "Hot 
Shot.” LV (CX stereo). $16.95. 
Pioneer. 

The Patti Page Video Song- 
book. Color. 1985. 18 songs in¬ 
cluding “The Tennessee Waltz,” 
“You Call Everybody Darling. ” Be¬ 
ta, VHS. $19.95. Kartes. 

Queen: Live in Rio. Color. 1985. 
Filmed at the Rock in Rio Festival; 
includes “Tie Your Mother 
Down,” “Bohemian Rhapsody,” 
“Radio Gaga, ” “We Are the Cham¬ 
pions,” "We Will Rock You,” 
more. Beta, VHS (Hi-Fi stereo). 
$29.95. Sony. 

Queensryche: Live in Tokyo. 
Color. 1985. American heavy-met¬ 
al band performs “Nightrider, ” 
"Prophecy,” more. 50 min. Beta, 
VHS (Hi-Fi stereo). $29.95. Sony. 

Ready Steady Go: The 
Sounds of Motown. B&W. 
1985. Episode of British TV music 
series featuring live performances 
by Supremes, Smokey Robinson 
and the Miracles, Temptations, 
Martha Reeves and the Vandellas, 
Marvin Gaye, Stevie Wonder, 
Dusty Springfield. 50 min. Beta, 
VHS (Hi-Fi stereo). $29.95. Sony. 

Ready Steady Go: The Be¬ 
atles Live. B&W. Episode of Brit¬ 
ish TV music series features John, 
Paul. Geroge, and Ringo perform¬ 
ing “Twist and Shout, ” "Roll Over 
Beethoven,” “I Wanna Be Your 
Man,” “She Loves You,” 7 more. 
20 min. Beta, VHS (Hi-Fi stereo). 
$16.95. Sony. 

Ready Steady Go: Otis Red¬ 

ding. B&W. 1966. Episode of 
British TV music series featuring 
Otis Redding and guests Eric Bur- 
don,: Chris Farlow. Songs include 
“Satisfaction,” My Girl.” "Re¬ 
spect," “Shake,” more. 25 min. 
Beta, VHS (Hi-Fi stereo). $19.95. 

Ready Steady Go, Volume 3 
B&W. Compilation of perform¬ 
ances from ‘60s TV show. Fea¬ 
tures Marvin Gaye (“How Sweet It 
Is”), Martha Reeves and the Van¬ 
dellas; others. 57 min. Beta, VHS 
(Hi-Fi). $29.95. Thom EMI/HBO. 

Rick Springfield: Platinum 
Videos. Color. "Jessie's Girl,” 
“Don’t Talk to Strangers,” "What 
Kind of Fool Am I,” “Affair of the 
Heart,” more. LV (CX stereo). 
$16.95. Pioneer. 

Ronnie Milsap: Golden Video 
Hits. Color. Country rock-video 
Collection includes “She Loves My ; 
Car, ” “I Wouldn’t Have Missed It 
for the World,” “There’s No Get- 
tin’ Over Me,” “Any Day Now,” jj 
“Stranger in My House. ” “Lost in 
the Fifties Tonight.” 30 min. Beta 
(Hi-Fi stereo). VHS (Dolby B, Hi- 
Fi stereo). $19.95. MusicVision. 

Rose Marie. B&W. 1936, Jeanet¬ 
te MacDonald, Nelson Eddy, Reg¬ 
inald Owen, Allan Jones, James 
Stewart, Alan Mowbray. Gilda 
Gray, David Niven. Mountie falls 
in love with woman while pursuing 
her fugitive brother. Songs include 
“The Mounties,” “Rose Marie,” 
“Indian Love Call” (aka "When I’m 
Calling: You”). 112 min. Beta, 
VHS. $24.95. MGM/UA. 

Samson et Dalila. Color. 1981. 
Royal Opera House production 
featuring Shirley Verrett as Dalila, 
Jon Vickers as Samson; cond. Col¬ 
in Davis. 135 min. Beta. VHS (Hi- 
Fi). $39.95. Thorn EMI/HBO. 

Ssrebrier Conducts. Color. 



1985. Jose Serebrier cond. Sydney 
Symphony Orchestra, rec. live at 
Sydney Opera House. Selections 
by Prokofiev, Tchaikovsky, Bee¬ 
thoven. 134 min. Beta, VHS (ster¬ 
eo). $59.95. Kultur. 

Smilin' Through. Color. 1941. 
Jeanette MacDonald, Brian 
Aherne, Gene Raymond, Ian 
Hunter, Frances Robinson, Pat¬ 
rick O’Moore. Musical romance 
set in English countryside during 
WWI. Songs include title piece, 
"Land of Hope and Glory, ” “A Lit¬ 
tle Love, A Little Kiss.” 101 min. 
Beta, VHS. $24.95. MGM/UA. 

The Thompson Twins: Into the 
Gap Live. Color. Concert per¬ 
formance by Thompson Twins 
(Tom Bailey, Alannah Currie, Joe 
Leeway). Songs include "In the 
Name of Love, ” Lies, ’’ “Hold Me 
Now, ” “Into the Gap, ” 9 more. 80 
min. Beta (Hi-Fi stereo). VHS 
(Dolby B, Hi-Fi stereo). $29.95. 
Music Vision. 

Tina Live: Private Dancer 
Tour. Color. Tina Turner in con¬ 
cert versions of “What’s Love Got 
to Do With It, ” “Better Be Good to 
Me,” “Private Dancer,” “Let’s 
Stay Together,” more. Appear¬ 
ances by David Bowie, Bryan Ad¬ 
ams. LV (CX digital stereo). 
$24.95. Pioneer. 

White City. Color. 1985. Extend¬ 
ed music video starring Pete 
Townshend, with score taken from 
his White City LP; story concerns 

musician who helps friend patch up 
broken marriage. 60 min. Beta (Hi- 
Fi). VHS (Hi-Fi stereo). $29.95. 
MusicVideo. 

Glory Days of Yesteryear: 
The Baltimore Colts 1964, 
1965,1968,1970. Football high¬ 
lights from years the Colts won 
two NFL Championships. 140 min. 
Beta, VHS. $59.95. NFL. 

The Legacy Begins: Miami 
Dolphins 1970-74. Color. Foot¬ 
ball highlights: 1971 OT Playoff 

game against the Chiefs, perfect 
1972 season, two Super Bowl vic¬ 
tories, last-second loss to the 
Raiders in 1974 Playoffs. Footage 
of players Larry Csonka, Bob 

Griese, Paul Warfield, Jake Scott, 
others. 124 min. Beta, VHS. 
$59.95. NFL. 

The Purple Power Years: The 
Minnesota Vikings 1969, 
1973, 1974, 1976. Color. Foot¬ 
ball highlights from years the Vi¬ 
kings went to the Super Bowl. 
Footage of players Fran Tar- 
kenton. Chuck Foreman, others. 
96 min. Beta. VHS. $59.95. NFL. 

A Winning Tradition: The 
Cleveland Browns 1964, 
1965, 1967, 1968, 1969. Foot¬ 
ball highlights from years the 
Browns won division titles, NFL 
Championship. Explores rivalries 
with the Giants, Cowboys, Pack¬ 
ers, Colts: footage of players Jim 
Brown, Leroy Kelly, others. 137 
min. Beta, VHS. $59.95. NFL. 

Years of Glory, Years of Pain: 
The 25-Year History of the 
Buffalo Bills. Compilation of foot¬ 
ball highlights: the AFL champion¬ 
ship season, Playoff teams of early 
1980s. Footage of team Mars O.J. 
Simpson, Jack Kemp, Frank Lew¬ 
is, Elbert Dubenion, others. 28 
min. Beta, VHS. $29.95. NFL. 

Years to Remember: The New 
York Giants 1958,1959,1961, 
1962,1963. Color. Football high¬ 
lights from years the Giants won 
NFL Eastern conference title: 
featuring players Sam Huff, Jim 
Katcavage, Frank Gifford, Alex 
Webster, others. 140 min. Beta, 
VHS. $59.95. NFL 

SOURCES 
Active Home Video, 211 S. Bev¬ 
erly Dr. 100, Beverly Hills, Calif. 
90912 (213-274-8233). 

CBS/Fox Video, 1211 Sixth Ave., 
2nd floor, New York, N.Y. 10036 
(212-819-3200). 

CC Studios, Weston, Conn. 06883 
(203-226-4666). 

Children's Video Library, 1011 
High Ridge Rd., Box 4995, Stam¬ 
ford, Conn. 06907 (203-968- 
0100). 

Walt Disney Home Video, 500 S. 
Buena Vista St, Burbank, Calif. 
91521 (818-840-1859). 

Embassy Home Entertainment, 
1901 Ave. of the Stars, Los Ange¬ 
les, Calif. 90067 (213-553-3600). 

Family Home Entertainment, 
7920 Alabama Ave., Canoga Park, 
Calif. 91304 (800-423-7455). 

Karl/Lorimar Home Video, 17942 
Cowan Ave., Irvine, Calif. 92714 
(714-474-0355). 

Kartes Video Communica¬ 
tion—VC 2000, 10 E. 106th St., 
Indianapolis, Ind. 46280 (800-331- 
1387). 

Key Video, 1298 Prospect Ave., 
La Jolla, Calif. 92037 (619-459- 
0500). 

Knopf Video Books, Random 
House, 400 Hahn Road, Westmin¬ 
ster, Md. 21157 (800-638-6460). 

Kultur, c/o Coastal Video Servic¬ 
es, 1340 Ocean Ave. 12B, Sea 
Bright, N.J. 07760 (201-842- 
6693). 

Lightning Video, Box 4384, 
Stamford, Conn. 06907 (203-329- 
1463). 

Magic Window Video, 2901 W. 
Alameda Avenue, Burbank, Calif. 
91505 (818-954-4950). 

MCA Home Video, 70 Universal 
City Plaza, Universal City, Calif. 
91608 (818-508-4315). 

MGM/UA Home Video, 1350 
Sixth Ave., New York, N.Y. 10019 
(212-408-0600). 

Monterey Home Video, 7920 Al¬ 
abama Ave., Canoga Park, Calif, 
91304 (800-423-7444). 

MPI Home Video, Maljack Pro¬ 
ductions, 15825 Rob Roy Dr., Oak 
Forest, Ill. 60452 (312-687- 
7881). 

Vestron MusicVideo, Box 4000, 
Stamford, Conn. 06907 (203-968- 
0000). 

MusicVision, 2901 W. Alameda 
Ave., Burbank, Calif. 91505 (213- 

954-4950). 

NFL Films Video, 330 Fellowship 
Rd., Mt. Laurel, N.J. 08054 (800- 
NFL-TAPE). 

Nostalgia Merchant, 5730 Buck¬ 
ingham Pkway., Culver City, Calif. 
90230 (213-216-7900, 800-421- 
4509). 

Pacific Arts Video Records, Box 
22770, Carmel, Calif. 93922 (408- 
624-4704). 

Paramount Home Video, 5451 
Marathon St., Hollywood, Calif. 
90038 (213-468-5000). 

Pioneer Artists, c/o Pioneer Vid¬ 
eo, 200 W. Grand Ave., Montvale, 
N.J. 07645 (201-573-1122). 

Playhouse Video, 1211 Sixth 
Ave., 2nd floor, New York, N.Y. 
10036 (212-819-3228) 

Prism Entertainment, 1875 Cen¬ 
tury Park E. 1010, Los Angeles, 
Calif. 90067 (213-277-3270). 

RCA/Columbia Pictures Home 
Video, 2901 W. Alameda Ave., 
Burbank, Calif. 91505 (818-954- 
4950). 

Republic Pictures Home Video, 
12636 Beatrice St., Los Angeles, 
Calif. 90066-0930 (213-4040). 

RKO Home Video, 15840 Ventura 
Blvd. 303, Encino, Calif. 91436 
(818-906-1722). 

Scholastic/Lorimar Home Video, 
17942 Cowan Avenue, Irvine, 
Calif. 92714 (714-474-0355). 

Sony Video Software, 9 W. 57th 
St.. New York,: N.Y. 10019 <800- 
847-4164, 800-522-5229 in N.Y.). 

Thorn EMI/HBO Video, 1370 
Sixth Ave., New York, N.Y. 10019 
(212-977-8990.) 

United Home Video, 6535 E. 
Skelly Dr.. Tulsa, Okla. 74145 
(918-622-6460). 

U.S.A. Home Video, 7290 Ala¬ 
bama Ave., Canoga Park, Calif. 
91304 (800-423-7455). 

Vestron Video, 1011 High Ridge 
Rd., Box 4000, Stamford, Conn. 
06907 (203 968-0000). 

VldAmerica, 235 E. 55th St., 
New York, N.Y. 10022 (213-355- 
1600). 

Warner Home Video, 4000 Warn¬ 
er Blvd. Burbank, Calif. 91522 
(818-954-6000). 

Worldvision Home Video, 660 
Madison Ave., New York, N.Y. 
10021 (212-832-3838). Q 
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Leroy was always eager 
to lend a foot 

They called 

him the Last 

Dragon. A kung fu 

master so power¬ 

ful he would 

sometimes hesi¬ 

tate, not wanting 

to unleash his 

power. 

Until the day he 

couldn’t hesitate 

any longer. 

Berry Gordy’s 

The Last Dragon 

is on cassette now, 

at your video 
dealer. 

The action is 
thrilling. 

The Motown . 

sound is great. = 

And the finale jj 

is a real smash. 1 



The "guts” of every 
Goldstar color TV are built 
to the same high standards as our 
competitors’ expensive models. With 
the same state-of-the-art components. 
And our picture quality is a match for theirs 
in every way. 

The difference is, Goldstar color TVs are not 
expensive. In fact, they’re priced substantially less. 
So while our competitors may not be ecstatic about 
our entry into the market, you will be. 

Spend less for quality. 
When you spend less for a Goldstar, you won’t 

be getting less of a TV. 
Our state-of-the-art black matrix picture tube 

provides a picture that is unsurpassed for brightness, 
clarity and true-to-life color. You get automatic fine 
tuning, automatic color and contrast controls, even 
remote control and cable-ready tuner on some models. 

What s more, every Goldstar color TV comes 
with a 1-year parts and labor warranty. And a 5-year 
warranty on the picture tube. 

How do we bring you so much quality for so 
little? Through some of the most inspired engineer¬ 
ing and up-to-the-minute production techniques 
found anywhere. After all, we re an $8.7 billion 
dollar company. 

Our technology virtually eliminates problems 
and gives us one of the lowest “return rates” in the 

industry. We 
get compliments. 
Not complaints. 

Goldstar: all 
you could ever ask for in an 
expensive color TV. Except the expense. 

(S3 GoldStar 
Expensive electronics. Without the expense. 

3. 60 on Reader Service Card. 
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BY MARTIN PORTER 

In the beginning, simplicity counts. Video novices may wish to start with a basic two-head 
VCR like Goldstar’s GHV55FAI (bottom) for $469, or a triple-header like Minolta’s MV- 
30S (top) for $6.15. Discwashefs Starter kit, $29.95, will improve your new connections. 

Ph
ot

os
 b

y 
Le

s 
M

or
si

llo
 



///z/rZ/V/e 
GIFT GUIDE 

You can spot a video 
virgin a mile away. 
They’re as shy as 
schoolgirls when 
talking to salesmen 
and easily swept off 

their feet by a discount price. 
They can also be fooled into 
spending more than they want 
by a sales pitch full of mumbo 
jumbo. 

If this holiday season marks 
your first time, here are two 
pieces of shopping advice: take 
it easy and keep it simple. 

True, with VCR options 
such as Hi-Fi audio, noise free 
special effects, and built-in 
stereo TV decoders, it can be 
easy to go overboard your first 
time out. So why not blow the 
wad now—get every feature 
you’ll ever need and start hob¬ 
nobbing with the top-of-the- 
line set from the start? Here’s 
why not. 

At a recent dinner party I 
met someone who had re¬ 
cently acquired his first VCR. 
He was amazed at what it could 
do, puzzled by how he had ever 
lived without one, and eager to 
pick my brain. After a few min¬ 
utes of picking he realized 
that he had bought a high- 
end VCR and still had no idea of 
what the machine could offer in 
terms of special effects and en¬ 
hanced audio. In other words, 
he easily could have purchased 
a machine for one-third the 
price and still have been blown 
away by the technology. 

It hasn’t always been so easy 
to gain such satisfaction, but 
VCRs are getting cheap¬ 
er—under $200 in some areas. 
Fortunately for the video nov¬ 
ice, these models are stripped 
down and easily understood by 
anyone who knows his Beta 
from his VHS. 

But that’s too big an assump¬ 
tion. So, with some conces¬ 
sions to simplicity, here’s all 
you have to know about the 
difference between Beta and 
VHS: 

Beta was the first successful 
home-video format around. It 
records at a higher speed and i 

inally, a TV set as flashy as a TV star. Quasar’s color- 
- ful Fashion Accent 13-inch portable comes with a clone¬ 

like remote control. The price for Model TP2156YR is 
$359.95. 

loops the tape around the tape 
heads in a format that insures a 
higher quality picture than the 
VHS alternative. However, 
most virgin eyes can’t distin¬ 
guish between a VHS and Beta 
picture. VHS allows longer 
taping times and has emerged 
as the more popular of the two 
home video formats. 

You don’t care about popu¬ 
larity, you say? You might if, 
for example, your local tape 
store rents only VHS tapes, or 
if your friends are VHS owners 
who frequently exchange vid¬ 
eocassettes. Then again, you’ll 
often find Beta decks, including 
a few Hi-Fi ones, at hard-to- 
beat prices. 

So, ultimately, the decision is 
up to you. 

Before you hit the demo 
rooms, let’s look at how a few 
VHS and Beta VCRs stack up 
on paper. Remember, the price 
tags are manufacturer’s sug¬ 
gested list and are often dis¬ 
counted. 

Beta 
Sanyo makes one of the most 

inexpensive VCRs around, the 
VCR4400 (about $320). It • 

comes with a built- in timer that 
lets you record one program 
over a three-day period. Its 
tuner lets you watch a range of 
82 UHF and VHF channels and 
even allows 12 station presets. 
You can search through the 
tape in either forward or re¬ 
verse and the cassette auto¬ 
matically rewinds when it is 
through. It also comes with a 
wired remote control. Though 
the model is mono, Sanyo also 
offers a low-budget Hi-Fi mod¬ 
el, VCR 7150, an excellent val¬ 
ue at $349.95. 

Sony—the real home video 
trail blazer—now offers a budg¬ 
et model of its own, the SL-10 
($400). Though mono, it lets 
you record six different pro¬ 
grams at any time over a single 
week and has .an 82-channel 
tuner with 14 presets. It also 
lets you freeze a frame and vis¬ 
ually search in either direction 
(both features in the Beta III 
mode only). The deck auto¬ 
matically powers-on once the 
tape is inserted and rewinds at 
tape’s end. You can also record 
a program with the touch of a 
single button. The unit comes 
with a wired remote control. 

VHS 
The VHS camp has done a 

fine job of playing technical 
catch-up with the Beta side 
since the late-’70s when home 
video first hit home. On price 
alone Beta still has the upper 
hand—but then it has to sell its 
machines cheaper. How else 
can it attract consumers to its 
technically superior though less 
popular format? 

Still, these days even the big 
VHS names are exploring ways 
to stimulate sales at “the bot¬ 
tom of the line. ” Mitsubishi, for 
example, offers the HS-318UR 
(about $400), a streamlined unit 
that lets you record and play 
back in three different speeds. 
In two of those speeds (SP and 
EP) you can scan the picture in 
forward or reverse to find the 
right place or even freeze 
frame (in EP only). The 318’s 
tuner lets you shop for broad¬ 
cast or cable stations on a 
105-channel bandwidth with 16 
presets along the way. Four 
different programs can be re¬ 
corded automatically over a 
two-week time span. And, as 
an added plus, it comes with a 
wireless remote control. 

You’ll have to shell out a few 
more dollars to locate a VHS 
machine with the features of 
Sony’s Beta budget model. For 
about $550, JVC—the compa¬ 
ny that invented VHS—now 
offers the HR-D140U. The 
unit automatically selects a 
tape’s playback mode (in three 
different speeds), records in 
two speeds, and offers a still- 
frame special effect. You can 
search the picture in either di¬ 
rection, though its timer only 
lets you record one program 
over a two-week timespan. 
Otherwise, it has an 82-chan¬ 
nel tuner and will automatically 
power-on (with tape insertion) 
and record with a touch of one 
button. It also comes with a 
wireless remote control. 

Again, both models offer 
monophonic sound only. 

However, the Model FVH- 
820 from Fisher comes with a 

• slightly higher $599 price tag 
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and has enhanced stereo audio 
capabilities. It won’t sound as 
good as a full-fledged Hi-Fi 
VHS machine but there will be 
some audio imaging, silenced 
by Dolby noise reduction. 
More important, the budget 
unit also comes with a decoder 
that will let your TV accept 
stereo broadcast TV signals. 

On the video end, the unit 
has a timer that lets you record 
five events over a two-week 
period, three speed record and 
playback, and still frame and 
forward/reverse picture 
search special effects. It also 
comes with a wireless remote 
control. 

VCP 
The aforementioned units 

are as standard and stream¬ 
lined as VCRs get these days. 
However, in this world of high- 
tech sophistication yet another 
video trend is simplifying an 
otherwise confusing mess: 
VCRs that don’t record, other¬ 
wise known as VCPs (short for 
videocassette players). 

With VCRs so cheap these 
days, who needs a deck that 
only plays back? Try someone 
who wants a second machine 
for dubbing purposes only, or 
someone who wants a light¬ 
weight deck to travel with. Or 
perhaps someone who just 
wants the simplest device pos¬ 
sible (but without the conven¬ 
ience of off-the-air taping). 

How simple can VCPs be? 
Portavideo offers its VCP2100 
at a list of only $230. The unit 
allows three-speed play back, 
forward/reverse scan, and 
freeze frame in all modes. Su¬ 
pra, meanwhile, has the SV70 
for $280. It’s a top-loading mod¬ 
el with auto rewind, auto play 
and one-speed (SP) play back 
only. 

Even VCPs can come full of 
features, though. General 
Electric’s 1VCP6020 ($330) is a 
top-loading model with three- 
speed play back, forward/re¬ 
verse picture scan, and pause/ 
still frame modes. Meanwhile, 
Magnavox’s VR8500SL ($399) • 

'OU MAY AS WELL 

KNOW THERE'S AN 

ALTERNATIVE TO THE VCP 

—THE VIDEODISC PLAYER 

has similar features with the ad¬ 
dition of back panel add-on 
jacks. The 12-pound unit also 
works as a portable via a 12V 
DC power input. 

Videodiscs 
You may as well know at the 

start that there’s another alter¬ 
native to both the VCR and the 
VCP—the videodisc player. 
Once there were different for¬ 
mats to choose from even in 
this video category, but no 
more. For now, at least in the 
U. S., your disc player will have 
to spin a shiny platter (either 8 
or 12 inches in diameter) called 
an optical disc. 

The video information is read 
off the surface by a laser which 
ensures that the disc never 
wears out and that you can skip 
instantly anywhere you want 
throughout the program. 
Videodisc players offer superi¬ 
or picture and sound quality. 
There’s one big drawback, 
though. You can’t record. 

If this doesn’t scare you 
away, a good entry level 
videodisc machine is available 
from Pioneer Video—the 
PR8210. For $299 it provides 
stereo playback with noise re¬ 
duction and comes with its own 
wireless remote control. The 
remote is especially important 
for a disc player since it allows 
you to search throughout the 
disc from anywhere in the room 
in slow motion or fast scan, 
while each frame is labeled by 
frame number, chapter and 
elapsed time. 

Television 
The VCR may be the best 

way to ‘break into’ video, but 
even the most sophisticated 
VCR won’t do its trick without 

a TV by its side. The venerable 
boob tube hasn’t been immune 
to the increased sophistication 
of the video medium. In fact, 
these days you can find sets full 
of input holes and microproces¬ 
sor scanning features—and big 
enough to fill a wall of your 
apartment. But remember: 
keep it simple the first time 
out. Fortunately, there are 
plenty of TVs that will let you 
experience the virtues of video 
for less than $500—without 
driving you to buy a Cuisinart 
instead. 

For instance, Sylvania’s 
CBE152SL is a 15-inch color 
portable for just over $300. It 
can handle up to 82 channels 
and let you scan the dial selec¬ 
tion in either direction. The 
unit comes with both automatic 
fine tuning and automatic gain 
control. 

That’s as simple as TVs get 
these days—although you can 
still find black and white sets 
without cable tuning features 
and with manual (as in twist-of- 
the-wrist dial) controls and ad¬ 
justments. For under $500 you 
can even step cautiously into 
the fast lane—into the world of 
video high tech—with a moni¬ 
tor/receiver. 

Don’t be confused by the 
terminology. A monitor/re¬ 
ceiver is the same as a regular 
TV except that, as the name 
indicates, it is equipped with a 
variety of holes in the back into 
which you can plug other com¬ 
ponents, from one to several 
VCRs, and even a stereo Hi-Fi 
system. 

Sharp’s 14-inch monitor/re¬ 
ceiver, the 14KV465 ($450), 
for example, accommodates a 
variety of add-ons. It also of¬ 
fers a 105-channel cable-corn- • 

patible tuner and its own wire¬ 
less remote control. The set 
comes with automatic fine tun¬ 
ing and electronic tuning fea¬ 
tures. There’s even a button to 
instantly recall the last channel 
you watched. 

Expand your picture (diago¬ 
nally, that is) with Toshiba’s 
CX-2025 20-inch set ($490). 
This set features the new FST 
picture tube, which provides a 
squared-off corner appear¬ 
ance, and comes with A/V input 
jacks on the back panel for fu¬ 
ture system connections. The 
tuner is electronic and lets you 
scan a bandwidth as wide as 117 
channels. 

Care and Feeding 
Your new video possessions 

won’t last very long if you don’t 
take care of them. Happily, 
there are a variety of video hy¬ 
giene products that will keep 
your equipment and picture 
squeaky clean. 

Allsop offers a Pro Video 
Care Kit ($40) which includes 
either a VHS or Beta head 
cleaning cassette, a VCR dust 
cover, and two blank videocas¬ 
settes. After you’re done with 
the dirty work you can exercise 
with Jane Fonda’s Workout 
which is recorded on one of the 
blanks. Meanwhile, Disc- 
washer sells the Video Starter 
Kit with its own Beta or VHS 
video head cleaner as well as 
some simple accessory hard¬ 
ware including cables, an A/B 
switch and a signal splitter 
($30). 

If you prefer to dip under 
your VCR’s hood to do the 
cleaning chores, look over the 
Deluxe Maintenance Kit (VCR- 
50, $40) from Nortronics. It in¬ 
cludes a cleaning solution, foam 
cleaning swabs, and a can of 
compressed air to blast the dirt 
from your VCR’s innards. 

Of course all this cleaning ac¬ 
tion won’t do any good unless 
there’s videotape to spin along 
your VCR’s heads. There’s a 
lot to choose from in this cate¬ 
gory, but VIDEO’S technical 

continued on page 182 
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NEC's recording experience here... 

The TV studio: where only the very best equipment is good Sh. That's why TV stations throughout the world turn to 
:ast products from NEC—with technology so advanced it's 

won two Emmy Awards. 
Even if you're not about to broadcast your tapes coast to 

coast, it's comforting to know that NEC builds much of our pro 
technology into videocassette recorders for the home. 

Consider the new N-961U VHS Hi-Fi VCR. NEC's studio 
heritage is evident in the glitch-free images during still picture 
and slow motion. The seamless scene-to-scene transitions of 
Assembly Editing. The amazing sound of stereo TV reception. 
And the studio-grade stereo recording of VHS Hi-Fi. The wireless 
remote control even operates an NEC TV Receiver/Monitor. 

You see, building first-rate professional products is 
not enough for NEC. We feel obligated to take the Mjcsssr 
world's most advanced technology one step further. B 

Into your home. H 

brings you a 
better recording 
experience here. 

jis w 
We bring high technology home. 
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BY MURRAY SLOVICK 

Video expansion can take many forms: Toshiba’s four-head M-5400 VCR for $649.95; 
Sharp’s QC-54 'Small Wonder’ camera, $529.95, and five-inch 5H12 TV, $399; Re¬ 
coton’s V197 Tape rewinder, $124.99; and Tenba’s V-212 equipment bag for $150. 

Video Decemb 1985 
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No video system is 
complete without 
a camera or cam¬ 
corder. So de¬ 
voted am I to this 
notion that 

friends chide me about it. As a 
camera buff, though, I know 
that what camera users want 
most is to be prepared for di¬ 
verse and unexpected video 
encounters. What we like least 
is to be hampered by complex 
or weighty equipment. 

Fortunately, this holiday 
season video manufacturers 
are ladling up a full serving of 
gift possibilities for those 
whose idea of heaven is time 
spent behind an electronic 
viewfinder. None of these pro¬ 
ducts are complicated to oper¬ 
ate and most, if not all, can be 
readily purchased, which is a 
boon to the busy gift buyer. 
Almost all will allow users to 
put a little more pizazz in their 
camera or camcorder’s per¬ 
formance so that this season 
will still look bright, shiny, and 
festive on videotape, bringing 
the spirit of ’85 to Christmases 
to come. 

The Extra Margin 
When using your video cam¬ 

era and portable VCR or cam¬ 
corder outdoors, it is impor¬ 
tant to protect the equipment 
from the harsh elements of na¬ 
ture—rain, dirt, sand and 
dust—as well as from the 
bumps and scratches that are 
part of location shooting. A va¬ 
riety of portable VCR bags, 
many retailing from about $30 
to $100, are available for al¬ 
most every video recorder and 
can be worn over the shoulder, 
on the hip or as a back pack. 
Here are a few we recommend 
as Christmas gifts for the video 
camera or camcorder owner. 

Tenba’s V212 does the work 
of two video bags. An expand¬ 
able front pocket holds most 
Matsushita- or Hitachi-made 
VHS VCRs and expands to also 
hold a video camera, lens 
adapter, tape and battery. 
When the camera is in use, the i 

'<37*OR SMOOTHER, 

y STEADIER IMAGES, 

A TRIPOD IS AN 

ESSENTIAL ACCESSORY 

T: he auto-focus Minolta K510S AF, $750, is a compact, 
easy to use video camera. It comes with a handy carrying 
bag to protect the camera against accidents. 

bag contracts to a slimmer 
size. It is padded with a half 
inch of water-resistant foam. 
Lowe Video’s Action Pack 
holds a VCR, a camera, an ex¬ 
tra battery, and a tripod. It can 
be used as a carrying case, a 
back pack or shoulder bag. 
Ambico’s VOY-31 camera and 
equipment bag ($64.95) has 
removeable dividers so that 
you can custom fit it to your 
camera and VCR. This is im¬ 
portant because the camera 
and VCR should fit snugly in its 
case and not bounce around as 
you walk. 

Coast Manufacturing’s VC- 
20 ($99) is a total video system 
carryall that holds most video 
cameras, camcorders or Beta 
or VHS portable systems. Bib’s 
VE-150 ($109.95) is another 
universal video camera bag that 
measures 14 by 10 by 8 inches 
and is well-constructed. Also a 

good gift for the travelling 
videographer is a tripod bag, 
such as Kiwi’s inexpensive 
model TP21 ($34.95). 

Ready, Steady 
Video camera owners who 

really catch the home taping 
production bug sooner or later 
will want to try taping a wed¬ 
ding, graduation or social gath¬ 
ering. Since these can be 
lengthy, before long you’ll 
tire—even using today’s very 
light camera separates or 
camcorders. The inevitable re¬ 
sult will be jittery home vid¬ 
eotape footage. For consistent¬ 
ly smoother, steadier images 
during pan, tilting, zoom and 
sharp angle shots, a tripod is 
essential. Things to look for in 
buying a tripod as a gift include a 
well balanced “no tip” head, a 
fluid or—less expensive—fluid 
effect head to permit smooth i 

vertical and horizontal camera 
motion, sturdy legs that can 
easily hold the camera’s weight 
in all shooting positions and a 
tripod mount that matches the 
camera receptacle mount. The 
Christmas video shopper in 
search of a tripod would do well 
to consider these models: 
RCA’s AC011, spring loaded, 
lightweight with closed channel 
legs ($86.95); Comprehensive 
Video’s model 6144, fluid effect 
head, compact ($139.00); and 
Bogen’s fluid head models 3124 
and 3120. 

Sound and Light 
On-camera lamps—usually a 

quartz lamp sitting atop the 
camera, will not illuminate a 
room but can be effective for 
close shooting. Smith Victor’s 
Q250 ($59.95) is an effec¬ 
tive 250 volt AC unit with a 15- 
foot cable, a shoe, and adapter 
mounts. Another effective 
quartz light source is Coast 
Manufacturing’s VL-100 
($99.95) which is a 100-watt, 
12-volt DC-powered lamp with 
barn doors, diffusion screen 
and mounting handle. 

Once the subject is illuminat¬ 
ed, the videographer will want 
to make certain that the camera 
will be able to hear him, too. A 
good wireless microphone aid is 
Azden’s WMS-10 remote mi¬ 
crophone transmitter and re¬ 
ceiver ($150). The transmitter 
includes a microphone that 
clips to a belt or elsewhere on 
your subject and comes with a 
windscreen to eliminate extra¬ 
neous noise. The receiver, 
which picks up the transmitted 
signal and feeds it to the video 
camera, fits into the camera’s 
shoe and connects to the mi¬ 
crophone jack. An earphone is 
included for monitoring and 
two channels are available for 
audio transmission for the 
clearest reception. 

For remote transmission of 
both audio and video we rec¬ 
ommend the VDP-Pak Hawk- 
eye cordless video/audio trans¬ 
mitter. It will send video pic¬ 
tures live to a TV set in color or 
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black and white from up to 200 
feet away from a VCR. To do 
this you simply plug into an AC 
or battery power source, raise 
the transmitter’s antenna, tune 
the TV to Channel 14 and re¬ 
ceive the transmission. You 
can also transmit recorded 
videotapes from your VCR or 
record signals on a VCR by set¬ 
ting the VCR tuner to channel 
14. Next, plug in a standard 
video camera to the Video and 
Audio input connections of the 
Hawkeye VTR-80 video trans¬ 
mitter. It will send video and 
audio to your VCR. 

A number of non-profession¬ 
al video cameras are now able 
to use the lenses and optical 
equipment originally designed 
for 35mm SLP cameras. 
Adapter rings are available, for 
example, for JVC’s GX-N8 to 
let you use SLP lenses for Can¬ 
on, Olympus, Minolta, Nikon 
and Pentax cameras. The rings 
make lens exchanges a twist- 

on/twist-off process. With the 
small image size of half-inch 
pickup tubes, the she to one 
power zoom makes a 50mm 
SLP lens become a 300mm 
lens, and a 600mm lens be¬ 
come a super telephoto 
3600mm lens. Check if your 
gift recipient has SLP lens ex¬ 
change capability. If so, a wide 
angle or telephoto lens could 
be the ideal surprise. 

On the subject of lenses, on¬ 
ly purists will quibble with the 
range of applications offered by 
the Ambico add-on lens sys¬ 
tem, including a Fisheye (V- 
0310) to widen the angle of 
view, an ultra wide angle 
Hemispheric (V-0312), a close 
up wide view lens (V-0311) and 
two telephoto lenses: the V- 
0342 with 1.4 magnification. 

Hours of Power 
Editing controllers were not 

as popular as video camera ac¬ 
cessory manufacturers hoped 

when they introduced these 
products, in part because the 
half inch format has inherent 
editing limits. The 8mm format, 
with its flying erase head, has 
eliminated some of these diffi¬ 
culties. For owners of Sony’s 
CCD-V8K camcorder, that 
company’s RM-E100 edit con¬ 
troller ($180) makes the per¬ 
fect accessory gift. It simplifies 
editing 8mm home movies onto 
half inch tape and incorporates 
such valuable features as the 
storage of up to eight com¬ 
mands in memory to allow auto¬ 
matic assemble editing of eight 
program segments. A preview 
mode offers the opportunity to 
review and edit a section of tape 
before making the final cuts. 

To add professional authen¬ 
ticity to a video tape, RCA’s 
keyboard character generator 
will handle up to 20 pages of 
text in four different letter 
sizes. The model CGA 010 
($249.95) can scroll and has 

special effects such as cur¬ 
tains, windows, and other 
screen wipes. 

Newcomers to video camera 
work can now afford the con¬ 
venience of extended power for 
cameras and VCRs thanks to a 
number of portable battery 
packs on the market. Saft 
America’s rechargeable battery 
belt ($99.95), for instance, fea- ! 
tures two pouches for the bat- < 
teries, a third pouch for the 
charger and car cord recepta¬ 
cle, and suspenders to make j 
wearing it comfortable. Four 
hours of continuous power are 
provided. 

Other recommended power 
packs are the Bescor NC-7 j 
($119.95) and Saft’s NPP- 
1245C Nickel Cadmium Power 
Pack ($139). Weighing three 
pounds, the latter is good for 
six hours of power and 1,000 I 
charges—enough for a holi¬ 
day’s worth of home taping, and 
then some. 



If you can read this,you need a videotape as sensitive 
to color as you are. Panasonic Sensicolor. 

Panasonic. 
just slightly ahead of our time!” 

For additional inform 
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GETTING OBSESSED 
'mm* fom m/mA 

BY MURRAY SLOVICK 

R 
eady for top gear? How about Harmon Kardon’s VHS VCR, the VCD-1000, $850; 
Canon’s Canonvision 8, $1000; RCA’s AV005 power pack, $149.95; Pioneer’s TVM 251 
monitor, $999; Nikki’s 8mm camera bag, $68; and Discwasher Gold-End, $9.95 to $23.95. 
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Thousands of shop¬ 
pers are once again 
facing the annual 
question of what to 
buy their video¬ 
enthusiast friends 

and relatives this holiday sea¬ 
son. By enthusiast I mean the 
person who has a higher-than- 
average interest, prior knowl¬ 
edge of video, and a sophistica¬ 
tion that may exceed yourown. 

The first step in the perfeu 
gift is to decide what type of 
enthusiast will receive it. Some 
video aficionados lean toward 
accumulating an arsenal of add¬ 
on video products and will ap¬ 
preciate nearly every video-re¬ 
lated gift you may choose. Oth¬ 
ers, after purchasing a VCR 
and/or camera and a few basic 
accessories, suffer from a kind 
of paralysis brought on by hav¬ 
ing so many options to choose. 
Shopping for this person is 
more difficult. Still others—no 
less interested in the craft of 
video—believe they already 
have all the equipment they 
need. In this case you may ac¬ 
tually do better by buying them 
scarves. 

Because of these different 
video personalities, my 
choices are conservative. Af¬ 
ter all, the real meaning of your 
gift is not the hardware itself, 
but the appreciation of the re¬ 
cipient. 

Signal Processors 
Video signal processors, at 

first mention, sound like anoth¬ 
er offering from the black-box 
school of design that provides 
high performance but few visi¬ 
ble benefits. Rest assured, 
they are not. Properly de¬ 
signed, this “black box” lets 
you make multiple copies with¬ 
out picture or sound degrada¬ 
tion, adjust jittery pictures, 
and enhance washed-out col¬ 
ors. 

Showtime Video Ventures’ 
SM-1RF system processor 
($280) allows the user to dub 
from one VCR to another, or 
between a VCR and a TV. A 
video-enhancer circuit ensures 
a high-quality video image by 
minimizing distortion and noise 
during copying. The unit en¬ 
hances image sharpness and 
detail of all video source in¬ 
put—VCR, projection TV, disc 
player—along with color satu¬ 
ration/intensity and color 
hue/balance adjustment. 

A variable split-screen delay 
control lets users decide how 
much adjustment they need 
since it is possible to view both 
the unenhanced and the en¬ 
hanced picture simultaneously. 
A built-in video stabilizer circuit 
reduces signal loss and assures 
cleaner edit points. Inputs and 
outputs include stereo audio in, 

• video in, and video out. 

Home video is no longer just 
time-shift viewing or playing 
back pre-recorded tapes. A 
rapidly expanding circle of en¬ 
thusiasts want to create profes¬ 
sional-looking productions us¬ 
ing advanced production tech¬ 
niques. JVC’s JX-C7 ($350) vid¬ 
eo corrector permits your re¬ 
cipient to edit or dub among a 
wide range of video and audio 
sources. Among the product’s 
highlights are its color-correc¬ 
tion circuit, an image enhancer, 
and separate audio and video 
fade-in/out. 

Its color-balance facility has 
independent red, green, and 
blue color circuits to correct 
misadjusted white balance or 
improper filter settings during 
camera recording. Adjustment 
is by a joystick controller. Im¬ 
age enhancement is provided to 
touch up fuzzy pictures, and 
color-density correction deep¬ 
ens or lightens color intensity. 
The JX-C7 has two pair of audio 
and video input/output termin¬ 
als, separate external audio in¬ 
put terminals, and a mic jack. 

Akai’s PS-V20U audio/video 
processor has a joystick to con¬ 
trol color correction and a slid¬ 
ing control for variable mixing 
between mic and line. Both au¬ 
dio and video fading are possi¬ 
ble. Full luminance (brightness) 
and color level and hue controls 
are provided. A dynamic • 

noise-reduction circuit cuts 
high-frequency noise. 

If you’d really like to splurge 
on audio/video components this 
year, we highly recommend the 
Kenwood KVR-A90R. With a 
single wireless remote control 
unit, it gives you control of a 
70-watt per channel audio re¬ 
ceiver, along with a high fidelity 
turntable, tape deck and CD 
player. 

It also permits switching and 
dubbing between two VCRs, a 
video disc player, a cable TV 
source and two monitors. The 
10-key remote control pad ac¬ 
cesses 20 presets as well as 
a graphic equalizer. Synthetic 
stereo enhancement for mono 
sources rounds out the lengthy 
list of features for this $540 

Stereo Explosion 
Until recently TV was a re¬ 

stricted medium with few view¬ 
ing choices and low-fidelity 
sound. Now high-fidelity vid¬ 
eotapes offer the spaciousness 
and stereo separation of a thea¬ 
ter, and TV broadcasting in 
stereo has begun and is ex¬ 
panding rapidly. To take ad¬ 
vantage of today’s stereo TV 
broadcasts you need an MTS 
circuit built into your set or an 
accessory box that includes de¬ 
coder circuitry attached to the 
MPX output jack. Sets so 
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Audio receivers are more versatile now. Kenwood’s KVR- 
A90R, $490, includes not only a video-audio input but 
seven-band EQ and synthetic-stereo circuits. 
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equipped are often called 
“stereo ready”. 

For consumers who have 
purchased stereo-ready sets 
within the last two years, the 
logical gift answer to the local 
arrival of stereo TV broadcast¬ 
ing is an MTS adapter. But you 
must be careful because not all 
decoders work with stereo 
(read television) receivers. 
Decoders that will work with 
most brands’ MPX jacks in¬ 
clude the Jensen AVS250, 
($129.95), Quasar’s 
DC4300KA ($129.95), Re¬ 
coton’s V622 ($129.95), and 
Viditek’s SRF220 ($129.95). 

Among decoder boxes dedi¬ 
cated to a given brand, Sanyo’s 
model MSA100 ($99.95) 
works in conjunction with 
adapter jacks found on the rear 
of three of the company's 19- 
inch sets (91C601, 91C621, 
and 91C625), and its AVRM58 
monitor/receiver. It also has 
circuitry enabling users to se¬ 
lect from two different audio • 

sources—a valuable benefit to 
people interested in receiving 
SAP bilingual broadcasts. 

Pioneer’s VZ-100 has been 
designed specifically to receive 
MTS stereo TV broadcasts 
with Pioneer’s SD-25 expand¬ 
able TV system or VC-T700 
video control tuner. The VZ- 
100 permits reception of ster¬ 
eo and SAP programs. It has an 
auto function mode in which 
the circuit automatically 
switches back to Main Sound, 
in stereo or mono, when an 
SAP broadcast ends. 

We mentioned these decod¬ 
ers not only to give you exam¬ 
ples of the features they offer, 
but to demonstrate how dedi¬ 
cated to a specific brand or 
even a specific model within 
the brand line a decoder can 
be. We cannot overemphasize 
the importance of determining 
what “stereo ready” set your 
recipient has before shopping 
for a decoder so as not to disap¬ 
point your recipient. 

This year, an entire spec¬ 
trum of video gifts can be sum¬ 
med up by the words “surround 
sound. ” Denon’s AVC-500 au¬ 
dio/video control center ($375), 
for example, incorporates a cir¬ 
cuit to help restore the feel of 
original theatrical productions. 
Called the Denon Ambiance 
Recovery System, the circuitry 
processes sound for reproduc¬ 
tion by a second pair of rear 
channel speakers. For this pur¬ 
pose the AVC-500 has a 
20-watt-per-channel amplifier 
which can also amplify the audio 
portion of video programs when 
the video system is not hooked 
up to high-fidelity audio compo¬ 
nents. 

The Denon AVC-500’s com¬ 
plement of audio signal-pro¬ 
cessing functions includes a 
five-band graphic equalizer for 
the audio portion of video sig¬ 
nals (equalization difficulties in 
video can include poor bass and 
unintelligible voice tracks). The 

• equalizer operates only in the < 
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presence of an audio signal so 
as not to accent background 
noise during quiet passages. 
The control center includes 
three sets of video and four sets 
of audio input and output ter¬ 
minals. An automatic copying 
circuit activates the input se¬ 
lectors for video copying among 
three decks. 

Canon’s Sl-10 video sound 
processor creates “surround 
sound” audio by extracting 
what the company says is re- 
verberent sound informa¬ 
tion—subaural sound produced 
by the environment during re¬ 
cording—and reproducing it 
through front and rear speak¬ 
ers. The result is the feel of a 
room in which you are sur¬ 
rounded by sound, as you 
would be in a movie theater or 
concert hall. 

Theater-like sound repro¬ 
duction also comes with San- 
sui’s AV-C10 selector dubbing 
control center ($250). This 

continued on page 182 

December 1985 



You're looking at what's ahead for the television 
| set. At Proton, we call it "eye-fi'.' 
| The Proton 625, above, is a video monitor/ 
| receiver, it's the evolution of American TV. Enjoy 

its absolutely superior performance just as it is. 
Or enhance its great sound by making it a com¬ 
ponent part of your present audio system. 

A demonstration will convince you of the star- 
"fference between Proton and what you're 

». You'll see deep, rich black, not washed- 
You'll see vivid color and true perspec- 

' ’ of unreal hues and distorted angles. 
1 you'll see the whole broadcast 

d of one whose edges have been 
tuch as 20% due to overscanning. 

While Proton has features of other sets like in¬ 
frared remote control, 139 channel tuning range, 
and a built-in stereo tuner, our monitor/receiver 
goes beyond any other brand's "state-of-the-art" 
technology. Even beyond, in resolution capability, 
the signal quality TV stations presently broadcast. 

In short, Proton is what TV should be. But 
something this superior isn't inexpensive, just 
remember what your dad always said... "You get 
what you pay for." He didn't know that with 
Proton you get a whole lot more. 

See for yourself. Call us for the neares 
Because if we're this careful about making 
TV, we're also careful about who sells it. 

Proton, clearly the best. 

H
is

i.
. 
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They say that the big¬ 
gest difference be¬ 
tween men and boys 
is the price of thier 
toys—and for 
crazed, gonzo dyed- 

in-the-wool videophiles that 
price can be high, indeed. 

So what do you buy for the 
videophile who has every¬ 
thing? Let’s say the videonut in 
your life already has several 
VCRs, a camera, and a moun¬ 
tain of videotapes. What else is 
left? Plenty! As long as you’ve 
got bucketfuls of money—or, 
barring that—a lot of imagina¬ 
tion. There’s at least a dozen 
gift ideas we can come up with, 
any one of which should satisfy 
most of the hardcore video 
buffs we know. 

Take the basic video moni¬ 
tor. Every videophile worth his 
salt already has one—maybe 
even two or three. Naturally, 
it’s got direct audio/video in¬ 
puts, for the ultimate in sound 
and picture quality. What more 
could a videophile ask for? For 
starters, how about Mitsu¬ 
bishi’s 35 inch Color Monitor? 
This Texas-sized set is cur¬ 
rently the largest tube-type 
television in the world, beating 
the previous record-holder, 
Sony’s $7500 CVM-3000, by a 
good 5 inches. It also surpass¬ 
es the picture quality of most 

d//ypmp fate 
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BY MARC WIELAGE 

v oing beyond mere video is V.I.P.’s Hybrid 8: The Com- 
ponent Coordinator, $797, the Video Duplicator, $419, 

7 and the Zip Stick Controller, $199.99. Facing page: 
Olympus’s VX-308 camera, $1350, Recoton's V160A 
tripod, $129.95, and Olympus’s 120AC light, $74.50. 

comparable projection TVs by 
a wide margin. Mitsubishi’s set 
features multiple video in¬ 
puts—a must for comparing 
different signal sources, or 
switching back and forth be¬ 
tween two different VCRs— 
along with a 20-function re¬ 
mote control. It also boasts a 
super-high resolution of up to 
560 lines. Best of all, Mitsu¬ 
bishi’s 35 inch set sells for a 
mere $3225—that’s less than 

$100 a diagonal inch! In this 
case, we think bigger is defi¬ 
nitely better. 

Ever need to watch several 
different programs simultane¬ 
ously? For the diehard video 
buff, this is a constant head¬ 
ache, particularly during 
prime-time sweeps week, 
when you may find yourself 
taping or watching as many as 
three different blockbuster, 

• once-in-a-lifetime shows at 

once. Sure, you could buy two 
or three extra TV sets and 
place them strategically around 
your video room, using them 
as auxiliary monitors to help 
cue tapes and edit out commer¬ 
cials. But there’s no panache 
doing it that way! 

Here’s a better idea: Sony’s 
industrial division makes a 
slick-looking unit, the PVM- 
5300, that combines three 5 
inch color monitors into a sin¬ 
gle cabinet, all for a mere 
$2700. Even better, each mon¬ 
itor is heavily shielded, to avoid 
leaking out interference to oth¬ 
er nearby monitors or VCRs. 
They also provide special 
“loop-thru” jacks designed to 
let you dedicate each screen to 
a given VCR without tying up 
the VCR’s output. For smaller 
budgets, Sony also makes a 
similar quadruple 4-inch B&W 
monitor, the PVN-411, a bar¬ 
gain at only $1275. 

Even if the videophile in 
your life is well-equipped with 
standard VCRs, we’ll bet 
there’s one kind of video deck 
he doesn’t have: a multi-stand¬ 
ard unit capable of playing any 
of the three major worldwide 
video systems. The three best 
we’ve seen are JVC’s BR- 
6400TR, Panasonic’s AG- 
6200E and, for Beta owners, 
Sony’s SL-T30ME. Each auto- 
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matically plays back NTSC 
4.43, PAL and SECAM stan¬ 
dards, giving you access to vir¬ 
tually the entire world’s array 
of video software, TV shows 
and movies, and opening up a 
wealth of new trading opportu¬ 
nities with foreign videophiles. 

Naturally, you’ll need a tri¬ 
ple-standard monitor on which 
to watch your global fare. 
Sony’s 26-inch CVM-2711PS 
is the biggest we know of. It is 
designed to handle each sys¬ 
tem with minimal muss and 
fuss, and maximum picture 
quality, and sells for about 
$1200. Be forewarned that 
these multi-standard products 
are not easy to find, except in 
large cities with stores that ca¬ 
ter to the high-rolling, interna¬ 
tional crowd. 

For those who have an itch 
to watch European tapes, but 
don’t want to go to the expense 
of a dedicated monitor and for¬ 
eign-standard VCR, there’s a 
company that has just the thing 
for you. Instant Replay, based 
in Florida, modifies several 
current model Matsushita- 
type GE VCRs, and gives them 
the ability to play back PAL and 
SECAM tapes on conventional 
U.S. TV sets. There’s some 
slight picture degradation of 
the foreign-standard image, 
but it’s still quite watchable, 
and for the money—as little as 
$749 for a basic two-head mod¬ 
el—you can’t beat it. 

Specialty VCRs 
No matter how many video 

recorders your videophile 
friend has in his or her life, 
chances are good they don’t 

r the connoisseur: the Proton 625 monitor, $1250, and 313 shielded speakers, 
- $300 a pair, the Recoton V612A Video Master Control Center, $229.95, Zenith’s 

VR3200 VHS Hi-Fi, $799, and three top-quality tapes—JVC’s T-120, $9.50, 
Scotch’s EXG Pro/T-120, $12.99, and TDK’s HD Pro VHS, T-120, $16.95. 

have a machine capable of per¬ 
fect glitch-free slow-motion 
and picture search. To date, 
the only half-inch recorder with 
this awesome capability is Pan¬ 
asonic’s NV-8950, a top do¬ 
mestic consumer machine in 
Japan which is sold in this coun¬ 
try by Panasonic’s industrial di¬ 
vision. The 8950 is equipped 
with special vibrating “piezo” 
video heads, which automati¬ 
cally trace the video signals 
during playback to avoid show¬ 
ing any noise-bars on the 
screen. At nearly $2000, this 
VCR isn’t exactly a bargain, 

but you just can’t beat the play¬ 
back quality. 

Cutting Up 
Any would-be amateur video 

producer should know the val¬ 
ue and importance of precise, 
frame-accurate editing. Good 
editing can make the difference 
between a dull, marginal pro¬ 
duction and a slick, entertain¬ 
ing one. The only way to edit 
properly is with the right 
equipment. JVC, Panasonic 
and Sony all have computer-as¬ 
sisted editing controllers 

• priced near $1000. Each is de- 

The Akai SS- 
V20 Audio 

Selector, $649.95, lets 
you check video signal 
routing with a four- 
inch color monitor. 
The V20 can accomo¬ 
date up to three VCRs 
and a disc player. 

signed to work with two VCRs, 
using one as a “slave” player 
and the other as a “master” 
recorder, allowing you to dub 
across desired segments and 
assemble them with clean, pre¬ 
cise results. 

Naturally, to go along with 
your semi-professional edit 
controller, you’ll want a true 
“editing” VCR. Virtually no 
consumer VCRs are equipped 
with the all-important flying 
erase heads, which are manda¬ 
tory for glitch-free insert and 
assemble editing. Panasonic’s 
NV-8500 is a slick, $3250 mod¬ 
el that provides about every 
bell and whistle imaginable for 
the quality-conscious 
videophile. JVC’s BR-8600isa 
bit more refined, offering a 
heavy-duty front-loading 
transport for $3000. Sony’s re¬ 
cently-introduced GCS-50 is 
the only editing VCR on the 
market equipped with Hi-Fi au¬ 
dio. This Beta II-only recorder 
is essentially a “ruggedized” 
version of Sony’s popular SL- 



HF900 high-end VCR, replac¬ 
ing its tuner with special cir- 
cuits and features for 
semi-professional users. 

For Camera Nuts 
For those who enjoy shoot- 

[ ing on-the-go, there’s any 
; number of accessories for jazz¬ 

ing up your productions. Per¬ 
haps the most often-forgotten 
necessity for any video camera 
is a lighting package. Lowell 
has an excellent three-light 
set, the $655 Tota-Light Car¬ 
ry-On Kit, which works well in 
virtually any medium-to-small 
area. This package includes 
clamps, gaffer’s tape, and even 
a reflector for soft “bounce” 
lighting. 

Another important “extra” 
for any camera owner is a stur¬ 
dy case designed to hold your 
camera and VCR, or camcord¬ 
er. Companies like Anvil Case 
and Halliburton make su¬ 
per-strong, aluminum and ply¬ 
wood suitcases designed to 
protect sensitive electronic 
equipment from the worst 
shocks and mistreatment, up 
to and including being dropped 
down a flight of stairs. For 

( lighter applications, Kiwi and 
Z-Bag offer padded bags that 
sling over your shoulder, mak¬ 
ing carrying VCRs and cam¬ 
eras less of a back-breaking 

, chore. 
For those with an eye on 

making underwater epics, at 
i least one company, Ewa, 
i makes water-tight plastic con¬ 

tainers designed especially for 
camcorders, in depths up to 
100 feet. These rigs sell in the 
neighborhood of $150, and are 

| perfect for Lloyd Bridges fans 
i who dream of producing home 

video remakes of Sea Hunt in 
the backyard pool. 

Black Box Bonanza 
At the stratospheric price 

range inhabited by the true 
videophile, there are all kinds 
of video enhancers, proces- 

i sors and electronic doo-dads 
designed to help you extract 
every iota of quality from your 

tapes. Vidicraft makes an ex¬ 
cellent semi-professional H&V 
Enhancer, which crispens im¬ 
ages both horizontally and ver¬ 
tically. It sells for around 
$1200. It also boasts controls 
for varying chroma delay, to 
minimize the “horizontal smear 
effect” you get with cheaper 
models, and a video noise re¬ 
duction circuit to reduce grain. 
Tape maker 3M offers a well- 
made processing amplifier, the 
P50, which stabilizes marginal 
recordings by adding new sync 
signals. It also allows you to 
adjust the picture contrast, 
brightness, color level and hue 
better than any consumer-lev¬ 
el device on the market. At 
$1700, it don’t come cheap, but 
this is a true, “semi-profes¬ 
sional” unit that nearly equals 
the quality of broadcast models 
at twice the price. 

Perhaps the biggest fear of 
any videophile is being caught 

by a power outage in the mid¬ 
dle of an important off-air re¬ 
cording. In these energy-con¬ 
scious ’80’s, brownouts and 
blackouts have become a way 
of life, and the only real insur¬ 
ance against them is the “Un¬ 
interruptible Power Sup¬ 
ply”—a powerful battery that 
takes over whenever the AC 
line voltage drops below a cer- 

30 minutes or more. 
And speaking of interfer¬ 

ence: how many of you have 
had priceless recordings ru¬ 
ined due to a vacuum cleaner or 
electric drill running nearby? 
Videophiles, rejoice. Help is on 
the way, from the video inter¬ 
ference-busters at Electronic 
Specialties Products. This firm 

• specializes in a variety of jacks, 

Tying It Together 

Okay. So your videophile 
friend has three VCRs, a cou¬ 
ple of monitors, and all the 
above accessories. Without 
even looking at it, I’ll bet the 
cables that tie this entire sys¬ 
tem together resemble a “rat’s 
nest” of confusion! What’s the 

continued on page 182 

tain level. Originally developed 
for computer use, power back¬ 
ups generally sell in the area of 
$300 to $1000, depending on 
capacity. Saft America’s Elec¬ 
tronics Systems Division has 
an excellent model, the SPS- 
1000, which offers surge 
suppression, over-current 
protection, voltage regulation, 
and built-in interference filters, 
and can keep an average VCR 
going during blackouts of up to 

plugs, filters and other devices 
designed to reduce or elimi¬ 
nate the dreaded “RFI”—radio 
frequency interferen 
—which often shows up on 
TV screens as horizontal 
static lines, accompanied by an 
audible buzzing. ESP’s “Kleen 
Line” Magnum Filter/Spike 
Suppressor sells for around 
$90, and can eliminate just 
about all of these AC hob¬ 
goblins. Serious videophiles who shoot 8mm video and want to 

transfer to half-inch should consider Sony’s RM-E100V 
Video Editing controller, $180. Sony’s top-line SL- 
HF900, $1500, may be just the VCR for the job. Its Su- 
perBeta and Hi-Fi features will preserve valuable footage. 



Great Picture 
and Spectacular 

Stereo Sound 
With Radio Shack’s 

New VCRs 



Much more than ordinary VCRs! Both of these new front¬ 
loading VHS decks give you a superb picture, extra features 
for easy operation, and the amazing difference of stereo TV 
sound. MTS stereo-TV tuners are built in, so you don’t need an 
adapter. Just connect either model to your stereo system and 
start enjoying what you’ve been missing on TV/FM simulcasts, 
stereo TV broadcasts and prerecorded tapes. 

Realistic'® Model-40 VHS Hi-Fi Stereo is the finest VCR we’ve 
ever offered, with a 105-channel cable-ready tuner, wireless 
remote, and 14-day, three-event timer. Our convenient Quick- 
Timer Recording feature lets you start a timed recording by 
pressing just on button. The VCR stops at your preselected 
time, which you can extend while you record. Backspace 
editor gives you jump-free results when you edit unwanted 
material. And, with the flip of a switch, this VCR becomes a 
long-play audio recorder with sound quality that rivals com¬ 
pact disc! It’s the VCR for fofa/entertainment. $699.95 or as 
low as $33 per month on Radio Shack/CitiLine credit. 

Realistic Model-30 VHS Stereo features a 14-day, two-event 
timer, 105-channel cable-ready tuner, wireless remote, quick- 
timer recording and backspace editor. Built-in Dolby* system 
reduces tape “hiss” and expands dynamic range. It’s the heart 
of a first-class audio/video system. $599.95 or as low as $28 
per month on Radio Shack/CitiLine credit. 

Radio Shack 



INSIDE 
THEFRENQ 

A Complex 
Film Reveals 

Itself With the 
Help of a\CR j Recent surveys show that a 1 

growing number of people are I 
renting and buying one of the I 
most important titles of the last I 
decade, the feature-film ver- 1 
sion of John Fowles’s wise I 
and subtle best-selling novel I 

The French Lieutenant’s Woman. Directed 1 
by Karel Reisz with Meryl Streep and I 
Jeremy Irons in the lead roles, the film was I 
released theatrically in late 1981 and is now 1 
available on cassette (CBS/Fox 4586). It I 
deserves multiple viewings and repays the 1 
effort needed to appreciate it fully. VCR I 
owners will be especially rewarded, for the I 
film’s nuances of theme—through dia- 1 
logue, acting and direction—suffer no di- 1 
minishment in transference to the small I 
screen. In fact, the VCR’s ability to pause, 1 
rewind and fast forward through scenes I 
makes it the perfect vehicle for viewing I 
this densely textured film. 

Harold Pinter’s multi-dimensional I 
screenplay—“a final miracle” as Fowles I 
himself says—shares the novel’s sense of a I 
human mismanagement of time and sensi- I 
bility and of the human inclination to believe 1 
in every era that we are evolution’s ulti- 
mate achievement. 

The French Lieutenant’s Woman con- 9 

BY DONALD SPOTO I 

j 
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I cems Charles Smithson (played by Jeremy 
I Irons), an English gentleman and paleonto- 
[ logist in the time of Darwin and Dickens. 
I While engaged to Emestina Freeman (Lin- 
[ sey Baxter), he becomes fascinated and 
j finally obsessed with Sara Woodruff (Meryl 
| Streep), a figure of tragic gloom who is 
I usually found gazing out to sea, awaiting 

the return of the French lieutenant who 
abandoned her and whose “woman” she is 
reputed to be. 

Drawn by the woman’s mysteriously 
j beautiful manner to penetrate her melan¬ 

choly, self-imposed isolation, he hears 
from her the story of her brief romance 

| that ended in a forlorn social ostracism. 
I Fearing for her safety and his own reputa- 
| tion, Charles sends Sarah away, offering 
i money to help suppport her. He follows 
I and, after he has made love to her in a 

moment of wild passion, Sarah reveals that 
the French lieutenant was a man she be- 

j held from afar. He was never her lover. 
Charles is the first man with whom she has 

| been intimate. 
Determined to sacrifice everything for 

his new love, Charles breaks his engage¬ 
ment to Emestina. But when he returns 

I for Sarah, she has departed. After three 
[ years of public disgrace and loveless wan¬ 

dering, he finally locates her. The story 
I concludes at an ambiguous reunion, in 

which anger collides with resentment, con¬ 
fusion with yearning, and lingering love 
with the need for forgiveness. 

Intertwined with this story is an account 
I of the two actors, Mike and Anna (also 
I portrayed by Jeremy Irons and Meryl 
[ Streep), who are playing Charles and Sarah 
j in the film version of The French Lieuten- 
[ ant’s Woman that we are in fact watching. 

During the location shooting, they become 
lovers. We learn, however, that Mike is 

I already a husband and father, and that An- 
[ na is committed to a Frenchman named 

David. 
At the end of their story—and of the 



story they are filming—Mike presses for a 
confrontation with Anna just as they are 
about to film the ambiguous conclusion to 
The French Lieutenants Woman. Anna 
avoids a last meeting, and leaves the 
end-of-filming party with Mike calling after 
her, crying “Sarah!" as her car speeds 
away. 

Double Couples 
The most important and carefully ren¬ 

dered aspect of this double plot is the one 
most likely to be misperceived—namely, 
that the Victorian couple, Sarah and 
Charles, are not simply “performed" by 
the modems, Anna and Mike. They are 
Anna and Mike, and Anna and Mike are the 
Victorian couple. The film they are making, 
and the film we are watching, is itself—as 
film—the metaphor by which the couples 
are identified, and the marker by which the 
contours of the relationship are defined. By 
a relentless accumulation of successive 
scenes in which dialogue, camera angle and 
movement establish that identification, the 
film goes far beyond the simple conven¬ 
tions of a “movie-within-a-movie.” 

In the first (pre-credit) scene, we are 
shown that the Victorian character we see 
is really a modem film actress. This is the 
single most direct clue: there is no clear 
distinction between Sarah and Charles on 
one side of time, and Anna and Mike on the 
other. In the art they make, they perform 
characters, but in their lives they are 
the characters. 

Both stories are essentially a single sto¬ 
ry. The editing and the overlapping of ac¬ 
tion and dialogue clarify this. It is the mean¬ 
ing, for example, of the scene in which 
Mike notices Anna’s sadness as they re¬ 
cline on the rocky beach and she gazes 
toward the Undercliff where, as Sarah, she 
walks alone. It is the meaning of the scene 
in which Mike says he wants Anna, and she 
replies, “You just had me—in Exeter”, fol¬ 
lowing the love scene of the Victorian cou¬ 
ple they portray. It is the meaning of 
Charles’ avid tennis game with his London 
solicitor, balanced later by the half-hearted 
tennis game in Mike’s garden. 

It is the meaning of the scene in which 
Anna and Mike rehearse the first meeting 
of Sarah and Charles, the scene of Sarah’s 
stumbling. The actors rehearse in an en¬ 
closed garden as rain falls outside. As they 
practice the scene—for a second time, be¬ 
cause Anna has fallen rather awkwardly 
and hurt her leg—the film cuts to Sarah and 
Charles ‘living out’ that scene. At this point 
we suddenly realize Sarah and Charles 
have become for us much ‘more real’ than 
the actors rehearsing and portraying them. 

The image of the enclosed garden is cen¬ 
tral to the film, as we shall see; and the 
exterior rain recalls the Victorian lovers’ 
first view of each other on the windswept 
pier. This image is repeated when Charles, 
in a violent rainstorm, seeks the eminent 
Darwinian Dr. Grogan (Leo McKern) to 
discuss his half-understood fears and feel¬ 
ings about his “woman of mystery” and, 

again, when we see Sarah tossed in the 
same storm. 

This identity between the sets of cou¬ 
ples is reinforced by the associations be¬ 
tween Victorian and modem repressions. 
Asked by her prospective employer, Mrs. 
Poulteney (Patience Collier), to read from 
the Bible, Sarah is at once replaced on the 
screen by Anna, who reads to Mike—not 
the Scriptures, but cold, historical fact, the 
social background to their film. In Victorian 
London, she announces, prostitutes re¬ 
ceived two million callers a week at a time 
when the adult male population was one 
million. 

The Victorian scenes suggest a mea¬ 
sured, ordered and civilized life, while the 
modem scenes are full of noise and lack 
restraint. But at one of its most provoca¬ 
tive levels, the film suggests that Victorian 
reticence and apparent repression were 
neither better nor worse than modem dis¬ 
articulation and the appearance of libera¬ 
tion. The modern couples (Anna and 
David, Mike and his wife Sonia) hardly 
communicate with each other more than 

The Victorian couple, 
Sarah and Charles, 
are not simply 'per¬ 

formed' by Anna 
and Mike. They are 

Anna and Mike. 

the Victorians, and usually a good deal less. 
There is little to recommend the awkward 
pauses and silences that punctuate the dis¬ 
comfort Anna and Mike feel when they are 
apparently most intimate. 

Through the Looking Glass 
The first shot of the film is of a hooded 

woman, whose face we see reflected in a 
small, round hand-mirror. We are not sure 
where we are or what is happening until the 
camera pulls back. It is Anna, whose 
makeup is being adjusted for a scene. Di¬ 
rections are called, the filming proceeds, 
and the actress strides through her as¬ 
signed scene, playing Sarah, walking along 
the stone pier of Lyme harbor. In the last 
moments of the film, we watch as Anna, 
now without costume or makeup, gazes 
into another mirror, her confused glance 
full of unasked questions. From An- 
na-made-up-as-Sarah we move to An¬ 
na-unmasked (indeed, Anna-about-to-van- 
ish, as Sarah did). 

At the midpoint of the film, we see Sarah 
staring at herself in the Victorian vanity 
mirror as she tries to capture on a sketch¬ 
pad the contours of the sadness in her own 
face. Indeed, the whole production is re¬ 
markable for its structural symmetry and 
richly consistent use of objects, glances 
and gestures as markers or motifs for 

deeper ideas. 
Charles and Sarah are both seekers in 

the past and amid the past. He scours fos¬ 
sils for the scientific truth about the arc of 
human history, while she seeks in a roman¬ 
tic, imagined past. Once they meet and are 
finally sexually joined, the illusion of her 
past romance can be admitted and aban¬ 
doned. From this point, their destinies are 
transferred, and their seeking in the past 
wrenches them more and more into the 
present lives of Anna and Mike. Sarah is 
freed of her illusion, but it is then Charles’s 
destiny to endure the life of melancholy 
searching that once defined her. 

Sarah’s long monologue in the forest, in 
which she tells Charles about her ‘affair’ 
with the French lieutenant, is also an im¬ 
portant hinge for the situation of the ‘out¬ 
cast’ from a polite but narrow, closed soci- ■ 
ety. Sarah achieves this conditon by the j 
strange paradox of an invented sin—and it 
is her final legacy to Charles, who takes up 
the pattern of her former life, becoming an | 
outcast and wanderer, publicly disgraced I 
for “criminal selfishness, lust and a clan- 1 
destine liaison.” 

At the last he espouses the romanticism j 
that once fascinated him in Sarah. Attract- j 
ed by her Gothic sense of isolated longing, 
he is drawn even more deeply to her after 
she tells him her romance was a fiction, 
even when she suggests that he may not, i 
and perhaps should not, return to her. “I 
ask nothing of you, ” she says. “Do what j 
you will. Or what you must. Now that I 
know there was truly a day you loved me, I 
can bear anything. You have given me the 
strength to love. ” 

The roles then begin their ineluctable 
reversal. Sarah has been freed of her illu¬ 
sion by achieving her illusion. “I wished it j 
so. I wished it so,” she tells Charles. “I 
have long imagined a day such as this. I 
have longed for it. I was lost from the I 
moment I saw you.” And Charles replies, 
“I too.” 

All that then remains is for him to be¬ 
come the one gazing out to sea, photo¬ 
graphed in a shimmering, haunting compo¬ 
sition that duplicates Claude Monet’s Ter- I 
race at Sainte-Adresse, painted the same 
time as the story-setting. When he finally I 
pursues his illusion, he finds that he has J 
become the independent thinker. Her ’ 
hard, anguished sketches of her own un¬ 
happy face have been replaced in her new 
life by gentler drawings of others’ faces. 

Hot and Cool 
So it is that Charles Smithson brings his 

scientism and intellect to balance Sarah’s I 
passionate misery, only to find she tern- I 
pers his cool intellect with the fire of imagi¬ 
nation. In this regard, the two characters, 
like Mike and Anna, are also aspects of a j 
single personality. They evoke the ex- j 
tremes of reason and imagination that al- j 
ways conflict. This is perhaps why their 
sexual coupling—brief, slightly brutish, J 
and somewhat adolescent, as if their pas- 

continued on page 183 J 



In ‘The French Lieutenant’s Woman, ’ Charles Smithson, played by 
Jeremy Irons, brings his scientism to balance the passionate misery 
of Sarah, played by Meryl Streep, only to find that she tempers his 
cool intellect with the fires of imagination. The two 
like Mike and Anna, their contemporary equivalents in 
story, are also aspects of a single personality, evoking 
extremes of reason and imagination that are always in 
conflict. They are framed by Bible-thumping Mrs. 
Poulteney (top middle) who stands for an angry 
Victorian morality as empty of human feeling as 
thesmugDanvinismofDr. Grogan (bottom 
right). Servants Sam and May (top right 
and bottom middle) act as surrogates 
for Charles and Sarah, speaking 
about freedom and eager for lives 
of their own. 
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rivia fans take note. So many 
VCRs are now sold that every letter of 
the alphabet except “X” has been used 
for a brand name. The way things are 
going, it won’t be long before the inevi¬ 
table “Brand X” makes its debut as well. 

While it’s estimated that nearly 20 mil¬ 
lion VCRs are already in American 
homes, the continuing surge in sales— 
spurred by the entry of less expensive 
machines from Korea and Taiwan earlier 
in the year—promises to put even more Ph
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machines in the home before the year is 
out. With prices on base model Beta and 
VHS machines hovering around $200 or 
less in many areas, home VCRs have 
evolved from luxury goods to electronic 
bargains. 

Last year I pegged the price of a budget 
VCR at $500 or less. For this year’s chart, 
however, I revised the category to reflect 
the trend toward lower VCR prices across 
the board, and pegged budget machines in 
the under-$400 price range, including one 
or two of the least expensive machines 
that are available from more than 50 com¬ 
panies. 

The chart omits prices because VCR 
makers often do not suggest list prices for 
their economy models, leaving the decision 
to dealers. Where prices are clear, dis¬ 
counts ranging from a slim 10 to a fat 40 
percent, in high-tech hotspots like New 

York City and Los Angeles, make com¬ 
parisons based on list price a questionable 
exercise. The same $400 VCR can cost a 
consumer from $240 to $360. 

Prices have become so attractive on 
many machines, in fact, that they attract 
more than just first-time buyers. Veteran 
videophiles are now buying second and 
third machines to augment or replace the 
ones they initially bought a few years ago. 
There are lots of advantages to owning 
more than one VCR. The most obvious, of 
course, is insurance. If one machine sud¬ 
denly coughs and dies just before you’re 
going to tape that favorite movie, you’ve 
always got the other VCR. Another idea is 
to dedicate each machine to a different pur¬ 
pose. One deck can be used strictly for 
recording programs off cable TV, for ex¬ 
ample, while the other one can be connect¬ 
ed to an external roof antenna so you can 

receive off-air VHF and UHF broadcasts. 
If the two machines are located side-by- 

side in the same equipment bay, you can 
also use them jointly to edit and copy other 
videotapes. Many enthusiasts who want to 
compile a library of commercial-free mov¬ 
ies, and don’t trust those automatic com¬ 
mercial cutters, record the movie with the 
commercials when it’s first aired then copy 
it to another tape later on to remove the 
commercials. The same technique, of 
course, can be used to compile a “library” 
tape of other short clips or segments you 
may want to save, whether it’s news foot¬ 
age about the Space Shuttle or high-tech 
commercials. 

What to Look For 
Whether you’re a first time buyer or a 

video veteran, try to narrow your choice 
before you head to the store. The first 

iconomical VCRs 

BRAND MODEL FORMAT HEADS SPEEDS TUNER CHANNELS 

Akai VS-303 VHS 2 SP, LP, EP 16 Presets 105 

Curtis Mathes MV-730 VHS 2 SP, LP, SLP 14 Presets 82 

Dumont DVT-8500R VHS 2 SP, LP, SP 12 Presets 105 

Emerson VCR-870 VHS 2 SP, EP, {Plays LP) 12 Presets 105 

Fisher FVH-715 VHS 2 SP, LP, EP 12 Presets 105 

General Electric 1VCR6002X VHS 2 SP, LP, SLP 14 Presets 82 

Goldstar GHV-41FM VHS 2 SP, LP, SLP 12 Presets 105 

Hitachi VT-62A VHS 2 SP, LP, EP 80 Position 
Voltage Synthesized 

107 

J.C. Penney 5071 VHS 2 SP, LP, SLP 14 Presets 107 

JVC HRD-131 VHS 4 SP,EP, (Plays LP) 12 Presets 82 

KMC (K-Mart) KMV-15SH VHS 2 SP, LP, SLP 12 Presets 82 

Lloyds 838 VHS 2 SP, LP, EP Voltage Synthesized 105 

Magnavox VR-8510 VHS 2 SP, LP, SLP 14 Presets 82 

Marantz VR-250 VHS 2 SP, LP, EP 16 Presets 
Voltage Synthesized 

105 

Mitsubishi HS-318UR VHS 2 SP, LP, EP 16 Presets 
Voltage Synthesized 

105 

NEC N901EU VHS 2 SP, LP, EP 16 Presets 105 

Panasonic PV-1330 VHS 2 SP, LP, SLP 14 Presets 82 

Philco V-1320 VHS 2 SP, LP, SLP 14 Presets 107 

Pilot VCR-900 VHS 2 SP, LP, SLP 12 Presets 105 

Quasar VH-5151 VHS 2 SP, LP, SLP 14 Presets 82 
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consideration is which format to choose: 
VHS or Beta? (In the absence of a large 
selection of prerecorded programming, 
let’s leave the half-inch vs. 8mm question 
out of the deliberations.) If you’ve already 
got one or two machines of either format, 
your decision is easy—stay with what you 
already own. The overwhelming popularity 
of VHS means a far greater selection in that 
format than in Beta. While more people 
now own VCRs of both formats, more 
owners who started out with Beta are add¬ 
ing VHS machines to insure compatibility 
with the format many of their friends own, 
and to make it easier to rent movies, now 
that increasing numbers of video stores 
carry only VHS cassettes. 

That problem shouldn’t affect the first¬ 
time buyer—if you’re buying to rent and 
view movies, you’re better off with VHS 
since Beta programming—while still being 

produced by the program labels—is still 
much harder to find at many video stores 
around the country. Apart from that, Beta 
is as good and in many ways better than 
VHS, especially when it comes to picture 
quality. So if you’re planning to use your 
VCR for extensive time-shifting of TV 
broadcasts, don’t give the minority format 
short-shrift. 

Whether you go Beta or VHS, it’s impor¬ 
tant to get the features you want. Here’s a 
quick run-down of what to look for. 

Tape Speeds and Economy 
Most VHS machines record and play 

back tapes at three speeds: SP, LP, and 
SLP (a.k.a. EP). SP stands for Standard 
Play, the speed at which the tape moves 
the fastest and lasts the least amount of 
time. Blank tapes are sold according to this 
standard speed reference; T-120, for ex¬ 

ample, is a two-hour tape. All prerecorded 
movies are duplicated at this speed—not 
only because it offers the highest audio and 
video quality, but because this is the one 
speed every VHS machine ever made will 
always have. 

The LP (Long Play) speed is found on 
some brands of VCR but not on others. 
You won’t find it on machines made by JVC, 
Zenith, Emerson, or Toshiba, for example, 
except as a playback speed—there’s no LP 
recording. Instead the machines offer Ex¬ 
tended Play (EP) or Super Long Play 
(SLP) recording, where a T-120 blank tape 
will last three times as long—six hours. 
With these VCRs, therefore, you’ve got a 
choice of recording at the fastest or slow¬ 
est speed. Almost all other brands record 
at the midrange LP speed as well, and 
since video and audio quality can be slightly 
better here than at EP (you’ve got to be the 

PICTURE 
SEARCH 

STILL 

FRAME 

FRAME 

ADVANCE 

SLOW 

MOTION TIMER 

REMOTE 

CONTROL OTHER FEATURES 

Yes Yes Yes No 4 Event/28 Day 16 Function Wireless One Touch Record, Counter Memory, Auto Rewind 

Yes Yes Yes Yes 2 Event/14 Day 5 Function Wired One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes Yes No 4 Event/21 Day 9 Function Wireless One Touch Record, Counter Memory, Auto Rewind 

Yes Yes Yes No 4 Event/14 Day 11 Function Wireless Counter Memory, Auto Rewind, Sharpness Control 

Yes No No No 1 Event/9 Day 9 Function Wireless Counter Memory, Auto Rewind 

Yes Yes Yes Yes 4 Event/14 Day 5 Function Wired One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes No No 2 Event/14 Day 6 Function Wired Counter Memory, Auto Rewind 

Yes Yes No No 4 Event/14 Day JO Function Wired One Touch Record, Counter Memory, Auto Rewind 

Yes Yes Yes Yes 4 Event/14 Day 10 Function Wired One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes Yes No 1 Event/14 Day Wireless Remote One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes No No No 1 Event/7 Day Wired Remote Pause Counter Memory 

Yes Yes No No 4 Event/21 Day tl Function Wireless Counter Memory 

Yes Yes Yes Yes 2 Event/14 Day *5 Function Wired One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes Yes No 4 Event/21 Day Wireless Dolby Stereo, MTS, One Touch Record, Counter 
Memory, Auto Rewind 

Yes Yes No No 4 Event/14 Day 12 Function Wireless One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes Yes No 2 Event/21 Day 11 Function Wired Remote One Touch Record, Counter Memory, Auto Rewind 

Yes Yes Yes Yes 2 Event/14 Day 10 Function Wired Double Speed Play, One Touch Record, Counter 
Memory, Auto Rewind, Sharpness Control 

Yes Yes Yes Yes 2 Event/14 Day 10 Function Wired Remote One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes Yes No 4 Event/14 Day Wireless Counter Memory, Auto Rewind 

Yes Yes Yes Yes 2 Event/14 Day 5 Function Wired Remote One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 
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judge of that), you might want to select a 
full-featured three-speed deck instead of 
the two-speed versions. 

Beta machines have only two speeds to 
contend with; BII and Bill. The original 
Beta I speed is now almost extinct although 
Sony preserves it as a playback-only speed 
on even the cheapest Betamaxes, like the 
SL-10 included in the chart. On a tape-for- 
tape basis, most commonly available VHS 
T-120 blank tapes and the Beta L-750s 
both sell for about the same price. The 
T-120 will hold 6 hours of programming 
compared to only 4-1/2 for Beta at the 
slowest speeds, so if quantity is what 
you’re looking for, VHS is the right choice. 
On the other hand, Beta’s slow-speed pic¬ 
ture quality is slightly better and the cas¬ 
settes are slightly smaller. Longer tapes 
are available for both formats. The VHS 
T-160 tape delivers up to eight hours at the 

slowest speed while Beta’s L-830 can de¬ 
liver five. But both tapes cost more than 
the popular VHS T-120 and Beta L-750 
lengths (two and three hours, respective¬ 
ly, at the fastest speeds), and are some¬ 
times harder to find in stores. 

Visible Picture Search 
This popular feature is now standard on 

every VCR sold regardless of price. But 
watch out for a few wrinkles here and 
there. Since most inexpensive VHS ma¬ 
chines only use two video heads (compared 
to four or more on deluxe units), you’ll 
often find that the search mode—as well as 
such special effects as still frame, frame 
advance and slow motion (if of¬ 
fered)—work well only with tapes made at 
the slowest speed. Picture search at SP is 
filled with wide bands of white video noise, 
making the picture almost impossible to 

see. Ditto for special effects. 
Some Beta machines exhibit a similar 

effect. Most of the cheaper Sanyos are 
optimized for Bill tapes and scan the faster 
BII tapes very poorly. Sony machines, on 
the other hand, offer clear scan at either 
speed even on the low-priced SL-10 bud¬ 
get Betamax. 

Remote Control 
As with picture search, manufacturers 

have discovered that potential video buy¬ 
ers are sold on remote control, a “must 
have” feature. But a lot of the less expen¬ 
sive machines still use wired remote con¬ 
trols that plug into a socket on the front of 
the machine. Nothing wrong with 
that—except for the inevitable tangled 
wire. The simplest of these wired remotes 
offers only still/pause and forward and re¬ 
verse picture search. Still others have a 

Economical VCRs 
BRAND MODEL FORMAT HEADS SPEEDS TUNER CHANNELS 

Realistic / 
Radio Shack 

15 VHS 2 SP, LP, EP 12 Presets 105 

RCA VLT-260 VHS 2 SP,LP,SLP 80 Position 
Voltage Synthesized 

82 

Sampo VR-9500 VHS 2 SP, LP, EP 12 Presets 105 

Samsung VT-210T VHS 2 SP, LP, SLP 12 Presets 82 

Sansui SVR-5500 VHS 4 SP,LP, (Plays LP) 12 Presets 82 

Sanyo VCR-4010 Beta 2 BII, Bill 12 Presets 82 

Sears 53072 VHS 2 SP, LP, EP 12 Presets 82 

Sears 5309 Beta 2 BII, Bill 12 Presets 82 

Sharp VC-582U , VHS 2 SP, LP, SLP 12 Presets 108 

Sony SL-10 Beta 2 BII, Bill (Plays Bl) 14 Presets 82 

Supra SV-18 VHS 2 SP, LP, EP 12 Presets 105 

Sylvan ia VC-2233 VHS 2 SP, LP, SLP 14 Presets 82 

Symphonic VCR-4007 VHS 2 SP, LP, EP 12 Presets 105 

Tatung VR-8300U VHS 4 SP,EP (Plays LP) 12 Presets 82 

Teknika VCR-571 VHS 2 SP, LP, SLP 14 Presets 82 

Toshiba M-5000 VHS 2 SP,EP (Plays LP) 12 Presets 117 

Toshiba VM-41 Beta 2 BII, Bill 12 Presets 105 

TMK 2055 VHS 2 SP, EP (Plays LP) 12 Presets 105 

Unitech SSV-1000 VHS 2 SP, LP, SLP 12 Presets 82 

Vector Research V-2000 VHS 2 SP, LP, EP 16 Position 
Voltage Synthesized 

105 

Zenith VR-1800 VHS 2 SP, EP (Plays LP) Voltage Synthesized 82 
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more extensive menu of full-function con¬ 
trols. With these, you can operate almost 
all of the machine’s functions from the end 
of the remote, getting out of your chair 
only when you have to change cassettes. 

Wireless remote controls are more con¬ 
venient since there’s no cord to trip over. 
But even here, there’s quite a range of 
features that you’ll find on the remote for 
one machine compared to an almost identi¬ 
cal machine of the same brand. Keep that in 
mind if you’re tempted to'go beyond your 
budget and invest in a machine that, while 
mechanically identical to a cheaper model, 
offers only a few extra remote control fea¬ 
tures that you could probably live without. 

Timers 
An important part of any VCR is the 

programmable timer—the thing that turns 
it on and off to tape TV shows when you’re 

not at home or doing something else. A lot 
of the cheapest models have only one-shot 
timers. With these you can record a single 
show on one preselected channel, often as 
much as two weeks in advance. Some oth¬ 
ers increase that versatility to two shows 
in two weeks, and a few others to as many 
as seven shows in two weeks. 

Depending on what you want to tape, 
and how often, pick a timer that’s versatile 
enough for your needs and not too complex 
or time-consuming to set up. Note also that 
while many of the simpler timers are billed 
as “one event” timers, they are actually 
more versatile. As long as the show you’re 
taping airs at the same time on the same 
channel each day, the timer will turn the 
VCR on and off daily until the tape runs out. 
Salespeople often overlook that “serial” 
capability. 

Every tabletop VCR includes a separate 

tuner. Without it you wouldn’t be able to 
record a show on one channel while using 
the separate tuner on your TV to watch 
something else. Tuner designs vary a lot. 
Fortunately, old-fashioned knob-type tun¬ 
ers have given way to electronic pushbut¬ 
tons or more sophisticated designs even on 
the cheapest machines. What you need to 
know is how many channels the tuner can 
pick up and record. All receive the 82 basic 
VHF and UHF frequencies commonly used 
by over-the-air broadcasters around the 
country. A few more “cable capable” VCRs 
have tuners that get an extra dozen “mid¬ 
band” channels often used by cable compa¬ 
nies. VCR makers once described these 
VCRs as being “cable ready.” Unfortu¬ 
nately, too many people got the erroneous 
impression that buying a so-called ca¬ 
ble-ready VCR was all you needed to get 

continued on page 187 

PICTURE 

SEARCH 
STILL 

FRAME 
FRAME 

ADVANCE 

SLOW 

MOTION TIMER 
REMOTE 

CONTROL OTHER FEATURES 

Yes Yes No No 1 Event/14 Day 9 Function Wireless One Touch Record, Counter Memory 

Yes Yes No No 1 Day/1 Event 9 Function Wireless One Touch Record, Counter Memory 

Yes Yes No No 3 Event/14 Day 9 Function Wired One Touch Record, Counter Memory, Auto Rewind 

Yes Yes No No 1 Event/7 Day 9 Function Wireed Counter Memory, Auto Rewind 

Yes Yes No No 1 Event/14 Day Wireless Remote Dolby Stereo, Simulcast Mode, One Touch Record, 
Counter Memory, Auto Rewind 

Yes Yes No No 1 Event/7 Day 8 Function Wired Remote Beta Hi-Fi Stereo, Counter Memory 

Yes Yes Yes No 1 Event/9 Day Wired Remote Control One Touch Record, Counter Memory, Auto Rewind 

Yes Yes No No 1 Event/3 Day Wired Remote Control Counter Memory 

Yes Yes No No 1 Event/7 Day 8 Function Wred Counter Memory, Auto Rewind 

Yes Yes No No 6 Event/7 Day 4 Function Wred One Touch Record, Counter Memory, Auto Rewind 

Yes Yes No No 1 Event/14 Day 9 Function Wred One Touch Record, Counter Memory, Sharpness 
Control 

Yes Yes Yes Yes 2 Event/14 Day 5 Function Wred One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes No No 1 Event/14 Day 9 Function Wred One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes No No 1 Event/14 Day 9 Function Wreless One Touch Record, Counter Memory, Auto Rewind 

Yes Yes Yes Yes 2 Event/14 Day 5 Function Wred Remote One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes Yes Yes 4 Event/7 Day 15 Function Wreless One Touch Record, Counter Memory, Auto Rewind, 
Sharpness Control 

Yes Yes Yes Yes 1 Event/7 Day 10 Function Wred Counter Memory 

Yes No No No 1 Event/14 Day 5 Function Wred Counter Memory, Auto Rewind, Sharpness Control 

Yes Yes Yes No 1 Event/7 Day 9 Function Wred Remote Counter Memory, Auto Rewind 

Yes Yes No No 4 Event/21 Day Wreless Remote Control One Touch Record, Counter Memory, Auto Rewind 

Yes Yes Yes No 1 Event/14 Day 12 Function Wreless Zenith TV Control, One Touch Record, Counter 
Memory, Auto Rewind 



Darkest Africa’s 
Lightest Camera It was late one afternoon in the Amboseli National Reserve in Kenya, East Africa. 

About 150 yards from our microbus a pride of four lions was sneaking up on a small herd 
of grazing wildebeest. Slowly, deliberately, they moved closer and closer. I held the 
Sony CCD-V8 8mm camcorder up to my eye knowing the attack might erupt at any 

moment. More than an hour passed. The wildebeest drifted away. I got bored, but not 
uncomfortable. 

Suddenly, the lions sprang. I hit the Record button and the V8 started rolling immediately. 
The ladies—male lions seldom hunt—were after a small civit cat. One lion whacked the cat 



A Professional 
Cameraman 

Tests an 8mm 
Camcorder on a 

Kenyan Safari 

By Ronald L. Phillips 



Shanghai 
Meets 
The Sony 

By Jeffrey Frey Shanghai conjures up images of 
monumental prewar European 
buildings crumbling romantical¬ 
ly in the fog, of once luxurious 

stores reduced by socialist uniformity 
to selling limited lines of inexpensive 
products under the glare of naked 
bulbs, of ranks of Chinese exercising in 
the morning mist along the Bund. So 
when a trip to Shanghai emerged on my 
horizon, I knew I would have to take a 
video recorder along. 

The first question was what kind? I 
have a VMS portable I use mostly for 
time shifting, but a previous expedition 
with a borrowed camera to the Tsukuba 
Fair—while it yielded good re¬ 
sults—-left me rather heavily 
laden. I checked out the National (Mat¬ 
sushita) and Hitachi full-size VHS 
camcorders, but felt they would be al¬ 
most as much of a pain to carry as the 
two-piece system. Besides, I didn’t 
want to lug around a couple of those big 
VHS cassettes. 

1 looked at the JVC VHSC Movicam. 
It’s compact and light and the cassettes 
themselves are relatively com¬ 
pact—but because of their 20-minute 
length I would have to carry a lot of 
them. I believe, with Charles Lind¬ 
bergh, that if you can’t carry something 
in your raincoat pockets, you shouldn’t 
be traveling with it. I was facing a dilem¬ 
ma. How could I travel light without 
sacrificing the video capability I want¬ 
ed? 

Yes, I thought of 8mm, but after all I 
did have a VHS at home. The 8mms 
have some nice features such as CCD 
sensors and AFM hi-fi sound. In Japan, 
where ! live, the only available 8mm 
equipment is Sony’s; Sony-made 
camcorders are also sold by Kyocera 
and Pioneer with slight exterior design 
changes. Their attraction was their low 
weight as well as the lightness and small 
size of their 8mm cassettes. The CCD 
pickup promised extra ruggedness, 
longer intervals between battery 
charges, and no worries over burn-in 
and smear. 

Unfortunately none of the 8mm units 

I saw had auto focus—but my experi¬ 
ence at Tsukuba with an auto-focus unit 
that got confused in dim light made me 
suspicious of the feature anyway. Tech¬ 
nologically speaking, 8mm seemed way 
ahead of anything in its price range. 

Since all the camcorders I looked at 
cost about the same, the problem was 
compatibility. But that disappeared 
when I looked at the quality of the im¬ 
ages produced by the Sony CCD-V8 at 
SP speed, and noticed that Sony already 
had announced an 8mm deck with a 

I was facing a 

dilemma. How 

could I travel light 

without sacrificing 

the video capability 

that I wanted? 

slower LP speed. After that, both VHS 
and Beta seemed dead. After all, two 
8mm cassettes would provide eight 
hours of play with at least the same 
video quality, and much better audio 
quality—and they would occupy less 
than one-quarter the space of a VHS 
cassette. My VHS cassettes now 
seemed big and clumsy. 

I could carry two battery packs and a 
recharger, but what were the voltage 
and plug standards in China? My re¬ 
search showed that almost anything 
was possible: 110 of 220 volts, and five 
different plug types. I decided to take 
only two adapter plugs (the continental 
two-pin and British three-pin) to mate 
with the American/Japanese standard 
two-pin plug on the Sony recharger, 
and a 220/100V 18-watt stepdown 
transformer. The Sony recharger is 
rated at 25 watts but the next-size 

transformer is a much heavier 50 watts, 
and I thought I could survive by 
recharging only one battery pack at a 
time. As it was, the Shanghai Hotel 
where I stayed had 220V pin-plug sock¬ 
ets plus a 220V universal shaver socket 
into which I plugged my transformer. 

The Sony 8mm camcorders have 
plastic covers that protect their delicate 
frontal parts when traveling. So pro¬ 
tected, they are reduced to rectangular 
volumes with the battery holder/handle 
protruding from one side. They fit neat¬ 
ly into a compact rectangular foam-pro¬ 
tected soft shoulder bag. I further pro¬ 
tected my new pride and joy during 
travel by stuffing socks and underwear 
around it. A couple of 120-minute cas¬ 
settes fit into the front case pocket. On 
my other shoulder was a similar-size 
bag with the second battery pack and 
recharger, a 35mm SLR camera and 
film, and a few other necessities. 

The pictures I took in Shanghai came 
out wonderfully: shots into the sun at 
dawn over the hazy Huang Po water¬ 
front, Chinese exercising along the 
Bund, stonework and other details of 
the great buildings, the incessant flow 
of pedestrians, bicycles, and articulated 
buses along Nanking Road. They all 
bring back the feel of the city. 

The 19-lux sensitivity of the CCD 
pickup let me take pictures of the activi¬ 
ty inside the Number 1 Department 
Store, and I used the macro position on 
the zoom lens to capture details, both 
beautiful and garish, of the craftwork 
for sale at the Friendship Store. Unfor¬ 
tunately, 19 lux wasn’t enough to satis¬ 
factorily capture, under Christmas tree 
lights, the bored expressions of the eld¬ 
erly jazz tootlers in the bar of the Peach 
Hotel (formerly the Cathay), but the 
recorded sound transmits the feeling 
well enough. 

I’ll admit it: I was not much of a video 
freak before, but the compactness, 
convenience, and creative possibilities 
of the 8mm equipment I used got me 
interested. Now if only I had a camera 
with interchangeable lenses, a digital 
editor, and another deck. 

136 Video December 1985 



with a clawed paw, but it got away without 
serious damage. 

Trying to tape that scene with my half¬ 
inch camera and recorder would have been 
disaster. My arm would have grown numb 
from the camera’s weight and I would have 
lost half the action waiting for the recorder 
to get up to speed. 

Likewise, few camera/recorder setups 
or even one-piece camcorders would likely 
stand up to the abuse I gave the V8. If you 
were a camcorder, you’d hate an African 
safari. You’re constantly slammed around. 
The light is either blinding-bright out in the 
open or doom-black in the forests. You’d 
long for a nice dull piano recital back home. 
But while the Sony didn’t completely beat 
the bush, it came darned close. 

The Sony CCD-V8 is the first “sight and 
shoot” camcorder I’ve seen that deserves 
the title. It’s marvelously simple—small, 
too, but not too small to operate smoothly. 
It’s only five-plus pounds including battery 
but its fine balance makes it feel comforta¬ 
bly solid (Sony’s new Mini-8 is even small¬ 
er and lighter, but it doesn’t have all the 
features of its big brother). Sony’s 8mm 
tape cartridges are scarcely larger than 
audio cassettes, so they’re easier to haul 
around than bulky half-inch cassettes. 
Three 8mm cassettes fit easily in a pocket 
of my baseball jacket. (Imagine what I 
could have fit into an honest-to-goodness 
Safari jacket.) And the Sony is easy to 
learn. My wife Linda, who has had prob¬ 
lems working electric can openers, mas¬ 
tered it. Kenyon, our 10-year-old son, was 
an instant whiz. 

Another snazzy feature of the Sony is 
instant playback. This is especially handy 
when recording fast-breaking action. Hip¬ 
pos, for example, stay underwater for min¬ 
utes at a time. Then, when you least ex¬ 
pect it, they pop their snouts out of the 
water and let out a thunderous snort. This 
was comic relief and I really wanted to get 
it. But I never knew while recording if I 
was fast enough. It was easy to tell with the 
Sony. Simply flick a switch and the last few 
recorded seconds are played back in the 
viewfinder. (Of course, you can play back 
more than a few seconds. The rear of the 
V8 has the same controls you’ll find on any 
VCR. You can speed-search any amount of 
program material and screen it through the 
viewfinder. There’s also an input for ear¬ 
phones, so you can hear audio playback as 
well.) 

Tricks of the Trek 
While we’re on the subject of audio, it’s 

one of the Sony’s most unique fea¬ 
tures—its AFM audio is much like Beta or 
VHS Hi-Fi except mono. We stopped for 

Ron Phillips is a director!cameraman 
with The Film Tree in Los Angeles and New 
York. His commercials have won every ma¬ 
jor industry award including a Cannes Sil¬ 
ver Eagle. He has directed one feature film, 
FunnyCar Summer, and an HBO special, 
Circus. 

gas at a border town and found a busy 
native market right next door. I recorded 
Linda negotiating for local jewelry with a lot 
of excited Masai natives. I couldn’t hear 
anything but shouting at the time, but on 
playback the sound is quite clear. You can 
even hear a Masai (with a plastic 35mm film 
holder in her earlobe) ask Linda if she was 
paying by cash or American Express. 

I was impressed by Sony’s resolution 
and color at very low light levels—even 
eight footcandles. This let us capture one 
of the most memorable yet terrifying expe¬ 
riences of our trip. We were high in the 
Aberderes Mountains at a lodge called The 
Ark. It sits smack over a watering hole and 
is designed so you can observe wildlife 
without them seeing you. 

In the middle of the night we were awak¬ 
ened by an incredible drama. There was 
very little light, but we could make out two 
black rhinos, mother and baby, at the salt 
lick. Darting back and forth, an ever-ex¬ 
panding pack of hyenas was trying to ma¬ 
neuver the baby rhino from its mother. 
(Hyenas aren’t just scavangers, they’re 
among the most vicious predators in Afri¬ 
ca.) For more than an hour we watched 
with mingled horror and fascination. Mom 
finally led baby safely away and the ghoul¬ 
ish hyenas slinked off. 

The pictures I recorded weren’t very 
good—but they were much better than ex¬ 

pected because of Sony’s CCD (charge 
coupled device) image sensor. CCD is also 
on Sony’s professional Betacam and Super- 
Beta cameras. Simply put, CCD replaces 
old-fashioned vacuum tubes. It eliminates 
the “lag” or streaks you get with most 
cameras at low light levels. It also records 
cooler, truer color—without strident, sat¬ 
urated magenta. 

I was delighted the Sony had no auto¬ 
matic focus (though a new updated model, 
CCD-V8AFU, does have it). To me, auto 
focus is one of life’s great nuisances. It’s so 
noisy, it contaminates audio. If you try to 
frame a shot through an interesting fore¬ 
ground object, it focuses on the wrong 
thing. For example, I was taping a playful 
lion cub bugging his sleeping parents. Mom 
and dad were foreground, baby quite a bit 
back. The larger mass was the par¬ 
ents—and that’s what auto focus would 
feature. But the real visual interest lay in 
the parents forming regal soft-focus 
bookends around the cub. I not only 
wouldn’t have gotten the shot with auto¬ 
matic focusing, I might never have “seen” 
it. Automatic focusing can make you lazy. 

A surreal experience really impressed 
me with the way the V8 is put together. We 
were on a game drive in Samburu. Far in 
the west, the sky radiated a golden glow. 
We raced to see what it was. We discov- 

continued on page 192 

Big game shooting in Kenya: Stills from the author’s Sony safari 
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n HOW CAN I FIND OUT WHAT’S 
*! ON VIDEO CASSETTE? 

Everything you always wanted to know about what’s available on video cassette, but didn’t know who ' 
to ask is finally all in one place: THE VIDEO DIRECTORY. What’s the title, what’s the plot, who are the I 
stars, who directed, how long is it, when did it come out, how much does it cost.Jt’s all here! Hundreds 
of pages of the most current information you want, with special listings of video discs, adult video titles, ! 
a cross reference of actors and directors, and much more! 

So how do I get a copy? 

Send $8.95 (plus $3.00 postage and handling) check or money order, to: 
ART AD HOUSE, Mail Order Department 500, 430 West 54th Street, New York, NY 10019 
Sorry, no C.O.D. 

For addit ' information, circle No. Reader Sen/ice < 



AND THE 
WINNERS ARE 

We Answer the 
Toughest Video Trivia Quiz 

Triviasts, raise a glass to George McCord, 
winner of the contest we sponsored to 
show off our “World’s Hardest Video Triv¬ 
ia Quiz” (VIDEO, May 1985). Beverley 
Bare Buehrer, author of the “Quiz,” did 
her best to stump our readers but George 
was just too quick for her—even if it did 
take him 12 days to finish the thing. Yes, he 
scored 100. 

The only other contestant to accomplish 
the feat was Dennis Brogan, first run¬ 
ner-up. Sorry Dennis!—your entry was 
postmarked 22 April, a day later than 
George’s. One other contestant (Beverly 
Hershey) scored 99; 10 others scored 98; 
6 scored 97; and the remainder scored 
from 96 all the way down to 0—yes, the big 
zero. (We won’t mention who that was.) 

McCord, 41, is a lawyer specializing in 
real estate. Trivia contests are a passion 
for him: he also recently won one spon¬ 
sored by the Chicago Tribune. Not that 
ours was without drama. “There’s always a 
degree of mystery, ” he says—“wondering 
if you’re the earliest postmark.” In this 
case he squeaked by. 

The hardest question, he told us, was 
Number 34: “At what Italian restaurant do 
James Roberts and Diane Lawson meet for 
a date in Hard to Hold?" (When one of our 
editors watched this movie, ironically, he 
turned if off right at the beginning of this 
very scene out of boredom.) The name of 
the restaurant ran backwards onscreen so 
McCord did a little fact-checking and called 
the restaurant to confirm the spelling. “I 

enjoyed the research aspect of it, ” he says. 
“It’s a great way to educate yourself about 
movies. ” For his scrupulousness McCord 
wins the RCA Dimensia supersystem, an 
everything-but-the-kitchen-sink concoc¬ 
tion worth $5000. We’d say he deserves it. 

“The signs are already up in the store 
saying ‘Denny does it again’,” says run¬ 
ner-up Dennis Brogan, who works in a 
video store and is about to become the 
owner of an RCA “Small Wonder” camera. 
Brogan is another veteran of the trivia 
wars, having won $10,000 in the 
750-hour/750-question “World’s Toughest 
Movie Quiz Ever” put together by author 
Jay Robert Nash. “A lot of the movies we 
didn’t even have in the store, ” says Bro¬ 
gan, so those who would accuse him of 

December 1985 Video 139 



having an unfair advantage should think 
again—most video stores have a limited 
stock because of the high cost of maintain¬ 
ing inventory (though that’s another sto¬ 
ry). That didn’t stop him—“I’m a digger. ” 
The hardest part for Brogan was the sec¬ 
tion on quotes. He joins several other read¬ 
ers in citing Number 100 as the hardest 
question. 

Remember that one? “I think that we’re 
all in our private traps. Clamped in them. 
And none of us can ever get out. We 
scratch and claw, but only at the air. Only 
at each other. And for all of it, we never 
budge an inch. ” Where’s it from? One read¬ 
er didn’t mince words: “I wouldn’t put it 
past you to have made it up out of whole 
cloth.” Another wrote, “I would have 
mailed this three weeks ago if it were not 

for this ‘private trap’ quote—please send it 
or phone the answer in before I go insane. ” 
How ironic—the movie was Psycho and 
that was Norman talking. 

We’d like to honor the other high scorers 
with a brief mention. Only one reader tal¬ 
lied up 99: Beverly Hershey. Ten scored 
98: Christopher Michael Riess, Anne 
Schneider, Rebecca Schneider, Janice 
Cunningham, Michael Martin, Charles 
Markantes, Harry W. Langmead, Charles 
A. Gorske, Dennis P. Makaryk, and 
George E. Houck Jr. On the charts at a cool 
97 are five readers and a couple: James R. 
Paul, John Ernst, Lonnie & Carla Titus, 
Mike Madden, Monica McCleary, and 
Thomas Bono. 

Gene G. Kemmeter is as much a model 
trivia enthusiast as either of our winners. 

He confided, “I keep notes on movies [as 
well as other videos] and have about 30 
shoeboxes full of 3-by-5 filing cards with 
those notes. That gave me a head start 
since I had about half the movies already, 
so it cut down on the time.” There’s so 
much more from so many other contest¬ 
ants that we’d like to quote. 

But we’d like to leave the last word to 
our staffer Gabrielle Macari, who (shud¬ 
der) corrected all 406 of your entries: 
“Trivia buffs take themselves very seri¬ 
ously and whether they answered 10 ques¬ 
tions or all 100, I could sense their convic¬ 
tion. I found myself rooting for them all the 
way home.” 

—The Editors 

Research Associate: Gabrielle Macari 

1. What does The Grey Fox get 
in his robbery of engine number 
716? 

$17 and a bottle of kidney pills. 

2. What marks the path Karen 
White must follow to find Eddie 
the Mangier in The Howling? 

Yellow happy face (smiley) stick- 

3. What was the name and the 
specialty of the restaurant Paul 
and Mary Bland wanted to open 
in Eating Raoul? 

“Paul & Mary’s Country Kitch¬ 
en” or “Chez Bland", specializing 
in the Bland Enchilada. 

4. What does it say on the Holi¬ 
day Inn marquee where the Pol¬ 
tergeist family ends up? 

“Welcome Dr. Fantasy & 
Friends." 

5. What advice did Zelig get 
from his father? 

“Save string. ” 

6. What foreign language does 
Gregory try to leam to impress 
Gregory’s Girl? 

Italian. 

7. According to Jane Fonda’s 
Workout, what exercises are we 
ready to do once we’re warmed 
up? 

Arm exercises. 

8. What color and type of trans¬ 
portation do the unsuspecting 
kids drive into the territory of 
The Texas Chainsaw Massacre? 

A green van or a Ford van or a 
green Ford van. 

9. In what publication did Nick 
Nolte’s Chad photo appear in 
Under Fire? 

Time Magazine, on the cover. 

10. Does David Bowie wear a 
belt or suspenders in his vid¬ 
eotaped Serious Moonlight con¬ 
cert? 

QUESTIONS 
Both suspenders and a belt. 

11. Where does Duran Duran 
wait for the “Nightboat" (Thom 
EMI release)? 

At the Antigua Slipway. 

12. What does “baby” Mel 
Brooks want to grow up to be in 
Free to Be... You and Me? 

A cocktail waitress. 

13. What is the motto of the 
photo magazine the Three 
Stooges work for in the "Dutiful 
but Dumb” segment of Vol. VII? 

"If its a good picture, it’s out of 
WHACK." 

14. What 1940s film is on Mr. 
Mom’s TV? 

7 Was a Male War Bride. ’ 

15. What does it say on Shelley 
Winters’ sweatshirt when she 
tries to Do It Debbie's Way? 

"I’m only doing this for Debbie. ” 

16. What does it say on Carole 
King’s needlework in Goldilocks 
and the Three Bears? 

"My life is a tapestry. ” 

17. What is the main entertain¬ 
ment act at the "Woodland Cafe” 
in Walt Disney’s Silly Symphon- 

A spider and a fly (doing a 
dance). 

18. What three shapes do “Elvis 
Drugs” come in according to Ele¬ 
phant Parts? 

Hound dogs, guitars and teddy 
bears. 

19. With what do they cut the 
“coke” in Atlantic City? 

Italian baby laxative. 

20. What is written on the ca¬ 
dets’ sweatshirts in An Officer 
and a Gentleman? 

& ANSWERS 
Foley’s Fire Eaters. 

21. For what act was Joseph 
Wladislaw sentenced to be hung 
in The Dirty Dozen? 

Murder, or shot a soldier, or shot 
a soldier (deserter) running away 
with medical supplies. 

22. When David starts playing 
“global thermonuclear war” with 
the War Games computer, what 
two cities does he attack? 

Seattle, Washington and Las 
Vegas, Nevada. 

23. What does Thomas Dolby 
the projectionist read during Live 
Wireless? 

All Man Magazine. 

24. The Valley Girl’s father as¬ 
sociates his sandals and his earth 
shoes with what two events? 

His sandals were from Wood- 
stock, his earth shoes from the 
march on Washington. 

25. What prize did Frances get 
for being on This Is Your Life? 

A 1958 Edsel (Pacer). 

26. What was Mike Finnell’s 
role in Airplane? 

“Generally in charge of a lot of 
things. ” 

27. To whom is Greystoke dedi¬ 
cated? 

Ralph Richardson. 

28. What was the full name of 
the Institution Susan wanted to 
found in Daniel? 

The Isaacson’s Foundation for 
Revolutionary Studies. 

29. What was the name of Nicki 
Brand’s radio show on Video¬ 
drome? 

The Emotional Rescue Program. 

30. The sinking of what World 
War II ship cast Quint into 

shark-infested waters as retold in 

The U.S.S. Indianapolis. 

31. What was the name of the 
security program in TRON? 

TRON. 

32. What company found the 
Iceman? 

Polaris Mining & Chemical. 

33. Off what ship did Allen 
Bauer make a Splash when he 
was eight years old? 

The New England Queen. 

34. At what Italian restaurant do 
James Roberts and Diane Law- 
son meet for a date in Hard to 
Hold? 

Cafe Trieste. 

35. Who plays the interviewer 
outside The Rutles’ company? 

George Harrison. 

36. On what American bus line 
does the Russian circus travel in 
Moscow on the Hudson? 

Liberty Lines. 

37. Of what club is Spanky 
elected treasurer in the "Anni¬ 
versary Trouble” story in The 
Best of the Little Rascals? 

Ancient and Honery Order of 
Woodchucks Club, Inc. 

38. What is the name of the 
first U.S. Pope interviewed in 
the Playboy Video, Vol. I? 

(Pope) John, Paul, Peter, George 

39. For what company does 
Charlie Chaplin work at the start 
of Modem Times? 

The Electro Steel Corp. 

40. An accident on what bridge 
made dancing “illegal" in Foot- 

Crosby Bridge. 

continued on page 193 
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“The Genius of Matthew Polk 
Creates Better Sounding Loudspeakers:’ 

Hear for yourself why Polk is #1 Matthew Polk’s speakers have won 
the Audio Video Grand Prix for the 
4th year in a row and Polk has been 

voted the #1 loudspeaker manufacturer 
overall for the last 2 years. What is the 
secret? Polk speakers sound better! Polk 
builds each and every loudspeaker with the 
same world class standard of construction, 
quality and uncompromised performance 
accuracy. Open, boxless, three-dimensional 
sonic imaging in combination with their 
remarkable clarity and high definition re¬ 
production has made Polk speakers the 
choice of experts around the world. 

“Vastly superior to the 
competition” 
Musician Magazine 

“Mind boggling powers of 
sonic persuasion” 

High Fidelity Magazine 

“Literally a new dimension 
in sound. 

Stereo Review Magazine. 

“Our advice is not to buy speakers until 
you have heard the Polks” 

Musician Magazine 

If you’re looking for lifelike musical sound 
quality, world class state of the art technology 
and unexcelled value, Polk loudspeakers are 
your obvious choice. You’ll always be glad 
you bought the best. Audition the revolution¬ 
ary TRUE STEREO SDAs, remarkable Moni¬ 
tors and the other extraordinary Polks today. 
High Fidelity Magazine says, “You owe it to 
yourself.” 

raiOfegniiSd 
w The Speaker Specialists ® 

i Reader Service Card. 



WHAT’S 

OPERA 
DOC? 



FROM OVERTURES 
TOARIAS- 

A BEGINNER’S GUIDE 

Perche opera? (Why opera?) A 
good question. My editor says 
he prefers “people with im¬ 
perfect voices, ” a gentle way of 
saying that all that shrieking 

gets on his nerves. I quite agree—the kind 
of opera I mean is not the kind Tony Ran¬ 
dall used to preen about on television. Real 
opera is more like South Pacific than the 
genteel spectacle Felix was so gaga for; it 
gives art and order to the biggest kinds of 
emotions and, well done, can give a kind of 
total artistic pleasure only plays and mov¬ 
ies can approach. 

Why? Opera is everything: art (the 
sets), music, dance, acting, and drama. To 
tell you the story of La Boheme is point¬ 
less—it’s silly beyond belief. The text of 
one of the great tenor arias, “Che gelida 
manina,” is basically an extended pickup 
line and not a terribly subtle one at that: 
“Oh, your little hand is cold, why don’t you 
sit down and let me tell you about my¬ 
self”—etc. But staged, it is a different 
thing entirely. To see the bohemian young 
poet, depressed from having had to use his 
play for kindling, at last meet a woman he 
could fall in love with, a woman who could 
be his muse; to see her fall for him, the kind 
of romantic artist she would love to fall in 
love with; to hear them spilling their guts to 
Puccini’s music, their entire existence 
called up and there, visible in the words, the 
music, their faces—it’s more than just 
19th-century singles’ action. It’s a fantasia 
on life. 

All representative art is such a fantasia 
to a some degree. And because everything 
about opera is big, its fantasies are larger, 
its stylization heavier. If our lives are rare¬ 
ly as complicated as Aida’s, they’re not 
usually like Sue Ellen’s on Dallas either. 
Both are melodrama; Aida just sings bet¬ 
ter. So if you have a taste for classical 
music and like drama, you might like opera. 
You will never hear the abstract wailing 
opera is made out to be on sitcoms—if you 
can appreciate Pavarotti on a talk show, 
you will be thrilled by Domingo on stage 

with all the other elements in place. And if 
you enjoyed Amadeus (see “Film Clips” 
review), you just might be ready for a taste 
of the real thing. 

Where to Begin? 
We are lucky to live in a time when 

nearly any opera can find, somewhere in 
the world, a singer, director, and opera- 
house who can put on an effective perform¬ 
ance of it. The following 10 operas were 
originally recorded in England, Germany, 
Italy, Austria, and New York and the lev¬ 
el of both production and performance is 
consistently high. I have chosen at least 
one example of all the major genres: 
18th-century drama and comedy, belcanto, 
19th-century “high” drama, romantic dra¬ 
ma and comedy, and two 20th-century 
“meta-operas” too good not to include. 
They form a sampler of representative 
works in French, German, and English as 
well as Italian and all are among the most 
popular works in their genres. You’ll find 
them listed by dates of composition, earli¬ 
est to latest: 

Don Giovanni (1787). Music: W.A. 
Mozart. Libretto in Italian: Lorenzo 
DaPonte. English subtitles. Glyndeboume 
Festival Opera, cond. Bernard Haitink. 
VAI. 

Bernard Shaw, who is never wrong, -a 
considered Don Giovanni the most pro- | 
found telling of the Don Juan story. It is one 
of the greatest of operas—tuneful, funny, 
yet with real moral seriousness at its core. 
It is remarkable for its very human charac¬ 
ters whose indecision and ability to be 
swayed by passion are played upon by that 
embodiment of rebellion, the Don. 

Benjamin Luxon’s Don Giovanni is visu¬ 
ally impressive and well-sung but needs a 
dash of hellfire to round out his perform¬ 
ance. He suffers in comparison with Staf¬ 
ford Dean, who is brilliant as his procurer 

ed Donna Elvira and Elizabeth Gale’s Zerli- ~ ] 
na is playful and starstruck; she is partial- f 
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larly good in the famous duet “La ci darem 
la mano. ” 

The VHS Hi-Fi tracks expose a lot of 
tape hiss in the original monaural source. 
The linear track, however, is quite reason¬ 
able—the problems seem to stem from the 
televised performance not having been 
meant for anything better than TV-set 
speakers. This is true of virtually all of the 
VAI Glyndeboume tapes, a problem com¬ 
pounded by little camera slippages and oth¬ 
er minor mishaps—too bad, since the 
Glyndeboume productions are all so good. 

The Magic Flute (1791). Music: W. A. 

Mozart. Libretto in German: Emanuel 
Schickaneder. English subtitles. Glynde- 
bourne Festival Opera, cond. Bernard 
Haitink. VAI. 

I love The Magic Flute because it can be 
about as much or as little as I want it to 
be—like the witty and beautiful David 
Hockney sets that adorn this production, it 
is allegorical enough to let me read a grand 
message into it and charming enough to not 
make me do it to have a good time. Its story 
concerns a quest for wisdom (and the right 
to get the girl) filled with comedy, drama, 
magic, and Mozart at his peak, here pre¬ 
sented as clearly as I have ever seen it. In 
Benjamin Luxon it has a top-of-the-line 
Papageno—the funniest character in 
opera. The rest of the cast is also good, 

especially Felicity Lott’s Pamina. There 
are two problems, however: Thomas Tho- 
maschke has too light a voice to go as low 
as Sarastro must, and Leo Goeke’s Tamino 
is all dough-faced passivity—hardly the he¬ 
ro he needs to be, however pleasant his 
voice. 

Lucia Di Lammermoor (1835). Mu¬ 
sic: Gaetano Donizetti. Libretto in Italian: 
Salvatore Cammarano. English subtitles, 
(a) Italian movie version: VAI. (b) The 
Metropolitan Opera, cond. Richard 
Bonynge. Pioneer disc. 

Lucia simply is belcanto—the most lyric 
of lyric opera, requiring a cast who can not 
only sing beautifully (belcanto translates as 
“beautiful singing”), but grasp enough of 

continued on page 197 

Better than ‘Dallas’: 
(top) Joan Sutherland 

in Cilea’s ‘Adriana 
Lecouvreur;’ (right) 

Ileana Cortrubas and 
Neil Shicoff as Mimi 
and Rodolfo in Puc¬ 

cini’s ‘La Boheme. ’ 

Selected Videography 
Adriana Lecouvreur 
Music: Francesco Cilea; Libretto (in Italian): 
Arturo Colautti. English subtitles. Color. 
1984. Joan Sutherland, Heather Begg, An¬ 
son Austin. Australian Opera, Sydney Eliza¬ 
bethan Orchestra, Richard Bonynge, cond. 
Staging John Copley. TV dir. Hugh David¬ 
son. 135 min. Beta (Hi-Fi), VHS (Hi-Fi). 
$79.95. Sony. 

Aida 
Music: Guiseppe Verdi; Libretto (in Italian): 
Antonio Ghislanzoni. Libretto enclosed. Col¬ 
or. 1981. Maria Ciara, Nicola Martinucci, 
Fiorenza Cossotto, Guiseppe Scandola. Or¬ 
chestra and Chorus of the Arena di Verona, 
Anton Guadango, cond. Staging Giancarlo 
Sbragia. TV dir. Brian Large. 154 min. Beta 
(Hi-Fi), VHS (Hi-Fi). $39.95. Thom EMI/ 
HBO./LV. $59.95. Pioneer. 

Un Ballo in Maschera 
Music: Giuseppe Verdi; Libretto (in Italian): 
Antonio Somma. English subtitles. Color. 
1980. Luciano Pavarotti, Katia Ricciarelli, 
Judith Blegen, Louis Quilico. Metropolitan 
Opera Orchestra, Giuseppe Patane, cond. 
Staging Elijah Moshinsky. TV dir. Brian 
Large. 149 min. LV. $49.95. Pioneer. 

La Boheme 
Music: Giacomo Puccini; Libretto (in Ital¬ 
ian): Guiseppe Giacosa/Luigi Illica. Libretto 
enclosed. Color. 1982. Ileana Cortrubas, 
Neil Shicoff, Marilyn Zschau, Thomas Allen. 
The Royal Opera at Covent Garden, Lam- 
berto Gardelli, cond. Staging John Copley. 
TV dir. Brian Large. 115 min. Beta (Hi-Fi), 
VHS (Hi-Fi). $39.95. Thom EMI/HBO./ 
LV. $49.95. Pioneer. 

Boris Godunov 
Music: Modest Mussorgsky; Libretto (in 
Russian) by the composer. English subtitles. 
Color. 1954. Alexander Pirogov. Bolshoi 
Theatre. 105 min. Beta, VHS. $69.95. 
Corinth. 

Carmen 
Music: Georges Bizet; Libretto (in French): 
Henyi Meilhac/Ludovic Halevy. English sub¬ 
titles. Color. 1984. Julia Migenes-Johnson, 
Placido Domingo, Ruggero Raimondi. 
Orchestre National de France, Lorin 
Maazel, cond. Film dir. by Francesco Rosi. 
151 min. Beta (Hi-Fi), VHS (Hi-Fi). $79.95. 
RCA/Columbia. 

Les Contes d'Hoffmann 
(Tales of Hoffman) 
Music: Jacques Offenbach; Libretto (in 
French): Jules Barbier/Michel Carre. Li¬ 
bretto enclosed. Color. 1981. Placido 
Domingo, Ileana Cortrubas, Luciana Serra. 
The Royal Opera at Covent Garden, George 
Pretre, cond. Staging John Schlesinger. TV 
dir. Brian Large. 149 min. Beta (Hi-Fi), VHS 
(Hi-Fi). $39.95. Thorn EMI/HBO./LV. 
$59.95. Pioneer. 

Dialogues of the Carmelites 
Music: Francis Poulenc; Libretto (in 
French): Georges Bemanos. Sung in En¬ 
glish. Color. 1984. Joan Sutherland, Heather 
Begg, Isobel Buchanan. The Australian Op¬ 
era, Elizabethan Sydney Orchestra, Richard 
Bonynge, cond. Staging Elijah Moshinsky. 
TV dir. Henry Prokop. 155 min. Beta (Hi- 
Fi); VHS (Hi-Fi). $79.95. Sony. 

Don Carlo 
Music: Guiseppe Verdi; Libretto (in Italian): 
F.J. Mery/Camille du Locle. English sub¬ 

titles. Color. 1984. Placido Domingo, Mirel¬ 
la Freni, Grace Bumbry, Louis Quilico, 
Nicolai Ghiaurov. Metropolitan Opera Or¬ 
chestra and Chorus, James Levine, cond. 
Staging John Dexter. 214 min. LV. $49.95. 
Pioneer. 

Don Giovanni 
Music: W.A. Mozart; Libretto (in Italian): 
Lorenzo DePonte. English subtitles. Color. 
1977. Benjamin Luxon, Stafford Dean, Ra¬ 
chel Yakar, Elizabeth Gale, Pierre Thau. 
Glyndeboume Festival Opera, London Phil¬ 
harmonic, Bernard Haitink, cond. Staging 
Peter Hall. TV dir. Dave Heather. 173 min. 
Beta (Hi-Fi), VHS (Hi-Fi). $79.95 VAI. 
Ernani 
Music: Guiseppe Verdi; Libretto (in Italian): 
Francesco Piave. Libretto enclosed. Color. 
1982. Placido Domingo, Mirella Freni, Re- 
nato Bruson. Teatro La Scala Orchestra, 
Riccardo Muti, cond. 135 min. Beta (Hi-Fi), 
VHS (Hi-Fi). $39.95. Thom EMI/HBO. 

Eugene Onegin 
Music: Peter Tchaikovsky; Libretto (in Rus¬ 
sian): P. Tchaikovsky/Konstantin Shilovsky. 
English subtitles. Color. 1952. Galina Vish¬ 
nevskaya. Bolshoi Theatre Orchestra and 
Chorus. Film dir. Roman Tikhomirov. 106 
min. Beta, VHS. $69.95. Corinth. 

La Fanciulla del West 
Music: Giacomo Puccini; Libretto (in Ital¬ 
ian): Guelfo Civinni/Carlo Zangarini. Libret¬ 
to enclosed. Color. 1982. Placido Domingo, 
Carol Neblett, Silvano Carroli. The Royal 
Opera at Covent Garden. 139 min. Beta 
(Hi-Fi), VHS (Hi-Fi). $39.95./LV. $49.95. 

continued on page 201 
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IELP FIND THESE CHILDREN 

YINYETTE TEAGUE 
Missing From: Chicago, IL 
Date of Birth: 12/08/81 Date Missing: 06/25/83 
Race: Black Hair: Black 
Sex: Female Weight: 27 lbs. 
Height: 2'8" Eyes: Black 

LUKE AARON TREDWAY 
Missing From: Portland, OR 
Date of Birth: 04/24/74 Date Missing: 05/23/84 
Race: White Hair: Dark Blonde 
Sex: Male Weight: 70 lbs. 
Height: 4'0" Eyes: Brown 

If you have any information about the location of 
a missing child please call: 

1-800-843-5678 



by
 L

es
 M

or
si

llo
 

EYE S»ON 
PROJECTION 

TVs 
In June we ran our first “Eyes On” feature. The subject was 25-inch monitors. The shootout 

proved to be an effective way of blending objective criteria with the sort of personal 
preferences most people rely on when deciding what to buy. This time, we decided to take on 
projection TVs, an elephantine species that faces formidable problems in its effort to marry 
big screen impact with conventional TV quality. 

Projection video systems today have screen sizes of three feet and over, and we associate the 
term with big screens of up to ten feet diagonally. They use lenses and mirrors to magnify the image 
created by a small picture tube onto a larger external screen. The very large picture creates a 
gut-level emotional response far in excess of what the same picture evokes on a 19- or 25-inch 
screen. 

The idea is not new. At least one RCA TV using a mirror and a skyward-pointing tube dates back 
to the earliest days of television broadcasting. The modem generation began in 1973 when Henry 
Kloss and his colleagues at Advent introduced their VideoBeam system that projected three 
separate (red, green and blue) images onto a curved screen. The first model, affordable by a few 
well-heeled consumers, was aimed mainly at the industrial and commercial market. By 1977 they 
offered models with screen sizes of five, six and seven feet. 

Pictures that big had such an impact that, given a choice, most viewers elected to watch the 
larger picture. Bars were among the first 
places to use large screens to attract cus¬ 
tomers during sporting events. Prices 
were steep. The seven-foot model was 
$3995, and the six-foot and five-foot mod¬ 
els were $2995 and $2595. But those were 
1977 dollars, and you could buy a new car 
for that kind of money. Even today the 
cheapest projectors are still $1995 and up. 
But inflation has made those prices a small¬ 
er fraction of the household budget and 
many can now afford such a purchase. 

In 1977 there was also a substitute for 
the true three-tube projector. You could 
convert a standard TV into a projector with 
a lens assembly and screen. There are still 
a few of those kits around, but most are 
awkward and produce dim pictures. We did 
not consider any of them in this compari¬ 
son. The one-piece system using a translu¬ 
cent rear-projection screen, mirrors and 
high-magnification lenses has now taken 
over a large part of the market. 

Despite a giant picture’s visual impact, 
its size obviously eats up more of your 
living space. What is less obvious is that it 
has lower contrast and brightness than di¬ 
rect view systems. Little can be done 

M about its lack of contrast. Ambient light and 
o stray light from the projector illuminate the 
£ screen, so the portions that should remain 
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For this Eyes On test, we included three rear projection models (left to 
right): the 45-inch Mitsubishi VS-457RS, the 40-inch RCA DVM400 (for 
the Dimensia system), and the 41-inch Sony KPR 4110. The screens were 
tested using identical video inputs (see inset photos) and no audio inputs. 

Our comparison was conducted at the 
showrooms of New York Video through 
the courtesy of its owner, Giovanni Cozzi. 
New York Video specializes in custom in¬ 
stallations, mostly projection systems, and 
its work has appeared in VIDEO as Video 
Environments. 

To challenge the projectors equally we 
used a mixture of test signals from a B&K 
1260 NTSC Generator and program mate¬ 
rial from video discs played on a Pioneer 
LD-700 player, but all of our opinions were 
formed on the basis of what we could dis¬ 
tinguish by eye rather than what we could 
measure with instruments. We now pre¬ 
sent four separate opinions about the sev¬ 
en projection systems we viewed. Though 
there was some discussion as we viewed 
the sets, each opinion was written sepa¬ 
rately. What we saw is what you get. 
—Lancelot Braithwaite, Technical Editor 

□ □ □ 
My own negative feelings toward pro¬ 

jection TV focus on two factors: one real, 
the other imagined. First, a word about the 
real, the brightness. Or lack of it. Large 
screen TVs have always been plagued by 
the fact that they never appear as bright as 
TVs. As we reported in the September, 
1984 VIDEO, it’s difficult to compare TV 
monitors with projectors, let alone com¬ 
pare the two types of projectors (front and 
rear) with each other. With both types, 
you’re fighting a losing battle for footlam- 
berts, which measure the amount of reflec¬ 
tion from a light source. In front- 
projectors, the measurement is in lumens 
or footcandles. Unfortunately, if you feel 
bigger is better (why else get a projection 
TV?) you’ll be disappointed. As all screen 
sizes get larger, their footlambert and lu¬ 
men numnbers shrink, and their pictures 
seems duller. 

The imagined part of my skepticism 
comes from the fact that I keep hoping that 
projection TVs will effectively bring a mov¬ 
ie theater into the living room. Well, they 

dark don’t. One way to maintain the con¬ 
trast ratio between light and dark would be 
to make the bright parts brighter. Few 
front projection systems achieve a screen 
brightness of over 200 footlamberts. 
(Footlamberts indicate how much light 
reaches you from the screen.) However, 
rear projections systems raise screen 
brightness to about 360 footlamberts. 

Another area in which projection sys¬ 
tems seem to lag is picture detail. In fact, 
they deliver as much detail as any direct 
view set. But the same quantity of detail is 
used to cover a much larger area. The eye 
reads the lack of closely packed detail as a 
softness of focus. A good analogy would be 
listening to music played too slowly. It 
sounds like separate notes rather than a 
tune. 

For our comparison we chose four popu¬ 
lar two-piece front-projection systems and 
three rear-projection systems, each of 
which had some feature or group of fea¬ 
tures that makes it stand out. In the front 
projection category we compared the 78- 
inch Novabeam One, the 64-inch Kloss 
Novabeam Two, the 50-inch Mitsubishi 
VS-526RS, and the 100-inch Zenith 
PV800P. In the rear projection category 
we compared the 45-inch Mitsubishi 457, 
the 40-inch RCA DVM4000 (one for a Di¬ 
mensia system), and the 41-inch Sony 
KPR4110. As the accompanying chart 
shows, many of the monitors tested have 
tuners. In order to compare just the merits 
of the projection system we ignored the 
tuners and compared them using identical 
signals introduced into their video inputs. 

We did not compare their sound. Even 
though some have respectable sound sys¬ 
tems, they sound best with the audio fed 
through a high quality stereo system. RCA 
also makes a 45-inch non-Dimensia rear 
projection model and Mitsubishi makes a 
40-inch model. Competing models and 
sizes are available from many manufactur¬ 
ers. Among those we missed are various 
sizes from Magnavox, NEC, Panasonic, 
and Sanyo. 

The 

Editors 

Test View 

The New 

Large 

Screens 



don’t and they can’t and I constantly spend 
time pointing out flaws. Other than watch¬ 
ing a World Series game with a group of 
people when I dream of large screen, a 
25-inch monitor is fine for me. 

On the other hand, I do have some nice 
things to say about projection TV. This 
batch of seven screens was collectively 
better than any group I’d seen in a show 
room. Clearly, I preferred a rear model 
over the front types because the sin¬ 
gle-piece system is less cumbersome, and 
the rear TVs had overall better picture 
quality, with less variation from different 
viewing angles (thanks to flat rather than 
curved screens). The worst rear TV was 
about the same quality as the best front 
TV. Of course, there’s price to consider. 

tones were flat, and it seemed the least 
bright. But I liked its deep green hue. If 
you want to watch the U. S. Open golf tour¬ 
nament, this is the one. 

If I had to settle for a front model, I’d also 
prefer the Mitsubishi 526. It had all-around 
performance; rich reds, yellows that 
looked yellow, good contrast, and a fairly 
wide viewing angle. The Kloss Novabeams 
(both the One and Two) were disappoint¬ 
ing. Though the brightness was relatively 
acceptable, the skin tones seemed washed 
out, the resolution was wanting (a little 

The models we viewed ran from $2800 to 
$3600(40 to 100-inch screen sizes), a hefty 
premium. 

The one I would want to take home was 
the Mitsubishi 457 (45 inch, $3200) but the 
Sony KPR-4110 (41-inch, $2800) was a 
close second. I like the Sony’s skin tones 
better but its slightly muddy yellow wasn’t 
as easy on food and beach scenes. The 457 
was the brightest of the three rears (actu¬ 
ally, of all seven, it had the cleanest 
whites). The RCA was disappointing. 
There was more color fringing, the flesh 

, 

PROJECTION TVs 

Make and 
Model Price' Dimensions’ Size’ 

Projector 
Screen 

Supplied 

Projector 
to Screen 
Distance Brightness' 

Rear 
Projectors 

Mitsubishi 
VS-457RS 

13200 

X
 

\ 

5? X
 

1 45 Single Unit - 160 

RCA 
DVM4000 

$2990 40% X 36% X 26% 40 Single Unit - N.A. 

Sony 
KPR-4110 

$2499- 
2799 

51 X 38% x 22% 41 Single Unit - 220 

Front 
Projectors 

Kloss Model 
One 

$3350 18% X 27% x 22% 78 Optional 114" 82 

Kloss Model 
Two 

$2200 31 X 24% x 12 64 Optional 48" 200 lumens 

Mitsubishi 
526RS 

$3600 62% X 49% o X 31% 50 Single Unit - 200 

PV800P 
$1995 12% X24 X 30% 100 Optional 156" N.A. 

‘Suggested list 2Height, width and depth in inches ‘Diagonally in inches 4Footlamberts 
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Front projection TVs. Left to Right: Kloss Model 1, Kloss Model 2, 
Mitsubishi 526RS, Zenith PV800P. 

fuzzy), and the reds and yellows on 
peaches were thin. The deep shadow de¬ 
tails, however, were pretty good. The Ze¬ 
nith was the least acceptable. The tint, 
color veracity, brightness, and contrast 
were mediocre to poor, and the color fring¬ 
ing was the worst of any of the four. 

When we do evaluations of this kind we 
always seem to second-guess ourselves 
when it comes to price versus quality. On 
VCRs, TVs, monitors, that second-guess¬ 
ing seems much more critical than it is 
here, simply because these are all 

high-ticket items to begin with. It’s nice to 
admit that a $2800 Sony is almost as good 
as a $3200 Mitsubishi, but then the differ¬ 
ence seems to be that the Mitsubishi is four 
inches larger rather than $400 better. 

—Doug Garr 

□ □ □ 
Let me confess up front that I ap¬ 

proached this test prejudiced against pro¬ 
jection TVs. Like most prejudices, this 

was fueled by ignorance. I had not kept up 
with the format. While I knew projection 
systems had improved, I still associated 
the big screens with furry focus and pale 
colors. When a colleague compared their 
image quality to what you see when you 
peer into a magnifying bathroom mirror, I 
glibly agreed. 

Happily, I was wrong. The seven sets 
we viewed showed good resolution and 
sturdy colors. The three rear projection 
models displayed an edge over the four 
front projection TVs overall, but this 

continued on page 204 

Convergence 
Control Tuner MTS 

Video/ 

Stereo Watts Speakers 

Rear Yes Yes 2 Yes 10 + 10 4 

Front Yes Yes 4 Yes N.A. 

4 
Front Yes Yes 3 Yes 5 + 5 ■ 

Projector 
or Remote 

Optional No 1-2 No N.A. 1 
, Yes Optional > 2 Projector 

2 Remote 
No N.A- 1 

v~ 
Yes Yes 2 Yes 10 + 10 4 

Yen Optional ' No T No 1 5 1 



Ail Important Message for the Video Retailers of America: 

A VIDEO THEATRE BY NIGHT... 

TOGETH ER at 
INTRODUCING 

New Profits from a 
Revolutionary Club Plan 

The Video Club Membership, once 
the biggest money maker for video 
stores, is slowly fading into oblivion. 
After many years, consumers are bored 
with the some old video clubs. They're 
crying out for something totally new! 

Now comes a revolutionary new 
kind of club you can sell to the 
thousands of people in your area who 
have been waiting for the next 
evolution in video. It offers them 
membership in the NATIONAL 
ACADEMY FOR VIDEO PRODUCERS 
with "First Nighter" passes and 
reserved seats to exciting premieres of 
important new video productions at a 
Viditheatre right in your own store. 
Think of the prestige that club 
members will enjoy participating in 
our Video Academy Award voting and 
the fun they'll have socializing at 
private screenings with other elite 
members of this Academy. Getting the 
idea? This is just the beginning of how 
Viditheatre can work for you in 
building your members and customers. 

Here's what you get 
with Viditheatre 

The Theatre 
We supply your video store with a 

modular, color-coordinated Viditheatre 
that can fit inside any store of 1,200 or 
more square feet without disturbing 
the store operations. How do we do it? 

By applying the magic of theatrical 
curtains that appear by night and 
vanish by day. These magnificent, 
heavyweight logo-decorated floor-to- 
ceiling Viditheatre curtains partition off 
a 300 to 400 (or more) square foot area. 
It transforms your store into a theatre 
at night with rows of plush movie 
theatre seats, giant screen front 
projection TV, formica theatre 
entrance, Viditheatre 4-color poster, 
chase light signs, popcorn maker and 
concession stand, all designed to create 
a magnificent theatre environment and 
a giant attraction in your community. 
And all for a cost to qualified dealers 
of only a few hundred dollars a month. 

If you do not have enough space, ] 
consider expanding your current 
location or renting an additional smi 
space near your store. 

The Viditheatre Programs 
The NATIONAL ACADEMY FOR 

VIDEO PRODUCERS screens video 
production from all over the world’ 
every category... drama, comedy, J 
documentary, music, sports, etc., an 
selects the very best each month for 
nightly exhibition in our nationwide 
circuit of Viditheatres. Following ] 
successful exhibition at your 
Viditheatre, each program is then 
made available to your store on , 



A VIDEO STORE BY DAY 

ONE LOCATION 
VIDITHEATRE 
ssette for rental or sale. By then the 
brd of mouth in your community, as 
sll as throughout the country, will 
ve helped pre-sell the program. 

ie Advertising and Promotion 
Available to you are the NATIONAL 
IADEMY FOR VIDEO PRODUCERS 
mbership cards, playbills and 
grams describing each production 
mailings to your club members, 
litheatre reserved seat tickets, local 
i designed to bring you new 
Stomers and members, P.O.P. 
iterials and National Academy 

window decals, plus a whole program 
to make your club member votes a 
part of a Video Academy Award TV 
show. In addition, there will be 
national publicity, advertising and 
promotions to create consumer 
excitement and maximize your 
Viditheatre club sales. 

The Benefits 
1) You collect initial membership fees 

from the NATIONAL ACADEMY 
FOR VIDEO PRODUCERS Club 
Plan. 

2) You rent and 

and other video stores who don't 
have Viditheatre. 

4) You have your club members 
returning again and again to your 
store. 

5) You can use Viditheatre for other 
purposes such as: private group 
rentals, possible arrangements with 
other companies for telecommunica¬ 
tions, closed circuit sports events, as 
well as business and club meetings, 
etc. 

Who's Behind Viditheatre? 

Direct Broadcast Programs, Inc.. . . 

is a nationwide producer and 
distributor of video programs, the 
producer of the first interactive video 
cassettes as well as a producer of the 
FIRST national TV show to cover the 
world of video. Its executives have 
been an important force in the movie 
and theater industry and know how to 
make theater exhibition work for you. 

The National Academy for Video 
Producers. . . 

is an organization of many of the top 
video producers in America. 

How can you beat out your 
competition? 

By acting NOW and becoming the 
only Viditheatre in your neighborhood. 
To reserve your protected territory for 
Viditheatre, and for all the details, 
write to us on your letterhead: The 
National Academy for Video 
Producers, 22761 Pacific Coast 
Highway, Malibu, California 90265. 

For additional information, 





VIDEOHOLICS 
ANONYMOUS 

THERE 
IS 

NO 

confess. I’m a videoholic. 
It started innocently. I saw an Al- Ifred Hitchcock episode that I wanted 

to tape listed in TV Guide but it was on 
a channel I couldn’t get. I called an 
acquaintance in Sacramento for help. 
He said maybe we could cut a deal. 
Knowing his affection for Westerns, I 
sent him a copy of a Rawhide rerun. In 
return he taped the Master’s serial for 
me—and I was hooked on collecting. 

I tell myself I’m just a social taper. Re- 
m m mm mm cording Dobie Gillis and Fernwood Tonight 

■ ■I IIIL gives me a nice nostalgic glow. It’s like I’m 
la II Im r helping to keep a little bit of America alive. 

™ But I know I’m a tape ’n’ trade junkie. 
One blank tape is never enough. I always have to fill another. Scouring 

classified ads in video swap sheets and exchanging TV listings with other 
addicts throughout the country has become more than a hobby. It’s a way 
of life, and not just for me. 

There is a subculture of video freaks in 
this country whose sole purpose is to col¬ 
lect tapes. Most are not the hardware 
videophiles who want to collect every new 
gadget and have the latest state-of-the-art 
machine. These vfdheads are less interest¬ 
ed in how their machines record than in 
exchanging two episodes of My Mother The 
Car and one Crusader Rabbit cartoon for a 
copy of The Miss Nude Teenager Contest. 

Swapping nuts’ tastes are as bizarre as 
their obsession with taping. Trade lists 
crawl with oddities. One hockey fan, deter¬ 
mined to eliminate such extraneous mate¬ 
rial as skating and scoring, offers 40 hours 
worth of “throw off the gloves and fight” 
scenes. He wants more. Perhaps a human 
autopsy is more up your line. Whatever 
your kink, there's someone out there with 
it on tape. 

A gentleman in Pennsylvania wants 
gore. He’ll trade six hours of the most 
graphic violence the screen has ever seen. 

BY PAUL FREEMAN 
To experience these dubious pleasures, 
you need only supply the source with 
something on his want list; for example, 
the movie Make Them Die Slowly. 

Other want lists request such video nov¬ 
elties as “scenes of people juggling, ” “any 
movie that has women wearing very high 
heels,” and TV’s “celebrity obituaries,” 
which sounds like the premise for a new 
Dick Clark special. Truly uncensored 
bloopers—the kind that would make Dick 
blush and Ed McMahon run for cover un¬ 
der the nearest Clydesdale—are in great 
demand. 

Like many hardcore collectors, I got my 
start in 16mm films. My wife Pam made me 
a birthday present of a copy of Ozzie and 
Harriet she picked up at a flea market. I had 
to rent a projector, but what a rush it was 
to watch the irrepressible Ricky in my own 
living-room. It was like the return of a 

w It took this blood buff six years to lovingly long-lost security blanket. 
J assemble the gruesome spectacle on three 
<5 tapes. Included in the collection is David 
§ Warner’s decapitation in The Omen set to 
q the soundtrack from The Sound of Music. 

Mick Martin, the Sacramento buff who 
got me hooked, also started out with mov¬ 
ies. As a youngster, he hoarded movie 
posters and stills. When VCRs came on the 



market, we both independently concluded 
that this machine wasn’t a luxury. It was a 
necessity. 

Martin, a local film critic, is leery of legal 
ambiguities and so does little trading. “I 
collect only to satisfy my own eclectic 
tastes.” His 650 movies and TV shows 
have a strong western flavor. John Wayne, 
Randolph Scott and Buck Jones figure 
prominently, as do series like Maverick, 
Gunsmoke, and Wanted: Dead or Alive. 

“I’m a TV kid, ” Martin says. “Some of 
the best times I ever had were in front of 
the screen. For me seeing a Western is like 
going back to a place where you used to 
play as a kid, lying on the grass and remem¬ 
bering. It’s a nice feeling. ” 

Video Rarities 
For Jim Davis, video became a welcome 

extension of the record collection he has 
been hoarding since the ’50s. Davis’ mate¬ 
rial runs the gamut from rockabilly to Billy 
Idol, but he’s discriminating. “Some video 
people collect just to collect. Like stamp or 
coin collectors, they just want to know 
they have it. I pick up a few things because 
of their trade value. But basically, I get 
what I like. It’s great to be able to pull out 
the Shirelles, Gene Vincent, the Dave 
Clark Five—whatever I haven’t seen in a 
while, whatever I’m in the mood for. ” 

Some of his material is so rare that re¬ 
searchers, broadcasters, and musicians 
come to him to view his extensive library. 
Among the gems are very rare Elvis Pre¬ 
sley clips. “I’ve got, on tape, home movies 
that fans have taken of Elvis—onstage, 
backstage, talking to visitors at Graceland, 
color stuff of him by the pool in ’58. I’ve also 
got eight hours of outtakes from his ’68 TV 
special. These are real treasures. ” 

It won't be easy to wheel and deal for 

"I've got, on tope, 
home movies that 
fans hove token of 

Elvis." 

ppr- 

these goodies. Says Davis, “It’s gotten to 
the point where the stuff I’m looking for is 
ultra-rare.” He wants more episodes of 
such ’60s rock TV series as Shindig, Hul¬ 
labaloo, and Shivaree, which paraded the 
top stars of the day onstage to lip-sync for 
shrieking teenage groupies. 

Like most swappers, Davis has been 
ripped off a few times, receiving tapes of 
lamentable quality or not tapes at all. 
“There’s nothing you can do about that, ” 
he sighs. “If you’re going to trade, you’ve 
got to be trusting. ” 

Carelessness can be as devastating as 
dishonesty. A friend (or is that former 
friend?) borrowed my mint copy of Here 
Come the Nelsons, the feature-film precur¬ 
sor to The Adventures of Ozzie andHarriet, 
and lent me a third-generation copy of the 
1979 Oscar telecast. His three-year-old 
daughter yanked my tape out of its cas¬ 
sette and fed it to her Cabbage Patch Kids 

as a spaghetti dinner. I was tempted to turn 
her Cabbage dolls into coleslaw. In defer¬ 
ence to the spirit of the Nelsons, I re¬ 
frained. 

Is Davis worried that the quality of his 
tapes might erode as time goes by? “They 
said that about Super-8 and I have films 20 
years old that are just fine. So I don’t worry 
about that. Although, supposedly, if an 
atomic bomb blows up, it will erase all the 
magnetic tapes close by.” At last I under¬ 
stand what all the “no nukes” fuss is about. 
If the thought of a video winter makes me a 
restless sleeper, it must give Art Volo of 
Ann Arbor, Michigan insomnia. After all, 
he has over 1000 tapes in his collection. 
The library was impressive enough to at¬ 
tract invitations from local talk shows and 
an unsettling visit from the FBI (who found 
nothing illicit). 

Volo owns six Beta recorders, two VHS 
and one three-quarter inch. He plans to add 
two more machines soon. “Now every¬ 
body and his uncle’s got a VCR,” groans 
Volo. “My biggest problem is that when a 
neighbor gets a machine, he wants to bor¬ 
row from me. I won’t lend tapes anymore. 
I’ve lost 30 that way.” 

Twilight Tapes 
Unreliable neighbors aren’t the only 

cause of losses. I arranged a deal involving 
tapes of incredibly rare TV shows including 
a prestardom dramatic stint by James Dean 
on SchlitzPlayhouse. They had been trans¬ 
ferred from films that were no longer avail¬ 
able. The fellow with whom I was trading 
had a prior commitment to ship the 10 
tapes to Southern California so his friend 
there could dub copies for himself. They 
never arrived. Presumably, they’re 
doomed to drift forever in the postal serv- 

continued on page 20 7 

Videoholic Support Network 
Establishing trade contacts is easier 

than you might think. Start by placing or 
answering a classified ad in one of the 
specialty publications listed below. 
They’ve been recommended by numer¬ 
ous videophiles. State your wants and 
what you have to offer. One contact 
leads to another, and you could soon 
find yourself up to your coaxial cables in 
trade deals. 

Video Shopper: Box 1509, Titus¬ 
ville, Fla. 32781; monthly; one-year 
subscription—$15 (U.S.). Editorial 
content, which covers hardware and 
software news, commands only 5-15 
percent of the space. The rest of each 
issue is devoted to ads, including over 
60 categories of classifieds, which are 
run free of charge. If you don’t know 
where to begin, try here. 

VideoMania: 115 Stanton, Ripon, 
Wis. 54971; monthly; $9.95 for 12 is¬ 
sues; sample for SI. A slim, chummy 
paper offering news and reviews, as 

well as loads of alluring classifieds from 
traders. -Classifieds are free to non¬ 
business subscribers. 

The TV Collectors: Box 188, 
Needham, Mass. 02192; 6 issues per 
year—$15; sample for $3. Free classi¬ 
fied ads—buy, sell or trade. Nostalgic 
pieces on stars and shows of the past, 
plus news on current television. Can be 
helpful in deciding what shows to col¬ 
lect, which episodes are most impor¬ 
tant and where you acquire them. 

Movie Collector’s World: Box 
309, Fraser, Mich. 48026; 26 issues 
(one year)—$18. Bills itself as “the 
marketplace for film and video collec¬ 
tors.” Runs approximately 50 pages. 
Articles examine films and, less fre¬ 
quently, television of yesterday and to¬ 
day. Coverage of video and disc releas¬ 
es. The video section of the classifieds 
is rather skimpy (ads cost 5 cents per 
word), but you’ll find many unusual 
tapes in the display ads that aren’t avail¬ 

able at your neighborhood video shop. 
Big Reel: Route #3, Box 239 A, 

Madison, N.C. 27025; 12 issues—$15; 
sample copy for $3. Lots of paper col¬ 
lectibles and 16mm films offered. Vid¬ 
eo-related content has grown. Classi¬ 
fieds in the Video Mart section cost 7 
cents per word. Overall accent of this 
thick paper is on B Westerns. If that’s 
your main area of interest, give the Big 
Reel a spin. 

Goldmine: 700 E. State St., Iola, 
Wis. 54990; biweekly; 13 issues (half- 
year)—$22; full year—$35. This publi¬ 
cation, found at some newsstands, is 
aimed at record collectors, but it now 
includes a video section. News, re¬ 
views, and a sprinkling of informative 
articles. Advertising in the classified 
“Marketplace” costs 7 cents per word. 
If you want tapes of rock acts, ’50s- 
’80s, check this out. It could prove to be 
a goldmine indeed in terms of trade con¬ 
tacts. —p. F. 
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Eleventh-Hour 

Stocking Stuffers 

Any Video Fan 

Can Afford 

D 
m Jeverly Hills Cop, Pinocchio, Mr. Mom, and The Thin 
Man have something in common this holiday season. They all 
figure in the latest confrontation between the people who make 
prerecorded videos and the people who bring them to you. With a 
longing sidewise glance at the record industry, video labels are 
risking bushels of dollars in an attempt to encourage more con¬ 
sumers to buy videos—to take them home and keep them rather 
than merely rent them as more than 84 percent of us now do. The 
labels are dramatically cutting prices on selected titles to encour¬ 
age more consumers to buy, and to buy videocassettes as gifts. 
From Vestron’s “VideoGift” to the stocking Paramount is handing 
out with each of its cassettes, the theme is buy, buy, buy. Home 
video manufacturers don’t get a direct share of rental income; they 
make money only when a cassette is sold. So manufacturers are 
doing everything possible to change your habits—to make you 
think of what you’re going to buy every time you walk into a video 
store, not what you’re going to rent. 

That also means encouraging video stores to sell, which is 
easier said than done. Rental-obsessed retailers often don’t have 
copies of popular titles to sell, preferring instead to keep most of 
their inventory in rental stock. “Manufacturers are trying to force 
a change in the video business,” says Gary Messenger, head of 
North American Video, a North Carolina store chain. That attempt 
will determine where you buy prerecorded tapes—if video stores 
continued, on page 180 

BY TONY SEIDEMAN 
Christmas bargains include (top to bottom) ‘Pinocchio,’ 
‘Beverly Hills Cop, ’ ‘Dinner at Eight, ’ and 'The Women. ’ 
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Sylvania RKE198SL02 "Superset II" MTS Monitor/Receiver 

Pioneer VX-50 SuperBeta Hi-Fi VCR with MTS 

Zenith VR3200 VHS Hi-Fi VCR with MTS 

Akai VS-303U VHS VCR 

Sylvania "Superset II" MTS Monitor/Receiver 
Sylvania’s newest 
crop of TVs is as 
sophisticated as any 
available. One of 
the more attractive 
models is the 
RKE198SL02, in 
the Superset II se¬ 

ries, which offers MTS (multichannel tele¬ 
vision sound) and a host of features that 
would please both hard- and softcore video 
buffs. It is one of a series of sets in assorted 
sizes and stylings. This one is a perfect size 
for your editing room or any place where 
space is at a premium. 

MTS gets top billing because of the in¬ 
tense excitement this new extension to 
broadcast television has generated. The 
set offers a choice of forced mono (for 
reducing noise when receiving distant ster¬ 
eo stations), stereo, and SAP (second au¬ 
dio program). But it does not offer the 
option of mono main audio on one channel 
and SAP on the other. It also offers ex¬ 
panded stereo for better depth and simu¬ 
lated stereo to improve mono broadcasts. 
Its sleep timer and display recall are con¬ 
ventional. However, it has a feature called 
“Personal Preference” that brings up your 
chosen favorite channel with the volume, 
bass, treble, balance, stereo/mono, and 
antenna/accessory input settings you like, 
all at the touch of one button. That’s a new 
one to us. 

Two separate switching systems let you 
connect a variety of video sources. First is 
a set of the more common audio/video 
jacks. It provides for attaching two such 
devices, each with stereo audio. The sec¬ 
ond set of jacks provides a loop-through 
feature so you can record from something 
different than what you’re viewing. In addi¬ 
tion, a monitor output supplies the pro¬ 
gram material that is being viewed. Both 
the loop-through and monitor jacks deliver 
fixed-level stereo audio. Another stereo 
audio output has its level determined by 

the volume setting and is perfect for feed¬ 
ing an external stereo audio system. 

The second set of source switches lets 
you choose from three RF inputs. One is 
intended for an antenna or cable feed. The 
other two may be used for a cable convert¬ 
er and a game so, for example, you won’t 
have to make changes to view those sourc¬ 
es. An unusual feature is that the set re¬ 
members the channels set for auxiliary 
sources. When you select one, the set au¬ 
tomatically switches to the channel last 
used with that input. Another unusual 
touch is the space provided in the subsidi¬ 
ary control compartment to store the re- 

Description. The RKE198SL02 is 
quite compact because its cabinet extends 
barely 1-1/2 inches beyond the picture tube 
on the top and sides. On the bottom the 
tube border is just 4-3/4 inches from the 
support surface with 2 by 3-inch speakers, 
a control panel, and pedestal squeezed into 
the space. It is 18-1/2 inches high by 19 
wide by 18-3/4 deep including the projec¬ 
tion for the picture tube. We wish Sylvania 
had gone ahead and shaped it into a cube, 
or made the top a flat surface suitable for a 
VCR. It is styled in silver grey with a black 
pedestal, control panel, and frame that sur- 
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VAL-U-UNE 
VIDEO DEPOT/SOUND PLAYGROUND 

An Important Message from the President 

To all readers of Video Magazine 
(especially our previous customers) 

Thank you for making VAL-U-UNE one of the largest, 
most respected and quality-oriented video direct marketers 
in the United States. 

We, at VAL-U-LINE, have adopted a very simple philos¬ 
ophy “to offer the products of your choice, at the best 
possible price.” 

We are continually concerned about your new video 
investment. Therefore, our staff of well-trained video experts 
will advise you of all current, comparable products that may 
have the same features and specifications, yet, at a cost 
savings to you. 

As you know, many different manufacturers supply 
nearly identical electronic equipment in terms of features and 
specifications. Since we stock all major brands and purchase 
in truckload quantities, we can offer you, at any given time, 
the greatest values toward your new electronics purchase 
because of our unique new purchasing system. 

In a continuing effort to supply you, our customer, with 
all your electronics needs, we additionally carry a full line 
of monitors, TVs, Projection TVs, telephones and telephone 
answering equipment, microwave ovens, personal stereos, 

radar detectors, and a vast array of other electronics oriente 
products. Plus, since audio and video products have now 
become integrated, we will also offer quality audio products; 
as well. 

Call the VAL-U-LINE for all your electronics needs. We] 
have satisfied tens of thousands of customers in the past, 1 
with the fastest delivery of factory fresh, double-boxed 1 
merchandise to assure your products arrive safely and i 
undamaged. We also want you to know that all our products 
carry original manufacturers U.S. warranties. Further, for 
your convenience and benefit, we have set-up a network ofl 
service and shipping centers coast-to-coast to make certai 
that your new merchandise arrives as quickly as possible 
from your order date. 

Again, thank you for your support, and we look forwari 
to continuing to offer you the best possible price and advice 
on your next electronics purchase. 

Sincerely, 

Paul Lipton 
President/CEO VAL-U-LINE Ira 

RCA SelectaVision Stereo 
with VHS Hi-Fi and Remote 
Control 
Brings a new standard of audio performance to your 
home video system. 
• VHS Hi-Fi delivers amazingly lifelike stereo repro¬ 

duction. (External amplifier system or compatible 
TV/monitor required for stereo.) 

• Infrared remote control lets you activate all special 
effects, timer programming steps and most other 
VCR functions. 

• Sophisticated record/playback system with three 
video heads helps deliver jitter-free Stop Action, 
Frame Advance, Slow Motion, Double Speed and 
Reverse Play in SP and SLP modes; Picture 
Search in SLP mode. 

• Electronic timer programming of up to eight TV 
shows one year in advance—by remote control. 

• On-screen displays aid the user during remote 
programming steps and normal VCR operation. 

• 80-position voltage synthesis tuner can be pro¬ 
grammed to receive all VHF/UHF channels or up 
to 63 cable channels. (Local systems may vary.) 

• On-screen tape remaining indicator. 
• Electronic program indexing simplifies finding 

recorded programs. 

RCA SelectaVision 950 
Convertible Stereo VCR 
with VHS Hi-Fi and Dolby™ 
Introducting the ultimate VCR—SelectaVision® 
950 from RCA. Includes today’s most innovative 
video features, including VHS Hi-Fi audio, 5-head 
video quality, programming by remote control and 
instant portability. 
• VHS Hi-Fi delivers amazing lifelike stered repro¬ 

duction approaching the quality of advanced digital 
audio systems. (External amplifier system or com¬ 
patible TV/monitor required for stereo.) 

• Converts instantly from table model VCR to port¬ 
able video system (optional rechargeable battery 
and video camera). Cordless recorder/tuner hook¬ 
up eliminates cable clutter. 

• Remote programming up to eight events, one year 
in advance. 

• Sophisticated five-head video system helps deliver 
jitter-free Stop Action, Frame Advance, Slow 
Motion, Double Speed, Reverse Play and Picture 
Search in SP and SLP modes. 

• Infrared remote control activates special effects, 
timer programming and most other VCR functions. 

• 133-channel frequency-synthesis tuning features 
pinpoint accuracy on broadcast or cable channels. 

• Compatible with RCA Digital Command Center, 
2-in-1 remote control included with ColorTrak 2000 
Monitor-Receivers. 

HOLIDAY SPECIAL!! _ 
Color Video Camera 
With “Color Viewfinder” 

• Ultra low-light sensitivity—7 LUX j 
• Newvicon pick-up tube imager 

• Keyboard records 8 different titles ] 
• Automatic focusing 
• 8:1 power zoom 
• Remote Control for operating recorder! 

VIDEO DEPOT/SOUND PLAYGROUND 
SALES & SERVICE C0AST-T0-C0AST 1-800-' 



VAL-U-UNE features 

The New GE 
Control Central 
Programmable 
Remote System 

COLOR 

□ □[HQ 
ami — i 

Now Virtually All Your 
Audio/Video Components 
Will Listen To One Very 
Intelligent Remote Control. 
This amazing system can command and control up to four different 
infrared remote control audio/video products—VCR, stereo, television, 
and compact disc, etc., all with the convenience of one hand-held 
remote. The secret is a built-in programmable microcomputer—only from 
General Electric. 

Now available and in stock!! 

Control Central 
Model #RRC600 

VAL-U-UNE 
DEO DEPOT/SOUND PLAYGROUND 
LES & SERVICE COAST-TO-COAST 1-800-VIDE0-US 



holiday 1_VAL-U-LINE features 
specials^ MASNAVOX/ Panasonic 

Magnavox VR8283BK 
Deluxe Color Video Camera 
with Color Viewfinder 
• Newvicon camera tube 
• IV2" color viewfinder 
• 7 Lux sensitivity 
• Infrared automatic focus 
• Stereo sound 
• Full keypad character/stop 

watch generation 
• FI .4 lens with macro 
• Two-speed 8x power zoom 
• 8 page memory with 

back-up 
• Insert edition 
• Tape counter 

ALL VHS 
CAMCORDERS 

IN STOCK 

Magnavox VR8560SL VHS 
VCR—Four-head Table 
Model with Remote 
• Four-head front-load system 
• Hi-Fi stereo sound 
• On-screen programming 

display 
• Field fine special effects 
• 169 channel Frequency 

Synthesized random 
access tuning 

• Tilt control panel 
• 34-function IR remote 

control 
• 21 day/8 event programmer 
• 60-minute timer back-up 
• Auto Index search 

Magnavox RD4502SL 25" 
Diagonal Table Model 
Computer Color 330 TV 
Monitor with Remote 
• 100% solid-state chassis 
• 100° in-line, matrix tube 
• Digital control program¬ 

mable scan tuning 
• High resolution filter 
• 134 total channel capability 
• Infrared remote control 
• LED time/channel display 
• Spatial stereo switch 
• Two 3" x 5" speakers 

Magnavox VR8555SL VHS 
VCR 8-hour Front Loading 
with Hi-Dynamic Hi-Fi 
Stereo Sound, 4 Head Videc 
System and Wireless 
Remote Control 
• HD Hi-Fi stereo sound 
• Fast Motion, Variable 

Speed Slow Motion and 
Double-Speed Play in , 
SP & SLP 

• 21-function wireless 
control 

• 2-week/4-program digital 
clock/timer 

• 99-position/107 channel 
voltage synthesizer cable- 
compatible tuner 

• Stand-By One Touch 
Recording i 

• Built-in Stereo/Bilingual j 
Decoder 

• Multi-Function Display 
• SL/LP/SLP tape speed 

selector 

Panasonic PV-200 Omni- 
Movie Combined Color 
Video Camera and VHS 
Recorder/Playback System 
• Records/plays standard 

VHS tapes 
• Instant playback with B/W 

Electronic Viewfinder 
• Auto-Focus; 6:1 F1.4 power 

zoom lens with Macro 
• V2" low light Newvicon 

pick-up tube 
• Record/Review, Frame-Still 

and Omnisearch 
• Electronic counter with 

counter memory 
• One touch white balance 

control 
• Auto/manual iris control 
• Auto-stop and rewind 
• Battery balance indicator 

Panasonic PV-1535 Omni¬ 
vision VHS 8-Hour Front- 
Load VCR with Tech-4 
Video Head System and 
Remote 
• Tech-4 Video Head System 

for noiseless, jitter-free 
special effects in SP and 
SLP 

• Built-in 2-week/4-program 
digital clock/timer 

• 17-function wireless remote 
control 

• Multi-Function Display 
• 14-position/107-channel 

pushbutton cable- 
compatible tuner 

• Stand-By One Touch 
Recording 

• Omnisearch and Fast 
Motion in SP and SLP 

• SP/LP/SLP speed selector 
• Double-speed play in SP 

and SLP 
• Auto-stop and rewind 

Panasonic PV-1340 Omni¬ 
vision VHS 8-Hour Front- 
Load VCR with Cable- 
Compatible Tuner and 
Wireless Remote Control 
• Built-in 2-week/4-program 

digital clock/timer 
• 16-function wireless remote 

control 
• Multi-Function Display 
• 99-position/107 channel 

voltage synthesizer cable- 
compatible tuner 

• Stand-by One Touch 
Recording 

• Omnisearch, Still-Frame 
and Frame-Advance in SLP 

• Double-speed play in SLP 
• SP/LP/SLP speed selector 
• Auto-stop and rewind 
• Soft-touch controls 

Panasonic PV-8600 8-Hour 
Portable VCR with Slide-in 
Docking, Tech-4 Video 
Head System with remote 
and Dolby™ 
• Slide-in docking for 

recorder/tuner 
• Tech-4 video head system 

for great special effects in 
SP and SLP 

• Omnisearch in all three | 
speeds 

• Dolby stereo recording , 
and playback 

• Recorder w/batt. weighs 
only 7 lbs. 

• 130-channel cable- 
compatible tuner 

• 17-function wireless remol 
control 

• 2-week/8-program 
clock/timer I 

GE and Control Central are trademarks of General Electric Company 
Panasonic, Omnivision, Omnimovie and Omnisearch are trademarks o 
"Dolby” and the double-D symbol are trademarks of Dolby Laboratoriei VAL-U-LINI 
VIDEO DEPOT/SOUND PLAYGROUND 
SALES & SERVICE C0AST-T0-C0AST 1-800-VIDEO-I 



Videotests 

rounds the tube. 
Just below the frame is a black band with 

many pushbuttons. Below that is a wider 
silver band with speakers at each end. 
Next down comes the short black base 
with the room-light sensor at the left end 
and the 1/4-inch phone jack for headphones 
at far right. The left third of the black band 
above the speakers is all buttons, with one 
for Power at the extreme left followed by 
those for Stereo/Mono, Expanded Stereo 
or Simulated Stereo/Mono, Sleep Timer 
on/off, Personal Preference on/off, Anten¬ 
na/ACC 1/ACC 2, A-V1/A-V 2/Tuner, and 
last channel Recall. 

Farther right are buttons for channel up/ 
down Scan, indicators for SAP, Stereo, 
and Remote control commands, the sensor 
for the IR remote control, and Volume but¬ 
tons. A tiny button above the Recall releas¬ 
es the door to the subsidiary control com¬ 
partment. 

The top of the door to the sub control 
compartment is between the Recall and 
Channel Scan buttons. The door spans 
both the black and silver bands. Just inside 
is the storage area for the remote. In the 
back of the compartment are sliders for 
Tint, Sharpness, Picture, Brightness, and 
Contrast. To their right are Up and Down 
buttons for Balance, Bass, and Treble, and 
a column with a button to select SAP/main, 
and switches for Cable/Normal and 
Scan/Program. Farthest right is a column 
with buttons for Time Set, plus Add and 
Delete for scan programming. 

As usual the top, bottom, and sides are 
bare. The contoured plastic back panel 
bulges at the rear for the picture-tube 
neck. A bracket at top left holds the anten¬ 
na. Left of the back panel are two depres¬ 
sions for connectors. At the top left are 
spring-loaded connectors for external 
speakers. To their right is a switch to 
change amplifer output between the inter¬ 
nal and external speakers. 

Several RCA jacks for line-level inputs 

DATA 
Dote of test: September 1985 
Suggested retail price: $829.95 
Weight: 56 lbs. 
Dimensions: 18-1/2 x 19 x 18-3/4 inches 
(h x w x d) 
Power requirements: 120VAC, 60Hz, 
1.25A 
Screen size: 20 inches (measured diago¬ 
nally) 
Speaker size: 2—2 x 3-inch speakers 
Type of tuning: frequency synthesis 
Method of tuning: up/down scan on set: 
up/down scan and keypad direct access on 
remote 
Tuning capability: 32 broadcast chan¬ 
nels—2 to 83: or 122 cable channels—2 
to 13, A-l (99), A-2 (98), A to I, J to 
W, etc. to 125 except 95, 96, 97 
Remote control: IK wireless with but¬ 
tons for Power, Mute, Alternate (previ- 

and outputs are arranged with associated 
jacks in the same row. The audio jacks are 
at the left, and the video jacks are at the 
right. The top row has jacks for the A/V 1 
input. At the extremes are controls for 
audio and video input levels. Below that 
row is a similar row for the A/V 2 input, and 
then a row with a matching set of jacks for 

The picture is good 
but not snappy—but 
no two people have 
the same reaction to 

a TV picture 

loop-through output from A/V 2. These 
A/V 2 jacks are set off from the others by a 
red border. Below that are the audio and 
video Monitor outputs with fixed-level au¬ 
dio. Last is a set of audio outputs, their 
levels regulated by the set’s Volume con¬ 
trol. The latter audio outputs have no 
matching video output—it’s meant to drive 
your stereo system. 

In a smaller depression at the bottom left 
of the panel are three F connectors for RF 
inputs, one for the output of the RF switch¬ 
er, and a cable normally hooked to the 
output connector. The remote is 1/2-inch 
thick by 2-5/16 inches wide by 5-3/4 inches 
deep. It is color-coded with the Power, 
Mute, Recall, and Alternate Channel on a 
blue field, the tuning controls on black, and 
the audio quality and volume on shiny sil¬ 
ver. Most of the other controls are on a 
grey field—except the RF switching which 
is on orange, and the indicator for channels 
100 to 125 which is on red. 

Operation. Despite the set’s many op- 

Test Report: Sylvania RKE198SL02 
“Superset II" 19-inch MTS Monitor/Receiver 

ous) Channel, (display) Recall, 10-digit 
keypad, up/down channel scan, Volume 
up/down, Bass up/down, Treble up/down, 
Balance right/left, SAP/Main MTS, Ex¬ 
panded (stereo or synthesized stereo), 
100 (for access of cable channels above 
100), A/Vl-A/V2-Antenna, Sleep Timer, 
Preferred Channel (favorite channel with 
audio and RF source preference), Anten- 
na/ACCl/ACC2 
Video/stereo audio inputs: 2 
Video/stereo audio output: 1 Monitor 
Out (selected input), 1 A/V2 Out (A/V2 
loop through) 
Video/stereo audio tuner output: no 
Auxiliary stereo audio output: yes, 
variable 
Headphone jack: 1/4-inch phone type 
External speaker connectors: yes, 
switchable 
Internal audio amplifier power: 4 

tions, it is easy to operate. In fact, once 
you grasp the purpose of a video switcher, 
an audio switcher, and MTS sound, you’ll 
refer to the manual only for information on 
the Personal Preference switch. You can 
guess all the other functions. 

A little harder is connecting the various 
A/V inputs and outputs. If you want to 
videotape what is selected by the set, con¬ 
nect the VCR input to the set’s Monitor 
Out jacks. To tape what’s on the A/V 2 
input while you watch something else, con¬ 
nect the VCR input to the A/V 2 loop- 
through. You may still end up switching 
connectors for maximum flexibility. Note, 
though, that we’re talking about dubbing 
while watching different material, not 
about taping one show using the VCR’s 
tuner while watching or using the set for 
something else. 

Performance. We rate the picture as 
good because it is pleasant; however, in 
some areas you may want more. Horizon¬ 
tal resolution is 330 lines from RF sources 
and 350 from video sources. Video S/N is 
51dB, chroma AM S/N is 46dB, and chro¬ 
ma PM S/N is 43dB. The measurements 
are very good—but when you try to adjust 
the controls for color, tint, brightness, pic¬ 
ture, you’ll find it difficult to maintain high 
brightness, saturated color, and high con¬ 
trast with strong blacks and shadows at the 
same time. So the picture is good but not 
snappy. 

Of course, with 2 by 3-inch speakers, 
don’t look for earth-shattering bass. The 
speakers provide a frequency response of 
about 100 to 15,000 Hertz with a few minor 
peaks and dips. They do a creditable job 
and don’t sound tinny. If you route the 
audio output to your Hi-Fi system, the A/V 
inputs offer a frequency response of 20 to 
20,000 Hz within 3dB, with a S/N of 65dB 
and THD of 0.6 percent. 

The MTS decoder does a good job of 
delivering stereo sound with a 50dB dy¬ 
namic range, 36dB of separation, and a 

watts per channel 
Accessories: remote control and battery, 
rabbit ears VHF and bow-tie UHF anten- 

RESULTS & RATINGS 
Picture detail: 330 lines RF in; 350 lines 
video in 
Snowiness: S/N, luminance: 51dB 
Chroma AM S/N: 46dB 
Chroma PM S/N: 43dB 
Accuracy of colors: good (see text) 
Overall picture quality: good/very 
good 
Audio frequency response: 20- 
20,000Hz, -3dB, video in (see text) 
Dynamic range: 65dB 
Total harmonic distortion: 0.6% 
Overall audio performance: good 
Ease of operation: very good 
Overall performance: good/very good 
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frequency response of 50 to 12,000 Hz. 
That’s average compared with the other 
MTS TVs we’ve seen. SAP had about the 
same frequency response, but those are 
the limits of the SAP allocation. The Stereo 
Synthesizer/Stereo Expander does a good 
job of creating “depth” with the set’s 
speakers, but tends to create a 
hole-in-the-middle effect when routed to a 

stereo system with normal speaker place¬ 
ment. The synthesized stereo is pleasing. 

Conclusion. If you’re looking for a 
monitor/receiver with many bells and whis¬ 
tles and good performance, consider the 
RKE198SL02, though you might catch 
your breath at its $829.95 suggested retail 
price. That is a fair price when you consid¬ 
er all the features Sylvania stuffed in. 

However, if you’re hunting for a perfect 
“10,” keep looking. If we’ve learned any¬ 
thing in our seven years of reviewing for 
VIDEO it is that no two people seem to 
have the same reaction to a TV picture. It 
is like trying to swap eyeglasses with your 
neighbor—you almost certainly wear dif¬ 
ferent prescriptions. The options and fea¬ 
tures, in any case, are worth a look. 

Pioneer SuperBeto Hi-Fi VCR with MTS 

In video circles Pio¬ 
neer is best-known 
for its LaserVision 
players. Recently, 
it added component 
systems and moni¬ 
tor/receivers. Now 
it has become one 

of the few brands to boast all three VCR 
formats with its new offerings in the Super- 
Beta, VHS, and 8mm formats. 

The two SuperBeta machines include 
the VX-90—quite similar to Sony’s SL- 
HF900 (“Videotests,” October 1985)— 
and the VX-50 reviewed here. The VX-50 
is similar to Sony’s SL-HF400 with the 
addition of a Control S input to enhance 
editing. Pioneer’s decision to sell Beta ma¬ 
chines represents one of the few recent 
additions to the Beta camp. However, 
since it will offer all the other formats as 
well as LV disc players, we should inter¬ 
pret the action as a display of Pioneer’s 
total commitment to video. 

SuperBeta, Hi-Fi, and MTS (multi¬ 
channel sound) are the VX-50’s most sig¬ 
nificant features. Hi-Fi has been with us 
longest. In NTSC Beta machines, Hi-Fi 
sound is recorded as an FM signal sand¬ 
wiched between the luminance (contrast) 
and chroma (color) video signals and re¬ 
corded on tape by the video heads as part 
of the video signal. The result is a sound 
system second only to Compact Disc play- 
162 Video December 1985 

ers. 
Last year we saw the introduction of 

MTS. Only one VCR—a Mitsubishi VHS 
unit—had it. Of course it was a top model. 
Early this year a few more MTS models 
arrived, but again only at the top end. Now 
the feature has moved into midpriced ma¬ 
chines, the group into which this VCR falls. 
A few machines with lower prices have 
MTS, but the process of correctly aligning 
an MTS decoder is so complex that VCRs 
with mono tuners will always be cheaper 
than MTS units. 

The decoder in this Pioneer machine 
gives the maximum current sound record¬ 
ing options. You may record stereo on the 
left and right tracks plus the SAP (second 
audio program) on the mono linear track all 
at once. You may also record stereo on the 
stereo tracks and main audio, in mono, on 
the linear track. If MTS reception is poor, 
you may force mono recording on all tracks 
to reduce noise. 

Last but best is SuperBeta recording. 
SuperBeta offers both wider frequency re¬ 
sponse, hence more detail, and lower 
noise, for less graininess. These picture 
improvements are achieved by raising the 
luminance portion of the video signal 800 
kiloHertz up the frequency spectrum. The 
change should not affect the playback of 
SuperBeta tapes on recent Beta machines. 
But if you make tapes for friends with old 
Beta machines, they may have some play 

back difficulties. If so, you should switch 
SuperBeta off. All the SuperBeta ma¬ 
chines we’ve seen let you switch the fea¬ 
ture off. 

Other features include simulcast record¬ 
ing, a switchable MPX filter to screen out 
the FM stereo pilot tone, a PCM recording 
position, a sharpness control, a 6-event/7- 
day timer, and a Quick Timer (one-touch 
record). 

Description. The VX-50 is black ma¬ 
chine with small unobtrusive legends. That 
may not be as big a blessing as it sounds 
because the legends are a little hard to see 
in dim light. However, the colors on the 
remote are light and easy to see, even just 
by the glow of the TV screen. The VCR 
weighs 22 pounds, 1 ounce and is 4-1/4 
inches high by 17 wide by 15-1/8 deep. 

The top of the front panel is set off from 
the lower part by an indentation that tilts 
the row of controls across the middle. The 
upper part has the Power switch at far left 
followed by the cassette hatch with the 
Eject button as part of the hatch’s lower lip. 
Most of the remainder of the top section is 
devoted to displays. The exceptions are 
buttons at the far right for Clock/Counter, 
Clear/Reset, TV/VCR, and Quick Timer. 
The latter lets you manually record the 
channel you’ve selected in half-hour incre¬ 
ments for up to five hours. 

The main display at far right provides 
clock, timer, counter, time remaining, tun- 
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Playback Movies Thru The Brand New '86 Hybrid-8t 
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Switch video only Sustain 
audio Professional results 
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•Switcher electronically 
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• Stabilizer 
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Hybrid is 8 Video Improvement Products in-One. 
Now, Every Special Effect Pattern in Full Brilliant Color! 

(1) Better Playback Image "The Hybrid contains 
one of the best image enhancers we ve ever seen. — this unit does it 
all — what it does it does better than any other unit on the market 
--we consider it one of the best buys in video."-.-—Henry Cohen, 

Associate Editor Vii 

(2) Here's How You Edit. (7 Easy Steps) 

(3) Live Presentations Made Easier usethezip- 
stick's 4 unique special effects to liven up your presentations. 

(4) Mix Your Voice Into Music Videos or add 
your voice as a narrative into any video tape — without losing the 
original soundtrackl Use Hybrid's Fabulous Audio Dissolve feature. 

(5) You Can Build a Two Camera Studio Hybrid 
is your central switcher and pattern generator while switching 
between two video cameras. 

(6) Phone Mr. Hook-up" Our whiz-kid electronic 
technician is glad to assist you with any problems or questions you 
might have before, during or after your purchase. 

Editing changes hours of tape (on VCR 1) to minutes of "Highlights" 
(on VCR 2). Hybrid inserts fades/wipes at edit boundaries. 
(A) Rewind both tapes. Zero both counters. 
(B) Make an edit list. On VCR 1 note the counter reading at the 

start and end of each "Highlight." 
(C) Roll VCR 1 to 0017 and put in play/pause. 
(D) Put VCR 2 in record/pause. On Hybrid, press Fade/in. 
(E) Select a blue fade or wipe button on Hybrid (or a combina¬ 

tion of buttons to build compound wipes). Practice the effect by 
pressing Fade button in and out. Then fade out. 

(F) Final steps: unpause 2, unpause 1, fade Hybrid in. E/Ton. 
(G) At 0130 fade Hybrid out, pause 2, pause 1, advance 1 to 0220. 

Ff66 (7) Day Trial Period We encourage you to do much 
more with Hybrid-8 than read about it in Videol Try Hybrid for 7 days 
on your home video. If not delighted, return for full refund minus 
handling and shipping. Order Hybrid-8 Today — Make A Great 
Video Holiday! Price: $419.00, Shipping: $4.00 
Color Wipe (option). $49.00 ZIPSTICK (option) $ 199.00 

Phone Our 800 Number: in Mich. (3i3) 388-5289 
"Mr. Hook-Up" (313) 388-5422 
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... And They'll Swear You Bought A Hi-Res VCR 

Zipstick Controller Adds 4 More Unique Effects!. 
(1) Spotlighting It's a bright 
frame. How it works: You manually 
converge wipes to form a spotlight, any 
shape. "Translucency" control reduces 
brightness of all areas outside the spot¬ 
light for proper contrast. Zipstick zips 
spotlight around the screen to highlight 
the person or object you desire. 

(2) Scrolling It's a thin bright 
frame surrounded by color. 
How it works: Your Zipstick scrolls the 
frame down the screen to expose your 
credits. Use with camera and easel. 

(3) Targeted Converge Presto! 
A wipe box shrinks to any target you 
choose left or right of center screen. 
How it works: Select a target center 
with Zipstick. V, on Manual. H, on Auto. 
Then turn Translucency to black, as you 
press Fade. 

(4) Bouncing Ball Effect 
A tiny bright ball; an electronic pointer. 
How it works: Zipstick zooms ball around 
screen as you point out details. Usually 
used with VCR in freeze frame or live 

j with camera. 

Winner: Most Innovative 
Video Design, Design 
Engineering Council, J| 
Electronics Industry Assoc. * -800-792-2489 
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ing, and VCR-function information. Be¬ 
tween that and the cassette hatch are dis¬ 
crete indicators for Beta Hi-Fi, MTS ster¬ 
eo signal, and SAP. The remote sensor is 
in the same line. Below is the Peak level 
audio indicator, in the same row with the 
four buttons mentioned above. On the nar¬ 
row sloping band between the upper and 
lower areas are buttons for Rewind 
(Search), Play, Fast Forward (Search), 
Stop, and Pause/Still; a spring-loaded slide 
for Record, a single slider for stereo Hi-Fi 
level, and (+) and (-) buttons, primarily for 
tuning. The tuning buttons are also used 
when setting the clock and timer. 

The lower front panel seems bare but 
tiny legends draw attention to three con¬ 
trols on the pedestal at the lower right: the 
Tracking control; the Input Select with po¬ 
sitions for Tuner, Line/PCM, Line Audio 
(simulcast); and the MPX filter with posi¬ 
tions for Off, On, and PCM. The right side 
of the area is a flap covering subsidiary 
controls. Within are SuperBeta On/Off, a 
rotary control for Sharpness, two Monitor 
Select slide switches for Stereo/Left/Right 
and Hi-Fi/Normal, small buttons for Beta 
II/III, Clock set, and program Check, large 
buttons for Timer Set and Next, and a red 
button for Timer On/Off. The “Next” but¬ 
ton is used to set the clock and timer. 

The side panels only have air holes, but 
on the top panel there is another control 
compartment. Inside are slide switches for 

Auto Stereo, Normal Audio, AFT (auto¬ 
matic fine tuning), and RF Unit (output 
channel 3/4), a Set switch to activate the 
tuning memory, and pushbuttons to clear 
preset positions, scan through the fre¬ 
quency range, and set the channel number 
on the display. The RF and AFT switches 

The size of the 
controls makes them 

look good, but 
your fingers may 

prefer them larger 

are self explanatory. 
The Auto Stereo in its On position feeds 

stereo to the Hi-Fi tracks if a stereo broad¬ 
cast is being received; otherwise, it feeds 
mono. In its Off position it forces a mono 
signal onto both Hi-Fi tracks even if a 
stereo signal is being received. Such a 
mono signal usually has less noise. The 
feature is useful for receiving distant sta¬ 
tions. The Normal Audio switch deter¬ 
mines what will be recorded on the linear, 
or normal, track with the choice being ei¬ 
ther the main audio signal in mono or SAP 

sound if that signal is present. If there is no 
SAP and the switch is in the SAP position, 
nothing is recorded on the linear track. 

The Set button puts the tuner memory 
into its memorize mode. Then you can use 
the front-panel, not the remote, tun¬ 
er-scan controls to select the preset to be 
programmed. A touch of the Clear button 
removes the previous setting, and the (+) 
and (-) controls step you through the tuning 
range, stopping at each active channel. 
Front panel indicators tell you signal’s band 
and approximately where in the band it is. 
When you reach the channel you want, use 
the 10s and Is buttons of the Channel No. 
group to set the channel-number display. 
Touching the Set button again memorizes 
all the changes you have made. 

The rear panel has just one control, the 
Beta Hi-Fi On/Off switch. Pioneer proba¬ 
bly put it there expecting it will always be 
set to On. We agree and would go one step 
further and make it a recessed switch so it 
could not be accidentally moved. After all, 
who would willingly switch off the better of 
the two audio systems and force the sole 
use of a mono linear track? 

Also on the panel are the AC cord, an 
unswitched AC outlet, single RF input and 
output connectors (F type for combined 
VHF/UHF/Cable), video and stereo audio 
inputs and outputs, the Control 1 input and 
output, and the Control 2 input. The Con¬ 
trol 1 jacks take and pass on remote-con- 
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Easy Hook-up. 
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nents to the 
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ordinator. It's 
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trol signals from Pioneer’s Foresight Sys¬ 
tem, in which control information is 
daisychained through all the components. 
Control 2 is for connecting to Pioneer’s 
VX-90 SuperBeta VCR for enhanced edit¬ 
ing. It is similar to the Control S input on 
Sony SL-HF600. 

The Remote control is 2/3-inch thick by 
2-1/3 inches wide by 6-2/3 inches long and 
powered by two AAA cells. Although it is 
black like the VCR, the controls are easy to 
see because they are in various shades of 
grey while the legends are in distinctly 

lighter greys. Two of the buttons are 
bright orange: Power and one of the two 
buttons to initiate Recording. The buttons 
are separated into three groups dis¬ 
tinguished by background color. Farthest 
forward on a dark grey background are the 
buttons for Power and TV/VCR switching. 
Next on a light grey field are buttons for 
Rewind (Search), Fast Forward (Search), 
Play, Stop, Pause/Still, Record (two but¬ 
tons), and the Channel +/- rocker. Farth¬ 
est back on a dark grey background are 14 
buttons labeled A through N for direct ac- 

• AUTOMATIC SHUTOFF ‘DAMPENED SOFT EJECT 

•SMOOTH & QUIET PUSHBUTTON OPERATION 

•RESETTABLE TAPE COUNTER -DURABLE ABS CASING 
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design allows you to make up to4copies while enjoying rich stereo sound from its built in 20 watt audio amplifier. 
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cess of the 14 presets. 

Operation. Almost all the operations 
are very simple. Power, tape-transport, 
channel selection, clock/timer setting, and 
audio-output selection are foolproof. Even 
the SuperBeta, Sharpness, and audio Rec¬ 
ord settings are obvious. For automatic 
recording of Hi-Fi audio just put the slider 
at the 5 position, which is set off from the 
remainder of the scale by the color green. 

Less obvious is the setting for the two 
switches at the lower left of the front panel. 
Both switches and their legends are a little 

- hard to see unless the room is well lit. The 
switches are small slider types, and though 
a pointer shows switch position, the slider 
knob wiggles so it is hard to tell if the 
middle position is selected. Finally, either 
the switch or one of the switch positions 
could be given a better name. 

On the Input Selector switch the posi¬ 
tion for simulcast recording is called Line 
Audio. This is accurate because it does 
record line audio with tuner picture, but 
this could still confuse the less sophisticat¬ 
ed user. The name of the outer switch, 
MPX (multiplex) Filter, is confusing if you 
don’t know or understand how FM radio is 
broadcast. In FM radio a “pilot tone” is 
broadcast at 19 kiloHertz above the carrier 
frequency to tell the receiver that a stereo 
L-R signal is present. Since the VX-50 can 
record signals up to 20 kiloHertz, the filter 
must be on when recording simulcasts so 
that the tone won’t be recorded. 

The manual also omits telling you to set 
the switch to “on” in the section on record¬ 
ing simulcasts, but it does tell you in the 
main diagram describing the controls. The 
other position of the Filter switch is for 
PCM, and the manual leaves most discus¬ 
sion of that position to the instruction man¬ 
ual of the PCM adaptor. You may want to 
relabel these switches if the names confuse 
you. 

The other operational problem in¬ 
volves tuning the presets. Fortunately, un¬ 
less you have more than 14 favorite sta¬ 
tions or use more than 14, you won’t have 
to retune often. The procedure is actually 
simple—but when the tuner stops at a 
station, the front panel indicator gives you 
only an approximation of where the channel 
is. You have to wait until the station identi¬ 
fies itself or use TV Guide since the chan¬ 
nel number displayed is the one entered 
into the memory by the last person who set 
the preset. 

Performance. Picture quality is excel¬ 
lent compared to all non-SuperBeta VCRs 
and very good compared to the one other 
SuperBeta VCR we’ve tested—with one 
small reservation. The RF modulator is 
slightly sensitive to interference. Normally 
RF interference (RFI) affects tuners most. 
The tuner in this VCR is as resistant to RFI 
as the best we’ve tested, but not entirely. 
The tuner of the component system we 
used for these tests showed little sensitivi¬ 
ty to RFI, but when the RF output of the 
VCR was used, RFI was visible. There 
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Videotests 

Tost Report: Pioneer VX-50 
SuperBeto Hi-Fi VCR with MTS 

DATA 
Date of test: September 1985 
Suggested retail price: $800 
Weight: 22 pounds, 1 ounce 
Dimensions: 4-1/4 x 17 x 15-1/8 inches 
(h/w/d) 
Power requirements: 120VAC, 50/ 
60Hz 
Power consumption: 42W 
Tape format: SuperBeta 
Tape speeds: Beta II, III, record; Beta 

Remote: IR wireless with buttons for 
Power, TV/VCR, Rewind (Search), Fast 
Forward (Search). Play, Stop, Pause/Still, 
Record (2 buttons), Channel +/-, and 14 
buttons for the direct access of the pre- 

Separate eject: yes 
Counter digits: 4 
Counter memory: yes 
Program start locator/index/cue: no 
Audio dub: no 
Video dub: no 
Auto rewind: yes 
Linear audio: mono 
Hi-Fi audio: stereo 
Tuning method: 14 preset 
Channel selectors: up/down scan of 
presets on VCR; up/down scan or direct 
access of 14 presets from remote 
Preset method: semi-automatic, up/ 
down (tuning) scan of channels in 4 bands; 
tuning stops at each active channel, if sta¬ 
tion is desired you set display separately 
MTS (multichannel television sound): 
yes 
Tuning range: 2 to 13, 14 to 83, A-l, 
A-2, A to W 
AFT: switchable 
Channel lock: yes 
Timer: 6 programs, 7 days 
Battery backup: “a few seconds” for 
timer memory; none for clock (runs slow 
by length of interruption) 
Auto channel-change: yes 

RESULTS & RATINGS 
Horizontal resolution: 280 lines 
S/N, video luminance: 46dB, un¬ 
weighted: 51.2dB, weighted 
S/N, chroma AM: 46dB 
S/N, chroma PM: 42dB 
Audio frequency response: 20- 
20,000Hz, +0.3/-1.8dB, Hi-Fi; 60- 
12,000Hz, Beta II, 60-6300Hz, Beta II, 
linear (-3dB) 
Dynamic range, Hi-Fi: 80dB 
S/N, audio: 42dB 
Audio distortion: 0.3%, Hi-Fi; 1.8%, 

Overall picture quality: excellent/good 
(see text) 
Audio quality: very good/excellent 
Ease of operation: excellent/average 
(see text) 
Overall performance: very good 

was no visible RFI on the video output from 
the VCR, It appeared only when we oper¬ 
ated it about three feet from our computer 
and the computer was running. Remem¬ 
ber, we used the word “slight. ” 

At the video output, video S/N was 
46dB, unweighted, and51.2dB, weighted. 
The weighted figure is the highest we’ve 
measured on a consumer VCR. Chroma 
AM S/N was 46dB and chroma PM S/N 
was 42dB—again outstanding measure¬ 
ments. Horizontal resolution was 280-plus 
lines with the Sharpness control at mid¬ 
point. So the picture is excellent at the 

■video output and variable between good 
and excellent at the RF output. 

The results for audio were very good to 
excellent, with a frequency response of 20 
to 20,000 Hertz, + 0.3/-1.8dB on the Hi-Fi 
tracks. Response on the linear tracks was 

I, II, III, playback 
Play speed select: automatic 
Still frame: yes 
Frame advance: no 
Slow motion: no 
Speed play: no 
Rapid search: see Cue & review 
Cue & review: 7X, Beta II; 15X. Beta 
III 
Visible FF and Rew: no 
Fast forward/rewind time: 3-1/2 min¬ 
utes for L-750 
Remote pause: yes 



Videotests 

60-12,000 Hertz at the -3dB points at Beta 
II, and 60-6300 Hertz at the -3dB points at 
Beta III. The Dynamic range of the Hi-Fi 
tracks was 80dB, and S/N on the linear 
track was 42dB. Total harmonic distortion 
was 0.3 percent on the Hi-Fi tracks and 1.8 
percent on the linear track. In general, 
audio was very good to excellent. 

Basic operation is very easy but setting 
the input choices was troublesome be¬ 
cause the controls were so tiny. Their size 
makes them look good, but your fingers 
may prefer them larger. Fortunately, the 

two settings most people use, tuner and 
simulcast, are at the ends and easy to set. 
You’ll experience annoyance getting it into 
the middle Line/PCM position. 

You may also be slightly frustrated when 
setting the tuner presets, and the limit to 
14 presets might be restrictive. If you have 
only a few favorite stations and tape only 
off-the-air programs, you’ll defend this ma¬ 
chine design fiercely. You’d also defend it if 
you were using it purely as a dubbing deck. 
Your only objection would come if you had 
to change presets or inputs often. 

Conclusion. The VX-50 is an ex¬ 
cellent performer with a few detractions. 
Its black styling is attractive but some of 
the tiny gold legends are hard to read. 
We’ve also pointed out a few less than 
excellent points on the video end, and on 
ease of operation. So its overall perform¬ 
ance is lowered to very good. Its suggest¬ 
ed retail price is $800, and SuperBeta, Hi- 
Fi, and MTS features at that price add up to 
a very good deal. If you must limit your 
spending on a VCR strongly consider the 
VX-50. 

Zenith VHS Hi-Fi VCR with MTS 

Zenith was one of 
the first companies 
to join the video 
ranks. It enlisted 
with a Beta ma¬ 
chine. About two 
years ago it switch¬ 
ed to the VHS for¬ 

mat. Zenith has brought one major contri¬ 
bution to VCRs regardless of format—a 
devotion to simplicity and to features that 
help users enjoy video recording and play¬ 
back. It has largely succeeded. This new 
model is destined for success and probably 
will be copied. Most of the basic operating 
instructions are on a tape that accompanies 
the VCR. That tape is applicable both to 
the VCR3200 reviewed here and to the 
more modest VCR3100. 

An instruction manual on videocassette 
may sound a mite crazy at first because you 
must hook up the VCR to view the tape. 
Zenith thought about that so it also supplies 
simplified hookup instruction with big pic¬ 
tures to get you started. 

On the cassette, a color-coded bar near 
the bottom of the screen reminds you of 
the chapter, also color coded, you’re view¬ 
ing. The length of the bar acts as a count¬ 
down timer to tell you about how much of 
the chapter remains. Taped instruction is 

not new, but Zenith is the first VCR brand 
to use such a tape extensively. Earlier at¬ 
tempts merely congratulated you on your 
purchase or added some helpful hints. One 
went as far as covering all the components 
of an A/V system in an hour. Zenith spends 
more than 40 minutes talking about the 
VCR, adding another 10 minutes of soft¬ 
ware promos. 

The VR3200 definitely isn’t a no-frills 
model with a gimmick cassette. It boasts 
Hi-Fi sound, a built-in MTS tuner, four 
video heads for optimum special effects at 
SP and EP (SLP) speeds, an 8-event/14- 
day timer, wireless remote control, and 
other niceties. You might wish for a few 
other items like recording and special ef¬ 
fects at the LP speed, slow motion, speed 
play, video dub, and stereo linear tracks. 
However, at a modest list price of $799, 
Zenith has packed in a lot of features. Oth¬ 
er machines with all the items on our wish 
list have suggested prices of $1200 to 
$1500. 

The VR3200 also offers one of the 
cleverest front-panel designs we’ve seen. 
The right third of the front panel is a mem¬ 
brane touchpad with controls for the basic 
transport, tuning, and programming func¬ 
tions. We’re not the biggest fans of mem¬ 
brane pads, but this design uses their fea¬ 

tures to the best advantage. 
Because it is impervious to most corro¬ 

sives, you can let jelly-fingered youngsters 
start, stop, or pause the machine without 
worry. (Don’t let them change cassettes 
though: jelly on the cassette or inside the 
machine is still a big no-no.) Then you can 
clean up the mess with a damp cloth, confi¬ 
dent you won’t harm the machine. You 
won’t have to worry about using that cook¬ 
ing tape while your hands are full of flour 
either. The second benefit of the mem¬ 
brane pad is that it is so thin. The pad is 
actually the cover of a compartment with all 
the subsidiary controls—a clever use of 
technology. 

Description. The VR3200 is a compact 
black machine just 3-3/4 inches high by 
17-3/16 wide by 14-7/8 deep. It weighs 
22.5 pounds. At the top left of the front 
panel is a column of three buttons for Pow¬ 
er, Tape/TV (TV/VCR), and Eject. Below 
is the window for the IR remote-control 
sensor. Between these and the control 
panel at right is the cassette hatch, above a 
giant display panel. The panel offers easy- 
to-see symbols for the various operating 
modes located above the switchable au¬ 
dio-level display at its left. 

In the center are the day, time, and 
programming data, and at right is the 
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You have to be a little crazy to be in this business, anyway, 
so why not go all the way? Here’s a list of some of the most 
wanted video equipment on the market today, together 
with our actual cost and our usual selling price. 

But forget the usual. YOU set the price you want to 
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Check out this great selection of T.V.’s, 
Equipment that can be yours at or near 

, VCR’s, and other Video 
■ cost! 

SONY 

KX-4200 4" profeel monitor, built-in head¬ 
phone jack, 3-way power. 4 lbs. 
VTM4200 tuner for 4200, cable ready 101 

KV8100 7.7" screen, 
play, 3-way power, tinte 

KV1365 13" monitor receiver. 155 ch cable- 

FVH810 Front load, cable-ready, wireless coaa 
remote, 14-day, 3-event, *244 
FVH815 Stereo, front load, cable-ready, toic 
wireless remote, 14-day, 6-event. *Ol 0 
FVH820 Stereo, 4-head front load, cable- tn » t 
ready, wireless remote, 14-day, 8-event. 
FVH830 4-head stereo, camera jack, MTS 
TV stereo built-in. Cable-ready wireless cqrw 
remote, 14-day, 9-event. 03 I 
FVH840 4-Head, Hi Fi MTS stereo, cable- tcco 
ready, wireless remote, 8-event, 14-day. ODO 

TOSHIBA VHS 
5020 VHS front load, cable-ready, wire- cocfl 
less remote. 7-day, 4-event. £UU 

*258 *299 *322 

*299 

*389 

NEW YORK 
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KV1370R 13" monitor receiver, 155 ch 
cable-ready quartz synthesis tuning, mir- 
rorblack screen, sleeptimer remote control, 
upright design. 
KV1371R 13" remote control, mirror- 
black screen. 155 ch cable pay TV ready, 
sleeptimer, rosewood finish, HIT jack. 
KV1770R 17" remote control, quartz tun¬ 
ing, 181 ch cable-ready, HIT jack, stereo ready 
MPXjack. Upright design 
KV196519” monitor receiver, mirrorbjack 

cable ready. 
KV196619" monitor receiver, mirrorblack 
screen, 155 ch cable-ready, audio-video 
inputs, quartz tuning. 
KV1972R 19" remote, quartz tuning, 181 
ch cable-ready, MPX jack, stereo ready HIT 

KV1973R19" remote control, 181 ch cable- 
ready, sleeptimer, HIT stereo ready, on screen 
display. 
KV1976R 19" remote, 181 ch cable-ready, 
stereo ready, timer/channel block, sleep- 

*292 *349 

*304 *359 

*371 *419 

*320 *379 

*316 *379 

*382 *449 

*391 *459 

*395 *469 

speakers, sleeptimer, remote control. 
KV2084R 20" stereo monitor receiver, 
comb. Alter, MTS/SAP 400 line resol., 4 spkr 
system, remote control, much more. 
KV2670R 26" table model, quartz tun¬ 
ing, remote, 181 ch cable-ready, stereo ready, 
HIT comb filter. 
KV2680R 26" remote stereo monitor 
receiver, MTS-SAP decoder, quartz tuning 181 
ch cable-ready. Channel block-timer. Much 

KV2681R 26"... 
receiver, MTS-SAP decoder, pead white, 
ready 181 ch, dirr*"““ l-“ 

VR2100 4-head front load, cable-ready, 
wireless remote, 14-day, 4-events. 
VR3100 4-head direct access cable-ready, 
front loading, wireless full function remote, 
LED display. 
VR3200 6-head Hi Fi MTS stereo 14-day, 
8-event quartz tuner, wireless remote, DOLBY 
LED display. 

PANASONIC 
PV1330 Front load 14-day, 2-event, 10 

PV1340 Front load 14-day, 4-event, cable- 

*425 *479 

ad portable, cable- 

PV8600 Stackable dockable stereo, 
4-head portable cable-ready, 14-day, 8-event, 
direct access, 17-function remote, 
PV9600A Hi Fi, 4-head quartz tuning, 
stackable, portable, 14-day, 8-event, 17- 
function key pad direct access remote. 

MAJOR CREDIT CARDS ACCEPTED. 
If you are not ready to place an order, but would like some additional information, 
call us. NO OBLIGATION. Our factory trained experts can guide you through the 
maze of products—help you select Q/\S> 70^ 7A77 
what is right for you. CALL TOLL-FREE, OUU" / 

- In New York call 516-328-3000. _ 

PANASONIC 
PK412 VS" newvicon tube, 6X power zoom, 
FI-4 lens with macro 30 lux. 
PK452 W newvicon tube auto focus, 6X 
zoom lens, 20 lux, FI .2 lens, date & time 
fade. 
PK959 VS' newvicon auto focus 8X zoom 
lens, 7 lux stereo keyboard, character gen., 
scrolling graphics. 
PK980 VsT newvicon auto focus 6MHz 
tube, 380 lines, 10X zoom lens, 10 lux 
scrolling graphics, stereo mode. 
PK976 %" newvicon 6MHz tube, 15X 

graphics mode. 

All units 4-head auto focus 10 lux low light, 
strap and USA Warranty. 
Quasar VM10 *1120 
Magnavox 8290 *1120 
Sylvania VC150 *1130 
Panasonic PV200 *1185 
General Electric 6060 *1120 

IMPROVED PERFORMANCE 

Olympus VX402 *1190 
Pentax PVC11A NEW 

8MM CAMCORDERS 

Sony CCD-V8 *1085 
Sony CCD-V8AF NEW 
Canon VME1 NEW 
General Electric 508t; *625 

BETA CAMCORDERS 

Sony BMC550 *91 2 

1 CALL 

*1299 
CALL 

*1249 
CALL 
CALL 
*709 

*979 
For additional information, circle No. 81 on Reader Service Card. 
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three-digit channel display. Three digits 
are needed because you can tune up to 178 
different frequencies between regular 
broadcast channels and cable channels. To 
the right of the large display area are dis¬ 
crete LED indicators for Stereo, Mono, 
2nd Audio (SAP), and SP speed. 

The right third of the front panel is the 
membrane pad with the controls separated 
into three groups. Nearer the center of the 
VCR are four rows with the transport con¬ 
trols. The top one has Play and Pause, the 
second has Stop and Record, and the third 
has Rewind (Search) and Fast Forward 
(Search). The lowest row of this group has 
three buttons instead of two for Audio 
Dub, Clock/Counter/Time Remaining, and 
counter Reset. 

The group at the right is for tuning and 
timer programming. It consists of the 10 
digits, and buttons for Enter, Skip, Dim 
(display), and Up/Down channel scan. 
Most of these buttons do double duty. In 
normal operation the names we’ve given 
describe the obvious functions. All except 
Enter, Skip, and Dim change roles in the 
programming mode. The digits from 1 to 7 
become the days of the week, 8 becomes 
the 2nd Week selector, 9 becomes the 
Daily selector, and 0 becomes the Repeat 
selector. The Up/Down scan buttons be¬ 
come the Back and Next selectors. 

The third group of controls runs along 
the bottom of the pad and selects Clock 
Adjust, Program, SP/EP, AM/PM, and 
Program Cancel. The SP/EP selector on 
this panel determines the speed at which 
Timer recordings are to be made and you 
can preset the machine to change speeds 
for different timed recordings. A different 
switch selects the recording speed for 
manual operations. 

If you put your fingers at the right edge 
of the machine and tug gently, the mem¬ 
brane pad swings down to reveal the con¬ 
cealed control compartment. At the left of 
the compartment are three rows of con¬ 
trols, each with a minijack at the right side. 
From top to bottom the jacks are for chan¬ 
nel 1/left mic, channel 2/right mic, and ster¬ 
eo headphones. At the left end of each row 
are rotary controls. In the top row, the two 
rotary controls are for manual Hi-Fi audio 
recording level (left and right), followed by 
switches for audio AGC (automatic gain 
control—auto/manual), audio Level Indica¬ 
tor (Level/Off/Tracking), input Mode Se¬ 
lect (Tuner/Simulcast/Aux), tuner AFC 
(automatic frequency control—Nor¬ 
mal/Special), and the Instant Record but¬ 
ton. 

The second row includes a rotary Track¬ 
ing control followed by a blank area and 
switches for Counter Memory (On/Off), 
Tape Remaining computer (T-120/T-160), 
tuner Band (range—TV/CATV/HRC), and 
Timer (On/Off). In the bottom row are 
rotary controls for Sharpness and (head-) 
Phones Level followed by switches for 
Audio Out Monitor (two switches—Ster- 
eo/Ch 1/Ch 2 and Normal/Mix/Hi-Fi), at¬ 

tended recording speed SP/EP, and (MTS) 
Audio Mode (Stereo/Mono/2nd Audio). It 
does sound complicated but the instruction 
tape and manual explain it all carefully. 
When in doubt, you can always put all the 

Zenith's 3200 sounds 
complicated and 

much of the 
operation is 

intuitive, but the 
manual is thorough. 

slide switches to the left and center all the 
controls for basic SP recording. 

The top, bottom, and sides are bare. 
The back is a bit simpler than usual because 
the RF inputs are combined, as are the 
outputs. Most RF devices normally have 
separate inputs and outputs for VHF and 
UHF; in this case they are united into a 
single F connector. The accessory pack 
provides a combiner for the input to the 
VCR and a splitter to be used at the TV. 

One weakness is that the combiner is for 
twin-lead antenna cables—that can be a 
problem if your antenna system uses coaxi¬ 
al cable. If you’re connecting to a cable 
system, the single input is actually simpler. 
The other occupants of the back panel are 
the AC cord, an unswitched outlet, a Chan¬ 
nel 3/4 RF output selector, inputs and out¬ 
puts for video and stereo audio, and a sub¬ 
mini jack for Camera Remote Pause. 

The remote control is thin and long. It 
controls more than just the VCR. If you 
have certain, not all, Zenith TVs from as far 
back as 1981, they too will obey its signals. 
Your dealer should be able to tell you if 
your set will work with this remote. But¬ 
tons are provided to control Power, ran¬ 
dom-access or scan tuning, volume Up/ 
Down, Enter/Recall, Source, Mute, TV/ 
Tape, and Space Phone in addition to the 
common VCR transport functions. These 
are Play, Stop, Rewind (Search), Fast For¬ 
ward (Search), Pause, and Record (two 
buttons). As you can see, some of the TV 
controls are quite exotic. 

Operation. Much of the 3200’s opera¬ 
tion is intuitive. A look at the instruction 
tape answers any simple questions. If you 
always use the same recording speed and 
automatic audio level, you may be able to 

Test Report: Zenith VR3200 
VHS Hi-Fi VCR with MTS 

DATA 
Dote of test: September 1985 
Suggested retail price: $799 
Dimensions: 3-3/4 x 17-3/16 x 14-7/8 
inches (h/w/d) 
Power requirements: 120VAC, 60Hz 
Power consumption: 40W 
Tape format: VHS Hi-Fi 
Tape speeds: SP, LP, record; SP, LP, 
EP (SLP), playback 
Play speed select: automatic 
Still frame: yes, SP and EP only 
Frame advance: Press Pause while in 
still mode 
Slow motion: no (see text for tip) 
Speed play: no 
Rapid search: see Cue & review 
Cue & review: 7X, SP and EP only 
Visible FF and Rew: no 
Fast forward/rewind time: 3 min. 40 
sec. for T-120 
Remote (camera) pause: yes 
Remote: 1R wireless, with Play, Record 
(2 buttons), Stop, Fast Forward (Search), 
Rewind (Search), Pause (Frame Ad¬ 
vance), Channel up/down Scan, Channel 
keypad, Enter/recall, Power, TV/Tape 
view, and TV/VCR switch which deter¬ 
mines which device remote will address; 
additional buttons are provided for TV 
control: Volume up/down, TV Stereo, 
Source, Space Phone, A-D PC, and Mute, 
which work with certain Zenith TVs and 
are not described in the VCR manual 
Separate eject: yes 
Counter digits: 4 or time remaining in 
hours and minutes 
Counter memory: yes 
Program start locator/index/cue: no 
Audio dub: yes 
Video dub: no 

Auto rewind: yes 
Linear track: mono 
Hi-Fi: stereo 
Tuning method: quartz controlled elec- 

Channel selectors: up/down scan plus 
keypad random access on both remote 
and VCR 
Preset method: Skip or Enter in scan 
sequence 
Tuning range: TV—2-13, 14-69; 
CATV—2 to 4, A-8 (00), 5 to 13, A-2 (0), 
A-l (1), A to W, AA to ZZ, AAA to BBB, 
plus 56 more Ultraband channels 
AFT: yes, labeled AFC norm/spcl 
Channel lock: yes 
Timer: 8 programs, 14 days 
Battery backup for eloek/timer: 1 
hour 
Auto channel-change: yes 
Accessories: Instruction cassette, re¬ 
mote control with battery, antenna cable, 
VHF/UHF splitter, VHF/UHF mixer 

RESULTS & RATINGS 
Horizontal resolution: 240 lines 
S/N, video luminance: rated, 43dB; 
measured, 41.4dB, unweighted; 45.2dB, 
weighted 
S/N, chroma AM: 41dB 
S/N, chroma PM: 39.5dB 
Audio frequency response: 20- 
20,000Hz, +0.5/-2.7dB, Hi-Fi; 80- 
16,000Hz, +/-3dB, SP; 100-5000Hz, 
+ 3.3/-3dB, EP, linear 
Dynamic range, Hi-Fi: 80dB 
S/N, linear audio: 42dB 
Total harmonic distortion: 0.4%, Hi- 
Fi; 2.1%, linear 
Overall picture quality: very good 
Audio quality: very good (see text) 
Ease of operation: excellent (see text) 
Overall performance: very good 



Do you hear bullets ricocheting across your 
living room, or turbulent waterfalls crashing 

down the stairs when you watch TV? 

If you hear dump trucks 
roaring across your living 
room, cannons exploding g 
all around you, and rain I 
drops splattering the floor 
when you watch TV, then 
you probably already have 
a Teledapter. However, if , 
you don’t, read on. 

If you have a TV and a stereo 
system you can enjoy the excitement 
you’ve been missing...now! The Teledap- 
ter’s unique electronics will combine your 
TV and stereo into a powerful entertain- 
ment center that would easily cost thou¬ 
sands of dollars. 

Imagine having the best front row 
seats in town for ball games, musicals, 
and movies. 

Teledapter works with any TV, VCR, 
or satellite receiver, regardless of age or 
model, and conveniently plugs into the 
auxiliary, tape, or tuner input on any 
stereo amplifier or receiver system. 

All TV, satellite, cable, and VCR pro¬ 
grams will have the same powerful sound 
as your stereo system and speakers. 

FEATURES 

Stereo-Plex™ Circuitry is for all 
those mono TV’s and VCR’s. It trans¬ 
forms their mono sound into sparkling 
two-channel stereo effects. Got a stereo 
TV or VCR? No problem. Just plug 
them in. Since most TV and cable 
programming is mono, the Stereo-Plex 
circuitry will pick up where your stereo 
TV or VCR stops short. 

Mono sounds, even 
when played through 
two speakers, appear to 
come from one direc¬ 
tion (the center). I listener i 
Stereo sounds come from two directions. 

The stereo/mono 
>■„ test is really simple; 

■—' vV plug the Teledapter 
up, push the mono¬ 

stereo button on 

your stereo. When you go from mono to 
stereo, listen to the sounds spread out 
across the room. Perform the test with¬ 
out a Teledapter and a mono signal will 
remain in the center. 

Ambiance and E53 ESI 
Spatial Circuits ex- vU" 
pand a stereo signal 'ey, XV 
to greater separation 
than it normally has. J J J-1 
At the same time, indirect delayed sig¬ 
nals and echoes are accentuated. 

DNR® is the latest marvel in noise 
reduction. It works with all mono or 
stereo programs, and preserves the Tele- 
dapter’s excellent 20 to 20,000Hz fre¬ 
quency response. 

Tape Monitor Loop allows all the 
features of Teledapter to be used with all 
other stereo or mono components, FM, 
tapes, records, AM, etc. 

Other Features include up to four 
mono or stereo inputs, input level con¬ 
trol, isolated and protected low imped¬ 
ance input, and a beautiful walnut and 
anodized aluminum cabinet. This unit 
will serve you for years. 

THE 
MANUFACTURER 
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TV audio products for 
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with the best stand¬ 
ards we know. 

Offering our products direct enables 
you to make sure that the sales person 
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and it will be done correctly. 

Teledapter comes complete with all 
cables, instructions, and a FREE HELP- 
line phone number. 

TRY THE TELEDAPTER 
AT NO RISK 

Take the first 30 days with Teledap¬ 
ter™ as a test. If you’re not com¬ 
pletely satisfied, return it for a com¬ 
plete refund and your mailing costs. 
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Teledapter™ is also backed with a 
two-year warranty on parts and labor. 
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$4.00 postage and handling. 
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set the switches on the subpanel and forget 
they exist—then operation will be a 
breeze. As usual, we flirted with the 
thought of swapping switches from the 
subpanel to the main panel and vice versa. 
In the end we decided Zenith had made 
good compromises and were reasonably 
content. The only exception was our de¬ 
sire to trade the Dim button for the Coun¬ 
ter Memory switch—or better yet, swap 
Dim with OTR so it would be more accessi¬ 
ble. Anything else would ruin the simple 
operation. 

Performance. Zenith makes no outra¬ 
geous claims for the VR3200’s perform¬ 
ance. Our tests show that the machine 
meets or exceeds specifications. Picture 
detail is typical of VHS and standard Beta 
VCRs with 240 lines of horizontal resolu¬ 
tion. Though improvements, both an¬ 
nounced and unannounced, have been 
made in the VHS format, none compare 
with the 280-300-line picture of SuperBe¬ 

ta. The 3200 delivers a video sig- 
nal-to-noise ratio (S/N) of 41.4dB, un¬ 
weighted, and 45.2dB, weighted. Zenith’s 
spec is 43dB, weighting unspecified. On 
chroma AM S/N the measurement is 41dB, 
and on chroma PM S/N it is 39.5dB. No 
chroma specs are given. Although the 
chroma S/Ns are a little low, the picture is 
still very good compared with current VHS 
machines. 

We rated audio performance as very 
good—but with one outstanding and unu¬ 
sual measurement averaged in. The out¬ 
standing trait was that on the linear track at 
SP speed, frequency response stretched 
out to 16 kiloHertz before dropping to 
-3dB. This is the first time we’ve measured 
any VCR with linear track response so 
high. 

The strange measurement was on the 
linear track at EP (SLP) speed. At the 
high-frequency end here was a peak of 
+ 3.3dB between 3 and 4 kiloHertz. Since 

we normally give frequency response fig¬ 
ures within a + or -3dB limit we would rate 
frequency response at EP as 100-2500Hz 
+ /-3dB. This time we have chosen to give 
the measurement as 100-5000Hz, + 3.3/- 
3dB as it better describes the VCR’s per¬ 
formance. On the Hi-Fi tracks frequency 
response was 20-20,000Hz, + 0.5/-2.7dB, 
and its dynamic range was 80dB as speci¬ 
fied. Total harmonic distortion on Hi-Fi 
was 0.4%, and 2.1% on the linear tracks. 

Conclusion. The VR3200 is a good 
blend of price, features and performance. 
It provides very good overall performance 
with a modest set of the most used fea¬ 
tures for less than $800, suggested retail. 
Like many machines it doesn’t record at LP 
but to not even offer search at LP may be a 
put-off to some who choose that speed as a 
compromise between quality and expense. 
Otherwise the 3200 is an attractive ma¬ 
chine for those who must add price as a 
major factor in choosing a VCR. 

A/co/ VS-303U VHS VCR 

omitted. It is easy to tell which is the 303 
by the absence of the audio recording-level 
indicators to the right of the timer button. 
The 303 is a much more basic machine with 
a mono linear soundtrack. Of course, with 
no stereo capability, it would be a waste to 
put in a stereo MTS tuner, and Akai elimi¬ 
nated the SAP circuitry as well since that 
MTS feature is seeing little use at present. 

It seems strange to review a mono VCR 
in 1985 since stereo VCRs have been avail¬ 
able for more than two years. Many of us 
still have mono TVs which we haven’t con¬ 
nected to our stereo systems for better 
sound. Broadcast stereo TV (MTS) is still 
176 Video December 1985 

in its infancy though about 70 percent of all 
American households have access to at 
least one stereo channel. If all you want to 
do is time-shift TV programs and play the 
occasional rented movie, you can get by 
with a mono VCR. Moreover, to many, 
just getting a good picture and acceptable 
sound is grounds for celebration. 

Though a basic VCR, the 303 is not a 
barebones model. Among its top features 
is a full-function wireless remote control 
and picture search. Among many VCR fea¬ 
tures, wireless remote seems to be the 
second most popular after search. Other 
goodies that make it attractive are its 
four-program/four-week timer plus a sleep 
timer that lets you record the end of a show 
you’re too tired to continue watching. 

Another feature it borrows from its high¬ 
er-priced brothers: onscreen indicators. 
Apart from a few LEDs, all the important 
data about VCR operation appears on 
screen. The displays go out after about 

four seconds. The most useful display is 
the counter, but that is one display we wish 
had been duplicated on the front panel. It is 
hard to edit when the only display is 
onscreen. Another feature not usually 
found on basic machines is adjustable 
Sharpness. Here it is a three-position 
switch—soft/normal/sharp—instead of a 
continuous rotary control, but it is still a 
welcome addition. 

One feature we miss is LP recording 
speed. Even more restrictive is the lack of 
still, search, and other effects on LP play¬ 
back. Also missing, but less glaringly, are 
audio and video dub and extra video heads 
for fewer, smaller noise bands in spe¬ 
cial-effect modes. Another annoyance 
comes in adjusting the tuning presets, but 
they are adjusted so infrequently that it is 
not a major complaint. Remember, though, 
Akai left these items out to keep the price 
reasonable. 

Description. The VS-303U is an all 
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black model that measures 3.9 inches high 
by 17.3 wide by 14.5 deep and weighs 17.6 
pounds. It has fewer buttons than usual 
because four serve multiple uses. These 
buttons have blue legends. Along with the 
red legends on Record and Pause/Still, and 
the all-blue Program button they add a dis¬ 
creet touch of color. 

Almost all the controls are on the front 
panel. At far left is the Power button with 
the Timer button below it. On the lower lip 
of the front panel is a three-position sharp¬ 
ness switch called Picture. The next few 
inches of the front panel look a little busy— 
not because of controls, but because of the 
unusual amount of printing. The top band of 
this area has its two controls, switches for 
TV/Video (TV/VCR) and SP/SLP record¬ 
ing speed, plus indicators for Video, SP, 
SLP, and Standby which is always lit when 
the VCR is plugged in. In the area below, 
with the legends, is the sensor for IR re¬ 
mote. Between this and the cassette hatch 
are the Eject button at the top edge and the 
button that lights up the tuning compart¬ 
ment. 

The cassette hatch, right of center, uses 
a smoke-grey door and a compartment 
light to signal that a cassette is inside. You 
may switch the light off with the Tape View 
switch. Below the hatch, at left, is the 
channel display, and to its right is a column 
of three buttons. The large blue one on top 
puts the timer into Program mode. The 
two smaller ones trigger Clock set, and 
(channel) Preset modes. 

Farther right are four multifunction but¬ 
tons and a fifth for Return To 0000. The 
multifunction buttons labeled A, B, C, and 
D do triple duty dependent on which of the 
Program, Clock, or Preset modes are se¬ 
lected. Buttons A and B are actually rocker 
buttons labeled (+ /-) and (/) respectively. 
At far right are wide buttons for Play, Re¬ 

Test Report: Akai VS-303U VHS VCR 
DATA 
Date of test: September 1985 
Suggested retail price: $600 
Weight: 17.6 pounds 
Dimensions: 3.9 x 17.3 x 14.5 inches (h/ 
w/d) 
Power requirements: 120VAC, 60Hz 
Power consumption: 33W 
Tape format: VHS 
Tape speeds: SP, LP, recording; SP, 
LP, SLP, playback 
Play speed select: automatic 
Still frame: yes, optimized for SLP; not 
available on LP; use Play to continue 
Frame advance: yes, using Pause/Still 
button 
Slow motion: no 
Speed play: no 
Rapid search: see Cue & review 
Cue & review: 5X, SP; 15X, SLP; not 
available on LP tapes 
Visible FF and Rew: no 
Fast forward/rewind time: 4 minutes 
for T-120 cassette 
Remote pause: no 
Remote: IR wireless with buttons for 
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wind/Fast Forward (a rocker), and Stop 
with smaller ones below them for Pause/ 
Still and Record. 

The rear panel is quite simple, with the 
AC cord coming out at the far left. Most of 
the center is uninteresting except for a 
slotted bulge covering a heat sink. In a 
depression at the top right are the video 
and mono audio inputs and outputs. Below 
are the VHF and UHF inputs and outputs 
plus a Channel 3/4 switch for the VCR RF 
output. The top, bottom, and sides are 
bare except for ventilation holes. 

The remote control is long and slim. The 
controls on it are divided into two groups. 
The one farther forward has buttons for 
Function (Power), Timer on/off, Program, 
Return To 0000, Auto Mute, TV/Video, 
and buttons that echo A, B, C and D. Like 
those on the front panel, A and B are rock¬ 
ers. The buttons in the second group re¬ 
flect the tape-motion controls at the right 
of the panel, but Rewind and Fast Forward 
are separate buttons instead of a rocker. 
The full lineup is Play, Rewind, Fast For¬ 
ward, Stop, Pause/Still, and Record which 
is red and recessed. Function, Timer, and 
Pause/Still are colored orange to make 
them stand out against the black of the 
remote. 

Operation. Installing the VCR is easy 
if you’re using the RF output, and just 
slightly more complex if you’re using the 
video/audio jacks. Loading and unloading 
the tape, attended recording, and playing 
the tape are easy operations, but you must 
become accustomed to locking Search and 
pressing Play to get out of Still, and Record 
to get out of Pause. 

Using the multifunction buttons to set 
the clock and timer is relatively easy, as is 
using them for the Channel selection, Fine 
Tuning (record mode), Tracking (play 
mode), Display Selection, and Counter Re¬ 

Function (Power), Timer, Program, multi¬ 
purpose rockers A and B, and multipur¬ 
pose buttons C and D, Return to 0000, 
Mute, TV/Video (TV/VCR), Play, Rewind 
(locking Search), Fast Forward (locking 
Search), Stop, Pause/Still, and Record 
Separate eject: yes 
Counter digits: 4 on TV screen, with 
counter reset 
Counter memory: return to 0000 
Program start locator/index/cue: no 
Audio dub: no 
Video dub: no 
Auto rewind: yes 
Linear audio: mono 
Hi-Fi audio: none 
Tuning method: 16 Station preset 
Channel selectors: up/down scan on 
both remote and VCR 
Preset method: scan through channels, 
select, set display 
Tuning readiness: 35 channels cable, 2- 
6, 7-13, A-I, and J-W; 82 channels broad¬ 
cast, 2-6, 7-13, 14-83 
AFT: manual 
Channel lock: yes 
Timer: 4 programs, 4 weeks plus sleep 

set. Using them to set the tuning presets is 
more complex because they change func¬ 
tion as you progress through the steps. 
You must use the onscreen display or 
you’re sure to get lost. Fortunately, few 
people change the presets often. The oth¬ 
er adjustments are a breeze. 

Performance. The Akai VS-303U 
makes no attempt to be fantastic on sound. 
It devotes most of its capability to deliver¬ 
ing a good picture. It offers horizontal reso¬ 
lution of 240 lines and its video sig- 
nal-to-noise ratio (S/N) at the SP speed is 
46dB, unweighted, 50.2dB, weighted. 
Video S/N is ldB lower at SLP—that is as 
good as any non-SuperBeta half-inch VCR 
delivers. Chroma AM S/N is 47dB at SP, 
but only 43.2dB at SLP. Similarly, Chroma 
PM-S/N is 42.8dB at SP and 40.2dB at 
SLP. Such jumps between speeds are 
unusual. Yet even if you take the lower 
numbers, the results are still very good to 
excellent. 

Audio performance is much more mod¬ 
est since the 303 does not offer Hi-Fi 
sound. SP frequency response at -3dB is 
160 to 10,000 Hertz, and if you use -lOdB 
that some manufacturers quote, frequency 
response at the low end extends to 63 
Hertz. Akai may have used that limit to 
derive its spec. At SLP speed the -3dB 
frequency response is 100-6300 Hertz. 
Audio S/N was 36dB, a bit weaker than the 
spec, and total harmonic distortion was 2.1 
percent. 

Conclusion. The Akai VS-303U, at 
$599.95 suggested retail, is not the least 
expensive VHS VCR. The picture it deliv¬ 
ers is very good and the mono linear audio 
just good. Its features are between aver¬ 
age and good. With those ratings we rank it 
merely as an average value only because of 
price. If you can find it at a lower price, it 
might be a contender among basic VCRs. 

Auto channel-change: yes 
Accessories: Remote control and batter¬ 
ies, antenna cable, matching transformer 

RESULTS & RATINGS 
Horizontal resolution: 240 lines (SP), 
rated and measured at both speeds 
S/N, video luminance: 43dB, rated; 
46dB (SP), 45dB (SLP), un-weighted; 
50.5dB (SP), 49.7dB (SLP), weighted, 
measured 
S/N, chroma AM: 47dB (SP), 43.2dB 
(SLP), measured 
S/N, chroma PM: 42.8dB (SP), 40.2dB 
(SLP), measured 
Audio frequency response: 100- 
10,000Hz (SP), rated; 160-10,000Hz, 
-3dB, (SP); 100-6300Hz, -3dB (SLP), 
measured (see text) 
S/N, audio: more than 40dB, rated; 
36dB, measured 
Audio distortion: 2.1% 
Overall picture quality: very good/ex¬ 
cellent 
Audio quality: good 
Ease of operation: good 
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continued from page 155 
are unwilling to give the public what the 
labels hope it wants, maybe other kinds of 
retailers will—and of course how much you 
will pay for them. In this conflict movies are 
not mere entertainment; they are product, 
pieces of fun in a box, and the video compa¬ 
nies want you to want them forever, not just 
for a one-night stand. 

Last year Paramount Home Video cut 
prices on some of its biggest movies to 
$24.95 for the holiday season. Videophiles 
bought almost 1.5 million movies in re¬ 
sponse. Walt Disney Home Video had sold 
family and children-oriented films and car¬ 
toons in other holiday promotions, but Par¬ 
amount’s “25 for 25” marked the first time 
such a general collection of movies sold so 
well. 

This year Paramount and Disney have 
again cut prices on many of their biggest 
movies, and Vestron has tried the same 
technique—all selecting their strongest ti¬ 
tles and pricing them to tempt purchases. 
Meanwhile MGM/UA has taken a bunch of 
its older MGM movies, wrapped themes 
around them like “Great Books" and “Dia¬ 
mond Jubilee,” and put them on sale. 

Film companies have goals they’re look¬ 
ing to achieve by putting hot products 
on sale at low prices. One is to outflank the 
buying and selling of used videocassettes. 
Instead of selling their used tapes to you, 
many stores go to used tape brokers who 
buy tapes that are no longer renting and 
then sell them to other stores. 

Film firms feel this hurts their sales, and 
a price cutting move like Vestron’s or Para¬ 
mount’s is a direct attack on used tape 
brokers. Suddenly the value of the used 
tapes they’ve bought is cut in half. If you’re 
smart, you can get great buys on tapes that 
aren’t on sale by persuading your local 
store to sell you its used cassettes cheap. 
At least one major retail chain will be selling 
copies of RCA/Columbia’s $79.95 
Ghostbusters at $29.95 this Christmas, 
with all of the low-priced copies coming 
straight from the outlet’s rental shelves. 

A second goal is to prepare for the arriv¬ 
al of the giant stores, the K-Marts and 
Montgomery Wards of the world. When 
only a few Americans had VCRs, these 
huge chains stayed away from prerecorded 
tapes. Now VCRs are in at least a quarter 
of all American households, and they want 
in, fast. But a big store doesn’t want to deal 
with the hassles of rental. It wants tapes 
that sell quickly, without any trouble. 
That’s where low-priced programs come 
in. They provide all the cheap video any big 
store could ever want. This could make 
your life as a video collector a lot easier. 
Because mass merchandisers sell so many 
things other than prerecorded tapes, they 
can afford to almost give away movies just 
to get customers inside their doors. Watch 
your local newspapers for large ads for 
cheap movies coming from big stores. 

You’ll need to move fast for some of the 
bigger movies because they’re being pulled 
off the market after the sales are over, not 

The labels 
want you to want 

videocassettes 
forever, not just for 
a one-night stand. 

to return for an unknown period of time. 
That’s the case with Pinocchio and Beverly 
Hills Cop—and for all the promotions save 
MGM/UA’s, prices will go up again at the 
end of December or some time in January. 

The video industry splits movies into 
two categories: new-release and cata¬ 
logue. A movie that’s just out on videocas¬ 
sette is a “new release” until it’s about six 
months old, then it turns into “catalogue.” 
So many catalogue titles are being put out 
at low prices this holiday season that retail¬ 
ers are already calling 1985 the “year of the 
catalogue Christmas.” 

Beverly Hills Cop, at $29.95, is the only 
blockbuster new-release movie to come 
out at a low price this holiday season. Al¬ 
though Paramount isn’t saying it out loud, if 
retailers don’t do a good job selling the 
movie, it’ll probably be the last big film 
you’ll see for a long time to come out at 
$29.95. Obviously Paramount wants you 
to buy—not rent—this Eddie Murphy hit. 

None of these companies are subtle 
about what they want you to do with the 
cassettes you buy. Paramount is including 
a Christmas stocking with each of the cas¬ 
settes it sells for as long as supplies last. 
Vestron calls its promotion “VideoGift” 
and includes 27 programs. 

What goodies can you get? Vestron di¬ 
vides its loot into five categories: movies, 
music, specialty, comedy, and children’s 
programming. All of the programs involved 
cost $24.95 or less. The movies include a 
variety of populist goodies: Mr. Mom with 
Michael Keaton and Teri Garr, Breathless 
starring Richard Gere, Easy Money with 
Rodney Dangerfield, The Woman in Red 
with Gene Wilder and Kelly Le Brock, Ir¬ 
reconcilable Differences with Ryan O’Neal 
and Shelley Long, Mad Max with Mel Gib¬ 
son, Gorky Park with William Hurt, The 
Care Bears Movie, The Beach Boys: An 
American Band, Good Guys Wear Black 
with Chuck Norris, and Stagecoach with 
John Wayne. 

The music has the smell of success 
about it: Making Michael Jackson’s Thrill¬ 
er, Video Rewind—The Rolling Stones 
Greatest Video Hits, Linda Ronstadt— 
What’s New, and Neil Diamond: Love at the 
Greek. 

Videos in other categories are: The 
Winning Edge—Private Lessons with the 
Pros with John McEnroe and Ivan Lendl 
and Weight Watchers Magazine Guide to a 
Healthy Life Style with Lynn Redgrave; 
Richard Pryor: Live in Concert, Truly 

Tasteless Jokes, The Smurfs and the Magic 
Flute, Puff the Magic Dragon, Rainbow 
Brite in Peril in the Pits, Rainbow Brite 
and the Mighty Monstromurk Menace, 
Poochie, and Benji’s Very Own Christmas 
Story. 

All of the above titles are list-priced at 
$24.95. Going for $19.95 will be My Little 
Pony and Ziggy’s Gift. 

You’ve already had a chance to buy 13 
movies in Paramount’s latest “25 for 25” 
promotion. They were on sale last year at 
$24.95. This year the company has added 
spice to the mix, putting Irving Berlin’s 
White Christmas on sale on videocassette 
for the first time as part of its campaign. 
Two programs in “25 for 25” aren’t mov¬ 
ies: Eddie Murphy’s Delirious and Gal¬ 
lagher: The' Maddest. 

The movies include gems like China¬ 
town and Trading Places, along with An 
Officer and a Gentleman, Airplane!, Death 
Wish, Flashdance, 48 HRS, Grease, Gun- 
fight at the O.K. Corral, HeavenCan Wait, 
Harold and Maude, The Jazz Singer, Meat¬ 
balls, The Odd Couple, Raiders-of the Lost 
Ark, Romeo and Juliet, Saturday Night Fe¬ 
ver, The Sons of Katie Elder, Star Trek II: 
The Wrath of Khan, Uncommon Valor, Ur¬ 
ban Cowboy and Warriors. 

Disney is selling 21 movies this Christ¬ 
mas season for $29.95 each, and it’ll sell 
you a program for just $9.95 if you buy any 
one of its films: The Walt Disney Comedy 
and Magic Review, a 30-minute collection 
of footage assembled for this campaign. 
Pinocchio, which cost $79.95 just a few 
months ago, is the biggest title in the Dis¬ 
ney campaign. But the Disney program is 
full of favorites: MaryPoppins, Dumbo and 
Robin Hood are just a few of the movies 
that are sale-priced for the season. 

If you bought Pinocchio earlier this year, 
you know what a Guinea pig feels like after 
the experiment is over. Pinocchio is a per¬ 
fect example of what the home video indus¬ 
try calls “two-tier, pricing”—putting a mov¬ 
ie out first at a high price to get a share of 
retailer’s rental income, then lowering the 
price later to tempt you to buy. 

If you own a $79.95 copy of Pinocchio 
and have problems with it, you can get a 
refund of $29.95 by returning the cassette 
to Disney. If you bought a $29.95 copy, 
you’ll get back what you paid. But you can’t 
get refunded the gap in price. (Mail to Walt 
Disney Home Video, 500 S. Buena Vista 
St., Burbank, Calif. 91521.) 

MGM/UA has more classic films than 
any other company in the video business. It 
created its “Great Books” and “Diamond 
Jubilee” collections to package them. This 
holiday season it’s added movies to both 
collections and cut prices to $24.95. These 
packages are different than the sales Para¬ 
mount, Vestron, and Disney have set up. 
Because of a web of contracts and deals 
and weak performance by the company’s 
film studio, MGM/UA has few hot films in 
its catalog that are under 40 years old. 
Rather than put these older films out one at 

continued on page 200 
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VIDEO TAPES 
TDK T-120.4.39 
TDK Extra HG.5 99 
TDK Hi-Fi T-120. 8 25 
JVC T-120.4 29 
JVC HG.. 4 99 
Scotch T-120.4.79 
Scotch HG.5.99 
Scotch High Grade T-160 . . .7.99 
Scotch Hi-Fi HGX .8.99 
Scotch HGX Camera T-120 . . 8.99 
Scotch HGX Pro T-120.9.99 

* Memorex Pro T-120.3.79 
• Memorex Pro HG.5.75 

Maxell HGX T-120 .5.79 
Maxell Gold HiFi.7.99 
Fuji T-120 .4.95 
Fuji Super HG.6.49 
Fuji Super XG-H451 . . . .9.95 
Fuji T-160 .8.25 
Fuji Super HG T-160 . . . 10.99 
TDK T-160.7.99 
BASF Chrome T-160 . . .6.99 

All Manufacturer s Rebates Apply. 
’Alter Manufacturers Rebate Tapes sold ' 

8SB^> 

II Olympus, Quasar, etc. II 

-—"""BETA Voto^]i?" 
SONY L-500.*r*~T25 
SONY L-750.4.75 
SONY L-830. 6.09 
SONY L-500 ULTRA HG. 5.25 
SONY L-750 ULTRA HG. 6.09 
SONY L-830 ULTRA HG. 7.15 
SONY L-500 Professional 7.29 
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There are a lot more videophile gift ideas 
we could recommend, but we’ll try to be 
conservative this time out. Santa Claus 
should be a sympathetic reader of our 
Christmas wish list, .since it’s well-known 
that he’s a videophile of long-standing, and 
owns a full-blown satellite system, VCRs 
of all formats, multiple monitors and big- 
screen TVs and more tapes than you could 
shake a reindeer at. 

Being a big kid himself, he knows finding 
any one of these mouth-watering 
videophile delights under the tree on 
Christmas morning would be more than 
enough to turn any adult into an excited kid 
once more. Q 

Sources 
Anvil Cases, 4128 Temple City Blvd., 
Rosemead, Calif. 91770 (213-575-8614). 

Electronic Specialists, Inc., 171 S. Main 
St., Natick, Mass. 01760 (617-655-1532). 

Ewa Underwater Hosings, Pioneer & 
Co., 216 Haddon Avenue, Westmont, NJ 
08108. 

Halliburton Video Cases, Berkey Mar¬ 
keting Co., 25-20 Brooklyn-Queens Ex¬ 
pressway West, Woodside, NY 11477 (212- 
832-4040). 

JVC Company of America, 41 Slater 
Drive, Elmwood Park, NJ 07407 (201-794- 
3900; 8007526-5308). 

Instant Replay, 2951 S. Bayshore Drive, 
8th Floor, Coconut Grove, Fla. 33133 (305 
448-7088). 

Kiwi Photo Luggage, Div. of Northern 
Mercantile, Inc., 1030 E. 30 St., Hialeah, 
Fla. 33013 (305 835-8228). 

Mitsubishi Electric Sales Corp. 3010 E. 
Victoria St., Rancho Dominguez, Calif. 
90221 (714 220-2500). 

Panasonic Company, 1 Panasonic Way, 
Secaucus, NJ 07094 (201-348-7999). 

Soft America/Electronic Systems Divi¬ 
sion, 2414 W. 14 St., Tempe, Ariz. 85281. 

Sony Corporation of America, 1 Sony 
Drive, Park Ridge, NJ 07656 (201-930- 
6000). 

3M Company, Video Products Division, 
3M Center, St. Paul, Minn. 55144 (612-733- 
5000). 

Trompeter Electronics, 8936 Comanche 
Avenue, Chatsworth, Calif. 91311 (213-882- 
1020). 

Z-Bag Video Cases, Athletic Bag Co., 
Box 27273, Salt Lake 
City, Utah 84127 (800-453-8736). 

Lt/s Woman 
continued from page 126 

sion took them by surprise—is the mo¬ 
ment when their personalities begin their 
strange exchange or transference. 

The shift of their identities is augmented 
by the film’s use of mirrors as indicators of 
reflection and distortion, feelings carried 
forward by the many spyglasses and 
magnifying lenses that are present. Imme¬ 
diately following our introduction to 
Anna-as-Sarah, glimpsed in a small round 
mirror, Charles is seen studying fossils 

mm: 
VIDEO STORAGE CASE 
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If it’s in video, 
it’s in this all-new, all-around directory. 
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is* More than 1,000 equipment listings, with specs and prices 
is* More than 1,000 prerecorded program listings and reviews 
is* Buying tips — what to look for .. . what to look out for — 

in each product category 
u* A “dictionary" of video terms and technologies 
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equipment 
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through a magnifying glass. He watches 
others also, and finally Sarah, with a small 
telescope. 

Dr. Grogan, the local champion of Dar¬ 
win, keeps a telescope as well. “I use it to 
keep an eye out for mermaids, ” he jokes. 
And like ancient rocks, the Victorian news¬ 
papers are often scanned by characters 
with magnifying lenses. These props are 
not simply conveniences. Much less are 
they naive symbols of faulty vision or ramp¬ 
ant curiosity. They are part of the film’s 
complex markers that link seeing to action, 
acting to performance, and performing, fi¬ 
nally, to being. 

The mirrors, telescopes and magnifying 
lenses are perhaps most of all signs that the 
past, which is always glimpsed as “just 
behind,” is curiously significant when 
“brought up close” to the present. Just as 
Sarah first turns back toward Charles’ 
shouting on the pier (Anna’s most frequent 
pose is glancing backward), so the gap is 
narrowed that separates Anna’s vision 
from Sarah’s, and Mike’s from that of 
Charles. 

The Victorian couple thus lead one an¬ 
other into a kingdom of illusions in a story 
which emphasizes spyglasses and tele¬ 
scopes and a nervous foraging amid rocks 
and fossils. Dr. Grogan watches for imagi¬ 
nary creatures just as Sarah scans the sea 
for an imaginary lover, just as Charles at 
last scans the sea, watching and waiting in 
hope of his lost love. The film, with its cool, 
precise compassion, indicts the illusion of a 
romanticized past by linking it with an 
equally problematic present, by making the 
flashback in fact a flash forward, as in the 
leap from the rehearsal of Sarah’s fall to the 
rehearsed fall-become-reality. 

It is also part of the film’s profound matu¬ 
rity that it refuses to endorse the facile 
therapeutic model for the healing of memo¬ 
ries. Dr. Grogan protests that if Sarah 
could confide the real state of her mind, 
“she would be cured of it—but she does 
not wish to be cured. ” In the next scene 
she indeed talks, at great length, to 
Charles. But her ‘cure’ is achieved only by 
a maturation in time, and the healing of 
memories is accomplished only by freedom 
from romantic illusion—not by facile (and 
untrue) discourse. 

This also discloses for us the reason for 
all the nature imagery in The French Lieu¬ 
tenants Woman. Sarah’s long monologue 
is spoken in the depths of the forest, only 
one of many scenes of nature arching over 
the human condition. Sea and wind and 
trees and bird calls and animal sounds sur¬ 
round the characters, envelop them. Wild 
nature pulls Sarah to the ground in the 
storm, forcing her to seek refuge in a bam. 
Charles proposes to Emestina in an en¬ 
closed garden, and Mike and Anna re¬ 
hearse in an enclosed garden. As Anna 
later tells Mike’s wife, “I really .envy 
you... for being able to create such a lovely 
garden.” There is, after all, something in 
our troubled, evolving nature that longs for 
a lovely garden. 

In this regard, Dr. Grogan may swear 
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nearest dealer, or send $1.00 tor complete catalog to: 

Ambico; 50 Maple Street; Norwood, NJ 07846 
(800) 231-0031, in NJ (201) 767-4100 

falls and bruises herself. She says she 
wants to rehearse once more, and the ac¬ 
tion is repeated. But at once the image is 
replaced on the screen by the photo¬ 
graphed fall of Anna-as-Sarah, which 
seems to us much more real. 

In fact it is a measure of the film’s bril¬ 
liant reversal of our expectations that ev¬ 
erything about the settings and ‘perform¬ 
ance’ of the Sarah/Charles story is more 
authentic than the Anna/Mike story. This 
is not because the Anna/Mike story is un¬ 
explored (it is, after all, fully explored in 
the story of Sarah and Charles). It is be¬ 
cause when we watch Anna and Mike we 
are more aware of watching Meryl Streep 
and Jeremy Irons playing film actors. When 
we return to the Undercliff at Lyme, with 
Meryl-Anna and Jeremy-Mike ever more 
deeply within the Platonic circles of a dou¬ 
ble illusion (now as Sarah and Charles), we 
are, oddly, more comfortable. Such is our 
need to understand truth not in spite of, but 
through the illusion of art. 

The point receives its ultimate rein¬ 
forcement when Sarah, in the Exeter ho¬ 
tel, pretends a sprained ankle. “Be thank¬ 
ful it did not happen on the Undercliff,” 
Charles says. His remark recalls the 
‘filmed’ version of the rehearsed fall, when 
he said, “I dread to think what would hap¬ 
pen if you should one day turn your ankle in 
a place like this. ” The play-acting inspires 
her with the ploy for a real-life deception. 

In The French Lieutenant’s Woman, the 
world of illusion (and, by inference, the 
world of art the filmmakers are creating) 
overwhelms the world of appearances. 
The perfectly acted gesture becomes the 
real one, yet this itself is obviously re¬ 
hearsed, ‘unreal.’ The actress who acci¬ 
dentally slips during a rehearsal, after all, is 
Meryl Streep, doing just what has been 
rehearsed off-camera. As analogues to 
these falls, we see the drunken fall of 
Charles at his club, and finally, Sarah’s fall 
in the upper room of the Elliott home, 
when Charles berates her for abandoning 
him. Some may deny humanity’s fall, but it 
is a condition that accurately describes us 
at every stage of our evolution. 

Further links between the couples (who 
become a universal couple and in fact a 
universal personality-in-the-making) are 
provided by the servants, Sam and Mary 
(Hilton McRae and Emily Morgan). They 
act as surrogates, even correlatives, for 
Charles and Sarah. Sam brings flowers to 
Mary as Charles sends them to Emestina 
and brings them to her lawn. The servants, 
like their employers, meet in the woods 
and, also like them, speak of freedom and 
are eager for a life of their own choosing, to 
have their own businesses, to control their 
own destinies. Sam has his eye on a drap¬ 
er-haberdasher shop—a place Anna visits 
to select the dress for her last scene as 
Sarah. 

All these components are skillfully inte¬ 
grated. Freddie Francis’ cinematography 
is an inspired portfolio of luminous images, 
an album of designs that construct mood 

his oath on a copy of Darwin’s seminal The 
Origin of species, but people plight troth, 
exchange confidences and draw near each 
other in quiet gardens. If the literalist, Bi¬ 
ble-thumping Mrs. Poulteney, who stands 
for an angry Victorian morality, is empty of 
human feeling, so is the smug scientism of 
Dr. Grogan and the omniscient Darwin¬ 
ians. Their chilly gaze takes small account 
of the force imagination and passion play in 
human evolution. “My dear man, you are 
half in love with her,” Grogan says to 
Charles. “You have committed a crime. It 
will fester in you all your life. ” 

All these elements come together in the 
end, at Mike’s home, where fashionable art 
posters—for Children of the Garden and 
Samson and Delilah—highlight the themes 
of betrayal, of the fallen garden, and of 
unexpected falls and shifts in strength. 

All Fall Down 
Supporting the theme of evolution in a 

fallen garden are the many falls in The 
French Lieutenant’s Woman. The re¬ 
hearsed fall by Anna is patently artificial. 
But during the rehearsal she does the ac¬ 
tion too well, and cries in pain as she really 
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and theme, shape, light and feeling. Carl 
Davis’ acute, evocative music, with its 
admixtures of Mozart and modem disso¬ 
nance, is supportive rather than intrusive. 
And the flawless performances have been 
conducted by the hand of Karel Reisz, who 
demonstrates a canny sensitivity and a pro¬ 
found spiritual kinship between himself, 
Harold Pinter and John Fowles. 

These gifted artists have given us not so 
much a story about the mystery of time and 
memory and personhood as they have 
made it possible to experience that mys¬ 
tery. For The French Lieutenant’s Woman 
is not a film we merely watch. It is a film 
that beholds us, that discloses us to our¬ 
selves in the manner of all true art. It pro¬ 
jects against the span of our own memory 
and experiences, our own life-history, and 
it is perhaps approached best as a poem, so 
that we relinquish our demand for a narra¬ 
tive line with a recognizable beginning, a 
logical development and a reasonable con¬ 
clusion. 

The film is not a simple didactic narrative 
about destroying illusions as part of a pro¬ 
gram of evolution or maturation. In fact it 
suggests that illusions are all we have in 
this world: film is, after all, the most illuso¬ 
ry form. The illusions become dangerous 
only when they are not beheld as illusions, 
only when they are considered finally real. 
This is why the cinematic swift cut, the 
leap in time and space, is the film’s ultimate 
metaphor. 

InThe French Lieutenant's Woman, Pin¬ 
ter and Reisz bring us very close to the 
philosopher Henri Bergson’s concept of an 
eternal flow in time, of an evolution of the 
spirit even greater than the evolution of the 
flesh. They present time transfixed, yet 
ever in motion, bending back to measure 
lives tilting in the winds of illusion. It is a 
film suffused with a sense of tragedy, but of 
ennobling tragedy which it clearly distin¬ 
guishes from a bogus and sour cyni¬ 
cism-ennobling, finally, because it holds 
the lamp of forgiveness amid a dark confu¬ 
sion of human resentment. 

This spirit touches us and informs the 
final moments of the film with a haunting, 
reverent ambiguity, as the gentle boat ride 
draws for us Mike’s yearning for an ideal, 
and Charles’ hope of reconciliation. Long¬ 
ing is human and reasonable not perhaps 
because life is a dream and a fear, but 
because we are needy creatures, evolving, 
incomplete, frail and divided from our¬ 
selves. We yearn because it is our nature 
to yearn. Q 

Budget VCRs 
continued from page 133 

cable TV! Not so—you’ve got to subscribe 
to a cable service. 

Even if you are a cable subscriber, buy¬ 
ing a cable-capable VCR won’t necessarily 
solve all your problems. Many of the 
cheaper VCRs have only 12 or 14 presett¬ 
able pushbuttons for tuning in the channels 
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you want to see. Since many will be taken 
up by the regular VHF channels you want 
to record, few will be left over for the basic 
cable channels you may want to add. A 
“basic” cable channel, by the way, is one 
that isn’t scrambled, and for which you 
don’t have to pay any additional monthly 
subscription fee. 

If you subscribe to HBO, Showtime or 
any other premium cable service, you’ll 
probably find its signal scrambled in a way 
that renders your cable-ready VCR almost 
useless, since you’re compelled to record 
everything coming out of the cable box on a 
single channel, usually Channel 3. 

In short, don’t be oversold by the lure of 
“cable capability” or the number of chan¬ 
nels a specific VCR can allegedly receive. If 
you have cable now or plan to get it, check 
with the cable company first so you’ll know 
beforehand what kind of system it uses. 

For the record, many more expensive 
VCRs not included in this survey are 
equipped with solid-state tuners that don’t 
limit channel access to a dozen or so pre¬ 
sets. Many of these receive virtually all 
channels being cable-cast, often without 
any need for the cable company’s decoder 
box. But scrambled channels present spe¬ 
cial problems even for cable operators 
since they have to be wired through a de¬ 
scrambler to obtain a viewable picture. 

One-Touch-Record 
Since this is a relatively simple and inex¬ 

pensive feature to add to a VCR, it’s show¬ 
ing up on even the cheapest machines. It 
goes by several names or initials, including 
Instant Record, One Button Record, and 
Express Record. But it works the same 
regardless; one or two presses of the but¬ 
ton puts the machine into the Record mode 
on the channel you’ve preselected, with 
the machine automatically turning itself off 
when the time has elapsed. OTR is useful 
for spontaneous late-night taping sessions 
when you only want to record the end of a 
show you’ve already begun to watch. Un¬ 
like the regular timer mode, OTR can be 
activated even if the machine is already 
recording. 

Stereo and Hi-Fi Sound 
Surprisingly, a few budget-priced VCRs 

offer this capability. I haven’t found any 
low-end machines just yet with the latest 
MTS (stereo TV) tuners, but some will let 
you play and record your own stereo vid¬ 
eotapes. On the VHS side, most stereo 
machines offer linear two-track recording 
with Dolby noise reduction. Sorry, no 
budget-priced VHS Hi-Fi machines just 
yet. But inexpensive Beta Hi-Fi models 
abound, led by Sanyo, whose low-priced 
($349 list) VCR-7150 was announced right 
at presstime. 

New vs. Discontinued 
With millions of VCRs already sold this 

year and millions more yet to be sold, video 
inventory is swelling. Depending on where 
you live and where you shop, you may have 

a great many more VCRs to choose from in 
your “budget” price range than I’ve been 
able to include in the chart. That’s because, 
in many cases, some dealers are still selling 
what’s left of their inventory from last year 
or the spring line. It’s getting harder to tell 
new models from the old ones given some 
of the subtle nuances the manufacturers 
are building into their lines. The only differ¬ 
ence between the Panasonic PV-1330, in¬ 
cluded in our chart, and the cosmetically 
identical PV-1332, for example, is the lat¬ 
ter machine’s additional 23-channel cable 
capability. 

But there’s nothing wrong with buying a 
recently discontinued machine if you know 
what you’re getting. Often, you can get it 
at a better price, since the dealer wants to 
clear out these models to make room for 
newer ones. 

How can you tell this year’s crop from 
last year’s? Model numbers occasionally 
tell the story. RCA’s 1985 line can be iden¬ 
tified by the letter L in the model number. 
A VLT-385 is a current machine, while its 
discontinued predecessor was the VKT- 
385. Magnavox designates its 1985 line 
with the year in the model number, the 
VR-8510, for example. G. E. ’s current line 
is its sixth, hence the number 6 in the 
numbers of the latest machines. Last 
year’s machines had a 5, as in the 
1VCR5018. With many other brands, 
where the model numbers seem to jump all 
over the map from year to year, you’ve just 
got to rely on the dealer’s or manufactur¬ 
er’s claims as to what’s current. 

Because of the overwhelming selection 
of VCRs now available, I’ve limited my 
selection of “budget” models to the least 
expensive “leader” machine currently 
available from each of these manufacturers 
and distributors. But don’t overlook the 
many other economical models that didn’t 
make the chart this time around. Where 
the trend a few years ago was to have a 
low-end machine and a high-end model, 
most manufacturers now deploy as many 
as a 12 or more models at a time. (RCA had 
14 at presstime!) Keeping track of them all 
is a big job and more than a few consumers 
are justifiably confused when they try to j 
pick the machine that represents the best 
combination of features for the money. 
Sometimes it helps to remember that many 
of the machines sold under different brand 
names are made by one manufacturer. If 
you notice similarities between the ma¬ 
chines sold by Panasonic, Quasar, Magna¬ 
vox, G.E., Curtis Mathes and J.C. Pen¬ 
ney, for example, it’s because they all 
come out from the same factory. The same 
brand “cloning” is now spreading to the 
machines made in Korea and Tai¬ 
wan—brands that weren’t even on the i 
market last year. 

With many of these machines being dis- j 
tributed through smaller, lesser-known j 
companies, don’t be surprised if you see a ; 
model appear on the shelf of your local 
store that’s similar to one of the brands in ! 
the chart, but with an unfamiliar name. I 
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VCR 
Edited by Jayne L. Schorn. 
With hundreds of different brands, 
makes, and models on the market, 
how do you decide which VCR 
is the best for you? This A-to-Z 
buyer’s guide makes it easy. For 
VCR owners, it covers care and 
maintenance and offers dozens 
of ideas (how to join a tape 
exchange club, for instance) 
guaranteed to help you earn top 
enjoyment dividends from your 
VCR investment. Over 100 illus¬ 
trations & charts. 

Video Magazine’s 
Guide to What’s On Tape 
Edited by Jayne L. Schorn. 
Whether you’re building a software 
library or renting an evening’s en¬ 
tertainment, you’ll refer again and 
again to this indispensable collec¬ 
tion of 300 Video reviews. Covering 
everything from exercise and how¬ 
to tapes to movie classics, the 
reviews give running time, dis¬ 
tributor, price, formats, transfer 
quality, cast, and much more. 
Illustrated with photos. 
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Home Video Production 
Getting the Most from 
Your Video Equipment 
By John M. Bishop. A must for 
every adventurous VCR owner! 
Written by a leading authority, this 
hands-on guide covers all the 
latest video equipment...explains 
how to select, install, and use it... 
and offers tips for achieving profes¬ 
sional-quality lighting, camerawork, 
and sound reproduction. Over 200 
photos & drawings. 

The Music Video Guide 
By John Chu & Elliot Cafritz. 
The first guide to all the perfor¬ 
mance, concert, and soundtrack 
music videos currently available- 
over 500 of them! Each review 
contains a complete videography 
(formats, prices, distributors), plus 
a four-cassette rating system to 
help you decide if that video’s for 
you. Includes sidebars on 
recording artists and musical movie 
stars; dozens of photos. 

Video Magazine’s 
Guide to Component TV 
Edited by Jayne L. Schorn. 
What’s the latest trend in home 
video? The media room with a 
component system selected to 
produce the ultimate in picture 
and sound quality. Here’s up-to- 
miniite information on choosing 
and using top components to 
upgrade or create a mid- to high- 
end system, with Video’s product 
reviews to help serious video¬ 
audiophiles choose the very best 
VCRs, monitors, tuners, speakers, 
amplifiers, and accessories. 

$9.95 each / Available wherever quality paperbacks are sold 
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VIDEO LIGHTING SYSTEM 

NI-PAK 
Ni-Cd pack 

POWER BELTS 
From 6 to 20 AH 

CAR CORDS 

AND MUCH MORE! 

- WE’VE GOT YOUR BATTERY- 

With the broadest line of belts, pacK^and 
lights available VDO-PAK has the right 
combination for YOU! Call us for all the 
information and the location of your local 
VDO-PAK dealer. 

(24 HR.) TOLL FREE! 

VDO-PAK PRODUCTS 
| P.O. Box 67 Port Orange, Florida 32029 | 

U.S.A. 800-874-5906 
I FLORIDA 800-342-49001 

instant Kecord, One Button Record, and 
Express Record. But it works the same 
regardless; one or two presses of the but¬ 
ton puts the machine into the Record mode 
on the channel you’ve preselected, with 
the machine automatically turning itself off 
when the time has elapsed. OTR is useful 
for spontaneous late-night taping sessions 
when you only want to record the end of a 
show you’ve already begun to watch. Un¬ 
like the regular timer mode, OTR can be 
activated even if the machine is already 
recording. 

Stereo and Hi-Fi Sound 
Surprisingly, a few budget-priced VCRs 

offer this capability. I haven’t found any 
low-end machines just yet with the latest 
MTS (stereo TV) tuners, but some will let 
you play and record your own stereo vid¬ 
eotapes. On the VHS side, most stereo 
machines offer linear two-track recording 
with Dolby noise reduction. Sorry, no 
budget-priced VHS Hi-Fi machines just 
yet. But inexpensive Beta Hi-Fi models 
abound, led by Sanyo, whose low-priced 
($349 list) VCR-7150 was announced right 
at presstime. 

New vs. Discontinued 
With millions of VCRs already sold this 

year and millions more yet to be sold, video 
inventory is swelling. Depending on where 
you live and where you shop, you may have 
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makes, and models on the market, 
how do you decide which VCR 
is the best for you? This A-to-Z 
buyer's guide makes it easy. For 
VCR owners, it covers care and 
maintenance and offers dozens 
of ideas (how to join a tape 
exchange club, for instance) 
guaranteed to help you earn top 
enjoyment dividends from your 
VCR investment. Over 100 illus¬ 
trations & charts. 
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Whether you’re building a software 
library or renting an evening’s en¬ 
tertainment, you’ll refer again and 
again to this indispensable collec¬ 
tion of 300 Video reviews. Covering 
everything from exercise and how¬ 
to tapes to movie classics, the 
reviews give running time, dis¬ 
tributor, price, formats, transfer 
quality, cast, and much more. 
Illustrated with photos. 

Home Video Production 
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Your Video Equipment 
By John M. Bishop. A must for 
every adventurous VCR owner! 
Written by a leading authority, this 
hands-on guide covers all the 
latest video equipment...explains 
how to select, install, and use it... 
and offers tips for achieving profes¬ 
sional-quality lighting, camerawork, 
and sound reproduction. Over 200 
photos & drawings. 

The Music Video Guide 
By John Chu & Elliot Cafritz. 
The first guide to all the perfor¬ 
mance, concert, and soundtrack 
music videos currently available- 
over 500 of them! Each review 
contains a complete videography 
(formats, prices, distributors), plus 
a four-cassette rating system to 
help you decide if that video’s for 
you. Includes sidebars on 
recording artists and musical movie 
stars; dozens of photos. 

Video Magazine’s 
Guide to Component TV 
Edited by Jayne L. Schorn. 
What’s the latest trend in home 
video? The media room with a 
component System selected to 
produce the ultimate in picture 
and sound quality. Here’s up-to- 
minute information on choosing 
and using top components to 
upgrade or create a mid- to high- 
end system, with Video’s product 
reviews to help serious video¬ 
audiophiles choose the very best 
VCRs, monitors, tuners, speakers, 
amplifiers, and accessories. 
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NO SHIPPING CHARGES on surface U 
orders over $200.00 prepaid by cashiers 
check, money order or wire. 
COMPLETE LINE of RCA cameras & 
recorders as well as lights, tripods, battery 
packs, and other video accessories. 
FAST SHIPPING 24 hrs (in most cases) 
NO TAX ADDED (except in Virginia) 
FREE NATIONWIDE SERVICE 
MAIL-OUT SPECIALS for previous 
customers only! 
VIDEO SPECIALISTS - We help before 
and AFTER the sale. 

1986 RCA Models Now 

VLT250 RECORDERS 
VLT260 VLT470 VLP800 
VLT270 VLT600 VLP900 
VLT385 VLT625 VLP950HF 
VLT460 VLT650 VLP970HF 

CAMERAS 
CLC019 CLC025 
CLC021 CLC020 

To place your order with a company who offers 
CUSTOMER TECHNICAL ASSISTANCE before 
and AFTER the sale, ACCESSORY SUPPORT 
for their products and who specializes in. . 

EXCLUSIVELY, 
ItC/1 
CALL free 1-800-368-5020 

Virginia 1-804-595-2572 

VIDEO DIRECT DISTRIBUTORS 
116 Production Drive 

Tabb, VA 23602 

For additional information, 
circle No. 93 on Reader Service Card. 

Some dealers will readily admit who actual¬ 
ly makes the machine (if you’re interested) 
while with others you may have to sneak a 
peek at the back panel, where the “Made 
In..." label has to appear. 

In the world of budget video, the brand 
name on the unit is less important than the 
price on the tag. Q 

8mm Safari 
continued from page 137 

ered it was a great backlit dust cloud being 
churned up by an endless single-file line of 
zebras and wildebeest. 

Our driver told us there were probably a 
million animals trudging along. This was 
the vanguard of their annual 400-mile mi¬ 
gration to Tanzania’s Serengeti Plain. Sud¬ 
denly we were enveloped by the cloud. 
Grit permeated everything. I had to get the 
migration on tape. But as I shot, I feared 
the dust would seep in through the car¬ 
tridge-eject door and ruin the V8’s delicate 
electronic innards. The moment we got 
back to our lodge, I started cleaning the 
camcorder. I ejected the tape, fearing the 
worst. Surprisingly, it was dust-free. The 
seal on the eject door fit almost airtight. 

The Sony proved to be quite rugged as 
well. Our safari brochure forgot to mention 
that paved roads in Kenya are rarer than 
the most endangered species. Also, our 
land rovers and microbuses had long ago 
lost any semblance of suspension. During 
one sunrise in Tsavo we saw the carcass of 
a gigantic bull elephant lying on its side in 
thick Savannah grass. Hordes of vultures 
were on its back, fighting and feasting. 

Our driver decided to move in for a clos¬ 
er look. Clunk! The land rover slammed 
into a boulder invisible in the tall grass. I 
went flying and so did the Sony. It was 
hurled against the ceiling and crashed to 
the floor; then it slid with a bang to the rear 
of the rover. Picking it up, I was sur¬ 
prised—it survived. The only damage was 
a nick on the lens housing and a few 
scratches on the body. 

Living with Limits 
However, notwithstanding its major 

strengths, the CCD-V8—like any 
groundbreaking product brought out for 
the first time—is not without some minor 
design and manufacturing flaws. While 
some of these might not be problems for 
the home user, my professional back¬ 
ground, combined with the rigors of safari 
life, highlighted them. 

First of all, any video camera is unforgiv¬ 
ing in strong backlight—especially 
home-video cameras. This is because the 
automatic eye reads the strongest light 
source and stops down for it. Also, the 
resolution of most home-video cameras is 
very restricted. So if you’re shooting a 
cheetah against a setting sun, there’s a 
good chance the cheetah will silhouette, 
and you’ll lose detail. 

Like other cameras, the V8 attempts to 

balance the exposure using a 
backlight-compensation switch. Hit it and 
the camera opens up over what the back¬ 
ground reads, so you will get more detail of 
the foreground subject. The problem with 
this is the proper meter reading of the 
foreground subject can be as many as three 
stops lower than the sky. This, combined 
with low home-video resolution, makes the 
sky really “blow.” I shot a family of ele¬ 
phants at sundown one afternoon with and 
without the backlight compensation. With 
compensation, the picture was milky and 
flat. Without compensation, the elephants 
were handsome silhouettes and the sky 
had beautiful detail. 

Another feature that didn’t work for me 
was Sony’s frontlight switch. This, the 
manual explained, should be used when the 
foreground object is much brighter than 
the background. Nothing soaks up light like 
dark green trees and bushes. So I shot 
some baboons in bright sunlight against a 
dark forest background. I taped with and 
without the frontlight switch. But in 
screening the tape, I couldn’t distinguish 
any significant difference. 

When the Sony folks sent me the V8 to 
use for this evaluation, it arrived with two 
machine screws missing. These would 
have held the viewfinder bar to the body of 
the camcorder. I didn’t have time to 
scrounge replacements before we left, so I 
wedded the viewfinder to the body with 
gaffer’s tape—a filmmaker’s best friend. 

I would have shrugged this off as just one 
of those things—except it wasn’t. On our 
safari I came across another Sony V8 in the 
hands of Walter Loewenstem Jr. of Santa 
Clara, California. Walter and his family 
were on a different itinerary, but we start¬ 
ed out together and met a couple of times 
during our treks. The first time we reunit¬ 
ed he said to me: “Remember those 
screws you said were missing? Well, mine 
came out, too. And the threads are 
stripped, so I can’t get them back in. ” 

A more serious problem for Walter and 
myself was the combination battery char¬ 
ger/AC power supply. It fits into the bat¬ 
tery compartment on the camcorder when 
you want direct AC power. It also fits into a 
small transformer when you want to 
charge your nicad batteries. 

Before we left for Kenya, I bought an 
extra battery and confirmed that the power 
in Africa is 220 volts AC. Since my charger 
was 110-120 I knew I’d need to step down 
the 220. So I armed myself with a huge 
100-watt, 220-to-110 transformer plus a 
standard set of European plug adapters and 
a small appliance convertor as backup for 
the transformer. 

I felt smug about my thoroughness, 
though the transformer alone ate up most 
of my baggage weight allowance. The first 
time I tried to charge my batteries, I was 
able to plug the big transformer into the 
lodge’s wall outlet thanks to my adapters. 
But when I tried to plug the Sony charger 
into the transformer, I couldn’t. Alas, I 
hadn’t noticed the Sony had one fat triangle 



prong, and it wouldn’t fit in the transform¬ 
er’s standard opening. 

I switched to Plan B, the small appliance 
convertor. It worked. When the “charge” 
light went on, I confidently strutted off to 
dinner. I hadn’t planned on Murphy’s Pri¬ 
mary Law, though. When I returned, the 
Sony Charger had blown. I took it apart 
hoping to replace a fuse. But when I found 
it, Kenyon heard the word Mommy told 
him never to use. The blown fuse was 
soldered to the circuit board—and it was a 
very rare 1.25 amp. Where in the wilds of 
Kenya was I going to find a 1.25-amp fuse? 

Fortunately, the battery had charged 
somewhat before the charger blew. Also, 
Linda reminded me we would run into Wal¬ 
ter in a few days and I could borrow his 
charger. Well, you’ve probably guessed 
what happened. When we met, Walter 
rushed up to me hoping to use mine. His 
had blown too. 

My biggest problem with the Sony was 
its “idiot lights. ” Like most video cameras, 
the V8 has lights within the viewfinder for 
Recording, White Balance, and Low Light 
Level. Outdoors I found it extremely diffi¬ 
cult to see if the red Recording light was 
on. Several times I was recording without 
knowing it (which resulted in some very 
arty footage of my pants leg). 

Asked if these problems had come up for 
other users, Sony spokesman Jay Sato re¬ 
sponded that he has heard no complaints 
about faulty screws, blowing fuses, or the 
red Recording light. Of course the CCD- 
V8 is a rather new product, and we can 
expect refinements—such as less prob¬ 
lematic adapters—to arrive. 

One final point: the V8 may be easy to 
shoot, but it’s not that handy for home 
playback. It can play through your TV if 
you’re willing to go through the hassle of 
connecting it. The optional tuner cradle is 
convenient but costs a few hundred bucks. 
An easier solution is to transfer your 8mm 
footage to VHS or Beta for playback on 
your tabletop home VCR. Connections are 
quick and simple with standard dubbing 
cables, and loss in picture quality is mini¬ 
mal. 

All of which is not to say I don’t recom¬ 
mend the Sony CCD-V8—I do. The V8’s 
picture and sound aren’t just as good as 
half-inch, in my opinion—overall they’re a 
better combo, SuperBeta notwithstanding. 
Zebras with brown stripes look brown. Ze¬ 
bras with black stripes look black. And take 
it from me, a hippo’s snort sounds terrify¬ 
ing. So how about a deal on a half-inch 
camera? I won’t need mine anymore—I’m 
buying a V8. O 

Trivia Q & A 
continued from page 140 

41. In Terms of Endearment Shirley Mac- 
Laine gets Jack Nicholson into her bedroom 
by inviting him to see a painting by what ar¬ 
tist? 

Renoir. 

42. What actor fell victim to Jason’s revenge 
while resting on a cot in Friday the 13th? 

Kevin Bacon. 

43. What was Dorothy’s last name in The 
Wizard of Oz? 

Gale. 

44. What was the name of Kevin Kline’s 
business in The Big Chill? 

Running Dog Athletic Footwear Center. 

45. What three films are advertised outside 
the Thriller theater? 

‘Schlock’-, ‘House of Wax’ and ‘The Mad Magi- 

46. What was the name of the meat company 
advertised on the back of Rocky’s boxing 
robe? 

Shamrock-Meats. 

47. Behind what book does Dr. Frank Bry¬ 
ant hide his bottle in Educating Rita? 

"Lost Weekend" by Jacobson. 

48. What was the name originally given to 
Dumbo by his mother? 

Jumbo Jr. 

For additional information, circle No. 94 on Reader Service Card. 
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49. At what nightclub does the reporter in 
Citizen Kane find Susan Alexander Kane 
working? 

El Rancho. 

50. Where is the Mods’ Brighton beach 
hangout in Quadrophenia? 

Beach Cafe or The Ballroom. 

51. In Blade Runner what was Deckard 
called by his wife? 

Sushi or cold fish. 

52. According to The Right Stuff, what brand 
of gum does Chuck Yeager chew? 

Beaman's. 

53. What book does Wallace Shawn say he is 
reading in My Dinner with Andre? 

Charlton Heston’s autobiography. 

54. On what airlines do Jill and Guy escape 
from Djakarta in The Year of Living Danger- 

Royal Netherlands. 

55. What company is interested in purchas¬ 
ing a Scottish town in Local Hero? 

Knox Oil & Gas. 

56. What brand and type of liquor does Wes 
drink in Tightrope? 

Pepe Lopez Tequila. 

57. Who plays Mr. Maps in the 9th chapter 
of In Search of the Golden Horse Treasure? 

Elisha Cook Jr. 

58. Out of what hotel’s window is Paul Snid¬ 
er hung upside-down in Star 80? 

The Blue Horizon Hotel. 

59. At what depth did the rivets pop out of 
Das Boot (The Boat)? 

230 meters. 

60. At what address does Reva Cody write 
her brother in Streets of Fire? 

838 Hurley Street, Cliffside. 

61. How far did The Bounty get before end¬ 
ing its attempts to round the Horn, and how 
long did it take? 

85 miles in 31 days. 

62. What is the number of the pay phone 
Rupert Pupkin gives as his office number in 
The King of Comedy? 

JL 5-4321. 

63. For what time does Gordon Zellerby set 
his time bomb in Village of the Damned? 

8:30. 

64. What is the total of the three face-up in¬ 
dex cards in Max Maven’s Mindgames? 

12. 

65. What was the number of the override 
command in Alien? 

100375. 

66. What was Jane Fonda and Michael Sarra- 
zin’s marathon number in They Shoot Horses, 
Don’t They? 

67. 

67. What was George Berger’s exact date of 
birth in Hair? 

October 11, 1945. 

68. Over the years, how many people were 
in the band This Is Spinal Tap? 

37. 

69. What symbols are on The Seven Samu¬ 
rai’s banner and how many of each? 

Six circles and one triangle (and a symbol). 

70. What is the number of the all-white met¬ 
ro subway car in Beat Street? 

8219. 

71. At what time do the Ekdahls always have 
Christmas dinner in Fanny and Alexander? 

4:30 p.m. 

72. What seat does John Lithgow occupy on 
The Twilight Zone’s airplane? 

Seat 4A. 

73. What was the license- 
plate number of Karen Silkwood’s Honda? 

XA3124. 

74. What is the number on the uniform of 
the police sergeant who comes to fight Kevin 
Kline and The Pirates of Penzance? 

130. 

75. On what date did the 2001 computer 
HAL become operational? 
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• LOWEST PRICES - Others 
say it - we guarantee it in print. 

• TOLL FREE-We reduce our 
overhead and your prices by 
refunding $5 on your purchase 
for your phone call. 

Keeping a spotless record was 
easy due to our upfront, honest 
and knowledgeable staff. We are 
proud of this record and do not 
intend to lose it! Don’t take risks ... 
call any of our locations and have a 
Merry Christmas. 

CREDIBILITY — Check with the 
area's Consumer Protection Agencies 
before you order from any company. 
You’ll find we have no customer 
complaints. 

• PEACE OF MIND - Sending 
cash up front is risky. We recommend 
using a credit card for your purchases 
or C.O.D., to protect your money. 

• STABILITY - While several 
mail order companies go out of 
business, our fourth year proves we 
are here to stay, to assure you of 
quality service for years to come. 

• IMMEDIATE SHIPMENT - 
Unlike others, we quote prices on £ 
the items we have in stock, allowing 
us to ship them within 24 hours and 
assuring you of prompt delivery. 
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AUDIO VIDEO CENTER 
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January 12, 1992. 

76. How much is Japan worth when Largo 
and 007 play "Domination” in Never Say Nm 
Again? 

$16,000 or £16,000. 

The fourth. 

79. If you wanted a date with Burt Reynolds, 
The Man Who Loved Women, where would 
you call and write him? 

Phone: 654-1654. Address: 29715 Cuthbert. 

80. On what issue of Life magazine did Roy 
Hobbs make the cover in The Natural? 

August 14, 1939. 

81. How many mice per acre did Tyler figure 
there were in Never Cry Wolf? 

VHS or BETA 
REWINDER 

^2995 

AUTOMATIC 
SHUT-OFF & EJECT 

REWINDER 
WITH FAST FORWARD 

S3995 
AUTOMATIC 

SHUT-OFF & EJECT 

SOUDEX 
TRIPOD/MONOPOD 

COMBINATION 
VID-LID 

SMOKED 
HARD PLASTIC 

DUST COVERS 

s1295 
Specify make and model 

82. How ir 
is Porky's? 

70 miles. 

84. What did it take for Joan Wilder to enlist 
the aid of Jack Coulton in Romancing the 
Stone? 

$375 in American Express Travelers Checks. 

in Eddie’s test 

Elyse got a 63, 65 was passing. 

86. According to an interview with Ronnie 
Bennett Spector in Girl Groups, whose music 
did Phil Spector listen to at top volume? 
Wagner. 

87. What song is playing on the public-ad¬ 
dress system as Johnny and Tracey trash 
their school in Reckless? 

“ We’re the kids in America.” 

88. Where were the Ramones to play in 
Rock V Roll High School? 

The Rockatorium. 

89. What is playing on Dishonest John’s TV 
in the “Grime Doesn’t Pay” segment of Be¬ 
any and Cecil, Vol. II? 

'Sing Sing Along With Butch or Yesterday’s 
News Today. ’ 

90. What would you hear if you rang Mr. Al¬ 
exander’s doorbell in A Clockwork Orange? 

Beethoven’s Fifth Symphony. 

91. What song does Ed Begley Jr. 
sing in The Cat People? 

“The Lion Sleeps Tonight. ” 

92. For what record company did Eddie and 
the Cruisers record? 

Satin Records. 

>3. What movie was based oi a story from 

“WORLD’S BEST REWINDER” 

SOUDEX REWIND AND 
• HYDRAULIC OPERATION FAST 

$5995 
A GREAT CHRISTMAS GIFT! 

3ft TSTi B If 

Video Factory 
DEALER INQUIRIES INVITED 

2558 DELAWARE AVE. 1-800-336-6843 
(N.Y. STATE 716-874-0390) 

The MFJ Model 1450 now solves the basic video problem. 

What do you do when 
you have Ferrari taste ^— 
and a Honda budget? // I 

You buy the Color Processor/Enhancer/Stabilizer 
with sports car features and family sedan price. 

The MFJ Model 1450 is the perfect Video Color Processor/Enhancer/Stabilizer for the 
less than perfect budget. This very affordable unit combines a full color processor with 
an image enhancer, an automatic stabilizer and a three output video/audio distribution 
amplifier—together in one convenient, attractive case! 

When you don’t need sound processing capabilities, but you do need a professional, 
easy-to-use color processor-and one that really is affordable—the MFJ Model 1450 
stands alone when compared with other processors offering anywhere near the same 
capabilities. 

The most importantjimction offered by the MFJ Model 1450 is that it allows you 
to make a copy of a master tape and correct all of the defects in that master and 
eliminate the problems associated with the copying process. 
Defects and problems like these... 

Use the Color Processor to correct colors that are off, colors that are faded and 
brightness that is too bright or not bright enough; 

Use the Enhancer to put sharpness in a picture that is too fuzzy and lacking in 
detail, and; 

Use the Stabilizer to stop a picture from rolling and jittering because the master 
was copyguarded. 

And these additional features also help you create perfect copies; 3-output video/audio 
distribution amplifier, Noise Cancel Control, 2-input selector, sync-boost switch, 
video and total bypass switches, RF Modulator and others! 

Your sports car... MFJ Model 1450; your family sedan price.$219.95 
There are dozens of others video products available from MFJ. Call and talk with us 

about all of your video needs. When you do, ask for out latest catalog. 
Both the call and the catalogare free. Both the call and the catalog are free. 

1-800-647-1800 
For technical/repair information, or in Mississippi, or outside the Continental U.S., 

please telephone... 

1-(601) 323-5869 or telex 53-4590 MFJSTKV 
All MFJ Video Products come with a double guarantee we think is unmatched. 

Order from MFJ-and tiy any product for 30 days. If it doesn't satisfy your needs, 
just return it for a full refund, less shipping. No hassels. If you keep what you 
order you can be assured of continued service with MFJ’s One Year / 
Unconditional Guarantee. /■<> <\ 

Call toll-free and charge the products you need to your VISA or MasterCard, /A 
or send a check or money order, plus $6.00 shipping, and our ship- /<r 
ping department will promptly have your order on its way to you. Af vx' 

MFJ Enterprises. Inc. /*' 
921 Louisville Road 
Starkville. MS 39759 m 

o. 106 on Reader Service Card. 
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What's Opera Doc 
continued from page 144 

the emotional realism in it to make it plausi¬ 
ble. This falls especially to Lucia and En¬ 
rico, characters whose conflicts must be 
clear for them to make any sense at all, as 
she ends up crazy and he responsible for 
forcing her to marry a man she does not 
love. In these two versions, the Lucias 
couldn’t be more different—Anna Moffo is 
sweet, romantic, and tortured almost from 
the beginning by her love for her brother 
Enrico’s enemy. Edgardo; Joan Sutherland 
(whose first big success this was) seems 
more rational about her dilemma and more 
defiant in her early scenes. Both sing su- , 
perbly, and if I prefer Moffo, it is mainly 
because she looks more like the 18-year- 
old girl Lucia is supposed to be. In the 
famous Mad Scene, however, I must give 
the nod to Sutherland, who is—well, mad¬ 
der after killing her bridegroom and going 
back to her wedding party in her bloody 
nightgown as if nothing happened. 

For the rest of the cast, I prefer those on 
the tape, which has the advantage of being 
a movie shot on location and so not con¬ 
fined to the. Metropolitan’s slightly tawdry 
sets. Guilio Fioravanti (Enrico) and Lajos 
Kozma (Edgardo) are more fiery in the 
natural settings than Pablo Elvira and 
Alfredo Kraus are onstage. The LV disc of 
course has better sound and picture quali¬ 
ty, but VAI’s transfer of the film is much 
better than its television trans¬ 
fers—though still not stereo. 

Aida (1871). Music: Guiseppe Verdi. 
Libretto in Italian: Antonio Ghislanzoni. Li¬ 
bretto enclosed. Arena di Verona, cond. 
Anton Guadango. Thorn EMI/HBO tape: 
Pioneer disc. 

There is nothing quite like the immense 
opera productions done outdoors in Italy. 
Termi di Caracalla and Arena di Verona can 
hold as many people as can fill the Met or 
Covent Garden in a week—and do. In this 
production, spectacular as only a big pro¬ 
duction can be, everything is motto es- 
spresivo. Maria Chiara’s Aida seems physi¬ 
cally slight next to her rival Fiorenza Cos- 
sotta (Amneris), but her tone and phrasing 
bring out the complexities of her divided 
loyalties: to her country, to her lover, to 
her father. And Cossotta breathes real 
menace into her threats and ultima¬ 
tums—these are women who would die 
rather than be separated from those they 
love. Their common love object—leader of 
the Egyptian armies that occupy Aida’s na¬ 
tive Ethiopia, Nicolo Martinucci’s 
Radames—has a fine tenor and is convinc¬ 
ing as the focus of so much passione. Also 
effective is Giuseppe Scandola’s Amonasro 
(Aida’s father and King of Ethiopia) whose 
persuasive singing dupes Radames into be¬ 
traying his country. 

I was able to compare the LV disc and 
tape. Tape’s lower resolution tends to ex¬ 
acerbate the problem of showing the im- j 

mensity of the entire stage, When actors 
are no bigger than ants at the bottom of the 
screen. Both sound marvelous and the Be¬ 
ta Hi-Fi tape is at the top of its class. What 
isn’t is the producer’s attitude regarding 
subtitles. Librettos are for records, where 
there isn’t anything more to look at, not 
visual splendors like this, where a look at 
the text is a look away from the action. 

Die Fledermaus (1874). Music: Jo¬ 
hann Straus Jr. Libretto in German: Carl 
Haffner/Richard Genee, adapted by Ger¬ 
hard Bronner. Libretto enclosed. The 
Royal Opera at Covent Garden, cond. Pla- 
cido Domingo. Thorn EMI/HBO. 

Die Fledermaus has more disguises and 

mistaken identities than a Rich Little spe¬ 
cial and a megaplot I couldn’t recount in 10 
pages. Let it suffice to say that this adapta¬ 
tion is funny (when you can look up from 
the libretto long enough to see the good 
low comedy and acting), and vocally su¬ 
perb, with the marvelous Kiri Te Kanawa 
as Rosalinde, the object of Eisenstein’s 
(Hermann Prey), Alfredo’s (Dennis 
O’Neill), and Falke’s (Benjamin Luxon) col¬ 
lective passion. Each of the rivals (one of 
them Rosalinde’s husband) sings buf- 
foonishly (Prey), “dramatically” (O’Neill), 
or connivingly (Luxon) as suits his role. 
Luxon again stands out in a comic role, as 
does Prey, who is well-known for this role. 
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My favorite, though,must be Doris Soffel 
as Count Orlovsky—the first woman play¬ 
ing a man we encounter in this list. She is 
very androgynous, with shaved head and 
lipstick—a look that cleverly con¬ 
temporizes her character, a 19th-century 
equivalent of the bored Jet Setter, even as 
her vocal performance holds beautifully to 
tradition. Like the rest of the Thom tapes, 
this has superior Beta Hi-Fi sound and a 
first-rate picture. 

Les Contes d’Hoffmann (Tales of 
Hoffman) (1881). Music: Jacques Offen¬ 
bach. Libretto in French: Jules Barbier/ 
Michel Carre. Libretto enclosed. The Roy¬ 
al Opera at Covent Garden, cond. George 
Pretre. Thom EMI/HBO tape; Pioneer 
disc. 

Tales of Hoffmann is an underrated op¬ 
era—too modem, too French for those 
who like only belcanto or Italian opera. It’s 
the kind of work that is, if very tuneful, 
never merely tuneful. The story is simple: 
Hoffmann, mad for yet another woman, 
drinks and tells the tales of his three great 
loves as his current rival looks on. Each 
recounts the corruption of the beloved by 
an unscrupulous rival out to make a fool of 
the poet. All do, leaving Hoffmann to be 
saved in nick of time by his faithful friend 
Nicklaiisse. 

Placido Domingo is his usual marvelous 
self as Hoffmann. As his lovers, Luciana 
Serra trills a “Doll’s Song” as good as any 
I’ve heard and Ileana Cortrubas gives the 

both ambition and love. Also excellent are 
Nicola Ghiuselev as Dr. Miracle—the most 
demonic of the three tempters of Hoff¬ 
mann’s loves—and Claire Powell’s Nick- 
lausse, who transforms him/herself into 
the muse of Poetry, Hoffmann’s true mis¬ 
tress, at the brilliant climax of this excep¬ 
tional production. Covent Garden is not 
fearful of the erotic elements suggested by 
many of the operas and doesn’t shilly-shally 
about the nests of courtesans that are 
filled with people who want to P-A-R-T-Y! 
Bravo! 

La Boheme (1896). Music: Giacomo 
Puccini. Libretto in Italian: Guiseppe 
Giacosa/Luigi Illica. Libretto enclosed. 
The Royal Opera at Covent Garden, cond. 
Lamberto Gardelli. Thom EMI/HBO tape; 
Pioneer disc. 

La Boheme is, to my mind, the most 
lovely opera around. It is by no means the 
greatest, but I defy anyone not to love it. 
Its slight story is full of the most ravishing 
vocal music I know. The back-to-back arias 
“Che gelida manina” (sung by Rodolfo) and 
“Mi chiamano Mimi” (sung by Mimi) are 
just pickup lines, but they lead to the first of 
many duets between the poet and the mak¬ 
er of artificial flowers—duets unmatched in 
their simple emotional appeal as the lovers 
love, break up, and reunite shortly before 
Mimi finally dies from consumption. 

Here, Mimi is sung by Ileana Cortrubas 
who is nothing short of stupendous. As 
Rodolfo Neil Shicoff looks the part and 
sings well, but when Cortrubas sings he 

might as well not be there, so wonderful is 
her command of the stage and the role. 
Also amusing is Marilyn Zschau’s coquet¬ 
tish Musetta, who tortures her lover Mar¬ 
cello (Thomas Allen) with her affairs even 
as she smooths over the conflicts caused 
by Rodolfo’s jealousy. Again, Covent Gar¬ 
den does it right, down to Marcello’s naked 
figure model in the last act. 

Adriana Lecouvreur (1902). Music: 
Francesco Cilea. Libretto in Italian: Arturo 
Colautti. English subtitles. Australian Op¬ 
era, Sydney Elizabethan Orchestra, cond. 
Richard Bonynge. Sony. 

Adriana Lecouvreur—like Cavalleria 
Rusticana, I Pagliacci, and Andrea 
Chenier—is a “verismo” opera, so-called 
for its “realistic” treatment of life, which is 
to say its use of a historical/sociological 
melodrama plot. Adriana is the story of a 
love triangle, similar to Aida, with two 
women vying for the same man, but set in 
the Comedie Francaise in the 18th centu¬ 
ry. In this production Joan Sutherland 
shows how much more powerful an artist 
she has become in the last few years. Her 
voice has lost some of its brilliance but she 
has added a more mature and subtler sense 
of shading and line. Heather Begg as her 
rival the Princess is less subtle but has 
some good, nasty moments, and their 
shared inamorato Anson Austin is quite a 
good actor, even if he is a bit too thrilled by 
his high notes. 

VHS Hi-Fi sound on this tape is excel¬ 
lent, and visually it is quite good. It is also 



the best video presentation of a live per¬ 
formance I have yet seen, particularly in its 
subtitling—not every word, just what’s im¬ 
portant and descriptions in italics of the 
general situation when a lot of fast, mean¬ 
ingless dialogue is going on. Kudos, too, 
for its failure to inflict endless curtain calls 
between acts. Would that they all lacked 
them. 

Der Rosenkavalier (1911). Music: 
Richard Strauss. Libretto in German: Hu¬ 
go von Hofmannsthal. Vienna Philharmon¬ 
ic, Salzburg Opera Chorus, cond. Herbert 
von Karajan. VAI. 

This is the first post-Freudian opera and 
one of the very greatest. The story of an 
older woman’s love for a younger man, the 
younger man’s love for an affianced young 
noblewoman, and the buffoonish attempts 
of a country squire to close out his mar¬ 
riage contract while flirting with every fe¬ 
male in sight, it is also one of the funniest. 
And one of the most touching, as the older 
woman, Elisabeth Schwarzkopfs thrilling 
Marschallin, gives up her young man out of 
love and concern for his future happiness. 

As the young Count Octavian, Sena Ju- 
rinac is a woman playing a man who dis¬ 
guises himself as a woman. Her fine mez¬ 
zo-soprano brings off both Octavian’s pas¬ 
sion for the two women as well as the 
pretty “maid” Mariandel’s flirtations with 
the country squire, Baron Ochs. As Baron 
Ochs, Otto Edelmann is a superb buffo— 
this is the opera’s biggest role and requires 

wounded, wheedling, and huge, often all at 
once, and he meets every challenge. 
Filmed in rich Technicolor from a 1962 
production in Salzburg, this looks as 
shimmering as the VHS monaural sound¬ 
track sounds on a good machine. 

The Rake’s Progress (1951). Music: 
Igor Stravinsky. Libretto in English: W.H. 
Auden/Chester Kallman. Glyndebourne 
Festival Opera, cond. Bernard Haitink. 
VAI. 

Don’t be frightened by this lovely Stra¬ 
vinsky opera—it is Handel/Hadyn updated 
by brief bits of Berg, accessible to anyone 
who can stand a classically sung line. As it 
is in English, the great wit of the Auden/ 
Kallman libretto can be appreciated direct¬ 
ly, as can its real drama. Based on 
Hogarth’s series of etchings, it follows 
their spirit right down to the “moral” end¬ 
ing. It is beautifully designed by David 
Hockney, whose sets alternate between 
Hogarth-inspired stylization and modem 
eclecticism but distort slightly onscreen 
due to the low resolution of the video¬ 
tape. 

The singers are generally marvelous. 
The best is Samuel Ramey as Nick Shad¬ 
ow, who wears Captain Hook attire and has 
a ham actor’s dream in his terrifically evil 
role. He lives it up, being charming and 
creepy at the same time—no mean trick. 
The only disappointment is Leo Goeke as 
Rakewell, the central character. He has a 
nice enough voice but no personality 
whatsoever. 

What Next? 
What’s odd about what’s available is the 

lack of staples: no Tosca, nor anything by 
Wagner, despite the recent PBS broad¬ 
casts of the complete Ring of the Nibe- 
lungs. There are only two operas in 
French, only two verismo, one belcanto, 
and only two of the movies made of operas 
in the last ten years. 

Yet there are two versions of Turandot, 
of Falstaff, and of Die Fledermaus—all 
worthy works, but to have two of these 
when there is no Pagliacci or Barber of 
Seville seems like silly marketing strategy 
at best. Worse is passing over the superla¬ 
tive film versions of The Magic Flute and 
Don Giovanni. Both were directed by 
filmmakers of the highest order and pro¬ 
vide rich, personal interpretations of 
Mozart. They are important both as pure 
movies and opera productions, making 
their absence doubly felt. 

No one with a VCR or videodisc player 
need settle for anything less than the best 
and most photogenic singers playing in lav- 
ish productions at the greatest op- 
erahouses in the world. The classical-mu¬ 
sic lover who thinks he might like to give 
opera a try, the opera-record lover who 
would like to finally see what those sounds 
look like on stage, or anyone who enjoys a 
good melodrama set to stirring music can 
now have a steady diet of something regu¬ 
larly available only in New York, London, 
Italy, and the capitals of Europe: great op¬ 
era;o 



-A Handy Way to- 
ORDER BACK ISSUES 

A limited number of early 1985 issues of VIDEO are 
still available. If you missed one, send the form below 
along with your payment of $1.95 plus $1.00 for post¬ 
age and handling for each issue ordered. 

Nideo 1 
PLEASE SEND ME THE ISSUES I'VE CHECKED 

□ JANUARY 1985 Theyear's best equipment, tapes, discs 

□ FEBRUARY 1985 Official VHS blank tape tests — re¬ 
sults on 50 grades & brands 

□ MARCH 1985 Official Beta blank tape tests; also, how to 

make money with your camera 

□ APRIL 1985 What's new — a semiannual survey of new 
products and trends 

□ MAY 1985 A programming extravaganza — the hot 100 
tapes, exclusive Clint Eastwood interview, guide to super sound 

movies and more 

□ JUNE 1985 Our biggest buyer's guide ever to portables 

Enclosed is my payment of $_ 
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Bargain Tapes 
continued, from page 180 

a time, MGM/UA packaged them in a way j 
it hopes will persuade you to buy. 

Even better, the company is giving peo- J 
pie who buy movies in its “Diamond Jubilee I 
Collection” a chance to win diamonds of 
their own. Via entry blanks available at j 
your local video store, you can win a j 
$12,000 woman’s diamond ring, a gold and 
diamond necklace worth $6500, or other 
baubles. 

The “Diamond Jubilee” movies are the 1 
most uniformly excellent lot any company j 
offers. New entries include Cabin in the ] 
Sky, The Thin Man, San Francisco, Idiot’s j 
Delight, Maytime, Min And Bill, Pos- 1 
sessed, Red Dust, Rose Marie, and Water- j 
loo Bridge. The other “Diamond Jubilee” I 
titles are Anna Christie, Babes in Arms, j 
Dinner at Eight, Gaslight, Grand Hotel, j 
Ninotchka, Strike Up the Band, The Pic- J 
ture of Dorian Gray, and The Women. 

To its “Great Books on Video” MGM/ 1 
UA is adding Dr. Jekyll and Mr. Hyde, j 
National Velvet, The Three Musketeers, j 
The Red Badge of Courage, Knights of the 
Round Table, The Four Horsemen of the 
Apocalypse, George Cukor’s David Copper- 
field with W. C. Fields, and Dragon Seed to 
a collection that includes Treasure Island, 
The Adventures of Huckleberry Finn, A I 
Tale of Two Cities, Mutiny on the Bounty, J 
Madame Bovary, and The Prisoner of j 
Zenda. 

As if that weren’t enough, RCA’s j 
blank-videotape division and its program- J 
ming cousin, RCA/Columbia, have a bright 
idea of their own—the RCA Film Festival. j 
In what may be the most ingenious (not to j 
mention realistic) scheme of the season, j 
the RCAs are offering a chance to buy any j 
of six flicks for $19.95 each—provided the 
purchaser antes up for a five-pack of RCA 
premium T-120 blanks. This may be the j 
first acknowledgment ever by a video com- i 
pany of a fact of video life: most folks have , 
both prerecorded and blank tapes in their | 
collections. This is a constructive way to j 
try to tip the balance in favor of pre- j 
recorded. The titles, ranging in original list < 
price from $79.95 to $89.95, are Close < 
Encounters of the Third Kind, Tootsie, An- j 
me, Stripes, Kramer vs. Kramer, and Blue j 
Thunder. Q 
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Selected Videography—Opera continued from page 144 

Falstaff 
Music: Guiseppe Verdi; Libretto (in Italian): 
Arrigo Boito. (a) Libretto enclosed. Color. 
1983. Renato Bruson, Katia Ricciarelli. The 
Royal Opera at Covent Garden, Carlo Maria 
Guilini, cond. 141 min. Beta (Hi-Fi), VHS 
(Hi-Fi). $39.95. Thom EMI/HBO. (b) En¬ 
glish subtitles. Color. 1976. Donald Gramm, 
Benjamin Luxon, Reni Penkova, Elizabeth 
Gale. Glyndeboume Festival Opera, London 
Philharmonic, John Pritchard, cond. Staging 
Jean-Pierre Ponelle. TV dir. Dave Heather. 
123 min. Beta (Hi-Fi), VHS (Hi-Fi). $69.95.- 
VAI. 

Fidelio 
Music: Ludwig van Beethoven; Libretto (in 
German): Josef Sonnleithner. English sub¬ 
titles. Color. 1979. Elisabeth Soderstrom, 
Anton de Ridder, Curt Appelgren, Elizabeth 
Gale. Glyndeboume Festival Opera, London 
Philharmonic, Bernard Haitink, cond. Stag¬ 
ing Peter Hall. TV dir. Dave Heather. 130 
min. Beta (Hi-Fi), VHS (Hi-Fi). $69.95. 
VAI. 

Die Fledermaus 
Music: Johann Straus Jr.; Libretto (in Ger¬ 
man): Carl Haffner/Richard Genee. (a) Li¬ 
bretto enclosed (adapted by Gerhard Bron- 
ner. Color. 1983. Kiri Te Kanawa, Hermann 
Prey, Hildegard Heichele, Benjamin Luxon. 
The Royal Opera at Covent Garden, Placido 
Domingo, cond. Staging Leopold 
Lindtberg/Richard Gregson. TV dir. Hum¬ 
phrey Burton. 180 min. Beta (Hi-Fi), VHS 
(Hi-Fi). $49.95 (2 cass.). Thorn EMI/HBO/ 

LV. $49.95. Pioneer, (b) Sung in English. 
Color. 1982. Joan Sutherland, Monique 
Brynnel, Robert Gard, Heather Begg. The 
Australian Opera, Elizabethan Sydney Or¬ 
chestra, Richard Bonynge, cond. Staging 
Anthony Besch. TV dir. Hugh Davidson. 
142 min. Beta (Hi-Fi), VHS (Hi-Fi). $79.95. 

Lucia di Lammermoor 
Music: Gaetano Donizetti; Libretto (in Ital¬ 
ian): Salvatore Cammarano. English sub¬ 
titles (both), (a) Color. 1971. Anna Moffo, 
Lajos Kozina, Guilio Fioravanti, Paolo 
Washington. The Rome Symphony and RAI 
Chorus, Carlo Felice Cillario, cond. Dir. by 
Mario Lanfranchi. 108 min. Beta, VHS. 
$69.95. VAI. (b) Color. 1984. Joan Suther¬ 
land, Alfredo Kraus, Pablo Elvira. Metropol¬ 
itan Opera Orchestra and Chorus, Richard 
Bonynge, cond. 128 min. LV. $49.95. Pio- 

Macbeth 
Music: Guiseppe Verdi; Libretto (in Italian): 
Francesco Piave. English subtitles. Color. 
1972. Kostas Paskalis, Josephine Barstow, 
James Morris. Glyndeboume Festival Op¬ 
era, London Philharmonic, John Pritchard, 
cond. Staging Michael Hadjimischiv. TV dir. 
Dave Heather. 148 min. Beta (Hi-Fi), VHS 
(Hi-Fi). $79.95. VAI. 

Madama Butterfly 
Music: Giacomo Puccini; Libretto (in Ital¬ 
ian): Luigi Illica/Guiseppe Giacosa. Libretto 
enclosed. Color. 1983. Raina Kabaivanska, 
Nazzareno Antinori. Arena di Verona Or¬ 

chestra and Chorus. 150 min. Beta (Hi-Fi), 
VHS (Hi-Fi). $39.95. Thom EMI/HBO. 

The Magic Flute 
Music: W.A. Mozart; Libretto (in German): 
Emanuel Schickaneder. English subtitles. 
Color. 1978. Benjamin Luxon, Leo Geoke, 
Felicity Lott, May Sandoz, Thomas Tho- 
maschke. The London Philharmonic, Glyn¬ 
deboume Chorus. Bernard Haitink, cond. 
Staging John Cox. TV dir. Dave Heather. 
164 min. Beta (Hi-Fi), VHS (Hi-Fi). $79.95 
(2 cass). VAI. 

Manon Lescaut 
Music: Giacomo Puccini; Libretto (in Ital¬ 
ian): Leoncavallo/Oliva/Praga, Giacosa/ 
Illica/Ricordi. Libretto enclosed. Color. 
1983. Kiri Te Kanawa, Placido Domingo, 
Thomas Allen. The Royal Opera at Covent 
Garden, Guiseppe Sinopoli, cond. 129 min. 
Beta (Hi-Fi), VHS (Hi-Fi). $39.95. Thom 
EMI/HBO. $49.95. Pioneer. 

The Marriage of Figaro 
Music: W.A. Mozart; Libretto (in Italian): 
Lorenzo DaPonte. English subtitles. Color. 
1973. Ileana Cortrubas, Frederica Von 
Stade, Benjamin Luxon, Kiri Te Kanawa. 
Glyndeboume Festival Opera, London Phil¬ 
harmonic, John Pritchard, cond. Staging Pe¬ 
ter Hall. TV dir. Dave Heather. 168 min. 
Beta (Hi-Fi), VHS (Hi-Fi). $79.95 (2 cass.). 
VAI. 

Mary Stuart (Maria Stuardi) 
Music: Gaetano Donizetti; Libretto (in Ital¬ 
ian). English subtitles. Color. 1982. Janet 
Baker. Film dir. by Peter Butler. 105 min. 
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Beta, VHS. $39.95. 

Nabucco 
Music: Giuseppe Verdi: Libretto (in Italian): 
Temistocle Solera. Libretto enclosed. Col¬ 
or. 1981. Renato Bruson, Ghena Dimitrova, 
Dimitri Petkov. Arena di Verona Orchestra. 
132 min. Beta (Hi-Fi), VHS (Hi-Fi). $39.95. 
Thom EMI/HBO. 

Otello 
Music: Guiseppe Verdi; Libretto (in Italian): 
Arrigo Boito. Libretto enclosed. Color. 
1982. Vladimir Atlantov, Kiri Te Kanawa. 
Arena di Verona Orchestra. 144 min Beta 
(Hi-Fi), VHS (Hi-Fi). $39.95. Thom EMI/ 
HBO./ LV. $49.95. Pioneer. 

Peter Grimes 
Music: Benjamin Britten: Libretto (in En¬ 
glish): Montagu. Slater. Color. 1981. Jon 
Vickers, Heather Harper, Norman Bailey. 
The Royal Opera at Covent Garden, Colin 
Davis, cond. Staging Elijah Moshinsky. 150 
min. LV. $59.95. Pioneer. 

The Rake's Progress 
Music: Igor Stravinsky; Libretto (in En¬ 
glish): W.H. Auden/Chester Kallman. Col¬ 
or. 1977. Samuel Ramey, Felicity Lott, Leo 
Goeke, Rosalind Elias. Glyndeboume Festi¬ 
val Opera, London Philharmonic, Bernard 
Haitink, cond. 146 min. Beta (Hi-Fi), VHS 
(Hi-Fi). $79.95 (2 cass.). VAI. 

The Return of Ulysses 
Music: Claudio Monteverdi; Libretto (in Ital¬ 
ian): Alessandro Striggio. English subtitles. 
Color. 1973. Janet Baker, Benjamin Luxon, 
Richard Lewis. Glyndeboume Festival Op¬ 
era, London Philharmonic, Raymond Lep¬ 
pard, cond. Staging Peter Hall. TV dir. Dave 
Heather. 152 min. Beta (Hi-Fi), VHS (Hi- 
Fi). $89.95 (2 cass.). VAI. 

Rigoletto 
Music: Giuseppe Verdi; Libretto (in Italian): 
Francesco Piave. (a) Libretto enclosed. Col¬ 
or. 1983. Garbis Boyagian, Alida Ferrarini, 
Vincenzo Bello. Arena di Verona Orchestra. 
115 min. Beta, VHS. $74.95. MasterVision. 
(b) English dialogue. Color. 1954. Aldo Silva- 
ni, Gerard Landry, Janet Vidor. Condensed 
film version. 90 min. Beta, VHS. $49.95. 
Reel Images. 

Der Rosenkavalier 
Music: Richard Strauss: Libretto (in Ger¬ 
man): Hugo von Hofmannsthal. Color. 1961. 
Elisabeth Schwarzkopf, Sena Jurinac, Otto 
Edelman. Vienna Philharmonic, Salzburg 
Opera Chorus, Herbert von Karajan, cond. 
Dir. Paul Czinner. 190 min. Beta, VHS. 
$79.95 (2 cass.). VAI. 

Samson et Delilia 
Music: Camille Saint-Saens; Libretto (in 
French): Ferdinand Lemaire. Libretto en¬ 
closed. Color. 1981. John Vickers, Shirley 
Verrett. The Royal Opera at Covent Gar¬ 
den, Colin Davis, cond. Staging Elijah 
Moshinsky. TV dir. John Vernon. 118 min. 
LV. $59.95. Pioneer. 

La Traviata 
Music: Guiseppe Verdi: Libretto (in Italian): 
Francesco Piave. English subtitles. Color. 
1983. Placido Domingo, Teresa Stratas, 
Cornell MacNeil; Metropolitan Opera Or¬ 
chestra, James Levine, cond. Film dir. Fran¬ 
co Zeffirelli. 110 min. Beta (Hi-Fi), VHS 
(Hi-Fi). $69.95/LV. $29.95./CED. $24.95. 
MCA. 

II Trovatore 
Music: Giuseppe Verdi; Libretto (in Italian): 

Salvatore Cammarano. English subtitles. 
Color. 1983. Joan Sutherland, Lauris Elms, 
Kenneth Collins, Jonathan Summers. Aus¬ 
tralian Opera, Elizabethan Sydney Orches¬ 
tra, Richard Bonynge, cond. Staging Elijah 
Moshinsky. TV dir. Ricardo Pellizzeri. 138 
min. Beta (Hi-Fi), VHS (Hi-Fi). $79.95. 

Turandot 
Music: Giacomo Puccini; Libretto (in Ital¬ 
ian): Giuseppe Adami/Renato Simoni. (a) 
English subtitles. Color. 1983. Eva Marton, 
Katia Ricciarelli, Jose Carreras. Vienna 
State Opera Orchestra, Lorin Maazel, cond. 
Staging Harold Prince. 138 min. Beta (Hi- 
Fi), VHS (Hi-Fi). $79.95. MGM/UA. (b) Li¬ 
bretto enclosed. Color. 1984. Ghena Di¬ 
mitrova, Nicola Martinucci. Arena di Verona 

ALSO OF INTEREST 

Joan Sutherland in 
The Making of "Lakme" 
Color. 1978. Joan Sutherland, Australian 
Opera. Documentary of new production. 60 
min. Beta, VHS. $69.95. MasterVision. 
Who's Afraid of Opera? Volume One 
Color. 1973. Joan Sutherland, London Phil¬ 
harmonic. Highlights from Faust and 
Rigoletto. 57 min. Beta, VHS (Hi-Fi). 
$29.95. MGM/UA. 

Who's Afraid of Opera? Volume Two 
Color. 1972/73. Joan Sutherland, London 
Philharmonic. Highlights from La Traviata 
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and Daughter of the Regiment. 57 min. Beta, 
VHS (Hi-Fi). $29.95. MGM/UA. 

Who's Afraid of Opera? Volume Three 
Color. 1972/73. Joan Sutherland, London 
Philharmonic. Highlights from The Barber of 
Seville and Lucia di Lammermoor. 57 min. 
Beta, VHS (Hi-Fi). $29.95. MGM/UA. 

Projection TVs 
continued, from page 149 

seemed largely due to their smaller screen 
size. They were an average of 31 inches 
smaller. This meant that, other factors be¬ 
ing equal, their resolution and brightness 
would naturally seem enhanced compared 
to the larger front projection models. 

The Mitsubishi turned out to be my fa¬ 
vorite in each category with the rear-lens 
unit claiming the winner’s circle, though it 
ran even on my score card with the Sony 
rear projection model. The Sony showed a 
stronger black, and differences in resolu¬ 
tion and convergence seemed barely dis¬ 
cernible. Personal taste is essentially why I 
prefer the Mitsubishi. Its colors are cooler, 
less heated than the Sony, the reds less 
intense. I like that though I suspect many, 
if not most viewers, would lean toward 
Sony’s emotionally warmer hues. The 
RCA exhibited a more even tonal range 
than the Sony. Its black was strong but the 
colors came across as relatively dull com¬ 
pared to the other two. 

The choice was less difficult among the 
front-lens models. The Mitsubishi impres¬ 
sively outperformed the two Klosses and 
the Zenith, again thanks in part to a signifi¬ 
cantly smaller screen, a design choice that 
appears to have paid off. Its curved 50-inch 
screen held the image crisply to its borders 
and tonal values were well defined. By con¬ 
trast, the Klosses seemed washed out. 
There seemed to be too much red and 
orange in the Model One and its colors 
looked a little dull. However, its whites 
were stronger than in the smaller Kloss 

Model Two which also exhibited a surpris¬ 
ing moire effect and colors that faded at the 
edges. 

The Zenith, with a screen twice as large 
as the Mitsubishi, ran fourth if judged by 
color and resolution criteria. However, it 
has one advantage that would make me 
choose it over the Klosses: a 100-inch 
screen. This is just large enough to create 
the illusion that you’re watching a feature 
film, albeit in a small, quadriplexed theater. 
The effect is psychological but compelling. 
Though I might hate to watch an eight-foot 
head of Dan Rather reading the news, I 
would certainly click on the Zenith for a 
tape of Passage to India or the Super Bowl. 
The Klosses, unfortunately, offered nei¬ 
ther the bonus of super-size nor the bright¬ 
ness of the Mitsubishi. 

If my living room were vast enough and 
my pockets deeper, I would find the best of 
these sets more than acceptable—as a sec¬ 
ond TV. They’re better than their prede¬ 
cessors but the trade-off in brightness and 
resolution is still apparent, and probably 
inevitable. Moreover, the vertical 
lenticulation of the screen causes the col¬ 
ors to vary widely from one side of a view¬ 
ing area to another. You have to be willing 
to overlook a fall-off in sharpness and color 
quality for the extra size. But these projec¬ 
tion TVs, particularly the rear-lens mod¬ 
els, demonstrate that big-screen hunters 
no longer have to settle for the barely 
watchable. Videophiles put off by the for¬ 
mat’s reputation should look again. 

—Stan Pinkwas 

If you’re a regular reader of VideoTests 
you know that I have reservations about 
projection TV systems. Don’t get me 
wrong. I like the big images projection sys¬ 
tems give, but the scan lines detract from 
the overall picture. I frequently say that 
projection TV isn’t ready yet. I have seen 
demonstrations of non-interlaced and dou¬ 
ble scanned projection TV, and it’s great. I 
look forward to the day when High Defini¬ 

tion TV systems can use screens that 
large. My beef is that until then projection 
TV magnifies the weaknesses as well as 
the strengths of the NTSC system. 

Our first criteria was apparent bright¬ 
ness. This was one of the few times that I 
had the opportunity to do a head-to-head 
comparison under identical conditions. I 
expected to see a great difference in 
brightness. I was pleasantly surprised to 
find that the difference was not as notice¬ 
able as the numbers might lead you to be¬ 
lieve. In front projection systems the Mit¬ 
subishi 526 seemed to have an edge over 
the Kloss Two followed by the Kloss Mod¬ 
el One, then the Zenith. For the record, 
that is exactly the reverse order of the 
screen sizes. Among the rear projectors it 
was again close. The Sony 4110 seemed to 
have a small edge over the Mitsubishi with 
the RCA being the least bright. Note 
though that the picture on the RCA was 
warmer (more reddish), and that could be a 
psychological reaction. 

On apparent contrast the order was the 
same among front projection systems: the 
Mitsubishi, Kloss Model Two, Kloss Mod¬ 
el One, and the Zenith. The order was 
slightly changed for the rear projection 
models: the Mitsubishi seemed best, fol¬ 
lowed by the Sony and the RCA. 

We didn’t set the convergence on these 
sets ourselves, thanks to New York Video. 
All have user convergence controls except 
the Zenith. For front projectors, adjust¬ 
ments were easiest on the Kloss. The 
Model Two has a wired remote control 
panel that is easy to use. The Model One 
may have the same remote as an option or 
the same controls may be located in a com¬ 
partment at the top of the projector. Next 
in ease was the Mitsubishi 526 and then the 
Zenith which has no user-accessible con¬ 
vergence controls (just jiggle the projector 
placement for the least fringing). Among 
the rear projectors, the Sony has its con¬ 
trols On the.front and the Mitsubishi was 
the hardest with the controls on the back. 
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VLT 650 . .CALL 

PANASONIC 
PV 5800 399.95 
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HI FI 9600 759.95 
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PK 958 629.95 
PK 959 679.95 
PK 450 419.95 
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PK 975 . 724.95 

HITACHI 
VT86A.CALL 
VT88A .459.95 
VT8P . 579.95 
VT89A 699.95 
VT98A.NEW 

CANON 
VR 30 . 549.95 
VT 30 ....277.95 
VT 40 . 337.95 
VC 30 739.95 
VC 200 549.95 

NEC 
CT 1901 A. 399.95 
CT 2020 499.95 
CT 2505 659.95 
895 Ell 749.95 
VC70N 569.95 

CANON COPIER 
PC-10 489.95 
PC-20 . 619.95 
PC-25 799.95 

SONY 

JVC 
JVC VHS-’AF’ 
MOVIE. . 999.95 
HRD 130 299.95 
HRD 150 359.95 
HRD 220 349.95 

VLT470 
VLT625 
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OLYMPUS 
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COMPUTERS 
C-64 .129.95 
1541 .159.95 
1702 Mon. 169.95 

PANASONIC 
PHONES 

KXT-2425 164.95 

SL 2700 ..799.95 
CCDV8.CALL 
ALL SONY BETA 
HI-FI IN STOCK 

HRD 235 419.95 
HRD565 CALL 
HRD 725 . 639.95 
HRS 100 . .529.95 

VKP950 
VLP900 
VLP 950 

PV 1225 . 229.95 
PV 1231 R 309.95 

IBM PC/XT LOW 
IN STOCK PRICES 

g® >79.»■«>- j|| AUTO FOCUS 
SONY BETAMOVIE 

GXN 7U . . .529.95 
GXN70U 579.95 
GXN 80U 659.95 

VLP970 NEW 
PV 1331-R.339.95 
PV 1431-R.429.95 VX308 .CALL 

CASIO ORGANS 
839.95 GXN 90 . ! 779^95 

CKC019 449.95 PV 1530 399.95 CALL FOR m ull 1oS:S KXT-1730 1?1 II GXN8U. 559.95 
CLC020 
CKC021 

629.95 
679.95 

PV 1535 369.95 
PV 1540 ..NEW 
PV 1630 449.95 
PV 1730 629.95 
PV 1330 . 234.95 
PV 1340 299.95 

SONY TV’S 
25XBR. IN STOCK J™ S;»| ’jjf ★ PANASONIC, ★ 

HITACHI, OLYMPUS 
CAMCORDERS 

* IN STOCK NOW ★ 

SLHF900 899.95 
SLHF600..569.95 
SLHF300..379.95 
NEW 550K 899.95 

K0DAVISI0N 
2200 .699.95 

CLC025 
CC 030 

559.95 
599.95 PENTAX VIDEO 

LOWEST 
PRICES 

H || || || 2400 .899.95 
Cradle.99.95 

CKC 031 
cur onoo 

799.95 
K7A as TAPES REMEMBER 

FKC 2023 '694^95 
CAMCORDER CALL 

PV 1545 ..489.95 
PV 1740 759.95 

T-120.2.99 
T-120HG . . .3.99 

IT’S THE SERVICE 
THAT COUNTS 



All rear projection models are easier to 
adjust with two people. One turns the con¬ 
trols and another, at the viewing position, 
tells when the setting is correct. 

When all of the sets were as good as we 
could get them, we compared the conver¬ 
gence at the comers with the convergence 
at the center. None had perfect conver¬ 
gence but some were a good deal better 
than others. The rear projectors all had 
less fringing than the front projectors, 
partly because of screen size. In front 
types the order was Kloss Model Two, 
Mitsubishi, Kloss Model One, and Zenith. 
Among the rear types the order was Sony, 
RCA, and Mitsubishi. 

On resolution all appeared almost equal 
and passed all of the bars in a multiburst 
test signal. On pictures the order seemed 
to be Mitsubishi, Kloss Model One, Ze¬ 
nith, and Kloss Model Two. (The Model 
Two, which showed some color pollution 
on the closely spaced bars, was later diag¬ 
nosed as having a color killer problem, so 
consider its performance in this test as 

If my living room 
was big enough and 
my pockets deeper, I 
would find the best 
of these sets more 
than acceptable. 

super—close to the Model One.) Among 
the rear projectors the order was RCA, 
Sony, and Mitsubishi. 

On the stairstep test for evenness in the 
reproduction of dark through light shades, 
the front systems showed the Model One 
ahead by a nose followed by the Zenith, 
Mitsubishi, and Model Two. The rear sys¬ 
tems were led by the RCA, followed by the 
Sony and the Mitsubishi. Weaknesses 
showed as a merging of the two darkest 
bars. 

On both color strength and tint range, 
the picture is at the mercy of the operator. 

If you’ve ever viewed TV with a group of 
people, you know that getting agreement 
on these settings is next to impossible. I 
looked for each set’s ability to deliver what 
the operator asked. On color strength 
there was enough range in all of the sets to 
please all of the group at some setting. 
When I rated the front projections on color 
saturation, the order came out to be Kloss 
Model Two, Zenith, Kloss Model One, and 
Mitsubishi. The rear projections were led 
by RCA, followed by Sony, and Mitsubishi. 
On tint range, the front projectors led with 
Zenith, then Mitsubishi, Model Two, and 
Model One. The rear projectors were led 
by Mitsubishi followed by Sony and RCA. 
Color evenness is important, too, because 
the set should introduce as little variation 
as possible. Here the order for the front 
projectors was Zenith, Model One, Model 
Two, and Mitsubishi. For the rear projec¬ 
tors it was RCA, Sony, and Mitsubishi. 

The real test of color reproduction is a 
picture. Here, one difference was immedi¬ 
ately apparent. The RCA and Zenith were 
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set for a warmer color balance than the 
other sets tested. While all of the pictures 
were pleasing, those two wouldn’t give as 
brilliant a blue in a sea or sky scene, if you 
adjusted the sets for pleasing flesh tones. 
Knowing that color preference is subjec¬ 
tive, my preferences were for Model Two, 
Mitsubishi, Model One, and then the Ze¬ 
nith. The rear projectors were topped by 
Mitsubishi, then RCA, and Sony. Yet if you 
ignored the others and viewed them one at 
a time, the human eye would quickly adjust 
to accept the one you were watching as 
accurate. That is the weakness of subjec¬ 
tive testing. 

Choosing an overall best picture was dif¬ 
ficult because none was best in every cate¬ 
gory. Among the the front projection sys¬ 
tems it was the Mitsubishi by an edge, 
followed by the Kloss Model One, then 
Model Two, then the Zenith. But if I want¬ 
ed to watch a football game I’d choose the 
Zenith for its screen size, followed by the 
Model One. Get the picture? Which is best 
depends on the application. Outdoor stuff 
with lots of sea and sky is where the Mitsu¬ 
bishi shines. The differences between the 
Model One and Two are small because 
they have virtually the same innards. 

Among the rear projection systems the 
RCA is best at indoor scenes with warmer 
lighting. The Sony is best at flesh tones and 
vegetation, and the Mitsubishi is best at 
sea and sky scenes. How do you pick a 
“best” under those circumstances? 

At this point no manufacturer seems to 
make the perfect projection system. 
However, there are a number of systems 
that do fairly well in providing a “big” 
picture with only a few compromises. If 
you’ve never seen a projection system, try 
to see one. You many find that you like a big 
picture. Remember the final choice is al¬ 
ways subjective. 

—Lancelot Braithwaite 

Designing big-screen TVs must be 
tricky. First; our NTSC video system isn’t 
designed to produce a big picture. Even 
the popular 25-inch phosphor tube pushes 
the system well past its originally intended 
limits. A watchable large-screen unit must 
magnify the NTSC image while disguising 
its flaws, of which low resolution (sharp¬ 
ness) is only one. The idea is to use vivid 
color and a juxtaposition of other factors to 
make you think you’re seeing a better pic¬ 
ture than is actually there. It’s almost an 
exercise in optical illusions. 

Getting down to cases, the latest VID¬ 
EO Magazine eyes-on tests produced two 
major findings for this observer: when in 
doubt, choose rear projection over front 
projection, and when in doubt, buy a Mitsu¬ 
bishi. 

Three of the four front-projection units 
we examined were disappointing. This is 
all the more surprising given that two of 
them were made by Kloss, long a leader in 
big-screen TVs. Dodgy color and a lack of 
deep blacks—the latter a long standing 
problem with projection TVs—-were the 



factors that lowered the two Kloss and one 
Zenith units in my estimation. While the 
balance of strengths and weakness modu¬ 
lated slightly from test category to test 
category, my basic conclusions on chart 
and picture tests were reasonably close. 
Very good contrast, brightness, and all- 
around color characteristics distinguished 
the Mitsubishi from the pack, but in this 
case the picture tests were a little less 
impressive than the chart tests. None of 
the front-projection units viewed—even 
the Mitsubishi—would inspire me to part 
with a large portion of my bank account. 

The rear-projection units were much 
more impressive as a group. All delivered 
adequate or better brightness and con¬ 
trast—two areas that I once thought would 
wed me forever to the phosphor tube. Col¬ 
or characteristics varied from set to set, 
with the RCA sporting that company’s tra¬ 
ditional (and deliberate) favoring of reds, 
while the Sony looked kind of blue and the 
Mitsubishi only less so. As my color pref¬ 
erences tend toward a slight favoring of 
blue, the Mitsubishi would be my pick of 
the lot, though I could live with any of these 
sets. 

What clinched the Mitsubishi rear-pro¬ 
jection set for me was the color-bar test. 
Alone among all the contest¬ 
ants—front-projection as well as rear—the 
Mitsubishi .threw a set of color bars on the 
screen with not one bar seriously impaired. 
At a quick glance it looked exactly like what 
I see when I put color bars on my 19-inch 
Proton monitor at home. A mediocre per¬ 
formance on color-bar tests doesn’t neces¬ 
sarily indicate a mediocre picture—but as a 
rule when the color bars have been up to 
snuff, I’ve never seen a picture I didn’t like. 

—Mark Fleischmann 

Videoholics 
continued from page 154 

ice’s comer of the Twilight Zone. 
Insurance covers only their value as 

blank tapes. The collectible worth, being 
indeterminable, means nothing. Though 
shipping disappearances are almost as rare 
as copies of the first Super Bowl, a brush 
with a single postal blunder is traumatic 
enough to make your palms sweat every 
time you drop a package in the local box. 

Mention the possibility of burglary and 
Volo shudders hard enough to knock my 
copies of It Takes a thief off the shelf. 
“Losing my collection would devastate me. 
Most of it is irreplaceable. I have things 
nobody else has. That makes me proud. ” 
He lists as high spots the 76 Olympics, the 
JFK assassination and a surprise guest 
shot by Paul Lynde, doing the weather on a 
Toledo, Ohio newscast. 

I discovered Volo as many of his trading 
contacts fid—through his regular column 
in the revered, now defunct Videophile 
magazine. Periodically, Volo and fellow 
videophiles would sequester themselves in 
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VIDEO SELECTION SYSTEMS, INC. 

VIDEO 
CASSETTE 

STORAGE & DISPLAY 

HOME 

ENTERTAINMENT CENTER f ? 

' 1 
• each clear case pivots g 
• laminated (%") back panel' ’ll 3 
• mounts directly to your wall g£ 3 

I 
23" x A7" Holds AA | | 

$11 5.00 + $9.95/shipping 5 

CERTIFIED CHECK ^ 
MONEY ORDER: VSS ° 
1911 W. DIVISION £ 
CHGO.IL 60622 £ 
PHONE ORDER AM-EX ONLY ^ 
312-486-6462 $ 

DISTRIBUTOR PRICES 

VIDEO 
MONITORS & ACCESSORIES 

- CALL FREE - 

1-800-351-8139 
(FLORIDA: (305) 593-2657) 

NO 
PHONY 

SHIPPING 
CHARGE 

PANASONIC 
ZENITH - J.V.C. 

QUASAR - FUJI - AMBICO 

Fully-insured delivery • Shipped within 48 hours 
C.O.D. • Credit Cards 

SOUTHERN GROUP DISTRIBUTORS 
7270 NW 66 STREET 

MIAMI, FLORIDA 33166 
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a secluded spot for a wild weekend of video 
indulgence. “We’d dub and swap, ” he says. 
“It was tremendous fun.” 

For Michael Burgujian of Whitestone, 
New York, the dubbing and swapping is 
finished. The fun has just begun. I once 
tried to set up a trade with him. I failed. He 
just didn’t want anything I had. That’s un¬ 
derstandable. Burgujian has approximately 
6000 TV shows on tape. I simply got to him 
too late. 

“I don’t collect at all anymore, ” he says. 
“I’ve got pretty much everything I wanted, 
and I ran out of room. Now that I’m no 
longer trading, I have time to watch my 
tapes. Back then, I was too busy duplicat¬ 
ing.” 

"A guy from 
Kentucky sent o TV 
Guide and Green 

Hornet was on Sun¬ 
days. I had him tape 
the whole series 

for me." 

In January 78 Burgujian purchased an 
early VHS machine and placed ads in 
Videophile. “I made contact with hundreds 
of people. We’d swap TV Guides. A guy 
from Kentucky sent one and lo and behold, 
Green Hornet was on Sunday mornings. It 
was the only station in the country running 
it. I had him do the whole Series for me. ” 

Why go to the effort and expense of 
amassing such a collection? “It’s memo¬ 
ries,” says Burgujian. “I grew up in the 
’60s, so these are the shows I want to 
watch again. I don’t like current TV at all. 
There are virtually no shows on the air now 
that are worth watching, let alone taping. ” 

In the ’60s, Ray Glasser of Cleveland, 
Ohio recognized the value of taping favor¬ 
ite programs. He put every episode oiStar 
Trek on tape—audio tape, that is. In 1976, 
he rushed out to buy a Betamax. 

“In the old days, no one had anything, ” 
says Glasser. “We were Starving for pro¬ 
gramming. Nobody had cable. There were 
no video stores. Some people built up li¬ 
braries just for trading purposes. Today 
those libraries don’t mean anything. Mov¬ 
ies are a dime a dozen. TV shows that used 
to be rare—Man from U.N.C.L.E., Lan¬ 
cer, Secret Agent—are on cable or pre¬ 
recorded. ” When Glasser started, the fi¬ 
nancial drain of tapes alone seemed prohib¬ 
itive. At $17 a shot, Beta I tapes still only 
recorded an hour of programming. 

Once early on, the expense made me 
think twice about my own compulsion. I 
gazed upon a stack of disorganized, un¬ 
labeled tapes that not even a modem data¬ 
base program could have put in order and 
said to myself, “Paul, my boy, you’ve gone 
so far off the deep end, you’ve lost sight of 
the diving board. ” Then the sound of the 



rewind clicking off snapped me back tc 
reality of my obsession. I popped the k 
addition to my collection out of the d 
tossed it onto the heap and never lo< 
back. 

The first time a machine of mine b 
down—my only unit at the time—11 
through withdrawal. I didn’t miss the ] 
back capability, just the recordin 
couldn’t stand the thought of mis 
something that might m 
have nearly 500 tape 
thousands of intriguing si 
celebrity commercials, 1: 
letins, talk show segments, title sequer 
from extinct TV series, magical mus 
numbers—but it’s not enough. I’ll ne 
have enough. 

Since the flow of desirable materi; 
infinite, it’s fortunate that many fane 
are able to supplement their income 
video-related enterprises. Martin has 
authored a video movie guide. Davis o] 
ates a video store. Burgu 
tapes by mail. Volo is a 
videographer. Glasser an< 
tive of Japan, have set up 
guage tape-rental club. 

Join the Club 
There’s no sexual, ethni 

discrimination. You don’t I 
pendently wealthy, tl 
have to slash the grc 
their next case of blar 
orate setups of some 
only three basic requi 
corder, a few blanks and an overwhelming 
desire to be the program director of your 
own TV set. 

If you feel you don’t have anything 
tempting in your library and the TV sta¬ 
tions you pick up don’t run anything 
out-of-the-ordinary, don’t worry. You can 
often swap two or three blanks for that 
trade item you fancy. If you want to join the 
club, you should aspire to the highest prin¬ 
ciples of trading. The Golden Rule is: Tape 
for others as you would have them tape for 
you. 

When making a list of what you have to 
offer, grade your materi 
crisp, clear, first-generat 
is it a dub in which the program appears to 
have been shot through Lyle Alzado’s 
sweatsocks? Is it uncut? If it’s an old TV 
show, does it have the original commer- 

ble. When it comes to completing your half 
of the bargain, don’t dawdle. 

Use good-quality blank tapes. If you 
have a preference in tape manufacturers, 
let your trading partner know. Make sure 
to package tapes properly before mailing. 
A well-planned trade almost always satis¬ 
fies both parties. 

Soon you’ll be hostii 
ties. Your astounded 
in the world did you get that on 
You’ll just smile smugly, raise your eye¬ 
brows, and say, “Hey, I’ve got connec¬ 
tions. Want to make a deal?” Q 

grocery budget to buy 
ilanks. Despite the elab- 
ae aficionados, there are 

'. Is it a 
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GOODBYE 
TO BACK 

PAIN 
A clinically proven method 

developed by John F. Kennedy’s 

back pain doctor, Hans Kraus, M.D. 

Recommended by the Y.M.C.A, 

Doctors and Insurance Companies. 

NO RISK GUARANTEE 

EXAMINE 15 DAYS FREE. 

CALL TOLL FREE 

1-800/543-4811 
(in Utah 1-800/622-8666) 

$39.95+ $3.00 Handling 
(California residents add 6% sales tax.) 

WESTWOOD PRODUCTIONS 

10880 Wilshire Boulevard 

Suite 915 

Los Angeles, CA 90024 

MRIiSHOM) 
THE BLUE ANGELS EXPERIENCE 

other Blue Angel Phantoms. All within three leet of 

Written by Frank Herbert 
Narrated by Leslie Nielsen 
AERO/SPACE VISUALS SOCIETY 
13547 S.E. 27th Place, Suite 3A2 
Bellevue, WA 98005-206/881-2661 
CALL TOLL FREE 1-800-225-AERO 

VIDEOCASSETTE 
□ W VHS □ Vi" BETA II 
□ %" UMATIC 
SHIPPING PER TAPE* 
TOTAL 

JJ 

100's of<Ei> Discs £ 
at Discount Prices! 

INCLUDING HARD TO FIND TITLES! 
NOW AVAILABLE ON VIDEO DISC 

“Ghostbusters” & “Beverly Hills Cop” 

T ▼TT 

“ *39^*129# 

*3998 ^ *12®® 
fed */S1498 

Call Or Write Today For A Free Sales Catalog. 
Specify CEO. We Ship Anywhere! C.O.D.. MasterCard, VISA. 

Phone 1-800-624-3078 • In California 1-800-626-1768 or (213) 973-7373 
4900 West 147th St., Hawthorne, CA 90250 

Season’s 
Greetings. 

From one heart 
to another. 

During this joyous season, 
your American Heart Associ¬ 
ation wishes you the happi¬ 
est and healthiest of holiday 
greetings. 

With our whole heart we’re 
leading the fight against our 
nation’s Number One Killer 
— heart disease and stroke. 

We’re leading the fight 
with research, professional 
and public education, and 
community service programs. 
And we re winning. 

But more needs to be done. 
You can help by making 

this holiday season “A Time 
To Remember.” Send a 
friend or loved one a special 
occasion card from the 
American Heart Association, 
listed in your telephone 
directory. 

American Heart 
Association 

WE'RE FIGHTING FOR YOUR LIFE 



HOMEVIDEO © 
ENTERTAINMENT, INC. 

VIDEO CASSETTES 

SEND S3.00 FOR OUR COMPLETE CATALOG 
DEDUCTIBLE WITH FIRST PURCHASE TO: 

HOME VIDEO ENTERTAINMENT. INC. 
P.O.BOX 32277 

CLEVELAND. 0HI044132 

5(216) 486-0012 

VIDEO 
CASSETTES AT 

LOW PRICES 
Beverly Hills Cop.$29.95 
Gremlins.$69.98 
Emerald Forest.$69.95 
Lost in America.$69.95 
Victoy at Sea 
Volumes 19 thru 26.$.19.95 each 

Fanny Hill $69.95 
Splash  $29.95 
Ghost Busters $69.95 
Best of John Belushi.$24.98 
Rituals.$37.95 

121 on Reader Service Card. 

NO FRANCHISE FEE 
(VIDEO SOFTWARE BUSINESS) 

Avoid costly mistakes and unnecessary fees. Our experts 
will show you how to successfully open your own VIDEO 
BUSIN ESS! Telephone Mr. Adams, toll-free (800) 962-0222 
or (615) 790-5300. 

Source Viddo is an authorized distributor for 
. ail Major Studios, specializing in Pre- 

Recorded Tapes and a major distributor for 
the best of Blank Tapes and Accessories. 

CsoiH'ce 
N/ideo 

DISTRIBUTION CO., INC. 

The Perfect Holiday Gift 

BEGINNING PIANO 
AN ADULT APPROACH 

with Dr. Allen Giles 
J • Learn to play the piano in the privacy of your own home. 
4 • Read the music of your choice at the keyboard. Play by ear. 
£ • The ultimate in convenience. A master teacher available for lessons 
4 whenever you or your family wish. 
♦ • Full color cassettes with up-to-the-minute teaching techniques. 
1 • Not a gimmick! Successfully tested with thousands of college and university 
4 students. Enjoyable. Effective. 
£ • For brochure explaining how you can learn to play the piano with your VCR, 
♦ send $3 to: gme P.O. BOX 7562, LONG BEACH, CA 90807 
1 The $3 Is credited to your account when you begin lessons. Purchase or rental. VHS or Beta. 

t ★ Home Video does not have to be just OLD MOVIES! ★ < 
$444444444444444 DEALER INQUIRIES INVITED 4 

VIDEOMASTER 
All in one complete 
package-4 head VHS 
player/recorder with 
5 inch color monitor. 
22 lbs. AC or DC. 

Cintrex Audio Visual 
656 Axminister 
St. Louis, Mo. 63026 

Toll Free Mo. 

1-800-325-9541 (314) 343-0178 

Perfect for Car • Boat • Salesman 

$995 

Scotch or TDK Cassette 
Head Cleaners.1.99 

Beta or VHS Wet Head 
Cleaners.8.99 

Memorex VHS or BETA 
Head Cleaners, 
We! System. 10.99 

ou.call Scotch HD Cleaners. 14.29 
TDK MAR 90 .CALL w/pre recorded message 

Call for pricas 
on Pinisonic. Quasar. 6E. Toshiba and more. 

Step up to GOLD w/ MEMOREX accessories. 

, ell XL II S 60 ... CALL 
1 Maxell XL II S 90 ... CALL 
1 TDK D 60 .CALL 
1 TDK D 90 . CALL 
1 TDK MA 90. CALL 
I TDK AD 90.2.29 

3’ Audio Patch Cable . 4 
6' Audio Patch Cable . 8 

12' Coaxial Cable.. 
“F" Cable Coupler . 
VHS to Beta adapter 

xe VHS 
..10.72 VCR Dust Cever 

Silver Metalic 
Dubbi ,. 

Deluxe Stereo VHS 
Dubbing Kit.M.33 6' Double PR 

Remote Pause Switch 3.29 Stereo Cabl 
VCR to Audio Cable.. 7.36 Universal Batl 
Video Selector Switch 7.89 Recharger . 
10 DB amp 1 in/4 out 13.97 75 ohm Termil 
10 DB amp lin/lout 12.56 2 way Splitter 
6' Coaxial Cable. 5.69 4 way Splitter 
Price your VCR, Television from us. 

MEMOREX PRO SERIES ALKALINE BATTERIES 
(Lasts up to 10 times longsrl < 

2 pk C or D .1.99 AA or AAA 2 P 

CALL, Its like Christmas all the time 

^pio/vis^ 
Wholesale Distribution Ctr. Inc. 

3307 Avenue N„ Bklyri., NY 11234 
LOCAL: 1 718-258-2258 
OUTSIDE NY: 1-800-922-1102 
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VIDEO CLASSIFIEDS 

En joy SURROUND SOUND at Home 

f-250-DL $249 assem/$179 kit ' 
- view in Sept’85 VDEO 

___ for a FREE full line catalog 
PHOENIX SYSTEMS Dept 401.M/C & VISA 
P. O. Box 338-B (404) 934-9626 
Stone Mtn., Ga. 30086 add $ 1 for First Class 

STOP WASTING TIME! 
NEW VCR LOG BOOK 

• easy access to all tape segments 
• catalog, organize categorize all 

recordings 
. attractive leather like printed 

binder 
• forty professionally prepared log 

Send $5.95 U.S. [including postage 
and handling) to: 

LOG BOOK. 1183 CECIL AVE. 
OTTAWA. CANADA K1H7Z6 

BUSINESS OPPORTUNITIES 

WE BUY USED, Factory orginal pre-recorded video tapes. 
1-800-752-7777 in Illinois 1-312-966-0044. DIACO 
SALES, 342 lawrencewood Center, Niles, IL 60648 

50 MOVIES $1000 Bolero, Tightrope - all original - ideal for 
rental business - Thousands available. 217-498-8517 

VIDEO/PHOTO FREELANCERS needed as American Image 
Talent Scouts for Models in your area.Personallzed creden¬ 
tials kit guarantees results. Send $19.95. MODEL'S KIT. 
P.O. Box 18205-VM, Washington D.C.. 20036-0205 

VIDEO - Open your store with a better bottum line. We 
provide GUARANTEED used movies, new movies, and more. 
Call HARVEY. 215/364-1862 

VIDio STORES We purchase excess inventory. Convert your 
slow Inventory into cash. Originals only. Must have good 
boxes for display. Call G.O. Inc. 1-800-835-2232 

LOOKING FOR HELP IN THE VIDEO BUSINESS? The AMERI¬ 
CAN VIDEO ASSOCIATION has buying programsforyour mov¬ 
ies. VCR’s blank tape, accessories, service contracts and 
several others. So whether yourjust starting the business or 
looking for better sources, we can save you alot of time and 
money. Call for free response package 800-528-7400 (in 
Arizona 602-892-8553) 

MAIL ORDER ADULT VIDEO BUSINESS High profits, proven 
track record, information verified. AGENT. Call 1-800-443- 
2781. Ext. C88-03 
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INCREASE YOUR EARNINGS, BECOME A 

CERTIFIED VIDEO CONSULTANT® 

FREE VIDEO/SATELLITE TV CATALOGUE! -Send your re 
to: SPECTRUM PROJECTS, P.0. Box21272AWoodhave 
11421 

ertlflcations. Y 

2 Society Of Audio/Video I 
C) has awarded over 40,000 J 
ou may already be qualified I 

Lw w..K/estigjous industry award J 
endorsed by JVC, Pioneer, Kenwood, Etc. I 
Send $2. for info & application to SAC, PO ■ 
Box 660, Beverly Hills, CA 90213 

EE VIDEO TAPE CATALOG. Classic, musicvidec 
>re. Also stocking CED videodiscs. G & M VIDEO 52 
th Speedway IN 46224. 317-241-5675 

CABLE 

CABLE TV SECRETS - The installatu 
aspects of cable television. Sc 
$8.95. CABLE FACTS, Box 711-B, 

sd remotes. Cable and Video Acces- 
Cablemaster distributor. Lowest prices, ShipC.O.D. 
is $3.00. SONE ASSOCIATES, 5 Broadway, Suite 

IY 12180. 518-274-0608 

CABLE AND SUBSCRIPTION 
own descramblers, converters. 
HBO, Showtime. Cinemax, UHF, 
LfcTRONICS. Box 30502VM. Bet! 

lual. Build your 
, schematics for 
$8.95 to: CAB- 

VIDEO SHOPPER, published monthly, is 
the number one marketplace for anything 

video classified a<T sec 
Subscribe now at the low introductory 
price of $9.97 a year. Satisfaction guaran- 
teed. Send check or money order to Dept. 
F012, P.O. Box 1509, Titusville, FL 32781. 
For faster service, charge to Visa or MC by 
calling 1-800-327-9926. In FL, call 
1-305-269-3211. 

SO YOU WANT TO VIDEOTAPE A WEDDING? 
A Must For The 1st Time Amateur Or Professional 

A lull two hour "HOWTO" tape covering all aspects of recording "THE 
WEDDING DAY". Watch a professionally recorded wedding untold, with 
step-by-step instruction by our stall Triple your investment on your first 
wedding!!! Send check or money order tor $65.00 plus $3.00 shipping to: 

Wedding Productions By Don Shaw 
300 Patricia Parkway • Bartlett, IL 60103 

LEARN SILKSCREEN PRINTING TECHNIQUES. 108 mi 
ColorVideo Cassette for students, teachers, craftsper 
Specify VHS/Beta. $79.00 + $3.00 Shipping. COLOR VID- 
iO PRODUCTION. RD2 - Fern Le 

FREE PAY-TV RECEPTION. 'How-To" Book. HBO, Showtime 
Cinemax, $5.00. DIPTRONICS, Box 80(V13). Lake Hiawatt COMPUTER RELATED EQUIPMENT EXCHANGE 

l/, CONVERTERS, &VCR’S. Unlock the mystery of 
i one channel while watching another. $4.95/ dia- 

>ns: ADDITIONAL OUTLET CORP.. 1041 W. 

SOUND EXPANDER - Big Theater Sound on Movies and 
Television. Adapts your VCR to play thru your Stereo. Only 

Pjjjlal l Custom and Preset titles • Blanket 
Commercials • Full Color Control • 

$12.95 + $2.00 shipping. J.Q.DAVIS & ASSOCIATES. 
12325 Poway Road, Suite 175, Poway. CA. 92064 

§2095 Scrolling and Much More RCA-JVC-MAGNAV OX-PIONEER VCRs-cam- I j Specify: Disk / Tape and APPLE II • 
ATARI • COM. 64 • IBM • VIC-20 

era’s-camcorders monitors-home & car audio. THE STEREO 
FACTORY 1010 Tenth St. Huntington W.VA 25701. 1-800- 

Puts Titles on 
Any Video Tape 

VIDEOWARE (313)626-7208 
19777 W. 12 Mile Rd. • Suite 180 Southfield. Ml 48076 

GET-VCRS (orders only) 1-304-526-0132 (information) 

VHS/Beta TAPE REWINDER minimize wear and tear, power 

factory original video tapes. 

SOUTHERN VIDEO ’ 912-386- 

3ll types. Boxes, clarity 
mis 3>cjy.yo t-Ktt price list. AMERICAN VIDEO-TECH, 
Box 8 Dept. V. Buffalo. NY 14212 

MASSAGE FOR RELAXATION videotape!! Cleo teaches Mari- 
a and you the art of Swedish Massage. VHS/Beta. $39.95. 
NEW & UNIQUE VIDEOS, 2336 Sumac Drive, San Diego. CA 
92105 MC or Visa (619) 283-6801 

“RARE MILITARY £ POLITICAL” films on videocassettes. 

Send $1.00 for illustrated catalog. INTERNATIONAL HIS¬ 
TORICAL FILMS, Box 29035, Chicago, IL 60629 

CABLE CONVERTERS, etc 
accepted. Quality discoui 
Gatchell St, Dept V Buffa 

Dwest prices. Dealer inquires 
FREE catalog. PG VIDEO, 61 

IY 14212 

E YOUR INTELLIGENCE (VHF) Rental $9.95 ($29.95 
it) Incredible inquiry listings (Stamps) 22511-V Mar- 
Perris.CA. 92370 

CABLE TV CONVERTERS/Decoders. Largest selection. Low¬ 
est Prices. Fully Warranted UNITED ELECTRONIC SUPPLY, 
P.O. Box 1206 Elgin IL 60121. 312-697-0600 

"A remarkable work '-John Teets, Chicago Trl 
“F^sclnat^ 

Moittetll^ Blvd. 
Suite 186 Los Angeies^CA 90027 Specify VMS or 1 

CABLE TV SOURCE BOOK - a complete 

matron, schematics and much much m< 

LEARN COMPUTERS easily in privacy. Dr. VANZO and h 
IBM. Computer concepts and basic programming. Full : 
lessons. Theoretical and practical. 2205 Tyrone Blvd., J 

’I. 33710 j 

CLASSIC FILMS ON VIDEOCASSETTE. A 
prices. Free catalog. CABLE FILMS, P.O. i 
City. MO 64113. (913) 362-2804 

satisfied. Send $4.95 to CABLE, Box 12505-B, Columbus, 
OH 43212 

New Hypnovision 

Stress Reduction. 
Only $19.95 + $3 shipment during 
Preview Sale (offer ends 12/31/85) 

CANADIANS! Giant video catalogue! Thousands of movies! 
Send $2.00! VIDCANADA, Box 6161, Stn. C. Edmonton, 
klberta, Canada, T5B 4K6 

Jerrold, Hamlin, Zenith—Many Others! Lowest Dealer 
Prices! Orders shipped within 24 hours! Complete illus¬ 

Affl eApollo-Lunare Skylab 
fiMj" •Voyager-Planetarye Shuttle 

trated catalog, $2.00. 
PACIFIC CABLE CO., INC (818) 716-5914 

7325V2 Reseda Blvd , #807, Reseda, CA 91335 y 

Suit'e^83A, 7*7 hres SL^Prov., R°0290B 
For additional information, 

circle No. 160 on Reader Service Card. 

JrM BetaeVHS SI9,95 Per Mission Tape 
pWW Free CatalogesPACE IMAGES VIDEO 

—. P.O. Box 7465, Pasadena, Texas 77508 

INDEPENDENT VIDEO AF 

dance, comedy, avante-gar< 

741 N. Formosa. Los Angeles 

l, performance art, n 
e, much more! nev 
- $39.95. JMGDistrib 

OW-TO-DO-ANYTHING BOOKSTORE AND VIDEO SCHOOL- 
OUSE rents and sells by mail 1,000’s of fascinating "How- 

dx 5101, Carmel, CA 93921 

YOUR ENTERTAINMENT is 
LV, VIP order service. Send 
HUT. P.O. Box 23232, Mil' 
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MISCELLANEOUS 
IE DISCOUNTS available. 

INVENTORS CORPORATION for free ini 
ade of service. 1-800-338-5656. Ir 
(413)568-3753. 

INVENTIONS, ideas, technology wanted! Presentation to 
industry/national exposition. Call free 1-800-528-6050. 
Canada 1-800-528-6060. 

for professional 

CINTREX, 656 Ax 

CUSTOM T-SHIRTS: “Video 
poly/cotton size. $7.95. 3- 
logue. DYNAMIC VIDEO, P.C 
85271 

MOVIE MEMORABILIA 
MOVIE POSTERS, SCRIPTS. ALL CURRENT. Thousar 

MOVIE POSTER WAREHOUSE. Gigantic selec 

SOAR through ‘The GRAND CANYON’ 
Right In Your Own Living Room! 

imic flight ever recorded. You'll shoot the rapids and 
iar through narrow gorges to breathtaking music. Critically 

acclaimed. A must for every VCR library. two 
VHS or BETA, Standard & Hi-Fi f 52.1/0 
Norman Beerger Productions 

l217*f,Arville. las Vegas, NV 89102 » (702) 876-2328 

VIDEODISCS 

Ken Crane’s has one of the 
Largest selections in the U.S. 

Over 1,000 Titles Available. 
10% OFF on ANY Regular 

Priced Laser Disc 

MasterCard, VISA, or Personal 
Check. Call or write today for a Free 
Sales Catalog, ('Please specify 
"Laser Catalog"). We Ship Anywhere! 
Phone #1-800-624-3078. 
In California #1-800-626-1768 or 
(213) 973-7373 

LASER and CED, largest selection available. We stock every 
disc made. Call for our catalog. Pioneer LD-700 $600 with 
“STAR WARS" & "EMPIRE STRIKES BACK” CAV discs FREE! 
Pioneer CLD-900 $949. Complete line of Pioneer Video 
Equipment in stock. Outside of Illinois call: 1-800-233- 
DISC. Inside of Illinois call 1-312-593-2304. VIDEO DY- 

s: THE LASER DISC 

m Staten Island NY 10306 

DIGITAL STANDARDS CONVERSION, PAL-NTSC; NTSC-PAL; 
Secam-NTSC/PAL. $60/hour inc tape & shipping. 24 hour 
service. VAS, 46b Castletown Rd.,London, W.14. EN¬ 
GLAND. Tel:01-385-4244. 

FREE! An extra copy of your film to video tape transfer. Free 
pick up and delivery. Guaranteed best quality. Call for rates, 
etc. 1-800-932-9700, l-(301)261-7660. METRO VIDEO 
PRODUCTIONS - Dealer inquiries invited. 

VIDEO TRAVEL 

“YELLOWSTONE”, “YOSEMITE”, “GRAND CANYON”, “BIG 

CASSETTES AND VIDEO DISCS IN THE WORLD 
INTERNATIONAL MAIL ORDER AVAILABLE 

VIDEOSHACK 
18 Broadway (at 49th Street) (212) 581-62 

13 CONVENIENT LOCATIONS 
^Il'Hlaior'Credlf CardsSicc.pted4 

Largest selection In the U.S., with over 1,400 titles. 
We STOCK what othersjust list 10% discount on all 
titles. C.O.D.—personal check, VISA MASTER 
CHARGE, a---- - 

i warranty returns. FOR FREE CATALOG, 
Starship Industries, 605 Utterback Store 

Road, Great Falls, VA 22066. Or can (703) 4300692 

EMALE WRESTLING/FIGHTING DIRECTORY. Over 1,000 
rorldwide listings of Video/Film Outlets-Person- 
Is-Clubs-Publications. Turned on by sexy female Wres- 
lers/Boxers/Bodybuilders, Etc.??- We’re a must! $25.00. 
M-FEM, Box 93(K), Cooper Station, New York, NY 10003 

AMATEUR El 

TEN, 32 W 3 

(0 EXCHANGE. Extensi 
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BONDAGE, SPANKING, WRESTLING, Videos, 8mm fill 
magazines, photos. Catalog $3.00, refundable. Fern 
wrestling and boxirfg, big breast battles, $1.00. State a 
TAO PRODUCTIONS, 7046 Hollywood Blvd.. Dept VI, He 

AMATEUR ADULT ’ 
swap XXX homemade videotapes. First class stamp for free 
info or send $5.00 for membership newsletter and $10.00 
discount coupon. M’GRAPHICS, P.0. Box 208, Pewaukee, 
Wl 53072 

XXX VIDEO MOVIES... Carla 

NEW AMATEUR TAPE CONCEPT sa 

MS NUDE GALAXY CONTEST $39.95. VHS/Beta. SASE fo 
Brochure. CLASSIC PRODUCTIONS, P.O. Bo) 
952,Metairie,LA 70004 

WRESTLING WOMEN! Bondage, spanking, leg/foot fetish 
Dominant ladies! Custom work. Info: $5.00. VIDEO VORTEX 
5699-109 Kanan Rd.. Agoura, CA 91301 

LEG LOVERS CLUB! Vi 

0 
* 
ALL ACTION HIGHLIGHTS of various erotic themes combinec 
in one intense hour. VHS $35.00. SARAH. 1311 El Caminc 
Real 210 Millbrae, CA 94030 

CANADIANS, XXX VIDEO at its best, guaranteed quality. 
NATIONWIDE RENTALS. Box 755 Station ‘H’ Montreal QC. 
H3G-2M7 

Every title made. F 

* 60 Min. Ea. 
cP EXERCISE FUN 

► MWm OUTDOOR AEROBICS 
STRIPTEASE Gorgeous Blushing Amateur 

$40 EA (2) $65 (3) $95 
PLEASURETIME VIDEO 

D PHOTO’S FROM ANY CAMERA Guaranteed result 
sally works. $8.00 ED RICH 1950 South Ocean Drive 

Pre-release special- $33,95. Deale 
VIDEO VOYEURS. 7210 Jordan Ave. D69, Cano 
91303 

AMATEUR XXX VIDEOS Quality, color, sound. 1 \ 

NUDE 
BEACHESj 
California’s nude beaches | 

available on videotape for only f. 
$42.00. See thousands of beau- § 
tiful people at Black’s Beach c 
near San Diego. This two hour ? 
color, sound program shows ? 
nude body painting, nude danc- J 

JAPANESE XXX 
UNDERGROUND HARDCORE 

FOR RENT! FIGHTING FEMALE VIDEOTAPES, over 160 titl 

ADULT AND BIZA 
Save up to $50. N 
West Lanpaster road, Suite 340, Orlando Florida 32809 

BONDAGE, SPANKING and wrestling videos and magazines. 
Catalogue $5.00. SUPERLIVE Box 1260V Ronkonkoma, 
N.Y. 11779 

BIKINI SHOW ‘85 
AND BEA CHESAND BIKINIS ‘Si 0? ‘83 

OVER 350 OF THE BEST ADULT VIDEOS 

ONE LOW PRICE FOR ALL TITLES 

BUY TWO MOVIES 
GET ONE FREE 

SEND FOR OUR FREE BROCHURE 

P.O. BOX 537 
PLAINVIEW, NY 11803 

516/931-3232 

AMATEUR ADULT VIDEO ■ Super cc 
$39.95 KATHERINE WILLIAMS 95 S. 
el Hill, NC 27514 

3d 123 Chap- 

HOTI! PERSONALIZED XXX Amateur videos. Hot beautiful 
bodies. Wild demo 50%!! off. Send $1.00 SASE to:WEST- 
WOOD COUPLE, 2265 Westwood Blvd., Apt 131, Los Ange- 

BRENDA - 54"D, Rox 

Depew NY 14043 

) EROTIC!! EXCITING!! ALL NEW!! \ 
( SIZZLING HOT! LIVE ACTION! BEAUTIFUL GIRLS! V 
/ Performing Strip-Tease.. REVEAL-ALL XXXII! Raised / 
r) Skirts, Views Under Dress, SHEER STOCKINGS, X 
\ GARTEHBELT, Lingerie, Bra, Panties, Pantyhose ' 
0 Shoes, 1-2 HR. VIDEO $49.95 or send $5.00 fe 
\ brochure, photos. Specify VHS or BETA. 
V L. DOLAN, P.O. BOX 368, PLAINVIEW, NY 11803 / 

^ quality. 
| Send check or M.O. to: T. 
• Page, 2008 Deerpark, #348, 
| Fullerton, CA 92631. | 

GAY VIDEO, John Holmes in his only gay film "The Private 
Pleasures of John Holmes '. Special VHS or Beta only 
$49.95 + $3.00 shipping. Include age and signature on 
orders. Send forfrese list of gay videos. SCHANKMAN ENTER¬ 
PRISES 18653 Ventura B(vd. Box 366 Tarzana, CA 91356 

jst quality VHS/BETA. Tv 
00 rebate with sampl 
st 24th Street, New Y( 

AMATEUR ADULT EXCHANGE CLUB. Swap tapes with other 

SASE, L.P.S. 1775 S. Main.^akeport, CA 95453n 

“STIFF COMPETITION,” Putyour money where your mouth is 
Explicit. The best contest ever filmed. $69.95 specif 
VHS/Beta. ALCO INDUSTRIES. 1837 West Orangethorpe 

MEN IN 
MOTION 

GORGEOUS MALE DANCE REVUE! 
MEN SHOW ALL! 

GREAT GIFT • ONLY $27.50 PPD 
CATALOG $1 • GIRLIE PREVIEW TAPE $6.95 

MC/VISA CALL 314-961-2213 

g$8f^19-95 
XXX Videos from GVC starring 

701 Shauna Grant 
i 702 Cody Nicole 
I 703 Misty Dawn 
f 704 Mona Page 
' 705 Misty Regan 

706 Stacy Donovan 
l 707 Rose Marie 
\ 708 Butty 
■ 709 Danielle 

710 Vanessa Del Rio 
711 Rhonda Jo Petty 
712 Inez 
713 Candy Samples 
714 Pam Jenning 
715 Cara Lott 
716 Monique Perry 
717 Laurie Smith 
718 Shauna Grant II 

/ VHS/Beta $19.95each/3 for $50. + $3. pstg 
(+ 61/4% N.Y. Res.Tax) + age & signature to: 

^ Tapes, Inc., P.O. Box 296, Nanuet, N.Y 10954 
There's Always Time For "QUICKIES" 

GAY SPANKING VIDEOS, Photos, monthly publicatipn. Bro¬ 
chure $1.00;Sample issue $4.00; Sample video (specify 
Beta or VHS) $28.45. CONTROL-T STUDIO. 13624Sherman 
Way 475VC, Van Nuys, CA 91405 (State 21 +) 

amateur VIDEO EROTICA! 

Iog = $1.00. CHRISTINE. 2840 Mitchell Ave, Oroviile, CA 

FANTASY LINE, A Discreet er 
■hi Visa/MC, 1(303) 6322909 
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ADULT 
VIDEO TAPES 

NOTHING OVER 55.00 
ON ANY NEW RELEASE 

Send For Free List 
SCHACKMAN ENTERPRISES 
18653 Ventura Blvd.. Box 366 

Tarzana, California 91356 

8mm VIDEO MOVIES for use with Kdak, Canon - Polaroid + 
Sony 8mm. "Debbie Does Dallas', "Strangers Make Strange 
Bed Fellows", "HarlequinnAffair" - etc...A8mm VIDEO 2554 
Linclon Blvd 238 Marina Del Rey, CA 90291 

SEXY STRONG GIRLS WRESTLING/BOXING VIDEOTAPES 
$25.00 Each! When you purchase all four one hour vid¬ 
eotapes send $100.00() When you purchase all eight one 
hour videotapes send just $190,000 A One Hour Girls wres- 
tling video only is $59.00 COMPETITION Box 8356 Rowland 
Heights CALIFORNIA 91748 

MAGNIFICENT MUSCLE MEN in solo action! Brawny Blacks!! 
Other XXXtra-ordinary XXXclusives!! Send $1.00 for infor¬ 
mation: FRENCH, P.0. Box 530, Cooper Station, New York, 

CALIFORNIA DIG HUNKS 
6 of today's sexiest men strip 

it off in this bold new 
erotic dance video! 

1 hr. VHS or Beta 39.95 
New & Unique Videos 

2336 Sumac Drive San Diego, CA 
MC/V1SA Call 1-619-283-6801 

assic and modern striptease, glam 
)0: SUNSET SOFTWARE, 2265 Wi 
5S Angeles, CA 90064 

BEAUTIFUL UNSPOILED, Engli •eaking, Filipinas w< 

200 BlancaPC0 81123-0084 P 

BONDAGE, SPANKING. Spanking, bondage, wrestling vi. 
eos. Catalogue $5.00. State catagory. PADA CORP, B< 
638V, Holbrook, NY 11741 

BEST OF NUDE DANCERS $25.00.Nude exercises $39.00, 
Strip shows, nude contests, catfighting, hard bondage, 
hard to get videos are our specialty. Exchange service, 
MCA/isa accepted. Send $1.00 for catalog: VIDEO WHOLE¬ 
SALE MOVIES, P.0. Box 140307, Coral Gables, FL 33114 

MS.NUDE GALAXY CONTEST stars porn’s princess HYAPATIA 
LEE! Nude dancing, mud-wrestling, body-painting - every¬ 
thing imaginable! ALSO available: SOAKING WET T-SHIRTS 
dozens of contestants! "More Water” Both VHS 2-hrs long 
SPECIAL INTRODUCTORY PRICE: $26.50 each postpaid (VI 
SA/MC/Cash/Check). AQUA VIDEO 9 Southmoor Kettering 

RAISED SKIRTS, pantygirdles, girdles, stockings, ga 
heels. San Diego’s prettiest secretaries, waitre. 

tive catalog - $5.00. PAMELA PETERSON Box 500B 

h, FL 33061-1553 

EROTIC ST 

P.0. Box 3* 
ed brouchures: BELLSTONE, 

BEAUTIFUL FEMALE Fll 

ts and VIDEO tapes of 

ing lacy underwear, bras, garters, heels and nothing! "Erot¬ 
ic step by step undressing-dancing series available." 16 
page catalog- $5.00. PHOTOWORKS, Box 681B San Luis 
Rey, CA’ 92068 

THIS AD IS WORTH s5 TO YOU 
With this ad. Vid-Pics will send you a 
Hour adult preview tape, for only *5. 
No gimmicks, no shipping charges, no 
obligation. All we want is show you the 
real leader in adult mail-order. You'll sei 

XXX SEX BOOKS, MAGAZINES, VIDEOS.lOOs selections 

Explicit catalog-$1.00 + age. BARGAIN BOOKS, Box 
7041(V), Richmond, VA 23221 

VIDEO VOYEURS CLUB! The perfict place for YOUR amateur 

15668 

LOCATE HOLLYWOOD SUPERSTAR actressees younger 
years nude videos. $5.00 - PROFFESSIONAL DIRECTORY - 
P.0. Box 809C, Westmont, IL 60559-0809 

MUSCLE VIDEO! Body Builders pump & pose. Photo bro¬ 
chure $2.00. VIDEO ACTION, Dept V9, 237 Ogden ave. 
Jersey City, N.J., 07307-1203 

TICKUNG FANTASIES with Beautiful Sexy girls in Bondage 
Humiliation scenarios. Custom videos to order. Send for 
videocassette listings $5.00 20 Minute video sampler 
$19.95 + $3.00 shipping NUVUE4959 Hollywood Bl.Suite 
105 Hollywood. CA. 90027 

* AOV presents'Happy Birthday Video Strippers' $19.95 each J 

* A great gift video featuring original music and high tech » 
* special effects. For Men "The Sizzling Dancer'or J 
« 'The Sexy Singer" For Women TThe Masked Intruder' } 
{ -All 3 feature the hit song 'As Time Goes By" J 
{ VHS/Beta $19.95 each/3 for $50.+$3. pstg/hndlg to- } 
{All Occasion Video, PO. Box 609, Nanuet, N.Y. 10954-0609 J 

SWEDISH EROTICA 1-52 $30.00 ea. 2 for $56.00. Catalog 
$1.00. Refundable with first order, add $3.00 per tape 
shipping/handling. DALE ASSOCIATES, P.O. Box 485, 
Ledgewood, NJ 07852. Visa/Mastercharge accepted on 
tapes only. Allow 3-6 weeks. 

NAKED IN PARADISE, rare Hawaiian & Tahitian 
ers, VHS-Beta $39.95. COLORAMA, P.O. Box 2: 
lulu, Hawaii 96822 

STUNNING BEAUTIES! Pose for bra & panty Videos. Spank- 

6 S t0 >o.gSTUD(|OONE,PO 

We accepct checks, money orders & NC/Visa. 

Vid-Pics 22704 Ventura Bl.. St. 196 
Woodland Hills. CA 91364 

(818) 407-1309 
Attention Dealers: We can offer 
you low prices, too. Call Today. 

U.S.:Soft to Bizarre! We pi 
XXX videotapes. We only sell quality video! Send SASE for 
free information. HOMEGROWN VIDEO, P.O. Box 16365, 
San Diego, CA 92116 

AMATEUR EXCHANGE PROGRAM. Swap your tape for ours. 
Try the 1 amateur tape in the country "Volume 72" All girl 
wet scenes. 60 minutes. Just $43.4£ 

es $28.45. "Sweet 

$38.45. “Volume 101” All girls in bizzare: 

;t. TAYLOR, Rt. 3, Box 3. $19.95, B-Westerns $19.95. 
52.00 VISA/MC accepted. BAKER 
d., South Dartmouth, MA 02748 

)x 1239-V, San Marcus, 

P.O. Box 1553-F Pc 

3layboy-Qual 
D POST y ' 

h. FL 33061-1553 

“YOUR PRIVATE LINE”, T 
personal guarantee to p 
accepted. 1(308) 635-2 

HUGE DISCOUNTS: VIDEO MOVIES (G-X) & Electronic Equip¬ 
ment, Catalog $2.00 (refundable). MIDWEST SUPPLY, Box 
364-A, Clinton, Iowa 52732. 

cmaTEUR 
These are not 

tired old porno 
tapes. They are, 

instead, two 
couples with 

their own video 
cameras who 

share their bedrooms with you. 
These two videos are new, first 
generation, perfect quality, and 

60 minutes each. 
Both videos contain certain 
sexual activities that forbid 

explicit advertising. You will, 
however, be pleasantly surprised, 
shocked, & satisfied at what you 
see and hear. These two videos 

are the best (amateur or 
professionaO I’ve ever seen. 
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VIDEO 
EXCITEMENT! 

Subscription Rales: 6 Iss 
Please send me the next □ 

MUVIsa »_ 

(I’ceMly Thai I’m Of Legal Age To Receive This Material) 

Videosex 
Revolution 

An X-rated videocassette 

featuring 40 different 

couples from across the 

country making love in 

front of their home video 

cameras. Order your tape 

today and join the 

revolution! 

THE VIDEOSEX REVOLUTION 

$39.95 postpaid 

Md. residents add 5Jo tax 

VHS _ BETA _ 

M.O. _ Check 

Charge my Visa_ 

Exp. date, < 

Signature (I i 

Send to: SUSAN'S VIDEO 
Box 759 Frederick,Md 21701 

ALL 
MALE 
VIDEO FROM FUNTIME!, THE WORLD LEADER. 

Please rush me, in a securely sealed plain package: 
The huge Funtime! 104-pp XXX-rated all-male 

video catalog featuring hundreds of sexually ex¬ 
plicit photos of the world's sexiest guys- *5. 

Catalog PLUS 60-minute XXX-rated all-male 
video preview tape-only *29. in: Q VHS 'BETA 

Moil to: Funtime!, P.O. Box 1630 
New Rochelle, NT 10803 

! cash check MO Visa MC Exp_ 

Card #___ 

Address _ 

City- 

FOR FASTEST SERVICE CALL TOLL-FREE 

800-423-4242 
urrnn 914-235-532? onn ?-s tsr 

Because you are constantly being bombarded 
with new adult titles each month, we want to 
introduce you to our product lineof truly UNIQUE | 
VIDEOS. What makes us special, and why we 
think you may be interested is that we have 
assembled the largest ever,offering of the 

world’s most lovable, succulent, huge breasted 
women on video. ★★★★★★★★★★★*★★ 

Our video productions have many ratings all 
the way from erotic “R" to very hard, very 
explicit triple “X”, ★★★★★★★★★★★★★★ 

And we know you’ll agree that the only thing 
between your increased profits and the bank 
is a call away. 

PLEASE CALL TODAY FOR OUR CATALOG. 

PHONE 
Toll Free1-800-342-3399 

(9 AM to 5 PM) 

Toll Free1-800-826-1605 
(All other times) 

In California Call Toll Free 1-800- 902-1605 

'207 
tern video Cette... 

<2 vide* Cote 

6eued ok 

cuotome* 

finejeneKcef 

BigTop 
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Now By Popular Demand 

VPX Presents: 

“The Forbidden Video Collection” 

XXX Eroticism at Its Very Best for 1985 XXX 
O ‘Inter-racial Sexcapades" Vol. One 
□ "Inter-racial Sexcapades” Vol. Two 
□ "Inter-racial Sexcapades” Vol. Three 
□ “Pregnant Woman and Stud” 
□ “Oriental and Black Sex Party" 
0 “Big Boobs” Vol. One 
□ "Big Boobs’ Vol. Two 

Each Above Tape; 60-90 min. 
of Sheer Fantasez 

Still Breaking Records with our 

ONE HR Titles Listed Below 

□ “The Video Catalog of Erotic Clothing and Martial Aids” 
□ “The Erotic Amateur Video Collection Volume One" 
□ Erotic Amateur Video Vol. Two: Newlywed Swingers 
□ Erotic Amateur Video Vol. Six: True Lesbian Love 
O Erode Amateur Video Vbl. Seven: Bizarre Transsexual Delight 
□ Erotic Amateur Video Vol. Eight “Wild Couples I" 
□ Erotic Amateur Video Vol. Nine "Wild Couples II” 
□ Erotic Amateur Video Vol. Ten "Street Girls" 
□ Erode Amateur Video Vol. Eleven “Women With Women" 
□ 'New' Erotic Amateur Video Vbl. Fifteen “European Delights” 
□ 'New' Erotic Amateur Vdeo Vol. Sixteen "Something Different" 

□ Beta □ VHS □ *1 for Catalog “Hot Tides" Refundable with First Order. 

Adult 21-Over. Signature Required. 
N.Y. Residents Add Sales Tax 

SEND TO: VPX, P.O. BOX 300, Brooklyn, N.Y. 11214 

INVENTORY CLEARANCE 

MOVIES 
50% Off List 
PLUS QUANTITY DISCOUNTS TO: 

Dealers and Collectors 
ON THOUSANDS OF USED VHS 
& BETA TAPES. ALL ARE 

ALSO 
COML/ 

DISCC 
Mov 

WEST 

INFORM 
FLA. OR 

CREDIT 
CALL TC 



Off the Air 

Low Power 

Catch-22 

By Bob Brewin Remember low-power 
TV? Conceived five 
years ago in the final 

months of Charles Ferris’ 
reign as Federal Com¬ 
munications Commision chair¬ 
man, LPTV came close 
to being the electronic ver¬ 
sion of the chicken-in-every- 
pot promise. Just pony up 
$250,000 compared to the $2 
or $3 million needed to start 
a full-power station, file a few 
simple papers with the FCC, 
and Everyman, almost any¬ 
where, could become a TV 
mogul. 

So many people bought the 
dream that the FCC was bur¬ 
ied under more than 40,000 
LPTV applications, which de¬ 
layed implementation of this 
fantasy until the bureaucrats 
could devise a computer pro¬ 
gram to sift through the pa¬ 
per. Yup, some folks did get 
rich—the lawyers who 
heaped all the stuff on the 
FCC and the engineers who 
cranked out site surveys on a 
production-line basis. 

Meanwhile reality set in. 
Low-power output (limited to 
100 watts on VHF and 1000 
watts on UHF) meant that 
thousands of new stations 
could be dropped into the 
spectrum without interfering 
with each other or existing 
outlets. But low-power also 
meant a limited range—15 to 
25 miles under ideal condi¬ 
tions—and not many national 
advertisers are interested in 
making media buys on a sta¬ 
tion whose only service area 
is a place like Alpine, Texas 
or Billings,. Montana. 

The Last Word 

Programming was a 
costly stumbling block too. 
Satellite-fed networks to 
serve LPTV stations started 
and folded with a speed and 
frequency even the cable in¬ 
dustry would find embarrass¬ 
ing. The first LPTV station 
to go on the air, serving Be- 
midjii, Minnesota, started 
with local programming 
schemes worthy of a big-city 
network affiliate. It quickly 
reverted to broadcasting pay- 
TV programming when ad 
revenues failed to meet the 
bills. 

But late last year, Jeff 
Nightbyrd—head of Austin, 
Texas-based Low Power 
Technology—broke the 
LPTV jinx with Catch-22, his 
station in Anchorage, Alaska. 
In May 1985 Catch-22 be¬ 
came the first LPTV station 
in the country with an audi¬ 
ence big enough to gamer 
Nielsen ratings. The station’s 
ratings generally more than 
hold their own in an area 
with three network affiliates, 
an independent Christian 
broadcaster, and a highly 
competitive cable system. 

The first step toward oper¬ 
ating a successful LPTV sta¬ 
tion is to call it anything but 
low power, says Nightbyrd, 
who operates another station 
in the university town of 
Lawrence, Kansas. “We call 
our stations ‘metro television’ 
because that’s what they 
do—they put a signal into a 
metropolitan area that’s the 
same strength as full-power 
broadcasters. Our viewers 
don’t think of us as low-pow¬ 
er TV. To them, we’re the 
same as any of the other sta¬ 
tions.” Then, he said, the 
station must be built inexpen¬ 
sively (the Anchorage station 
cost $500,000) but at the 

same time deliver a quality 
picture with a big-station 
look. Nightbyrd did this by 
buying the best cartridge vid¬ 
eotape format technology he 
could find and creating slick 
promos and on-the-air IDs. 

Finally, programming has 
to be inexpensive to produce 
but must have excellent local 
appeal. To do this Nightbyrd 
opted for music-video pro¬ 
gramming crafted to the de¬ 
mographics and interests of 
the Anchorage area. Promo¬ 
tional flair helped in the start¬ 
up. Since Catch-22 was the 
first UHF outlet in Anchor¬ 
age when it went on the air 
in October 1984, viewers had 
to be taught how to pick up 
the signal. To do this Catch- 
22 needed to get a lot of 
UHF loop antennas into the 
area—fast. Nightbyrd accom¬ 
plished this through a tie-in 
promotional campaign with a 
local convenience-store chain 
and Coca-Cola, offering view¬ 
ers a Coke and an antenna 
for 50 cents. “We sold 8000 
antennas in three months, ” 
he says. 

In April 1985 Catch-22 
again caught viewers’ atten¬ 
tion by going stereo ahead of 
the other stations in the 
area. This brought in even 
more viewers. “Stereo and 
TV stores use our signal to 
demonstrate their new equip¬ 
ment,” Nightbyrd says. The 
local cable system—which is 
not obligated under FCC 
rules to carry LPTV 
stations—picks up Catch-22 
and the stereo audio too. 
With its blanket coverage of 
Anchorage, the station easily 
outdistances MTV (which 
Nightbyrd calls “tapioca 
TV”). 

The station involves itself 
heavily with viewers, inviting 
call-ins, sponsoring contests 
(one prize was a trip around 

the world), and showcasing 
local bands in a segment 
called Bombshelter Videos— 
tapes so excruciatingly bad, 
they’re good. Looking for the 
kind of character to differen¬ 
tiate the station from the 
white bread look of MTV, 
Nightbyrd hired the doyen of 
the local club scene, Lulu 
Small, as an on-the-air VJ. 
She showed up in red-and- 
black leopard-print Spandex 
pants. Catch-22 also made a 
headlong assault on what 
Nightbyrd considers his real 
competition—radio. The sta¬ 
tion touts itself as “FM radio 
for the eyes” and lives up to 
the billing by beating out ev¬ 
ery radio station in the city 
for listeners and viewers. 

Catch-22’s success in An¬ 
chorage also can be meas¬ 
ured on the bottom line: 
Nightbyrd claims it’s the first 
LPTV to make money, with 
operations going into the 
black less than nine months 
after sign-on. That’s quite an 
achievement considering that 
the station’s ad rates average 
$25 for a 30-second spot, 
though most advertisers buy 
flights of commercials in 
$1000 to $5000 packages. 

Nightbyrd has visions of 
building a national network of 
LPTV stations based on the 
Catch-22 model. He had li¬ 
censes for stations in San 
Antonio (on a prized VHF 
slot, Channel 3); Lincoln, Ne¬ 
braska; Topeka, Kansas; and 
Kansas City, Missouri. He al¬ 
so inspects and dickers for 
other properties from would- 
be LPTV licensees who have 
seen their dream begin to 
fade. But he knows it bright¬ 
ens when you change the 
name of the game from 
LPTV to MetroTV. O 



Now The Best Seat At The Met 
Is On Videocassette 

Paramount Home Video proudly 

presents The Metropolitan Opera 

Series. The Met’s most breathtaking 

productions and performers are now 

yours to enjoy again and again in the comfort 

of your own home. 

Each videocassette brings the world’s finest 

operatic performances to life in beautiful 

color. The rich stereo hi-fi sound is duplicated 

utilizing a separate digital audio source. And, 

for your customers’ complete enjoyment, every 

program includes English subtitles. 

In addition, each opera videocassette 

includes an informative brochure with key 

plot, character and historic notes. 

The first four programs in The Metropoli¬ 

tan Opera Series are available now. So stop by 

your favorite video store because the best seat 

at The Met is now in your home. 

Don Carlo 

Taped in March 1983, starring Placido 

Domingo, Mirella Freni, Grace Bumbry, Louis 

Quilico, Nicolai Ghiaurov, and Ferruccio 

Furlanetto. Conducted by James Levine. 

$79-95 (double cassette) 

La Boheme 

Emmy award-winner taped in January 1982, 

starring Teresa Stratas, Renata Scotto, Jose 

Carreras, Richard Stilwell, Allan Monk, and 

James Morris. Conducted by James Levine. 

Production by Franco Zeffirelli. 

$59-95 (single cassette) 

Un Ballo In Maschera 

Taped in February, 1980, starring Katia 

Ricciarelli, Judith Blegen, Bianca Berini, 

Luciano Pavarotti, and Louis Quilico. Con¬ 

ducted by Giuseppe Patane. 

$59.95 (single cassette) 

Centennial Gala 

Emmy award-winner taped on October 22, 

1983. A grand musical birthday party featur¬ 

ing the most respected names in modern opera 

performing arias and ensembles from the 

world’s favorite operas. A once in a lifetime 

gathering of greats. 

$79-95 (double cassette) 

Free Gift With Purchase 

Receive a Limited Edition poster by Hirschfeld. 

Or, choose the complete Libretto for each 

videocassette you purchase. 

To order, call 24-hour toll free 

1-800-445-3800, operator 863 

Or mail check or money order to: 
The Metropolitan Opera 
P.O.Box 708 
Northbrook, IL 60065 

Specify opera(s) desired, and VHS or Beta format. Add $4.00 
for shipping and handling. Illinois and California orders 

I information, circle No. 145 on Reader Service i 
Prices higher in Cana 



Why buy a video camera that just records? 
Panasonic presents OmniMovie." It plays back your 

magic moments. And Hollywood's too. 

Now bring the joy and 
magic of your best scenes, 
or Hollywood's, to the home 
screen. With OmniMovie. 
The spectacular new video 
camera. VHS" recorder. And 
playback unit all in one. 

Shoot your own movies. 

OmniMovie makes it simple. 
Just touch a button and 
it zooms in for a doseup. 
With auto-focus and auto¬ 

exposure, it's automatically 
great. Shoot indoors or out 
with the light of just a few 
birthday candles. 

OmnilVlovie even has 
direct playback through the 
viewfinder. So you can see 
what you've shot. Right on 
location. After all, even the 
best directors need a second 
take sometimes. 

And OmniMovie, unlike 
some camcorders, uses stand¬ 
ard VHS tape. Now you can 
shoot for up to two^ 
hours* on a 
single charge 
of its battery. 

Watch Hollywood movies. 

And OmniMovie uses the 
popular VHS format. So it's 
easy to find thousands of 

Tf \ 

prerecorded VHS tapes to 
rent or buy. Everything 
from Hollywood movies to 
rock concerts and videos. 

Exchange your tapes. 
Share your big splash, or 
Hollywood's, with relatives 
and friends. 

Now you don't have to 
miss another magic moment. 
Panasonic OmniMovie. 
c MCMLXXXIV Buena Vista Distribution Co., Inc. 


